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I.ȴȧȶȦȿȫȳȮȫ ȶȹȰȴȨȴȪȷȸȨȦ

ȹɈɆɌɆɋɒɡɋ ȩɔɗɕɔɊɆ! 

Ȩ 2023 ɉɔɊə RG Brands ɕɖɔɊɔɑɌɎɑ Ɏɗɕɔɑɓɥɘɢ ɍɆɊɆɓɓəɤ ɗɘɖɆɘɋɉɎɤ əɗɘɔɏɝɎɈɔɉɔ 

ɕɖɎɇɡɑɢɓɔɉɔ ɖɔɗɘɆ ɓɆ ɗɈɔɎɛ ɔɗɓɔɈɓɡɛ ɖɡɓɐɆɛ - Ɉ ȰɆɍɆɛɗɘɆɓɋ Ɏ ȼɋɓɘɖɆɑɢɓɔɏ ȦɍɎɎ.  

ȳɋɗɒɔɘɖɥ ɓɆ ɘɔ, ɝɘɔ Ɉ 2023 ɉɔɊə ɒɎɖɔɈɡɋ ɖɡɓɐɎ ɇɡɑɎ ɕɔɊɈɋɖɌɋɓɡ ɈɑɎɥɓɎɤ 

ɖɆɍɑɎɝɓɡɛ ɉɋɔɕɔɑɎɘɎɝɋɗɐɎɛ Ɏ ɣɐɔɓɔɒɎɝɋɗɐɎɛ ɚɆɐɘɔɖɔɈ ɐɔɒɕɆɓɎɥ ɕɖɔɥɈɎɑɆ 

əɗɘɔɏɝɎɈɔɗɘɢ Ɏ ɊɋɒɔɓɗɘɖɎɖəɋɘ ɖɔɗɘ ɕɖɔɊɆɌ Ɏ ɕɖɎɇɡɑɎ.

Ȩ ɘɋɝɋɓɎɋ 2023 ɉɔɊɆ RG Brands ɕɖɔɊɔɑɌɆɑ ɎɓɈɋɗɘɎɖɔɈɆɘɢ Ɉ ɒɆɖɐɋɘɎɓɉɔɈɡɋ ɐɆɒɕɆɓɎɎ, 

ɓɆɕɖɆɈɑɋɓɓɡɋ ɓɆ ɆɐɘɎɈɆɜɎɤ ɐɑɎɋɓɘɔɈ Ɏ ɐɔɓɋɝɓɡɛ ɕɔɘɖɋɇɎɘɋɑɋɏ ɗɔɉɑɆɗɓɔ 

ɒəɑɢɘɎɊɔɒɋɗɘɎɐ ɗɘɖɆɘɋɉɎɎ. ȵɖɔɎɓɈɋɗɘɎɖɔɈɆɓɡ ɕɖɔɋɐɘɡ ɕɔ ɖɆɍɈɎɘɎɤ ɘɋɖɖɎɘɔɖɎɏ 

ɎɗɛɔɊɥ Ɏɍ Ɏɛ ɔɗɔɇɋɓɓɔɗɘɋɏ Ɏ ɗɕɋɜɎɚɎɐɎ, ɕɔ əɑəɝɞɋɓɎɤ ɣɚɚɋɐɘɎɈɓɔɗɘɎ ɕɖɔɎɍɈɔɊɗɘɈɆ, 

ɕɔɗɘɖɔɋɓɎɤ Ɏ ɖɆɍɈɎɘɎɤ ɐɔɒɆɓɊɡ, ɕɖɔɊəɐɘɔɈɡɒ ɎɓɓɔɈɆɜɎɥɒ, ɆɈɘɔɒɆɘɎɍɆɜɎɎ ɇɎɍɓɋɗ-

ɕɖɔɜɋɗɗɔɈ. 

ȸɆɐɎɒ ɔɇɖɆɍɔɒ, ɕɔ ɖɋɍəɑɢɘɆɘɆɒ 2023 ɉɔɊɆ Ȧȴ çRG Brandsè ɊɔɗɘɎɉ ɇɔɑɋɋ 171,5 ɒɑɖɊ 

ɘɋɓɉɋ Ɉ Ɉɡɖəɝɐɋ.ȵɖɔɎɍɔɞɋɑɗəɟɋɗɘɈɋɓɓɡɏ ɖɔɗɘɈɡɖəɝɐɎɕɔɗɖɆɈɓɋɓɎɤɗ2022 ɉɔɊɔɒ.

Ȩ 2023 ɉɔɊə ɒɋɌɊəɓɆɖɔɊɓɔɋ ɖɋɏɘɎɓɉɔɈɔɋ ɆɉɋɓɘɗɘɈɔ çMoodyôsè ɕɔɊɘɈɋɖɊɎɑɔ ɖɋɏɘɎɓɉ 

ɐɖɋɊɎɘɔɗɕɔɗɔɇɓɔɗɘɎ Ȧȴ çRG Brandsè ɓɆ əɖɔɈɓɋ B2 (stable). 

ɃɚɚɋɐɘɎɈɓɔɋ əɕɖɆɈɑɋɓɎɋ ɕɔɖɘɚɋɑɋɒ ɇɖɋɓɊɔɈ Ɏ ɘɋɖɖɎɘɔɖɎɥɒɎ, ɞɎɖɔɐɆɥ ɊɎɗɘɖɎɇəɜɎɥ, 
ɕɖɔɚɋɗɗɎɔɓɆɑɢɓɆɥ ɐɔɒɆɓɊɆ, ɓɆɑɎɝɎɋ ɓɔɈɡɛ ɎɗɘɔɝɓɎɐɔɈ ɖɔɗɘɆ ɕɔɍɈɔɑɥɋɘ ȰɔɒɕɆɓɎɎ 
ɊɋɒɔɓɗɘɖɎɖɔɈɆɘɢ ɕɔɑɔɌɎɘɋɑɢɓəɤ ɊɎɓɆɒɎɐə ɕɖɔɊɆɌ Ɏ ɗ əɈɋɖɋɓɓɔɗɘɢɤ ɗɒɔɘɖɋɘɢ ɓɆ 
ɊɔɗɘɎɌɋɓɎɋ ɕɔɗɘɆɈɑɋɓɓɡɛ ɜɋɑɋɏ Ɉ ɕɋɖɗɕɋɐɘɎɈɋ.

ȵɖɋɊɗɋɊɆɘɋɑɢ ɕɖɆɈɑɋɓɎɥ 

Ȧȴ çRG Brandsè                                                                               ȰɆɑɘɆɋɈ ȸ.ȷ.
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1994

1998

ȷɔɍɊɆɓɎɋ ȰɔɒɕɆɓɎɎ

ȷɔɍɊɆɓɎɋ ɗɔɇɗɘɈɋɓɓɡɛ ɗɔɐɔɈɡɛ ɇɖɋɓɊɔɈ çDa-Daè Ɏ çȳɋɐɘɆɖ ȷɔɑɓɋɝɓɡɏè

1999

ȦȴçRG Brandsè ɍɆɐɑɤɝɋɓɔ ɗɔɉɑɆɞɋɓɎɋ ɗ ɐɔɒɕɆɓɎɋɏ Pepsi Co Inc. (ȴȦɃ, 
ȪəɇɆɎ), ɊɆɤɟɋɋ ɕɖɆɈɔ ɣɐɗɐɑɤɍɎɈɓɔ ɕɖɔɎɍɈɔɊɎɘɢ Ɏ ɖɆɗɕɖɔɗɘɖɆɓɥɘɢ ɓɆ 
ɘɋɖɖɎɘɔɖɎɎ ȰɆɍɆɛɗɘɆɓɆ ɕɖɔɊəɐɜɎɤ ɕɔɊ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çPepsiè, Ɇ ɘɆɐɌɋ 
ɕɖɆɈɔ ɖɆɗɕɖɔɗɘɖɆɓɥɘɢ Ɏ ɖɋɐɑɆɒɎɖɔɈɆɘɢ ɊɆɓɓəɤ ɕɖɔɊəɐɜɎɤ ɓɆ ɘɋɖɖɎɘɔɖɎɎ 
ȰɡɖɉɡɍɗɘɆɓɆ

2000
ȷɘɖɔɎɘɋɑɢɗɘɈɔ ɝɆɏɓɔɏ ɚɆɇɖɎɐɎ Ɏ ɍɆɕəɗɐ ɕɖɔɎɍɈɔɊɗɘɈɆ ɍɆɖɋɉɎɗɘɖɎɖɔɈɆɓɓɔɉɔ 
ɇɖɋɓɊɆ çȵȮȦȱȦè

200 4
ȵɔɐəɕɐɆ ɍɆɈɔɊɆ ɕɔ ɕɖɔɎɍɈɔɊɗɘɈə ɒɔɑɔɐɆ ə ɐɔɒɕɆɓɎɎ Nestle Ɉ ɉɔɖɔɊɋ ȰɔɗɘɆɓɆɏ 
(ɓɆ ȷɋɈɋɖɋ ȰɆɍɆɛɗɘɆɓɆ), ɉɊɋ ɉɔɊ ɗɕəɗɘɥ ɐɔɒɕɆɓɎɥ əɌɋ ɖɆɍɑɎɈɆɑɆ ɒɔɑɔɐɔ ɕɔɊ 
ɗɔɇɗɘɈɋɓɓɡɒ ɇɖɋɓɊɔɒ çȲȴȫè

200 9

ȷɘɖɔɎɘɋɑɢɗɘɈɔ Ɏ ɍɆɕəɗɐ ɐɖəɕɓɋɏɞɋɉɔ Ɉ ȼɋɓɘɖɆɑɢɓɔɏ ȦɍɎɎ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɔ ï 
ɑɔɉɎɗɘɎɝɋɗɐɔɉɔ ɐɔɒɕɑɋɐɗɆ, ɖɆɗɕɔɑɔɌɋɓɓɔɉɔ Ɉ ȦɑɒɆɘɎɓɗɐɔɏ ɔɇɑɆɗɘɎ, ɓɆ 
ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɔɒ ɔɇɔɖəɊɔɈɆɓɎɎ ɐɔɘɔɖɔɉɔ ɋɌɋɉɔɊɓɔ ɖɆɍɑɎɈɆɋɘɗɥ ɇɔɑɋɋ 100 
ɒɎɑɑɎɔɓɔɈ ɑɎɘɖɔɈ ɓɆɕɎɘɐɔɈ (ɕɖɔɛɑɆɊɎɘɋɑɢɓɡɋ ɓɆɕɎɘɐɎ, ɗɔɐɎ, ɉɆɍɎɖɔɈɆɓɓɆɥ 
Ɏ ɓɋɉɆɍɎɖɔɈɆɓɓɆɥ ɇəɘɎɑɎɖɔɈɆɓɓɆɥ ɈɔɊɆ, ɕɔɊ ɗɔɇɗɘɈɋɓɓɡɒ ɇɖɋɓɊɔɒ çAôSUè ɕɔ 
ɕɖɎɍɓɆɓɓɔɏ Ɉ ɒɎɖɋ ɗɎɗɘɋɒɋ ɔɝɎɗɘɐɎ Reverse Osmos). ȳɆ ɊɆɓɓɡɏ ɕɖɔɋɐɘ 
ɐɔɒɕɆɓɎɥ ɎɓɈɋɗɘɎɖɔɈɆɑɆ ɇɔɑɋɋ 100 ɒɑɓ. ɊɔɑɑɆɖɔɈ

20 10 ȰɔɒɕɆɓɎɥ ɕɔɑəɝɆɋɘ Ɉɡɗɞəɤ ɓɆɉɖɆɊə ɉɔɗəɊɆɖɗɘɈɆ Ɉ ɔɇɑɆɗɘɎ ɐɆɝɋɗɘɈɆ, ɐɔɘɔɖɆɥ 
ɔɘɒɋɘɎɑɆ Ɉɡɗɔɐɔɋ ɐɆɝɋɗɘɈɔ Ɉɗɋɏ ɈɡɕəɗɐɆɋɒɔɏ ɕɖɔɊəɐɜɎɎ

3

II . ȮȳȺȴȶȲȦȼȮɅ ȴ ȱȮȷȸȮȳȩȴȨȴȯ ȰȴȲȵȦȳȮȮ

2.1. ȰɖɆɘɐɆɥ ɕɖɋɍɋɓɘɆɜɎɥ ȱɎɗɘɎɓɉɔɈɔɏ ɐɔɒɕɆɓɎɎ

Ȧȴ çRG Brandsè ɥɈɑɥɋɘɗɥ ɔɊɓɎɒ Ɏɍ ɐɖəɕɓɋɏɞɎɛ ɕɖɔɎɍɈɔɊɎɘɋɑɋɏ ɘɔɈɆɖɔɈ 
ɓɆɖɔɊɓɔɉɔ ɕɔɘɖɋɇɑɋɓɎɥ Ɉ ȶɋɗɕəɇɑɎɐɋ ȰɆɍɆɛɗɘɆɓ Ɏ  ȼɋɓɘɖɆɑɢɓɔɏ ȦɍɎɎ. 

 ȮɗɘɔɖɎɥ ɖɆɍɈɎɘɎɥ ȰɔɒɕɆɓɎɎ:     
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2015

ȰɔɒɕɆɓɎɥ ɍɆɗɑəɌɎɑɆ ɍɈɆɓɎɋ çȳɆɜɎɔɓɆɑɢɓɡɏ ȽɋɒɕɎɔɓè Ɏ əɊɔɗɘɔɎɑɆɗɢ 
Ɉɡɗɔɐɔɏ ɔɜɋɓɐɎ ȩɑɆɈɡ ȩɔɗəɊɆɖɗɘɈɆ, ɘɆɐɌɋ ɐɔɒɕɆɓɎɥ ɍɆɕəɗɘɎɑɆ ɕɖɔɎɍɈɔɊɗɘɈɔ 
ɛɔɑɔɊɓɔɉɔ ɝɆɥ ɇɖɋɓɊɆ çȵɎɆɑɆ Ice Teaè. Ȩ ɣɘɔɒ Ɍɋ ɉɔɊə ɐɔɒɕɆɓɎɥ ɍɆɐɑɤɝɎɑɆ 
ɐɖəɕɓəɤ ɗɊɋɑɐə ɗ ȫɈɖɔɕɋɏɗɐɎɒ ȧɆɓɐɔɒ ȶɋɐɔɓɗɘɖəɐɜɎɎ Ɏ ȶɆɍɈɎɘɎɥ ɓɆ ɗəɒɒə 49 
ɒɑɓ ɊɔɑɑɆɖɔɈ ȷȾȦ ɓɆ 5 ɑɋɘ, Ɇ ɘɆɐɌɋ ɐɔɒɕɆɓɎɥ ɍɆɐɑɤɝɎɑɆ ɐɖɋɊɎɘɓɔɋ 
ɗɔɉɑɆɞɋɓɎɋ ɗ ȧɆɓɐɔɒ ȶɆɍɈɎɘɎɥ ȰɆɍɆɛɗɘɆɓɆ ɓɆ 3 ɒɑɖɊ ɘɋɓɉɋ, ɗɖɔɐɔɒ ɓɆ 3 ɉɔɊɆ

4

2013
ȭɆɕəɗɐ ɗɔɇɗɘɈɋɓɓɔɉɔ ɇɖɋɓɊɆ ɛɔɑɔɊɓɔɉɔ ɝɆɥ ɕɔɊ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çCiTiè. 
ȶɆɗɞɎɖɋɓɎɋ ɑɎɓɋɏɐɎ ɈɐəɗɔɈ ɣɓɋɖɉɋɘɎɝɋɗɐɔɉɔ ɓɆɕɎɘɐɆ ɕɔɊ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ 
çYetiè

20 11
ȰɔɒɕɆɓɎɥ çRG Brandsè ɔɘɒɋɝɋɓɆ Ɉɡɗɞɋɏ ɓɆɉɖɆɊɔɏ Ɉ ɔɜɋɓɐɋ ɐɆɝɋɗɘɈɆ ɕɖɋɒɎɋɏ 
ȵɖɋɍɎɊɋɓɘɆ ȶȰ çȦɑɘɡɓ ȷɆɕɆè, , ɐɆɐ çȱəɝɞɋɋ ɕɖɋɊɕɖɎɥɘɎɋ, ɈɡɕəɗɐɆɤɟɋɋ 
ɘɔɈɆɖɡ Ɋɑɥ ɓɆɗɋɑɋɓɎɥè ɗɖɋɊɎ ɗəɇɠɋɐɘɔɈ ɐɖəɕɓɔɉɔ ɕɖɋɊɕɖɎɓɎɒɆɘɋɑɢɗɘɈɆ

ȴɗɓɔɈɆɓɆ Ɋɔɝɋɖɓɥɥ ȰɔɒɕɆɓɎɥ ȴȴȴ çɃɖɊɌɎ ȧɖɣɓɊɗ ȷɋɈɋɖè Ɉ ȳɔɈɔɗɎɇɎɖɗɐɔɏ 
ɔɇɑɆɗɘɎ ȶɔɗɗɎɏɗɐɔɏ ȺɋɊɋɖɆɜɎɎ

2016

2021

ȴɗɓɔɈɆɓɆ Ɋɔɝɋɖɓɥɥ ɐɔɒɕɆɓɎɥ OOO çRG Brands SouthèɈ ɉ. ȸɆɞɐɋɓɘ ɗ ɜɋɑɢɤ 
ɕɖɔɊɆɌɎ Ɏ ɖɆɗɕɖɔɗɘɖɆɓɋɓɎɥ ɕɖɔɊəɐɜɎɎ ɓɆ ɘɋɖɖɎɘɔɖɎɎ ȶɋɗɕəɇɑɎɐɎ ȹɍɇɋɐɎɗɘɆɓ
ȶɆɗɞɎɖɋɓɎɋ ɘɔɈɆɖɓɔɏ ɑɎɓɋɏɐɎ- ɍɆɕəɗɐ ɓɔɈɡɛ ɈɐəɗɔɈɎ ɚɔɖɒɆɘɔɈ ɕɔ ɇɖɋɓɊɆɒ:
AôSU, DaDa, ȲȴȘ, çȵɎɆɑɆ Goldè

2022

ȷɔɍɊɆɓɎɋ ɒɋɌɊəɓɆɖɔɊɓɔɏ ɒəɑɢɘɎɊɔɒɋɗɘɎɐ ɗɘɖəɐɘəɖɡ: ɗɔɍɊɆɓɎɋ ɛɔɑɊɎɓɉɆ çRG 
Brandsè ɓɆ ɇɆɍɋ DIFC Ɋɑɥ ɜɋɑɋɏ:
ÁɒəɑɢɘɎɊɔɒɋɗɘɎɐ ɖɆɍɈɎɘɎɋ;
ÁɗɘɖəɐɘəɖɎɖɔɈɆɓɎɋ ɆɐɘɎɈɔɈ, ɐɔɘɔɖɡɋ Ɏɗɕɔɑɢɍəɤɘɗɥ ɓɆ ɖɡɓɐɋ ȰɡɖɉɡɍɗɘɆɓɆ, 
ȶɔɗɗɎɎ, ȹɍɇɋɐɎɗɘɆɓɆ Ɏ ȰɆɍɆɛɗɘɆɓɆ, Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ ɒɋɌɊəɓɆɖɔɊɓɡɒ ɕɖɆɈɔɒ;

ÁɊɔɗɘəɕ ɐ ɐɆɕɎɘɆɑə / ɕɖɎɈɑɋɝɋɓɎɋ ɒɋɌɊəɓɆɖɔɊɓɔɉɔ ɚɎɓɆɓɗɎɖɔɈɆɓɎɥ;
ÁɊɔɗɘəɕ ɐ ɈɔɍɒɔɌɓɔɗɘɥɒ M&A.

202 3
ÁȶɆɗɞɎɖɋɓɎɋ ɘɔɈɆɖɓɔɏ ɑɎɓɋɏɐɎ- ɍɆɕəɗɐ ɓɔɈɡɛ ɈɐəɗɔɈɎ ɚɔɖɒɆɘɔɈ ɕɔ Ɉɗɋɒ 
ɇɖɋɓɊɆɒ RG Brands . ȳɆɝɆɑɔ ɗɘɖɔɎɘɋɑɢɗɘɈɆ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɔ-ɑɔɉɎɗɘɎɝɋɗɐɔɉɔ 
ɜɋɛɆ ɓɆ ɘɋɖɖɎɘɔɖɎɎ ɍɆɈɔɊɆ ȦɐɗɋɓɉɎɖ
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Ȩ ɘɋɝɋɓɎɋ Ɉɔɘ əɌɋ 30 ɑɋɘ ȰɔɒɕɆɓɎɥ ɗɑɋɊəɋɘ ɗɈɔɋɏ ɒɎɗɗɎɎ: 
çȹɑəɝɞɆɘɢ ɐɆɝɋɗɘɈɔ ɌɎɍɓɎ ɒɆɗɗɔɈɔɉɔ ɕɔɘɖɋɇɎɘɋɑɥ ɝɋɖɋɍ ɔɕɋɖɋɌɆɤɟɎɋ 
ɎɓɓɔɈɆɜɎɎ Ɉ ɒɆɖɐɋɘɎɓɉɋ Ɏ ɊɎɗɘɖɎɇəɜɎɎ ɓɆɕɎɘɐɔɈ Ɏ ɕɖɔɊəɐɘɔɈ ɕɎɘɆɓɎɥ Ɉ 
ȰɆɍɆɛɗɘɆɓɋ, ȼɋɓɘɖɆɑɢɓɔɏ ȦɍɎɎ Ɏ ȶɔɗɗɎɏɗɐɔɏ ȺɋɊɋɖɆɜɎɎè.

5
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ȳɆɎɒɋɓɔɈɆɓɎɋ ɕɖɔɊəɐɜɎɎ ȧɖɋɓɊɡ

ȷɔɐɎ Ɏ ɗɔɐɔɗɔɊɋɖɌɆɟɎɋ ɓɆɕɎɘɐɎGracio, ȪɆ-ȪɆ, ȳɋɐɘɆɖ ȷɔɑɓɋɝɓɡɏ

ȩɆɍɎɖɔɈɆɓɓɡɋ ɓɆɕɎɘɐɎ
Pepsi, 7UP, Mirinda, ȳɋɐɘɆɖ ȷɔɑɓɋɝɓɡɏ 

ɉɆɍɎɖɔɈɆɓɓɡɏ, LeGracio

ȨɔɊɆ AôSU, AôSUVO

ȻɔɑɔɊɓɡɏ ɝɆɏ Piala Ice Tea, Lipton Ice Tea, ȪɆ-ȪɆ Leto

ȽɆɏ ȵɎɆɑɆ

Ȳɔɑɔɐɔ Ȳɔɦ

ɃɓɋɖɉɋɘɎɝɋɗɐɎɋ ɓɆɕɎɘɐɎYeti, Lavina

ȷɔɇɗɘɈɋɓɓɔɋ ɕɖɔɎɍɈɔɊɗɘɈɔ ȦȴçRG Brandsè ɖɆɍɒɋɟɋɓɔ Ɉ ɕɖɎɉɔɖɔɊɓɔɏ ɍɔɓɋ ɉ. 
ȦɑɒɆɘɡ, Ɇ ɘɆɐɌɋ ɓɆ ɗɋɈɋɖɋ ȰɆɍɆɛɗɘɆɓɆ Ɉ ɉ. ȰɔɗɘɆɓɆɏ. ȵɖɔɎɍɈɋɊɋɓɓɆɥ ɕɖɔɊəɐɜɎɥ ɊɆɑɋɋ 
ɖɆɗɕɖɔɗɘɖɆɓɥɋɘɗɥ ɝɋɖɋɍ ɗɔɇɗɘɈɋɓɓəɤ ɊɎɗɘɖɎɇɢɤɜɎɔɓɓəɤ ɗɋɘɢ Ɉ ɐɖəɕɓɋɏɞɎɋ ɉɔɖɔɊɆ 
ȰɆɍɆɛɗɘɆɓɆ, ȰɡɖɉɡɍɗɘɆɓɆ, ȶɔɗɗɎɎ, ȹɍɇɋɐɎɗɘɆɓɆ, ȸɆɊɌɎɐɎɗɘɆɓɆ Ɏ ȰɎɘɆɥ.

ȵɔ ɗɔɗɘɔɥɓɎɤ ɓɆ 31.12.2023 ɉ. ɃɒɎɘɋɓɘ ɖɆɗɕɔɑɆɉɆɋɘ ɊɎɈɋɖɗɎɚɎɜɎɖɔɈɆɓɓɡɒ 
ɕɔɖɘɚɋɑɋɒ ɕɖɔɊəɐɘɔɈ Ɏɍ ɗɑɋɊəɤɟɎɛ ɇɖɋɓɊɔɈ:

2.2. ȪɔɝɋɖɓɎɋ Ɏ ɍɆɈɎɗɎɒɡɋ ɔɖɉɆɓɎɍɆɜɎɎ. ȴɗɓɔɈɓɡɋ ɕɔɐɆɍɆɘɋɑɎ 
Ɏ ɖɋɍəɑɢɘɆɘɡ ɊɋɥɘɋɑɢɓɔɗɘɎɎ ɔɜɋɓɐɆ Ɏɛ ɈɐɑɆɊɆ Ɉ ɗɔɈɔɐəɕɓɡɏ 
ɖɋɍəɑɢɘɆɘ ɔɘɝɋɘɓɔɉɔ ɉɔɊɆ. 

ȪɔɝɋɖɓɎɋ ɐɔɒɕɆɓɎɎ:

ȳɆɎɒɋɓɔɈɆɓɎɋ 

ȷɘɖɆɓɆ 

ɈɋɊɋɓɎɥ 

Ɋɋɥɘɋɑɢɓɔɗ

ɘɎ

Ȫɔɑɥ ɈɑɆɊɋɓɎɥ, %

ȨɎɊ ɊɋɥɘɋɑɢɓɔɗɘɎ31 

ɊɋɐɆɇɖɥ

2023 ɉɔɊɆ

31 

ɊɋɐɆɇɖɥ

2022 ɉɔɊɆ

ȸȴȴ çRG Brands
Kazakhstanè

ȶɋɗɕəɇɑɎɐɆ 
ȰɆɍɆɛɗɘɆɓ

100% 100%

ȵɖɔɎɍɈɔɊɗɘɈɔ 
ɇəɘɎɑɎɖɔɈɆɓɓɔɏ ɈɔɊɡ, 
ɗɔɐɔɈ Ɏ ɗɔɐɔɗɔɊɋɖɌɆɟɎɛ 
ɓɆɕɎɘɐɔɈ, ɛɔɑɔɊɓɔɉɔ ɝɆɥ, 
ɣɓɋɖɉɋɘɎɝɋɗɐɔɉɔ ɓɆɕɎɘɐɆ 
Yeti, ɒɔɑɔɐɆ, ɖɆɗɚɆɗɔɈɐɆ 
ɝɆɥ çȵɎɆɑɆè.

6
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ȭɆ ɖɆɗɗɒɆɘɖɎɈɆɋɒɡɏ ɔɘɝɋɘɓɡɏ ɕɋɖɎɔɊ ɈɡɖəɝɐɆ ȩɖəɕɕɡ ɗɔɗɘɆɈɎɑɆ 171 461 101ɘɡɗ.
ɘɋɓɉɋ. ȴɜɋɓɐɆ ɈɐɑɆɊɆ Ɉ ɗɔɈɔɐəɕɓɔɒ ɖɋɍəɑɢɘɆɘɋ ɔɘɝɋɘɓɔɉɔ ɉɔɊɆ 99% ɔɘ Ɉɗɋɏ ɗəɒɒɡ 
ɈɡɖəɝɐɎ ɕɖɎɛɔɊɎɑɔɗɢ ɓɆ ȸȴȴ çRG Brands Kazakhstan Ɏ 1% ɓɆ ȴȴȴ çɃɖȪɌɎ ȧɖɣɓɊɗ 
ȷɋɈɋɖè.

ȳɆɎɒɋɓɔɈɆɓɎɋ 

ȷɘɖɆɓɆ 

ɈɋɊɋɓɎɥ 

Ɋɋɥɘɋɑɢɓɔɗ

ɘɎ

Ȫɔɑɥ ɈɑɆɊɋɓɎɥ, %

ȨɎɊ ɊɋɥɘɋɑɢɓɔɗɘɎ31 

ɊɋɐɆɇɖɥ

2023 

ɉɔɊɆ

31 

ɊɋɐɆɇɖɥ

2022 

ɉɔɊɆ

ȸȴȴ çUni Commerce
Ltd .è

ȶɋɗɕəɇɑɎɐɆ 
ȰɆɍɆɛɗɘɆɓ

100% 100%
ȹɕɖɆɈɑɋɓɎɋ ɎɓɈɋɗɘɎɜɎɔɓɓɡɒ 
ɕɔɖɘɚɋɑɋɒ ɉɖəɕɕɡ

ȴȴȴ çRG Brands
Southη

ȶɋɗɕəɇɑɎɐɆ 
ȹɍɇɋɐɎɗɘɆɓ

- 100%
ȵɖɔɊɆɌɆ Ɏ ɖɆɗɕɖɋɊɋɑɋɓɎɋ ɓɆ 
ɘɋɖɖɎɘɔɖɎɎ ȶɋɗɕəɇɑɎɐɎ

ȸȴȴ çPRG Bottlers
Kazakhstanè

ȶɋɗɕəɇɑɎɐɆ 
ȰɆɍɆɛɗɘɆɓ

100% 100%
ȮɓɈɋɗɘɎɜɎɔɓɓɆɥ 
Ɋɋɥɘɋɑɢɓɔɗɘɢ

ȴȴȴ çɃɖȪɌɎ 
ȧɖɣɓɊɗ ȷɋɈɋɖè

ȶɔɗɗɎɏɗɐɆɥ 
ȺɋɊɋɖɆɜɎɥ

100% 100%
ȵɖɔɊɆɌɆ Ɏ ɖɆɗɕɖɋɊɋɑɋɓɎɋ ɓɆ 
ɘɋɖɖɎɘɔɖɎɎ ȺɋɊɋɖɆɜɎɎ

7
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ȴɖɉɆɓɎɍɆɜɎɔɓɓɆɥ ɗɘɖəɐɘəɖɆ Ȧȴ çRG Brands è

8

VȪɋɕɆɖɘɆɒɋɓɘ ɕɖɔɊɆɌ 

VȴɕɋɖɆɜɎɔɓɓɡɏ ȪɋɕɆɖɘɆɒɋɓɘ

VȵɖɔɎɍɈɔɊɗɘɈɔ 

VȪɋɕɆɖɘɆɒɋɓɘ ɎɓɚɔɖɒɆɜɎɔɓɓɡɛ ɗɎɗɘɋɒ 

VȪɋɕɆɖɘɆɒɋɓɘ ɒɆɖɐɋɘɎɓɉɆ

VȺɎɓɆɓɗɔɈɡɏ ɊɋɕɆɖɘɆɒɋɓɘ 

VȪɋɕɆɖɘɆɒɋɓɘ Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ Ɏ 
ɐɔɒɕɑɆɋɓɗ

VȪɋɕɆɖɘɆɒɋɓɘɔɖɉɆɓɎɍɆɜɎɔɓɓɔɉɔ 
ɖɆɍɈɎɘɎɥ Ɏ ɝɋɑɔɈɋɝɋɗɐɎɛ ɖɋɗəɖɗɔɈ

VɄɖɎɊɎɝɋɗɐɎɏ ɊɋɕɆɖɘɆɒɋɓɘ

VȷɑəɌɇɆ ɣɐɔɓɔɒɎɝɋɗɐɔɏ ɇɋɍɔɕɆɗɓɔɗɘɎ.

ȵɖɆɈɑɋɓɎɋ

ȪɋɕɆɖɘɆɒɋɓ
ɘ ɕɖɔɊɆɌ

ȶɆɍɈɎɘɎɋ 
ɇɎɍɓɋɗɆ

ȶɋɉɎɔɓ-ɋ 
ɚɎɑɎɆɑɡ 

ȶɆɍɈɎɘɎɋ 
ɐɆɓɆɑɔɈ

ȪɎɗɘɖɎɇɢɤɘ
ɔɖɡ

ȴɕɋɖɆɜɎɔɓɓ
ɡɏ ɊɋɕɆɖɘɆ-
ɒɋɓɘ

ȶɆɍɖɆɇɔɘɐɆ 
ɕɖɔɊəɐɘɆ

ȭɆɐəɕ

ȱɔɉɎɗɘɎɐɆ

ȰɆɝɋɗɘɈɔ

ȵɖɔɉɓɔɍɎɖɔ
ɈɆɓɎɋ

ȹɕɖɆɈɑɋɓɎɋ 
ɍɆɕɆɗɆɒɎ

ȵɔɗɘɆɈɐɎ

ȵɖɔɎɍɈɔɊɗɘ
Ɉɔ

ȮɓɚɔɖɒɆɜɎ
ɔɓɓɡɋ 
ɗɎɗɘɋɒɡ

ȴɘɊɋɑ 
ɖɆɍɖɆɇɔɘɔɐ 
ȵȴ

ȵɖɔɋɐɘɓɡɏ 
ɔɘɊɋɑ

ȷɋɖɈɎɗɓɡɏ 
ɔɘɊɋɑ

ȲɆɖɐɋɘɎɓɉ

ȴɕɋɖɆɜɎɏ 
ɒɆɖɐɋɘɎɓɉ

ȧɖɋɓɊ 
ɒɆɖɐɋɘɎɓɉ

ȺɎɓɆɓɗɔɈɡ
ɏ 

ɊɋɕɆɖɘɆɒɋɓ
ɘ 

ȵɑɆɓɎɖɔɈ-ɋ
Ɏ ɇɤɊɌɋɘ-ɋ

ȧəɛɉɆɑɘɋɖɎɥ

ȰɆɍɓɆɝɋɏɗɘɈ
ɔ

ȨɓəɘɖɋɓɓɎɏ 
ɐɔɓɘɖɔɑɢ Ɏ 
ɐɔɒɕɑɆɋɓɗ

ȴɖɉɆɓɎɍɆɜɎ
ɔɓɓɔɋ 

ɖɆɍɈɎɘɎɋ Ɏ 
ɝɋɑ-ɋ  
ɖɋɗəɖɗɡ

ȰɆɊɖɔɈɔɋ 
ɆɊɒɎɓɎɗɘɖɎ
ɖɔɈɆɓɎɋ

ȦɊɒɎɓɎɗɘɖɆ
ɘɎɈɓɡɏ 
ɔɘɊɋɑ

ɃɐɗɕɑəɆɘɆɜɎ
ɔɓɓɔ-

ɛɔɍɥɏɗɘɈɋɓɓ
ɡɏ ɔɘɊɋɑ

ɄɖɎɊɎɝɋɗɐ
Ɏɏ 

ɊɋɕɆɖɘɆɒɋɓ
ɘ 

ȷɑəɌɇɆ 
ɣɐɔɓɔɒ.
ɇɋɍɔɕɆɗɓɔɗɘ

Ɏ

2.3. ȵɖɔɎɍɈɔɊɗɘɈɋɓɓɆɥ ɗɘɖəɐɘəɖɆ

ȷɘɖəɐɘəɖɓɡɋ ɕɔɊɖɆɍɊɋɑɋɓɎɥ ɃɒɎɘɋɓɘɆ:



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

9

III . ȴȷȳȴȨȳɁȫ ȷȴȧɁȸȮɅ ȴȸȽȫȸȳȴȩȴ ȩȴȪȦ

ȵɖɔɞɋɊɞɎɏ2023 ɉɔɊ ɇɡɑ əɗɕɋɞɓɡɒ Ɋɑɥ ȩɖəɕɕɡ, ɖɋɍəɑɢɘɆɘɔɒ ɊɋɥɘɋɑɢɓɔɗɘɎ 
ɥɈɑɥɋɘɗɥ ɈɡɖəɝɐɆ ɔɘ ɖɋɆɑɎɍɆɜɎɎ ɕɔɖɥɊɐɆ 171,5 ɒɑɖɊ. ɘɋɓɉɋ. ȵɖɔɎɍɔɞɋɑ 
ɗəɟɋɗɘɈɋɓɓɡɏ ɖɔɗɘ ɈɡɖəɝɐɎ ɕɔɗɖɆɈɓɋɓɎɤɗ2022 ɉɔɊɔɒ.

IV .ȴȵȫȶȦȼȮȴȳȳȦɅ ȪȫɅȸȫȱɂȳȴȷȸɂ 

4.1. ȦɓɆɑɎɍ ɔɗɓɔɈɓɡɛ ɖɡɓɐɔɈ
ȴɗɓɔɈɓɔɏ Ɋɋɥɘɋɑɢɓɔɗɘɢɤ Ȧȴ çRG Brandsè Ɏ ɋɉɔ ɊɔɝɋɖɓɎɛ ɐɔɒɕɆɓɎɏ ɥɈɑɥɋɘɗɥ 

ɕɖɔɎɍɈɔɊɗɘɈɔ, ɖɋɆɑɎɍɆɜɎɥ Ɏ ɖɆɗɕɖɔɗɘɖɆɓɋɓɎɋ ɗɔɐɔɈ, ɇɋɍɆɑɐɔɉɔɑɢɓɡɛ ɓɆɕɎɘɐɔɈ, 

ɒɔɑɔɐɆ, ɇəɘɎɑɎɖɔɈɆɓɓɔɏ ɕɎɘɢɋɈɔɏ ɈɔɊɡ, Ɇ ɘɆɐɌɋ ɖɆɗɚɆɗɔɈɐɆ Ɏ ɕɖɔɊɆɌɆ ɝɆɥ. 

ȷɇɡɘɔɈɆɥ Ɏ ɜɋɓɔɈɆɥ ɕɔɑɎɘɎɐɆ ȩɖəɕɕɡ ɔɇəɗɑɔɈɑɋɓɆ ɐɔɓɠɤɓɐɘəɖɔɏ Ɏ ɦɒɐɔɗɘɢɤ 

ɖɡɓɐɆ, ɐɔɓɐəɖɋɓɘɓɔɏ ɕɔɍɎɜɎɋɏ Ɏ ɕɔɐəɕɆɘɋɑɢɗɐɔɏ ɗɕɔɗɔɇɓɔɗɘɢɤ ɐɔɓɋɝɓɔɉɔ 

ɕɔɘɖɋɇɎɘɋɑɥ.

ȶɡɓɔɐ ɗɔɐɔɈ
ȶɡɓɔɐ ɗɔɐɔɈ ɕɔɐɆɍɡɈɆɋɘ ɖɆɗɘəɟəɤ ɊɎɓɆɒɎɐə, ɕɔɑɔɌɎɘɋɑɢɓɔɋ ɈɑɎɥɓɎɋ ɓɆ ɖɡɓɔɐ 

ɗɔɐɔɈ ɔɐɆɍɡɈɆɋɘ ɖɆɍɈɎɘɎɋ ɘɋɓɊɋɓɜɎɎ çɍɊɔɖɔɈɔɉɔ ɔɇɖɆɍɆ ɌɎɍɓɎè, Ɇ ɘɆɐɌɋ 

ɈɔɍɖɆɗɘɆɤɟɎɏ Ɏɓɘɋɖɋɗ ɕɔɘɖɋɇɎɘɋɑɋɏ ɐ ɣɐɔɑɔɉɎɝɋɗɐɎ ɝɎɗɘɡɒ ɕɖɔɊəɐɘɆɒ. ȴɗɓɔɈɓɡɋ 

ɕɖɔɎɍɈɔɊɎɘɋɑɎ ɓɆ Ɉɓəɘɖɋɓɓɋɒ ɖɡɓɐɋ: ȸȴȴ çRG Brands Kazakhstanè, ȸȴȴ ȷȵ çȰɔɐɆ-

ȰɔɑɆ ȦɑɒɆɘɡ ȧɔɘɘɑɋɖɗè, çPepsiCo Int .è, ȦȴçRaimbek Bottlers Kazakhstanè, Ȧȴ 

çGalanz Bottlersè. ȱɎɊɎɖəɤɟəɤ ɕɔɍɎɜɎɤ ɓɆ ɊɆɓɓɔɒ ɖɡɓɐɋ ɗ ɓɆɎɇɔɑɋɋ 

ɕɔɑɔɌɎɘɋɑɢɓɔɏ ɊɎɓɆɒɎɐɔɏ ɗɖɋɊɎ Ɉɗɋɛ ɎɉɖɔɐɔɈ ɍɆɓɎɒɆɋɘ ȸȴȴ ȷȵ çȰɔɐɆ-ȰɔɑɆ 

ȦɑɒɆɘɡ ȧɔɘɘɑɋɖɗè.

ȶɡɓɔɐ ɉɆɍɎɖɔɈɆɓɓɡɛ ɓɆɕɎɘɐɔɈ
ȶɡɓɔɐ ɉɆɍɎɖɔɈɆɓɓɡɛ ɓɆɕɎɘɐɔɈ ɕɔ-ɕɖɋɌɓɋɒə ɔɗɘɆɋɘɗɥ ɔɊɓɎɒ Ɏɍ ɗɆɒɡɛ ɐɖəɕɓɡɛ Ɉ 

ɊɋɓɋɌɓɔɒ ɈɡɖɆɌɋɓɎɎ. TOO çRG Brands Kazakhstanè ɥɈɑɥɋɘɗɥ ɔɊɓɎɒ Ɏɍ ɑɎɊɋɖɔɈ 

ɊɆɓɓɔɉɔ ɗɋɉɒɋɓɘɆ ɐɆɍɆɛɗɘɆɓɗɐɔɉɔ ɖɡɓɐɆ Ɏ ɕɑɆɓɎɖəɋɘ ɗɘɆɇɎɑɢɓɔ əɈɋɑɎɝɎɈɆɘɢ 

ɔɇɠɋɒɡ ɕɖɔɊɆɌ, ɇɑɆɉɔɊɆɖɥ ɒɆɖɐɋɘɎɓɉɔɈɔɏ Ɏ ɖɋɐɑɆɒɓɔɏ ɕɔɊɊɋɖɌɐɋ, Ɇ ɘɆɐɌɋ 

ɖɆɍɈɎɘɎɤ ɐɆɓɆɑɔɈ ɕɖɔɊɆɌ Ɏ ɛɔɑɔɊɎɑɢɓɔɏ ɎɓɚɖɆɗɘɖəɐɘəɖɡ. ȴɗɓɔɈɓɡɒɎ ɎɉɖɔɐɆɒɎ 

ɊɆɓɓɔɉɔ ɗɋɉɒɋɓɘɆ ɥɈɑɥɤɘɗɥ: ȸȴȴ çRG Brands Kazakhstanè, ȸȴȴ ȷȵ çȰɔɐɆ-ȰɔɑɆ 

ȦɑɒɆɘɡ ȧɔɘɘɑɋɖɗè, ȸȴȴ çYuniksè.
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ȶɡɓɔɐ ɣɓɋɖɉɋɘɎɝɋɗɐɎɛ ɓɆɕɎɘɐɔɈ
ȶɡɓɔɐ ɣɓɋɖɉɋɘɎɝɋɗɐɎɛ ɓɆɕɎɘɐɔɈ ɔɊɎɓ Ɏɍ ɗɆɒɡɛ ɕɋɖɗɕɋɐɘɎɈɓɡɛ ɗɖɋɊɎ 

ɇɋɍɆɑɐɔɉɔɑɢɓɔɏ ɕɖɔɊəɐɜɎɎ Ɉ ȰɆɍɆɛɗɘɆɓɋ. ȴɗɓɔɈɓɡɒɎ ɎɉɖɔɐɆɒɎ ɊɆɓɓɔɉɔ ɗɋɉɒɋɓɘɆ ɍɆ 

ɔɘɝɋɘɓɡɏ ɕɋɖɎɔɊ ɔɗɘɆɤɘɗɥ: ȭȦȴ çȲɔɗɐɔɈɗɐɆɥ ɕɎɈɔɈɆɖɋɓɓɆɥ ɐɔɒɕɆɓɎɥè, ȸȴȴ 

çRIKSè, ȸȴȴ çȰɆɖɑɗɇɋɖɉ ȰɆɍɆɛɗɘɆɓè, Red Bull  GmbH (ȦɈɗɘɖɎɥ), çPepsiCoInt .è. ȸȴȴ 

çRG Brands KazakhstanèɈɔɞɋɑ Ɉ ȸȴȵ-10 Ɉ ɕɖɔɞɋɊɞɋɒ 2023 ɉɔɊə.

ȶɡɓɔɐ ɛɔɑɔɊɓɔɉɔ ɝɆɥ
ȵɔɈɡɞɋɓɓɡɏ Ɏɓɘɋɖɋɗ Ɉ ɍɊɔɖɔɈɔɒ ɔɇɖɆɍɋ ɌɎɍɓɎ ɕɖɎɈɔɊɎɘ ɕɔɘɖɋɇɎɘɋɑɋɏ ɐ 

ɝɆɗɘɎɝɓɔɒə ɔɘɐɆɍə ɔɘ ɓɆɕɎɘɐɔɈ Ɏɍ ɐɆɖɇɔɓɆɘɆ. ȵɔɘɖɋɇɎɘɋɑɎ ɜɋɓɥɘ ɑɋɉɐɎɏ Ɉɐəɗ 

ɛɔɑɔɊɓɔɉɔ ɝɆɥ Ɏ ɋɉɔ ɇɔɑɋɋ ɍɊɔɖɔɈɡɋ ɗɈɔɏɗɘɈɆ. ȵɋɖɈɆɥ ɕɥɘɋɖɐɆ ɇɖɋɓɊɔɈ ɍɆɓɎɒɆɤɘ 

ɔɐɔɑɔ 95% ɊɔɑɎ ɖɡɓɐɆ ɛɔɑɔɊɓɔɉɔ ɝɆɥ Ɉ ɗɘɖɆɓɋ : Ȧȴ çGalanz Bottlersè ɗ ɇɖɋɓɊɔɒ 

çMaxi  ɝɆɏè, ȸȴȴ çRG Brands Kazakhstanè ɗ ɇɖɋɓɊɔɒ çLipton Ice Teaè Ɏ çPialaôIceè, 

ȸȴȴ ȷȵ çȰɔɐɆ-ȰɔɑɆ ȦɑɒɆɘɡ ȧɔɘɘɑɋɖɗè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çFuseè, ȸȴȴ çYuniksè ɗ 

ɇɖɋɓɊɔɒ çTassayè. ȰɆɍɆɛɗɘɆɓɗɐɎɏ ɖɡɓɔɐ ɛɔɑɔɊɓɔɉɔ ɝɆɥ Ɏɒɋɋɘ ɈɡɗɔɐɎɏ ɕɔɘɋɓɜɎɆɑ 

ɖɆɍɈɎɘɎɥ, ɣɘɔ ɔɊɓɔ Ɏɍ ɓɆɎɇɔɑɋɋ ɇɡɗɘɖɔ ɖɆɗɘəɟɎɛ ɓɆɕɖɆɈɑɋɓɎɏ ɓɆ ɖɡɓɐɋ 

ɇɋɍɆɑɐɔɉɔɑɢɓɡɛ ɓɆɕɎɘɐɔɈ.

ȶɡɓɔɐ əɑɢɘɖɆɕɆɗɘɋɖɎɍɔɈɆɓɓɔɉɔ ɒɔɑɔɐɆ
ȷɋɉɒɋɓɘ əɑɢɘɖɆɕɆɗɘɋɖɎɍɔɈɆɓɓɔɉɔ (UHT - Ultra -High -Temperature) ɒɔɑɔɐɆ ɊɎɓɆɒɎɝɓɔ 

ɖɆɍɈɎɈɆɋɘɗɥ ɓɆ ɖɡɓɐɋ ȰɆɍɆɛɗɘɆɓɆ Ɏ ȼɋɓɘɖɆɑɢɓɔɏ ȦɍɎɎ Ɏ ɍɆɓɎɒɆɋɘ ɔɗɓɔɈɓəɤ Ɋɔɑɤ 

ɓɆ ɖɡɓɐɋ ɒɔɑɔɐɆ, ɇɑɆɉɔɊɆɖɥ əɊɔɇɓɔɒə ɚɔɖɒɆɘə əɕɆɐɔɈɐɎ Ɏ ɕɆɗɘɋɖɎɍɆɜɎɎ ɕɖɎ 

Ɉɡɗɔɐɔɏ ɘɋɒɕɋɖɆɘəɖɋ, ɝɘɔ ɕɔɍɈɔɑɥɋɘ ɕɖɔɊɑɎɘɢ ɗɖɔɐ ɉɔɊɓɔɗɘɎ ɒɔɑɔɐɆ. ȴɗɓɔɈɓɡɒɎ 

ɕɖɔɎɍɈɔɊɎɘɋɑɥɒɎ ɓɆ ɖɡɓɐɋ ȰɆɍɆɛɗɘɆɓɆ ɥɈɑɥɤɘɗɥ ȸȴȴ çRaimbek Agroè ɗ ɘɔɖɉɔɈɔɏ 

ɒɆɖɐɔɏ çȦɏɓɆɑɆɏɡɓè, ȰɔɒɕɆɓɎɥ çȦɉɖɔɕɖɔɊəɐɘè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çȴɊɆɖɎè, ȸȴȴ 

çRG Brands Kazakhstanè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çȲɔɦè, ȦȴçȰɔɒɕɆɓɎɥ ȺəɊȲɆɗɘɋɖè, Ȧȴ 

ȦȵȰ çAdalè Ɏ Ɋɖ.   

ȶɡɓɔɐ ɇəɘɎɑɎɖɔɈɆɓɓɔɏ ɈɔɊɡ

ȴɇɠɋɒ ɖɋɆɑɎɍɆɜɎɎ ɇəɘɎɑɎɖɔɈɆɓɓɡɛ ɗɘɔɑɔɈɡɛ Ɏ ɒɎɓɋɖɆɑɢɓɡɛ ɈɔɊ Ɉ ȰɆɍɆɛɗɘɆɓɋ 
ɗɘɆɇɎɑɢɓɡɏ Ɉ ɎɗɗɑɋɊəɋɒɔɒ ɕɋɖɎɔɊɋ, ɗ ɓɋɇɔɑɢɞɔɏ ɕɖɔɗɆɊɐɔɏ ɕɔ ɇɔɑɢɞɔɒə ɚɔɖɒɆɘə 
5-8 ɑɎɘɖɔɈ. ȴɗɓɔɈɓɡɒɎ ɕɖɔɎɍɈɔɊɎɘɋɑɥɒɎ ɓɆ Ɉɓəɘɖɋɓɓɋɒ ɖɡɓɐɋ ɈɔɊɡ ɥɈɑɥɤɘɗɥ: 
ȸȴȴ çRG Brands Kazakhstanè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çAôSUè, ȸȴȴ çYuniksè ɗ ɘɔɖɉɔɈɔɏ 
ɒɆɖɐɔɏ çTASSAYè, ȸȴȴ çȦȱȫȰȷè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çȷɆɖɡɆɉɆɞè, ȸȴȴ ȷȵ çȰɔɐɆ-
ȰɔɑɆ ȦɑɒɆɘɡ ȧɔɘɘɑɋɖɗè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çBonaquaè.
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ȶɡɓɔɐ ɈɐəɗɔɈɔɏ ɈɔɊɡ
ȴɗɓɔɈɓɡɒɎ ɎɉɖɔɐɆɒɎ Ɉ ɐɆɘɋɉɔɖɎɎ ɈɐəɗɔɈɔɏ ɈɔɊɡ ɥɈɑɥɤɘɗɥ ȸȴȴ çRG Brands

Kazakhstanè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çAôSU VOè ɗ Ɋɔɑɋɏ ɖɡɓɐɆ 62% Ɏ ȸȴȴ çYuniksèɗ 

ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏçTassayè Ɏ ɗ ɊɔɑɋɏɖɡɓɐɆ 28%.

ȶɡɓɔɐ ɝɆɥ
ȳɆ ɊɆɓɓɡɏ ɒɔɒɋɓɘ ȰɆɍɆɛɗɘɆɓ ɈɛɔɊɎɘ Ɉ Ɋɋɗɥɘɐə ɗɘɖɆɓ ɗ ɓɆɎɇɔɑɢɞɎɒ ɕɔɘɖɋɇɑɋɓɎɋɒ 

ɝɆɥ ɓɆ Ɋəɞə ɓɆɗɋɑɋɓɎɥ. ȴɗɓɔɈɓɡɒɎ ɎɉɖɔɐɆɒɎ ɓɆ ɖɡɓɐɋ ɝɆɥ ɥɈɑɥɤɘɗɥ: ȸȴȴ çRG 

Brands Kazakhstanè ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çȵɎɆɑɆ ȩɔɑɊè, ȴȴȴ çȴɖɎɒɎ ȸɖɣɏɊè ɗ 

ɘɔɖɉɔɈɡɒɎ ɒɆɖɐɆɒɎ çȾɆɛè, çȬɋɒɝəɌɎɓɆ ȳɎɑɆè, çGreenfieldè, çTessè, ɐɔɒɕɆɓɎɥ 

çBetaTeaè ɗ ɘɔɖɉɔɈɡɒɎ ɒɆɖɐɆɒɎ çChampionè, çBetaè, çBayceèɗ ɗɔɈɔɐəɕɓɔɏ Ɋɔɑɋɏ 

ɘɖɋɛ ɑɎɊɋɖɔɈ ɖɡɓɐɆ 66%.

4.2. Ȫɔɑɥ ɖɡɓɐɆ, ɒɆɖɐɋɘɎɓɉ Ɏ ɕɖɔɊɆɌɎ   

Ȫɔɑɥ ȩɖəɕɕɡ ɓɆ ɇɔɑɢɞɎɓɗɘɈɋ ɖɡɓɐɔɈ ɕɔ ɔɗɓɔɈɓɡɒ ɓɆɕɖɆɈɑɋɓɎɥɒ ɥɈɑɥɋɘɗɥ 
ɐɔɓɐəɖɋɓɘɔɗɕɔɗɔɇɓɔɏ, Ɉ ɘɔɒ ɝɎɗɑɋ ɇɑɆɉɔɊɆɖɥ Ɉɡɗɔɐɔɒə ɐɆɝɋɗɘɈə ɕɖɔɊəɐɜɎɎ, 
ɕɖɔɊəɒɆɓɓɔɏ ɒɆɖɐɋɘɎɓɉɔɈɔɏ ɗɘɖɆɘɋɉɎɎ Ɏ ɖɆɗɘəɟɋɏ ɕɖɔɊɆɌɓɔɏ ɗɋɘɎ ï ɝɘɔ 
ɕɔɊɘɈɋɖɌɊɆɋɘɗɥ ɋɌɋɉɔɊɓɡɒ ɖɔɗɘɔɒ ɈɡɖəɝɐɎ ɔɘ ɖɋɆɑɎɍɆɜɎɎ. 

4.3. ȮɓɚɔɖɒɆɜɎɥ ɔ ɕɖɔɊəɐɜɎɎ Ȧȴ çRG Brands è

ȵɖɔɊəɐɘɔɈɆɥ ɑɎɓɋɏɐɆ Ȧȴ çRG BrandsèɕɖɋɊɗɘɆɈɑɋɓɆ ɕɥɘɢɤ ɐɆɘɋɉɔɖɎɥɒɎ ɘɔɈɆɖɔɈ:

ȷɔɐɎ Ɏ ɗɔɐɔɗɔɊɋɖɌɆɟɎɋ ɓɆɕɎɘɐɎ

ȵɖɋɊɗɘɆɈɑɋɓɡ  ɘɆɐɎɒɎ ɇɖɋɓɊɆɒɎ ɐɆɐ çGracioè,çDɆ-DɆè,çȳɋɐɘɆɖ ȷɔɑɓɋɝɓɡɏè.
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ȳɆɕɎɘɐɎ

ȪɆɓɓɆɥ ɉɖəɕɕɆ ɘɔɈɆɖɔɈ ɕɔɊɖɆɍɊɋɑɥɋɘɗɥ ɓɆ ɉɆɍɎɖɔɈɆɓɓɡɋ ɓɆɕɎɘɐɎ ɕɖɋɊɗɘɆɈɑɋɓɓɡɋ 
çPepsiè, ç7UPè, çMirinda è, çȳɋɐɘɆɖ ȷɔɑɓɋɝɓɡɏè (ȱɎɒɔɓɆɊ) Ɏ ɓɋɉɆɍɎɖɔɈɆɓɓɡɒɎ 
ɓɆɕɎɘɐɆɒɎ ɕɖɋɊɗɘɆɈɑɋɓɓɡɒɎ ɛɔɑɔɊɓɡɒɎ ɝɆɥɒɎ çLiptonè, çȵɎɆɑɆè,çDaDaDayè Ɇ 

ɘɆɐɌɋ ɣɓɋɖɉɋɘɎɝɋɗɐɎɒɎ ɓɆɕɎɘɐɆɒɎ çYetiè. 

  

ɃɓɋɖɉɋɘɎɝɋɗɐɎɋ ɓɆɕɎɘɐɎ

Ȩ ɊɆɓɓəɤ ɉɖəɕɕə ɈɛɔɊɎɘ ɣɓɋɖɉɋɘɎɝɋɗɐɎɏ ɓɆɕɎɘɔɐ çLAVINAè.

ȵɖɔɊəɐɘɡ ɕɎɘɆɓɎɥ

Ȩ ɊɆɓɓəɤ ɉɖəɕɕə ɈɛɔɊɥɘ ɒɔɑɔɐɔ ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ çȲȴȘè, ɝɆɎ ɗ ɘɔɖɉɔɈɔɏ ɒɆɖɐɔɏ 
çȵɎɆɑɆ Goldè.

ȨɔɊɆ

Ȧȴ çRG Brandsè ɈɡɕəɗɐɆɋɘ ɈɔɊə ɕɔɊ ɇɖɋɓɊɔɒ çAôSUè
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4.4. ȷɘɖɆɘɋɉɎɥ ɊɋɑɔɈɔɏ ɆɐɘɎɈɓɔɗɘɎ. 

ȮɗɕɔɑɓɋɓɎɋ ɓɆ ɕɖɆɐɘɎɐɋ ɈɡɞɋəɐɆɍɆɓɓɡɛ ɊɖɆɏɈɋɖɔɈ ɖɔɗɘɆ, ɓɆ ɖɥɊə ɗ ɗɔɇɑɤɊɋɓɎɋɒ 

ɔɗɓɔɈɓɔɉɔ ɣɐɔɓɔɒɎɝɋɗɐɔɉɔ ɕɖɎɓɜɎɕɆ əɗɘɔɏɝɎɈɔɉɔ ɕɖɎɇɡɑɢɓɔɉɔ ɖɔɗɘɆ ɕɔɍɈɔɑɎɘ ɗɘɆɘɢ 

ɑɎɊɎɖəɤɟɋɏ ȰɔɒɕɆɓɎɋɏ Ɉ ɗɈɔɋɒ ɗɋɐɘɔɖɋ ɗ Ɋɔɗɘəɕɔɒ ɐ ɇɔɑɋɋ ɝɋɒ 65 ɒɎɑɑɎɔɓɓɔɒə 

ɕɔɘɖɋɇɎɘɋɑɢɗɐɔɒə ɖɡɓɐə ȰɆɍɆɛɗɘɆɓɆ Ɏ ȼɋɓɘɖɆɑɢɓɔɏ ȦɍɎɎ.   

ȰɔɒɕɆɓɎɥ ɗɘɖɋɒɎɘɗɥ ɐ ɑɎɊɋɖɗɘɈə Ɉ ɖɋɉɎɔɓɋ ɕɔɗɖɋɊɗɘɈɔɒ ɗɘɖɆɘɋɉɎɎ ȵɥɘɎ ȷɎɑ, ɈɐɑɤɝɆɤɟɋɏ 

Ɉ ɗɋɇɥ:

1. ȵɔɖɘɚɋɑɢ ɕɔɇɋɌɊɆɤɟɎɛ ɇɖɋɓɊɔɈ, ɖɆɍɖɆɇɔɘɆɓɓɡɏ ɓɆ ɔɗɓɔɈɋ ɕɔɘɖɋɇɎɘɋɑɢɗɐɎɛ ɓəɌɊ;

2. ȵɖɥɒɔɏ Ɋɔɗɘəɕ ɐ ɐɑɎɋɓɘɆɒ Ɏ ɕɔɘɖɋɇɎɘɋɑɥɒ, ɗ ɕɋɖɋɊɆɝɋɏ ɣɐɗɕɋɖɘɎɍɡ Ɏ ɑəɝɞɎɛ 

ɕɖɆɐɘɎɐ;

3. ȱəɝɞəɤ ɔɕɋɖɆɜɎɔɓɓəɤ Ɋɋɥɘɋɑɢɓɔɗɘɢ;

4. ȱəɝɞɎɋ ɖɋɉɎɔɓɆɑɢɓɡɋ Ɏ ɑɔɐɆɑɢɓɡɋ ɐɔɑɑɋɐɘɎɈɡ;

5. ȷɎɑɢɓəɤ ɚɎɓɆɓɗɔɈəɤ ɊɎɗɜɎɕɑɎɓə Ɏ ɇɆɑɆɓɗ ɗ ɎɗɕɔɑɢɍɔɈɆɓɎɋɒ ɖɋɉɎɔɓɆɑɢɓɡɛ 

ɑɎɊɎɖəɤɟɎɛ ɕɖɆɐɘɎɐ.

ɃɘɎ ɕɥɘɢ ɗɎɑ ï ɔɗɓɔɈɆ, ɓɆ ɐɔɘɔɖɔɏ ɗɘɖɔɥɘɗɥ Ɉɗɋ ɕɑɆɓɡ ɐɔɒɕɆɓɎɎ ɕɔ ɊɔɗɘɎɌɋɓɎɤ əɗɕɋɛɆ ɓɆ 

ɖɡɓɐɋ.

Ȫɑɥ ɖɋɆɑɎɍɆɜɎɎ ɗɘɖɆɘɋɉɎɎ ȵɥɘɎ ȷɎɑ ɐɔɒɕɆɓɎɥ ɗɘɖɔɎɘ ɕɑɆɘɚɔɖɒə ɕɔɖɘɚɋɑɥ ɒɋɗɘɓɡɛ 

ɑɎɊɎɖəɤɟɎɛ ɇɖɋɓɊɔɈ, Ɏɒɋɥ ɒəɑɢɘɎɊɔɒɋɗɘɎɐ ɗɘɖɆɘɋɉɎɤ ɖɆɍɈɎɘɎɥ ɘɋɖɖɎɘɔɖɎɏ ɓɆ ɖɡɓɐɋ, 

agile ɇɎɍɓɋɗ-ɒɔɊɋɑɢ, ɚɔɐəɗɎɖɔɈɐə ɓɆ ɕɖɔɊəɐɘɔɈɡɛ ɎɓɓɔɈɆɜɎɥɛ.

ȴɇɗɑəɌɎɈɆɥ ɇɔɑɋɋ ɝɋɒ 50 ɘɡɗɥɝ ɘɔɖɉɔɈɡɛ ɘɔɝɋɐ ɕɔ Ɉɗɋɒə ɖɋɉɎɔɓə, ɐɔɒɕɆɓɎɥ ɗɘɖɋɒɎɘɗɥ ɐ 

ɗɔɍɊɆɓɎɤ ɊɔɕɔɑɓɎɘɋɑɢɓɔɏ ɜɋɓɓɔɗɘɎ/ɕɔɑɢɍɡ Ɋɑɥ ɓɆɞɎɛ ɐɑɎɋɓɘɔɈ Ɏ ɕɔɘɖɋɇɎɘɋɑɋɏ 

ɕɔɗɖɋɊɗɘɈɔɒ ɕɖɔɊəɒɆɓɓɡɛ ɖɋɞɋɓɎɏ, ɘɟɆɘɋɑɢɓɔ ɈɡɇɖɆɓɓɔɏ ɗɘɖɆɘɋɉɎɎ ɕɔɐɖɡɘɎɥ ɖɡɓɐɆ, 

ɣɚɚɋɐɘɎɈɓɔɏ ɔɖɉɆɓɎɍɆɜɎɔɓɓɔɏ ɗɘɖəɐɘəɖɡ, ɕɔɍɈɔɑɥɤɟɋɏ ɔɇɋɗɕɋɝɎɘɢ ɖɆɍɊɋɑɋɓɎɋ 

ɔɘɈɋɘɗɘɈɋɓɓɔɗɘɎ ɕɔ ɕɖɎɓɜɎɕɆɒ ɓɆɎɑəɝɞɋɏ ɣɐɗɕɋɖɘɎɍɡ ɒɋɌɊə ɖɆɍɑɎɝɓɡɒɎ ɗɘɖəɐɘəɖɓɡɒɎ 

ɋɊɎɓɎɜɆɒɎ ɐɔɒɕɆɓɎɎ. 
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ȨɡɖəɝɐɆ ɔɘ ɖɋɆɑɎɍɆɜɎɎ ȩɖəɕɕɡ 
ɔɘɓɔɗɎɘɋɑɢɓɔ 2022 ɉɔɊɆ ɈɡɖɔɗɑɆ ɓɆ 15,1 
ɒɑɖɊ. ɘɋɓɉɋ  Ɏ ɍɆ Ɉɋɗɢ 2023 ɉɔɊ ɗɔɗɘɆɈɎɑɆ 
171,5 ɒɑɖɊ ɘɋɓɉɋ. ȨɡɖəɝɐɆ ɓɆ 83% 
ɗɔɗɘɔɥɑɆ Ɏɍ ɊɔɛɔɊɔɈ ɔɘ ɖɋɆɑɎɍɆɜɎɎ ɗɔɐɔɈ, 
ɗɔɐɔɗɔɊɋɖɌɆɟɎɛ ɓɆɕɎɘɐɔɈ Ɏ 
ɇɋɍɆɑɐɔɉɔɑɢɓɡɛ ɓɆɕɎɘɐɔɈ, ɓɆ 17% Ɏɍ 
ɖɋɆɑɎɍɆɜɎɎ ɝɆɥ, ɒɔɑɔɐɆ Ɏ ɕɖɔɊəɐɘɔɈ 
ɕɎɘɆɓɎɥ.

ȷɋɇɋɗɘɔɎɒɔɗɘɢ ɖɋɆɑɎɍɆɜɎɎ ɕɖɔɊəɐɜɎɎ 
ɗɔɗɘɆɈɎɑɆ 104,2 ɒɑɖɊ ɘɋɓɉɋ, ɝɘɔ ɓɆ 18%
ɇɔɑɢɞɋ ɕɔɐɆɍɆɘɋɑɥ ɕɖɔɞɑɔɉɔ ɉɔɊɆ. Ȧȴ 
çRG Brandsè ɕɖɔɊɔɑɌɆɋɘ Ɉɡɕɔɑɓɥɘɢ 
ɗɖɋɊɓɋɗɖɔɝɓəɤ ɕɖɔɉɖɆɒɒə ɖɆɍɈɎɘɎɥ, 
ɆɐɘɎɈɓɔ ɖɋɎɓɈɋɗɘɎɖəɥ ɓɆɐɆɕɑɎɈɆɋɒɡɋ 
ɗɖɋɊɗɘɈɆ Ɉ ɖɆɍɈɎɘɎɋ ɐɑɤɝɋɈɡɛ ɇɖɋɓɊɔɈ 
ȩɖəɕɕɡ Ɏ əɗɎɑɋɓɎɋ ɗɎɗɘɋɒɡ ɕɖɔɊɆɌ Ɏ 
ɊɎɗɘɖɎɇəɜɎɎ.

ȨɆɑɔɈɆɥ ɕɖɎɇɡɑɢ ȩɖəɕɕɡ Ɉ 2023 ɉɔɊə 
ɗɔɗɘɆɈɎɑɆ 67,3 ɒɑɖɊ ɘɋɓɉɋ. 

14

V.ȺȮȳȦȳȷȴȨȴ ï ɃȰȴȳȴȲȮȽȫȷȰȮȫ ȵȴȰȦȭȦȸȫȱȮ

ȨɆɌɓɋɏɞɋɏ ɛɆɖɆɐɘɋɖɎɗɘɎɐɔɏ ɣɐɔɓɔɒɎɝɋɗɐɔɏ ɊɋɥɘɋɑɢɓɔɗɘɎ ȩɖəɕɕɡ ɥɈɑɥɋɘɗɥ ɋɋ 
ɚɎɓɆɓɗɔɈɔɋ ɗɔɗɘɔɥɓɎɋ. ȴɓɔ ɔɕɖɋɊɋɑɥɋɘ ɐɔɓɐəɖɋɓɘɔɗɕɔɗɔɇɓɔɗɘɢ, ɕɔɘɋɓɜɎɆɑ Ɉ 
ɊɋɑɔɈɔɒ ɗɔɘɖəɊɓɎɝɋɗɘɈɋ, ɔɜɋɓɎɈɆɋɘ, Ɉ ɐɆɐɔɏ ɗɘɋɕɋɓɎ ɉɆɖɆɓɘɎɖɔɈɆɓɡ ɣɐɔɓɔɒɎɝɋɗɐɎɋ 
Ɏɓɘɋɖɋɗɡ ȰɔɒɕɆɓɎɎ Ɏ ɋɦ ɕɆɖɘɓɋɖɔɈ Ɉ ɚɎɓɆɓɗɔɈɔɒ Ɏ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɔɒ ɔɘɓɔɞɋɓɎɎ.

2019 2020 2021 2022 2023

66 289
75420

100122

156388 171461

ȨɡɖəɝɐɆ, ɒɑɓ ɘɋɓɉɋ

2019 2020 2021 2022 2023

38 916   40 222   
55 362   

88 043   

104 162   

ȷɋɇɋɗɘɔɎɒɔɗɘɢ, ɒɑɓ ɘɋɓɉɋ

2019 2020 2021 2022 2023

27 372   

35 198   

44 759   

68 345   
67 299   

ȨɆɑɔɈɆɥ ɕɖɎɇɡɑɢ, ɒɑɓ ɘɋɓɉɋ
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ȷɔɈɔɐəɕɓɡɋ ɆɐɘɎɈɡ ȩɖəɕɕɡ ɍɆ 2023   ɉɔɊ 
əɒɋɓɢɞɎɑɎɗɢ ɓɆ  23%, ɕɔ ɔɘɓɔɞɋɓɎɤ ɐ 
2022 ɉɔɊə (-27,3 ɒɑɖɊ. ȸɋɓɉɋ). Ƀɘɔ  
ɗɈɥɍɆɓɔ ɗ ɘɋɒ, ɝɘɔ Ɉ ɐɔɓɜɋ 2022 ɉɔɊɆ 
ȩɖəɕɕɔɏ ɇɡɑɎ ɕɔɑəɝɋɓɡ ɘɖɆɓɞɎ ɔɘ 
ȧɆɓɐɔɈ Ɉɘɔɖɔɉɔ əɖɔɈɓɥ Ɏ Ɉɗɋ ɊɋɓɋɌɓɡɋ 
ɗɖɋɊɗɘɈɆ ɇɡɑɎ ɖɆɍɒɋɟɋɓɡ ɓɆ ɖɆɗɝɋɘɓɡɛ 
ɗɝɋɘɆɛ ȩɖəɕɕɡ, ɝɘɔ Ɉ ɜɋɑɔɒ ɕɔɈɑɎɥɑɔ ɓɆ 
ɗɘɆɘɢɤ .

ȷɔɈɔɐəɕɓɡɋ ɔɇɥɍɆɘɋɑɢɗɘɈɆ əɒɋɓɢɞɎɑɎɗɢ 
ɓɆ 28% ɕɔ ɗɖɆɈɓɋɓɎɤ ɗ ɕɔɐɆɍɆɘɋɑɋɒ 2022 
ɉɔɊɆ. ȴɗɓɔɈɓɔɏ ɕɖɎɝɎɓɔɏ ɗɓɎɌɋɓɎɥ 
ɊɆɓɓɔɏ ɗɘɆɘɢɎ ɥɈɑɥɋɘɗɥ ɕɔɉɆɞɋɓɎɋ
ɍɆɋɒɓɡɛɗɖɋɊɗɘɈɈ 2023 ɉɔɊə. Ȩ 2023 ɉɔɊə 
ɗɖɋɊɗɘɈɆ ɓɆ ɕɔɕɔɑɓɋɓɎɋ ɔɇɔɖɔɘɓɡɛ 
ɗɖɋɊɗɘɈ ɕɖɆɐɘɎɝɋɗɐɎ ɓɋ ɕɖɎɈɑɋɐɆɑɎɗɢ, Ɉ 
ɗɎɑə Ɉɡɗɔɐɔɏ ɗɘɔɎɒɔɗɘɎ ɘɆɐɎɛ ɖɋɗəɖɗɔɈ.

ȰɆɕɎɘɆɑ ȩɖəɕɕɡ ɍɆ 2023 ɗɔɗɘɆɈɎɑ 12,2 
ɒɑɖɊ ɘɋɓɉɋ, ɝɘɔ ɓɆ 54% ɇɔɑɢɞɋ əɖɔɈɓɥ 
ɕɖɔɞɑɔɉɔ ɉɔɊɆ. ȹɈɋɑɎɝɋɓɎɋ ɕɖɔɎɍɔɞɑɔ 
ɈɈɎɊə ɘɔɉɔ, ɝɘɔ Ɉ 2023 ɉ. ȩɖəɕɕɆ ɓɋ 
ɈɡɕɑɆɝɎɈɆɑɆ ɊɎɈɎɊɋɓɊɡ.

 

2019 2020 2021 2022 2023

68 485   
82 834   

93 852   

120 275

92 926   

ȪɎɓɆɒɎɐɆ ɎɍɒɋɓɋɓɎɏ ɆɐɘɎɈɔɈ, ɒɑɓ. ɘɋɓɉɋ

2019 2020 2021 2022 2023

45 896   48 624
68 505

112388

80 756

ȪɎɓɆɒɎɐɆ ɎɍɒɋɓɋɓɎɏ ɔɇɥɍɆɘɋɑɢɗɘɈ, ɒɑɓ. 
ɘɋɓɉɋ

2019 2020 2021 2022 2023

22 589   

34 210   

25 347   

7 886   
12 170   

ȪɎɓɆɒɎɐɆ ɎɍɒɋɓɋɓɎɥ ɐɆɕɎɘɆɑɆ, ɒɑɓ. ɘɋɓɉɋ
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2016 2017 2018 2019 2020 2021 2022 2023

ȰɔɣɚɚɎɜɎɋɓɘɡ ɖɋɓɘɆɇɋɑɢɓɔɗɘɎ

ROA 2,13% 4,79% 6,83% 9,67% 17,61% 10,25% 11,65% 2,55%

ROE 8,57% 14,78% 20,73% 29,32% 42,64% 37,96% 177,63% 19,50%

ȰɔɣɚɚɎɜɎɋɓɘɡ ɑɎɐɈɎɊɓɔɗɘɎ

ȸɋɐəɟɆɥ 
ɑɎɐɈɎɊɓɔɗɘɢ

1,14 1,14 1,20 1,61 2,32 2,04 1,15 0,81

ȷɖɔɝɓɆɥ 
ɑɎɐɈɎɊɓɔɗɘɢ

0,78 0,44 0,38 0,18 0,41 0,31 0,49 0,24

ȦɇɗɔɑɤɘɓɆɥ 
ɑɎɐɈɎɊɓɔɗɘɢ

0,69 0,34 0,29 0,11 0,34 0,24 0,41 0,09

Ȩ ɜɋɑɔɒ ɐɔɣɚɚɎɜɎɋɓɘɡ ɊɋɑɔɈɔɏ ɆɐɘɎɈɓɔɗɘɎ Ɉ ɗɖɋɊɓɋɒ ɍɆ ɕɔɗɑɋɊɓɎɋ ɘɖɎ ɉɔɊɆ 
ɓɆɛɔɊɥɘɗɥ ɓɆ ɗɖɋɊɓɎɛ əɖɔɈɓɥɛ.
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VI . ȹɕɖɆɈɑɋɓɎɋ ɖɎɗɐɆɒɎ

ȴɗɓɔɈɓɡɋ ɖɎɗɐɎ

ȺɎɓɆɓɗɔɈɡɏ ɖɎɗɐ

ȴɕɋɖɆɜɎɎ ȩɖəɕɕɡ Ɉ ɔɗɓɔɈɓɔɒ ɕɔɊɈɋɖɌɋɓɡ ɚɎɓɆɓɗɔɈɡɒ ɖɎɗɐɆɒ ɕɔ ɎɍɒɋɓɋɓɎɤ 
ɐəɖɗɆ ɎɓɔɗɘɖɆɓɓɔɏ ɈɆɑɤɘɡ Ɏ ɎɍɒɋɓɋɓɎɥɒ ɕɖɔɜɋɓɘɓɔɏ ɗɘɆɈɐɎ.

ȨɆɑɤɘɓɡɏ ɖɎɗɐ
ɃɒɎɘɋɓɘ ɔɗəɟɋɗɘɈɑɥɋɘ ɗɊɋɑɐɎ Ɉ ɎɓɔɗɘɖɆɓɓɔɏ ɈɆɑɤɘɋ, ɗɑɋɊɔɈɆɘɋɑɢɓɔ, ɈɔɍɓɎɐɆɋɘ 
ɖɎɗɐ ɕɔɊɈɋɖɌɋɓɓɔɗɘɎ ɐɔɑɋɇɆɓɎɥɒ ɈɆɑɤɘɓɔɉɔ ɐəɖɗɆ. ȩɖəɕɕɆ ɗɓɎɌɆɋɘ ɊɆɓɓɡɏ ɖɎɗɐ 
ɕəɘɋɒ əɈɋɑɎɝɋɓɎɥ ɆɐɘɎɈɔɈ Ɏ ɗɓɎɌɋɓɎɥ ɔɇɥɍɆɘɋɑɢɗɘɈ ɈɡɖɆɌɋɓɓɡɛ Ɉ ɎɓɔɗɘɖɆɓɓɔɏ 
ɈɆɑɤɘɋ.

ȺɎɓɆɓɗɔɈɡɏ ɐɖɋɊɎɘɓɡɏ ɖɎɗɐ
ȺɎɓɆɓɗɔɈɡɋ Ɏɓɗɘɖəɒɋɓɘɡ ɗɔɊɋɖɌɆɘ ɣɑɋɒɋɓɘ ɖɎɗɐɆ Ɉ ɘɔɒ, ɝɘɔ ɐɔɓɘɖɆɉɋɓɘɡ ɇəɊəɘ ɓɋ 
Ɉ ɗɔɗɘɔɥɓɎɎ ɈɡɕɔɑɓɎɘɢ ɗɈɔɎ ɔɇɥɍɆɘɋɑɢɗɘɈɆ. Ƀɘɔɘ ɖɎɗɐ Ɏɍɒɋɖɥɋɘɗɥ Ɏ ɓɆɇɑɤɊɆɋɘɗɥ 
ɗɑəɌɇɔɏ ȰɆɍɓɆɝɋɏɗɘɈɆ. ȩɖəɕɕɆ ɒɎɓɎɒɎɍɎɖəɋɘ ɚɎɓɆɓɗɔɈɡɏ ɐɖɋɊɎɘɓɡɏ ɖɎɗɐ ɕəɘɋɒ 
ɊɎɈɋɖɗɎɚɎɐɆɜɎɎ Ɏ ɒɔɓɎɘɔɖɎɓɉɆ ɖɋɏɘɎɓɉɔɈ ɐɖəɕɓɡɛ ɇɆɓɐɔɈ Ɏ ɚɎɓɆɓɗɔɈɡɛ 
ɎɓɗɘɎɘəɘɔɈ.
ȵɖɥɒɔɏ ɐɖɋɊɎɘɓɡɏ ɖɎɗɐ ɕɖɋɊɗɘɆɈɑɥɋɘ ɗɔɇɔɏ ɖɎɗɐ əɇɡɘɐɆ Ɉ ɖɋɍəɑɢɘɆɘɋ ɊɋɚɔɑɘɆ 
ɐɔɓɘɖɆɉɋɓɘɆ Ɉ ɔɘɓɔɞɋɓɎɎ ɗɘɆɘɋɏ ɔɘɝɋɘɆ ɔ ɚɎɓɆɓɗɔɈɔɒ ɕɔɑɔɌɋɓɎɎ. ȶɋɞɋɓɎɥ Ɉ 
ɔɇɑɆɗɘɎ ɎɓɈɋɗɘɎɜɎɏ Ɉ Ɏɓɗɘɖəɒɋɓɘɡ ɗ ɚɎɐɗɎɖɔɈɆɓɓɡɒ ɊɔɛɔɊɔɒ Ɏ ɐɖɆɘɐɔɗɖɔɝɓɡɋ 
ɊɔɑɉɔɈɡɋ ɇəɒɆɉɎ ɔɗɓɔɈɆɓɡ ɓɆ ɗɘɖɔɉɎɛ ɐɖɎɘɋɖɎɥɛ ɕɑɆɘɋɌɋɗɕɔɗɔɇɓɔɗɘɎ. 
ȰɆɍɓɆɝɋɏɗɘɈɔ ɔɗəɟɋɗɘɈɑɥɋɘ ɕɔɗɘɔɥɓɓɡɏ ɒɔɓɎɘɔɖɎɓɉ Ɉ ɔɘɓɔɞɋɓɎɎ ɓɋɕɔɉɆɞɋɓɓɡɛ 
ɎɓɈɋɗɘɎɜɎɏ. ȩɖəɕɕɆ ɓɋ ɔɌɎɊɆɋɘ ɊɋɚɔɑɘɆ ɗɈɔɎɛ ɐɔɓɘɖɆɉɋɓɘɔɈ, Ɏɒɋɥ ɈɈɎɊə Ɏɛ 
ɐɖɋɊɎɘɓɔɋ ɐɆɝɋɗɘɈɔ. 

ȶɎɗɐ ɑɎɐɈɎɊɓɔɗɘɎ

ȩɖəɕɕɆ ɉɆɖɆɓɘɎɖəɋɘ ɍɓɆɝɎɘɋɑɢɓəɤ ɑɎɐɈɎɊɓɔɗɘɢ Ɉ ɑɤɇɔɋ Ɉɖɋɒɥ ɕəɘɋɒ ɣɚɚɋɐɘɎɈɓɔɉɔ 
əɕɖɆɈɑɋɓɎɥ ɊɋɓɋɌɓɡɒɎ ɗɖɋɊɗɘɈɆɒɎ Ɏ ɕəɘɋɒ ɎɓɈɋɗɘɎɖɔɈɆɓɎɥ Ɉ ɑɎɐɈɎɊɓɡɋ 
ɕɖɔɜɋɓɘɓɡɋ ɜɋɓɓɡɋ ɇəɒɆɉɎ. Ȯɍ-ɍɆ ɊɎɓɆɒɎɝɓɔɏ ɕɖɎɖɔɊɡ ɇɆɍɎɗɓɔɉɔ ɇɎɍɓɋɗɆ 
ȰɆɍɓɆɝɋɏɗɘɈɔ ɘɆɐɌɋ ɗɘɖɋɒɎɘɗɥ ɕɔɊɊɋɖɌɎɈɆɘɢ ɉɎɇɐɔɗɘɢ Ɉ ɚɎɓɆɓɗɎɖɔɈɆɓɎɎ ɕəɘɋɒ 
ɕɔɊɊɋɖɌɎɈɆɓɎɥ ɔɘɐɖɡɘɡɛ ɐɖɋɊɎɘɓɡɛ ɑɎɓɎɏ. ȰɖɋɊɎɘɓɡɋ ɑɎɓɎɎ ɕɖɋɊɓɆɍɓɆɝɋɓɡ Ɋɑɥ 
ɚɎɓɆɓɗɎɖɔɈɆɓɎɥ ɔɇɔɖɔɘɓɔɉɔ ɐɆɕɎɘɆɑɆ Ɏ ɐɆɕɎɘɆɑɢɓɡɛ ɎɓɈɋɗɘɎɜɎɏ.
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ȶɎɗɐ, ɗɈɥɍɆɓɓɡɏ ɗ ɕɖɔɜɋɓɘɓɔɏ ɗɘɆɈɐɔɏ

ɃɒɎɘɋɓɘ ɕɔɊɈɋɖɌɋɓ ɖɎɗɐə, ɗɈɥɍɆɓɓɔɒə ɗ ɕɖɔɜɋɓɘɓɔɏ ɗɘɆɈɐɔɏ, ɑɎɇɔ ɝɋɖɋɍ ɐɔɑɋɇɆɓɎɥ 
ɖɡɓɔɝɓɡɛ ɜɋɓ ɓɆ ɕɔɍɎɜɎɎ ɇɆɑɆɓɗɆ (ɜɋɓɔɈɔɏ ɖɎɗɐ), ɑɎɇɔ ɝɋɖɋɍ ɎɍɒɋɓɋɓɎɥ Ɉ ɊɔɛɔɊɆɛ 
ɎɑɎ ɖɆɗɛɔɊɆɛ ɕɔ ɕɖɔɜɋɓɘɆɒ (ɘ.ɋ. ɖɎɗɐ ɖɋ-ɎɓɈɋɗɘɎɜɎɏ). ȶɎɗɐ, ɗɈɥɍɆɓɓɡɏ ɗ 
ɕɖɔɜɋɓɘɓɔɏ ɗɘɆɈɐɔɏ, ɉɑɆɈɓɡɒ ɔɇɖɆɍɔɒ ɈɔɍɓɎɐɆɋɘ Ɉ ɗɈɥɍɎ ɗ ɆɐɘɎɈɆɒɎ Ɏ 
ɔɇɥɍɆɘɋɑɢɗɘɈɆɒɎ, ɕɔ ɐɔɘɔɖɡɒ ɓɆɝɎɗɑɥɤɘɗɥ ɕɖɔɜɋɓɘɡ. ȵɖɔɉɓɔɍɎɖəɋɒɡɋ ɇəɊəɟɎɋ 
ɎɍɒɋɓɋɓɎɥ Ɉ ɊɋɓɋɌɓɡɛ ɕɔɘɔɐɆɛ Ɏ ɗɘɖəɐɘəɖɆ ɇɆɑɆɓɗɆ ɘɆɐɌɋ ɕɔɊɈɋɖɉɆɤɘ ȩɖəɕɕə 
ɖɎɗɐə, ɗɈɥɍɆɓɓɔɒə ɗ ɕɖɔɜɋɓɘɓɔɏ ɗɘɆɈɐɔɏ. 
ȰɆɍɓɆɝɋɏɗɘɈɔ ɓɋɗɋɘ ɔɘɈɋɘɗɘɈɋɓɓɔɗɘɢ ɍɆ ɒɔɓɎɘɔɖɎɓɉ Ɏ əɕɖɆɈɑɋɓɎɋ ɕɔɊɈɋɖɌɋɓɓɔɗɘɢɤ 
ȩɖəɕɕɡ ɖɎɗɐə, ɗɈɥɍɆɓɓɔɒə ɗ ɕɖɔɜɋɓɘɓɔɏ ɗɘɆɈɐɔɏ. Ȩ ɗɈɥɍɎ ɗ ɘɋɐəɟɋɏ ɗɘɖəɐɘəɖɔɏ 
ɇɆɑɆɓɗɆ ȰɔɒɕɆɓɎɎ ɔɗɔɇɔɋ ɈɓɎɒɆɓɎɋ əɊɋɑɥɋɘɗɥ əɕɖɆɈɑɋɓɎɤ ɖɎɗɐɔɒ, ɗɈɥɍɆɓɓɡɒ ɗ 
ɕɖɔɜɋɓɘɓɔɏ ɗɘɆɈɐɔɏ ɕɔ ɍɆɎɒɗɘɈɔɈɆɓɎɥɒ. Ȩ 2023ɉ. ɕɔ Ɉɗɋɒ ɐɖɋɊɎɘɓɡɒ ɗɔɉɑɆɞɋɓɎɥɒ 
ɍɆɏɒɔɈ ɃɒɎɘɋɓɘɆ ɕɖɔɜɋɓɘɓɡɋ ɗɘɆɈɐɎ ɚɎɐɗɎɖɔɈɆɓɓɡɋ.

ȷɎɗɘɋɒɆ əɕɖɆɈɑɋɓɎɥ ɖɎɗɐɆɒɎ

ȴɇɟɆɥ ɐɔɓɜɋɕɜɎɥ əɕɖɆɈɑɋɓɎɥ ɖɎɗɐɆɒɎ ȩɖəɕɕɡ ɇɆɍɎɖəɋɘɗɥ ɓɆ ɔɝɋɈɎɊɓɔɗɘɎ 
ɔɗɓɔɈɓɡɛ ɖɎɗɐɔɈ, ɕɖɋɕɥɘɗɘɈəɤɟɎɛ ɊɔɗɘɎɌɋɓɎɤ ɇɎɍɓɋɗ ɜɋɑɋɏ. Ƀɘɔ ɔɘɓɔɗɎɘɗɥ ɐɔ 
Ɉɗɋɒ ɔɇɑɆɗɘɥɒ ɖɎɗɐɆ: ɗɘɖɆɘɋɉɎɝɋɗɐɎɒ, ɔɕɋɖɆɜɎɔɓɓɡɒ, ɚɎɓɆɓɗɔɈɡɒ ɖɎɗɐɆɒ Ɏ 
ɖɎɗɐɆɒ, ɗɈɥɍɆɓɓɡɒ ɗ ɓɋɗɝɆɗɘɓɡɒɎ ɗɑəɝɆɥɒɎ Ɏ ɗɘɎɛɎɏɓɡɒɎ ɇɋɊɗɘɈɎɥɒɎ. 
ȹɕɖɆɈɑɋɓɎɋ ɖɎɗɐɆɒɎ Ɉ ȩɖəɕɕɋ ï ɣɘɔ ɗɎɗɘɋɒɆɘɎɝɋɗɐɎɏ Ɏ ɕɖɔ-ɆɐɘɎɈɓɡɏ ɕɖɔɜɋɗɗ 
ɆɓɆɑɎɍɆ, ɔɜɋɓɐɎ Ɏ əɕɖɆɈɑɋɓɎɥ ɈɗɋɒɎ ɇɑɆɉɔɕɖɎɥɘɓɡɒɎ ɈɔɍɒɔɌɓɔɗɘɥɒɎ,  əɉɖɔɍɆɒɎ, Ɏ 
ɖɎɗɐɆɒɎ, ɗɈɥɍɆɓɓɡɒɎ ɗ ɜɋɑɥɒɎ ȩɖəɕɕɡ.
ȰɑɤɝɋɈɡɒɎ ɚɎɓɆɓɗɔɈɡɒɎ ɜɋɑɥɒɎ Ɋɑɥ ȩɖəɕɕɡ ɥɈɑɥɤɘɗɥ əɗɘɔɏɝɎɈɡɏ ɕɖɎɇɡɑɢɓɡɏ 
ɖɔɗɘ, ɉɋɓɋɖɎɖɔɈɆɓɎɋ ɊɋɓɋɌɓɡɛ ɕɔɘɔɐɔɈ, ɔɕɋɖɆɜɎɔɓɓɆɥ ɣɚɚɋɐɘɎɈɓɔɗɘɢ Ɏ ɗɎɑɢɓɡɏ 
ɇɆɑɆɓɗ. ȵɔɑɎɘɎɐɆ ȰɆɍɓɆɝɋɏɗɘɈɆ ɔɇɋɗɕɋɝɎɈɆɋɘ ɕɖɎɓɜɎɕɡ Ɋɑɥ ɔɇɟɋɉɔ əɕɖɆɈɑɋɓɎɥ 
ɚɎɓɆɓɗɔɈɡɒɎ ɖɎɗɐɆɒɎ Ɏ ɔɕɖɋɊɋɑɥɋɘ ɖɆɗɕɖɋɊɋɑɋɓɎɋ ɔɘɈɋɘɗɘɈɋɓɓɔɗɘɎ ɍɆ əɕɖɆɈɑɋɓɎɋ 
ɚɎɓɆɓɗɔɈɡɒɎ ɖɎɗɐɆɒɎ. ȷɎɗɘɋɒɆ əɕɖɆɈɑɋɓɎɥ ɖɎɗɐɆɒɎ Ɏɒɋɋɘ ɝɋɘɐɎɏ ɆɑɉɔɖɎɘɒ Ɋɑɥ 
ɎɗɕɔɑɓɋɓɎɥ Ɏ ɔɕɔɈɋɟɋɓɎɥ.
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VII . ȷȴȼȮȦȱɂȳȦɅ ȴȸȨȫȸȷȸȨȫȳȳȴȷȸɂ

ȷɎɗɘɋɒɆ ɔɖɉɆɓɎɍɆɜɎɎ ɘɖəɊɆ ɖɆɇɔɘɓɎɐɔɈ ɑɎɗɘɎɓɉɔɈɔɏ 
ɐɔɒɕɆɓɎɎ

ȵɔɑɎɘɎɐɆ ȩɖəɕɕɡ Ɉ ɔɇɑɆɗɘɎ əɕɖɆɈɑɋɓɎɥ ɕɋɖɗɔɓɆɑɔɒ Ɏ ɕɖɔɚɋɗɗɎɔɓɆɑɢɓɔɉɔ 
ɔɇəɝɋɓɎɥ ɘɋɗɓɔ ɗɈɥɍɆɓɆ ɗ ɒɎɗɗɎɋɏ ȰɔɒɕɆɓɎɎ, ɐɔɘɔɖɆɥ ɍɆɐɑɤɝɆɋɘɗɥ Ɉ əɑəɝɞɋɓɎɎ  
ɐɆɝɋɗɘɈɆ ɌɎɍɓɎ ɒɆɗɗɔɈɔɉɔ ɕɔɘɖɋɇɎɘɋɑɥ ɝɋɖɋɍ ɔɕɋɖɋɌɆɤɟɎɋ ɎɓɓɔɈɆɜɎɎ Ɉ 
ɒɆɖɐɋɘɎɓɉɋ Ɏ ɊɎɗɘɖɎɇəɜɎɎ ɓɆɕɎɘɐɔɈ Ɏ ɕɖɔɊəɐɘɔɈ ɕɎɘɆɓɎɥ, ɕɖɎɍɈɆɓɆ ɋɋ 
ɕɔɊɊɋɖɌɎɈɆɘɢ Ɏ Ɉɡɕɔɑɓɥɘɢ. Ȩ ɔɗɓɔɈɋ ɕɔɑɎɘɎɐɎ Ɉ ɔɇɑɆɗɘɎ ɕɋɖɗɔɓɆɑɆ ɑɋɌɎɘ 
ɕɖɎɓɜɎɕ əɕɖɆɈɑɋɓɎɥ, ɗɔɍɊɆɤɟɎɏ ɇɆɑɆɓɗ ɒɋɌɊə ɐɖɆɘɐɔɗɖɔɝɓɔɏ ɣɚɚɋɐɘɎɈɓɔɗɘɢɤ Ɏ 
Ɋɔɑɉɔɗɖɔɝɓɡɒ əɗɕɋɛɔɒ, ɕɔɊɐɖɋɕɑɋɓɓɡɒ ɎɓɘɋɉɖɎɖɔɈɆɓɓɔɏ ɕɖɔɚɋɗɗɎɔɓɆɑɢɓɔɏ 
ɐɔɒɆɓɊɔɏ ɔɕɡɘɓɡɛ ɈɋɘɋɖɆɓɔɈ Ɏ ɘɆɑɆɓɘɑɎɈɔɏ ɒɔɑɔɊɋɌɎ, ɈɊɔɛɓɔɈɑɋɓɓɔɏ 
ɐɖɆɘɐɔɗɖɔɝɓɔɏ Ɏ Ɋɔɑɉɔɗɖɔɝɓɔɏ ɒɔɘɎɈɆɜɎɔɓɓɔɏ ɕɔɑɎɘɎɐɔɏ Ɏ ɖɆɍɊɋɑɥɤɟɎɛ ɔɇɟɋɋ 
ɈɎɊɋɓɎɋ.
ȵɖɔɚɋɗɗɎɔɓɆɑɢɓɔɋ ɔɇəɝɋɓɎɋ Ɋɑɥ ɕɋɖɗɔɓɆɑɆ ɈɐɑɤɝɆɋɘ Ɉ ɗɋɇɥ ɐɆɐ Ɉɓəɘɖɋɓɓɋɋ 
ɔɇəɝɋɓɎɋ, ɘɆɐ Ɏ Ɉɓɋɞɓɋɋ ɔɇəɝɋɓɎɋ. Ȩɓəɘɖɋɓɓɋɋ ɔɇəɝɋɓɎɋ ɗɔɗɘɔɎɘ Ɏɍ ɔɇəɝɋɓɎɥ ɓɆ 
ɖɆɇɔɝɋɒ ɒɋɗɘɋ, ɕɖɔɈɋɊɋɓɎɥ ɒɆɗɘɋɖ ɐɑɆɗɗɔɈ ɔɕɡɘɓɡɒɎ ɒɋɓɋɊɌɋɖɆɒɎ ɖɆɍɓɡɛ 
ɕɔɊɖɆɍɊɋɑɋɓɎɏ ȰɔɒɕɆɓɎɎ. Ȩɓɋɞɓɋɋ ɔɇəɝɋɓɎɋ ɔɖɉɆɓɎɍɔɈɡɈɆɋɘɗɥ ɓɆ ɔɗɓɔɈɆɓɎɎ 
ɕɋɖɗɔɓɆɑɢɓɡɛ ɍɆɊɆɝ ɕɔ ɖɆɍɈɎɘɎɤ ɗɔɘɖəɊɓɎɐɆ ɝɋɖɋɍ ɕɖɎɈɑɋɝɋɓɎɋ ɘɖɋɓɎɓɉ 
ɕɖɔɈɆɏɊɋɖɔɈ ɑɎɇɔ ɗɘɆɌɎɖɔɈɐɎ ɓɆ ɈɋɊəɟɎɛ ɕɖɋɊɕɖɎɥɘɎɥɛ Ɉ ɔɇɑɆɗɘɎ ɓɆɕɎɘɐɔɈ Ɏ 
ɕɖɔɊəɐɘɔɈ ɕɎɘɆɓɎɥ. ȧɑɆɉɔɊɆɖɥ ɕɆɖɘɓɋɖɗɐɎɒ ɔɘɓɔɞɋɓɎɥɒ ɗ ɈɋɊəɟɎɒɎ ɒɎɖɔɈɡɒɎ 
ɕɖɔɎɍɈɔɊɎɘɋɑɥɒɎ, ɘɆɐɎɒɎ ɐɆɐ ȸɋɘɖɆ ȵɆɐ, ɎɓɌɋɓɋɖɓɔ-ɘɋɛɓɎɝɋɗɐɆɥ ɗɑəɌɇɆ Ɏɒɋɋɘ 
ɈɔɍɒɔɌɓɔɗɘɢ ɍɓɆɐɔɒɎɘɢɗɥ ɗ ɓɔɈɋɏɞɎɒɎ ɘɋɛɓɔɑɔɉɎɥɒɎ Ɉ ɔɇɑɆɗɘɎ əɕɆɐɔɈɐɎ, 
ɔɇɔɖəɊɔɈɆɓɎɥ ɕɔ ɖɔɍɑɎɈə, ɈɡɊəɈə Ɏ ɘ.Ɋ.
Ȩ ȰɔɒɕɆɓɎɎ ɕɔɒɎɒɔ ɍɆɖɆɇɔɘɓɔɏ ɕɑɆɘɡ ɖɆɇɔɘɆɋɘ ɗɎɗɘɋɒɆ ɕɖɋɒɎɖɔɈɆɓɎɥ ɕɔ 
ɖɋɍəɑɢɘɆɘɆɒ ɎɗɕɔɑɓɋɓɎɥ ɐɑɤɝɋɈɡɛ ɍɆɊɆɝ (KPI)  ɐɆɐ ɓɆ ɘɖɎɒɋɗɘɖɔɈɔɏ ɔɗɓɔɈɋ, ɘɆɐ Ɏ 
ɓɆ ɉɔɊɔɈɔɏ. ȵɖɎ ɣɘɔɒ ɕɋɖɗɔɓɆɑɢɓɡɋ ɍɆɊɆɝɎ ɗɔɘɖəɊɓɎɐɆ ɔɗɓɔɈɡɈɆɤɘɗɥ ɓɆ 
ɐɔɖɕɔɖɆɘɎɈɓɡɛ ɍɆɊɆɝɆɛ, ɘɋɒ ɗɆɒɡɒ ɕɔɊɝɋɖɐɎɈɆɥ Ɋɑɥ ɗɔɘɖəɊɓɎɐɆ ɈɆɌɓɔɗɘɢ ɖɆɇɔɘɡ Ɉ 
ɐɔɒɆɓɊɋ Ɏ ɎɗɕɔɑɓɋɓɎɥ ɔɇɟɋɏ ɗɘɖɆɘɋɉɎɎ.
Ȫɑɥ ɘɔɕ ɒɋɓɋɊɌɒɋɓɘɆ ȰɔɒɕɆɓɎɎ ɖɆɍɖɆɇɔɘɆɓɆ ɗɕɋɜɎɆɑɢɓɆɥ ɕɖɔɉɖɆɒɒɆ ɒɔɘɎɈɆɜɎɎ, 
ɖɆɗɗɝɎɘɆɓɓɆɥ ɓɆ Ɋɔɑɉɔɗɖɔɝɓɡɏ ɕɋɖɎɔɊ. ȸɔɕ ɒɋɓɋɊɌɒɋɓɘ Ɏɒɋɋɘ ɈɔɍɒɔɌɓɔɗɘɢ 
əɝɆɗɘɎɥ Ɉ ɖɆɍɊɋɑɋɓɎɎ ɕɖɎɇɡɑɎ ȰɔɒɕɆɓɎɎ ɕɔ ɖɋɍəɑɢɘɆɘɆɒ ɎɗɕɔɑɓɋɓɎɥ 
ɐɔɖɕɔɖɆɘɎɈɓɡɛ ɍɆɊɆɝ. ȲɔɘɎɈɆɜɎɥ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɔɉɔ ɕɋɖɗɔɓɆɑɆ ɓɆɕɖɥɒəɤ ɗɈɥɍɆɓɆ 
ɗ ɈɡɕɔɑɓɋɓɎɋɒ ɔɇɠɋɒɔɈ ɕɖɔɎɍɈɔɊɗɘɈɆ Ɏ ɊɔɗɘɎɌɋɓɎɥ ɕɔɐɆɍɆɘɋɑɋɏ ɣɚɚɋɐɘɎɈɓɔɗɘɎ 
ɑɎɓɎɏ Ɏ ɗɒɋɓɡ, ɔɘɗəɘɗɘɈɎɥ ɇɖɆɐɆ Ɏ ɕɔɐɆɍɆɘɋɑɋɏ ɐɆɝɋɗɘɈɆ ɕɖɔɊəɐɜɎɎ. ȵɔɒɎɒɔ 
ɒɆɘɋɖɎɆɑɢɓɔɉɔ ɈɔɍɓɆɉɖɆɌɊɋɓɎɥ ɐɔɒɕɆɓɎɥ ɕɖɔɈɔɊɎɘ ɖɆɍɑɎɝɓɡɋ 
ɐɔɒɆɓɊɔɔɇɖɆɍəɤɟɎɋ Ɏ ɒɔɘɎɈɎɖəɤɟɎɋ ɒɋɖɔɕɖɎɥɘɎɥ, ɕɖɎəɖɔɝɋɓɓɡɋ ɐ ɗɔɇɡɘɎɥɒ Ɏɍ 
ɌɎɍɓɎ ɐɔɒɕɆɓɎɎ ɑɎɇɔ ɐɔɖɕɔɖɆɘɎɈɓɡɒ ɒɋɖɔɕɖɎɥɘɎɥɒ. 
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ȵɖɎɓɥɘɔ ɖɆɇɔɘɓɎɐɔɈ ï 802 ɝɋɑɔɈɋɐ

7.1. ȭɆɓɥɘɔɗɘɢ

Ȩ 2023 ɉ ɗɕɎɗɔɝɓɆɥ ɝɎɗɑɋɓɓɔɗɘɢ ɗɔɘɖəɊɓɎɐɔɈ ɗɔɗɘɆɈɑɥɑɆ 1567 ɝɋɑɔɈɋɐ, Ɏɍ ɓɎɛ:

Ȩ 2023 ɉɔɊə Ɉ ɔɘɕəɗɐ ɕɔ əɛɔɊə ɍɆ ɖɋɇɋɓɐɔɒ ɈɡɞɑɎ 34 ɖɆɇɔɘɓɎɐɔɈ. ȨɋɖɓəɑɎɗɢ Ɏ 
ɔɘɕəɗɐɆ ɕɔ əɛɔɊə ɍɆ ɖɋɇɋɓɐɔɒ 22 ɖɆɇɔɘɓɎɐɔɈ (ɌɋɓɟɎɓɡ).

ȩɖəɕɕɆ ɉɔɖɊɎɘɗɥ ɗɈɔɎɒ ɒəɑɢɘɎɣɘɓɎɝɋɗɐɎɒ ɐɔɑɑɋɐɘɎɈɔɒ, ɗɖɋɊɎ ɐɔɘɔɖɔɉɔ 
ɗɑɋɊəɤɟɎɋ ɣɘɓɔɗɡ Ɉ % ɐ ɔɇɟɋɒə ɐɔɑ-Ɉə ɖɆɇɔɘɓɎɐɔɈ:

ȶɆɍɇɎɈɐɆ ɕɔ ɈɔɍɖɆɗɘɓɡɒ ɉɖəɕɕɆɒ

Ɋɔ 30 ɑɋɘ ɔɘ 30 Ɋɔ 50 ɑɋɘɗɈɡɞɋ 50 ɑɋɘ

550 896 121

ȶɆɍɇɎɈɐɆ ɕɔ ɈɔɍɖɆɗɘɓɡɒ ɉɖəɕɕɆɒ Ɉ % ɐ ɔɇɟɋɒə ɐɔɑ-Ɉə ɖɆɇɔɘɓɎɐɔɈ

Ɋɔ 30 ɑɋɘ ɔɘ 30 Ɋɔ 50 ɑɋɘɗɈɡɞɋ 50 ɑɋɘ

35% 57% 8%

ȩɋɓɊɋɖɓɡɏ ɕɔɐɆɍɆɘɋɑɢ

ɒəɌ. Ɍɋɓ.

957 610

ȩɋɓɊɋɖɓɡɏ ɕɔɐɆɍɆɘɋɑɢ Ɉ % ɐ ɔɇɟɋɒə ɐɔɑ-Ɉə ɖɆɇɔɘɓɎɐɔɈ

ɒəɌ. Ɍɋɓ.

61 39

ȦɍɋɖɇɆɏɊɌɆɓɜɡ 0,25

Ȧɖɒɥɓɋ 0,06

ȧɆɞɐɎɖɡ 0,06

ȧɋɑɔɖəɗɡ 0,12

ȧəɖɥɘɡ 0,06

ȩɖɋɐɎ 0,06

ȪəɓɉɆɓɋ 0,06

ȮɓɉəɞɎ 0,25

ȰɆɍɆɛɎ 71,55

ȰɆɖɆɐɆɑɕɆɐɎ 0,25

Ȱɔɖɋɏɜɡ 1,16

ȰəɖɊɡ 0,25
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ȲɎɓɎɒɆɑɢɓɡɏ ɗɖɔɐ əɈɋɊɔɒɑɋɓɎɥ ɖɆɇɔɘɓɎɐɆ ɣɒɎɘɋɓɘɆ ɔ ɗəɟɋɗɘɈɋɓɓɡɛ ɎɍɒɋɓɋɓɎɥɛ, 

ɐɆɗɆɤɟɎɛɗɥ ɋɉɔ ɊɋɥɘɋɑɢɓɔɗɘɎ ɗɔɗɘɆɈɑɥɋɘ 15 ɐɆɑɋɓɊɆɖɓɡɛ Ɋɓɋɏ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ 

ȸɖəɊɔɈɡɒ ɐɔɊɋɐɗɔɒ ȶȰ.

Ȱɡɖɉɡɍɡ 0,06

ȲɔɑɊɔɈɆɓɋ 0,06

ȲɔɖɊɔɈɆɓɋ 0,06

ȳɋɒɜɡ 0,65

ȵɔɑɥɐɎ 0,19

ȶəɗɗɐɎɋ 16,31

ȸɆɘɆɖɡ 1,11

ȸəɖɐɎ 0,13

ȹɊɒəɖɘɡ 0,06

ȹɍɇɋɐɎ 0,91

ȹɏɉəɖɡ 3,34

ȹɐɖɆɎɓɜɡ 2,49

Ʌɐəɘɡ 0,06

ȱɢɉɔɘɡ
ȱɎɗɘɎɓɉɔɈɆɥ ɐɔɒɕɆɓɎɥ ɕɖɋɊɔɗɘɆɈɑɥɋɘ ɗɑɋɊəɤɟɎɏ ɗɔɜɎɆɑɢɓɡɏ ɕɆɐɋɘ ɗɈɔɎɒ 
ɗɔɘɖəɊɓɎɐɆɒ:
 
Å  5 əɖɔɈɓɋɏ ȪɔɇɖɔɈɔɑɢɓɔɉɔ ȲɋɊɎɜɎɓɗɐɔɉɔ ȷɘɖɆɛɔɈɆɓɎɥ
Å ȱɢɉɔɘɓɔɋ ɕɎɘɆɓɎɋ Ɉ ɗɕɋɜɎɆɑɢɓɔ ɔɇɔɖəɊɔɈɆɓɓɡɛ ɗɘɔɑɔɈɡɛ, ɗ 50% ɐɔɒɕɋɓɗɆɜɎɋɏ 
ɕɎɘɆɓɎɥ
Å ȰɔɖɕɔɖɆɘɎɈɓɆɥ ɒɔɇɎɑɢɓɆɥ ɗɈɥɍɢ - ɕɖɋɊɔɗɘɆɈɑɥɤɘɗɥ ɈɡɉɔɊɓɡɋ əɗɑɔɈɎɥ ɔɘ 
ɔɕɋɖɆɘɔɖɆ ɗɈɥɍɎ
Å ȪɔɕɔɑɓɎɘɋɑɢɓɡɏ ɔɘɕəɗɐ Ɋɑɥ ɘɋɛ, ə ɐɔɉɔ ɗɘɆɌ ɖɆɇɔɘɡ Ɉ ɉɖəɕɕɋ ɐɔɒɕɆɓɎɏ ɗɔɗɘɆɈɑɥɋɘ 
ɇɔɑɋɋ 3 ɑɋɘ
Å  ȩɔɊɔɈɡɋ Ɇɇɔɓɋɒɋɓɘɡ Ɉ ɚɎɘɓɋɗ-ɜɋɓɘɖ ɓɆ ɑɢɉɔɘɓɡɛ əɗɑɔɈɎɥɛ
 
ȪɆɓɓɡɏ ɗɔɜɎɆɑɢɓɡɏ ɕɆɐɋɘ ɕɖɋɊɔɗɘɆɈɑɥɋɘɗɥ Ɉɗɋɒ ɗɔɘɖəɊɓɎɐɆɒ ȩɖəɕɕɡ, ɕɖɎɓɥɘɡɒ 
ɓɆ əɗɑɔɈɎɥɛ ɕɔɑɓɔɏ, Ɉɖɋɒɋɓɓɔɏ ɎɑɎ ɓɋɕɔɑɓɔɏ ɍɆɓɥɘɔɗɘɎ, ɇɋɍ ɎɗɐɑɤɝɋɓɎɥ.

Ȩ 2023 ɉɔɊə Ɋɔɑɥ əɈɔɑɢɓɋɓɎɏ ɕɔ ɎɓɎɜɎɆɘɎɈɋ ɖɆɇɔɘɔɊɆɘɋɑɥ - 6% (ɓɋɗɔɔɘɈɋɘɗɘɈɎɋ 
ɍɆɓɎɒɆɋɒɔɏ ɊɔɑɌɓɔɗɘɎ, ɓɆɖəɞɋɓɎɋ ɘɖəɊɔɈɔɏ ɊɎɗɜɎɕɑɎɓɡ, ɓɋɓɆɊɑɋɌɆɟɋɋ 
ɎɗɕɔɑɓɋɓɎɋ ɘɖəɊɔɈɡɛ ɔɇɥɍɆɓɓɔɗɘɋɏ). Ȫɔɑɥ əɈɔɑɢɓɋɓɎɏ ɕɔ ɎɓɎɜɎɆɘɎɈɋ ɗɔɘɖəɊɓɎɐɔɈ 
- 94%. ȧɔɑɢɞɎɓɗɘɈɔ ɘɋɐəɝɋɗɘɢ ɐɆɊɖɔɈ ɓɆɇɑɤɊɆɑɔɗɢ ɓɆ ɖɆɇɔɝɎɛ ɊɔɑɌɓɔɗɘɥɛ.
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7.2. ȭɊɔɖɔɈɢɋ Ɏ ɇɋɍɔɕɆɗɓɔɗɘɢ ɓɆ ɖɆɇɔɝɋɒ ɒɋɗɘɋ

ȭɆ 2023 ɉɔɊ ɓɆ Ɉɗɋɛ ɚɎɑɎɆɑɆɛ ɓɋɗɝɆɗɘɓɡɋ ɗɑəɝɆɎ ɓɆ ɕɖɔɎɍɈɔɊɗɘɈɋ ɓɋ 
ɍɆɚɎɐɗɎɖɔɈɆɓɡ. Ȩɗɋ ɗɑəɝɆɎ ɘɖɆɈɒɆɘɎɍɒɆ ɚɎɐɗɎɖəɤɘɗɥ Ɉ ɌəɖɓɆɑɋ çȶɋɉɎɗɘɖɆɜɎɎ 
ɓɋɗɝɆɗɘɓɡɛ ɗɑəɝɆɋɈè.
ȷɔɉɑɆɗɓɔ ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɆ ȶȰ, Ɉ 2016 ɉɔɊə ɕɖɔɈɋɊɋɓɆ ȦɘɘɋɗɘɆɜɎɥ ɖɆɇɔɝɎɛ ɒɋɗɘ Ɉɔ 
Ɉɗɋɛ ɚɎɑɎɆɑɆɛ, ɕɔ ɖɋɍəɑɢɘɆɘɆɒ ɐɔɘɔɖɔɉɔ ɔɕɖɋɊɋɑɋɓɡ ɖɆɇɔɝɎɋ ɒɋɗɘɆ ɗ ɕɔɈɡɞɋɓɓɔɏ 
ɔɕɆɗɓɔɗɘɢɤ Ɏ ɊɆɓɡ ɖɋɐɔɒɋɓɊɆɜɎɎ ɕɔ əɑəɝɞɋɓɎɤ əɗɑɔɈɎɥ ɘɖəɊɆ. ȷɔɉɑɆɗɓɔ 
ȵɖɆɈɎɑɆɒ, ɣɘɎɒ ɑɎɜɆɒ ɈɡɊɆɤɘɗɥ ɒɔɑɔɐɔ Ɏ ɕɖɎɐɆɍɔɒ ȶəɐɔɈɔɊɗɘɈɆ ɊɔɇɆɈɑɋɓɡ 
ɊɔɕɔɑɓɎɘɋɑɢɓɡɋ ɊɓɎ ɐ ɘɖəɊɔɈɔɒə ɔɘɕəɗɐə.
ȵɋɖɗɔɓɆɑ ɐɆɌɊɡɏ ɉɔɊ ɕɖɔɛɔɊɎɘ ɔɇɥɍɆɘɋɑɢɓɡɋ ɒɋɊɎɜɎɓɗɐɎɋ ɔɗɒɔɘɖɡ, Ɋɑɥ 
ɈɡɥɈɑɋɓɎɥ ɕɖɔɚɋɗɗɎɔɓɆɑɢɓɡɛ ɇɔɑɋɍɓɋɏ.
ȭɆ 2023 ɉɔɊ ɗɑəɝɆɎ ɈɔɍɉɔɖɆɓɎɥ Ɉ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɛ ɕɑɔɟɆɊɐɆɛ ɓɋ ɍɆɚɎɐɗɎɖɔɈɆɓɡ. 
ȶɋɉəɑɥɖɓɔ ɕɖɔɈɔɊɥɘɗɥ ɘɖɋɓɎɓɉɎ ɕɔ ȧɎȴȸ Ɏ ɕɔɌɆɖɓɔɏ ɇɋɍɔɕɆɗɓɔɗɘɎ. Ȩ ɚɎɑɎɆɑɆɛ 
ȦɐɗɋɓɉɎɖ Ɏ ȰɔɗɒɎɗ əɗɘɆɓɔɈɑɋɓɡ ɗɔɈɖɋɒɋɓɓɡɋ ɗɎɗɘɋɒɡ Ȧȵȸ (ɆɈɘɔɒɆɘɎɝɋɗɐɔɋ 
ɕɔɌɆɖɔɘəɞɋɓɎɋ) Ɏ Ȧȵȷ (ɆɈɘɔɒɆɘɎɝɋɗɐɆɥ ɕɔɌɆɖɓɆɥ ɗɎɉɓɆɑɎɍɆɜɎɥ). Ȩ ȦɐɗɋɓɉɎɖɋ 
ɈɔɊɔɗɓɆɇɌɋɓɎɋ Ȧȵȸ ɆɈɘɔɓɔɒɓɔɋ. 
ȵɖɎ ɕɖɎɋɒɋ ɓɆ ɖɆɇɔɘə ɐɆɌɊɡɏ ɗɔɘɖəɊɓɎɐ ɕɖɔɛɔɊɎɘ ɎɓɗɘɖəɐɘɆɌ ɕɔ ɕɔ ɔɛɖɆɓɋ ɘɖəɊɆ 
ɎɘɋɛɓɎɐɋ ɇɋɍɔɕɆɗɓɔɗɘɎ.

7.3. ȵɔɊɉɔɘɔɈɐɆ Ɏ ɔɇɖɆɍɔɈɆɓɎɋ

ȩɖəɕɕɆ əɊɋɑɥɋɘ ɔɗɔɇɔɋ ɈɓɎɒɆɓɎɋ ɕɖɔɚɋɗɗɎɔɓɆɑɢɓɔɒə ɖɆɍɈɎɘɎɤ ɗɈɔɎɛ ɗɔɘɖəɊɓɎɐɔɈ. 

ȴɇəɝɋɓɎɋ Ɉ ɐɔɒɕɆɓɎɎ RG Brands ɕɖɔɈɔɊɎɘɗɥ Ɉ 3-ɛ ɚɔɖɒɆɘɆɛ:

1) Ɉɓɋɞɓɋɋ ɗ ɕɖɎɈɑɋɝɋɓɎɋɒ ɗɘɔɖɔɓɓɎɛ ɘɖɋɓɋɖɔɈ Ɏ ɐɔɓɗəɑɢɘɆɓɘɔɈ

2) Ɉɓəɘɖɋɓɓɋɋ, Ɉ ɔɗɓɔɈɓɔɒ ɓɆ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɛ ɕɑɔɟɆɊɐɆɛ Ɏ Ɉ ɘɔɖɉɔɈɡɛ 

ɐɔɒɆɓɊɆɛ

3) ɊɎɗɘɆɓɜɎɔɓɓɔɋ Ɏɗɕɔɑɢɍəɤ ɕɑɆɘɚɔɖɒə ɗ ɉɔɘɔɈɡɒɎ ɣɑɋɐɘɖɔɓɓɡɒɎ ɐəɖɗɆɒɎ Ɏ 

ɈɎɊɋɔ ɑɋɐɜɎɥɒɎ

Ȩ 2023 ɉɔɊə ɇɤɊɌɋɘ ɓɆ ɕɖɎɈɑɋɝɋɓɎɋ ɈɓɋɞɓɎɛ ɘɖɋɓɋɖɔɈ Ɏ ɐɔɓɗəɑɢɘɆɓɘɔɈ ɇɡɑ 

Ɏɗɕɔɑɓɋɓ ɓɋ ɕɔɑɓɔɗɘɢɤ. ȮɗɕɔɑɓɋɓɎɋ ɕɑɆɓɆ ɘɖɋɓɎɓɉɔɈ ɇɡɑɔ ɖɋɆɑɎɍɔɈɆɓɔ ɓɆ 55%
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ȷɘɆɘɎɗɘɎɐɆ ɔɇəɝɋɓɎɥ ɍɆ 2023 ɉɔɊ:

ȴɝɓɔɋ ɔɇəɝɋɓɎɋɐɔɑ-Ɉɔ 

əɝɆɟɎɛɗɥ

ɐɔɑ-Ɉɔ 

ɝɆɗɔɈ

ɒəɌ Ɍɋɓ

ȩɔɑɔɈɓɔɏ ɔɚɎɗ609 342 58% 42%

ȵɖɔɎɍɈɔɊɗɘɈɔ546 357 75% 25%

ȵɖɔɊɆɌɎ 3491 3776 87% 13%

ɐɔɑ-Ɉɔ 

əɝɆɟɎɛɗɥ

ɐɔɑ-Ɉɔ 

ɝɆɗɔɈ

ɒəɌ Ɍɋɓ

ɊɎɗɘɆɓɜɎɔɓɓɔɋ 

ɔɇəɝɋɓɎɋ

149 730 70% 30%

Ɏɘɔɉɔ 4795 5205 72,5% 27,5%

ȷɖɋɊɓɋɋ ɐɔɑɎɝɋɗɘɈɔ ɝɆɗɔɈ ɔɇəɝɋɓɎɥ ɓɆ ɔɊɓɔɉɔ ɝɋɑɔɈɋɐɆ ï 1,1 ɝɆɗɆ

ȵɖɎɒɋɖɓɡɋ ɘɋɒɡ ɔɇəɝɋɓɎɥ:

ȵɖɔɎɍɈɔɊɗɘɈɔ:

¶ ȵɖɔɉɖɆɒɒɎɖɔɈɆɓɎɋ ɑɔɉɎɝɋɗɐɎɛ ɐɔɓɘɖɔɑɑɋɖɔɈ ɓɆ ɔɗɓɔɈɋ CODESYS

¶ ȴɇɋɗɕɋɝɋɓɎɤ ɐɆɝɋɗɘɈɆ Ɋɑɥ ɕɖɔɊəɐɘɔɈ ɗ ɓɎɍɐɎɒ ɗɔɊɋɖɌɆɓɎɋɒ ɐɎɗɑɔɘɡ

¶ ȷɎɗɘɋɒɓɡɏ ɕɔɊɛɔɊ ɐ əɗɘɖɆɓɋɓɎɤ ɓɋɕɔɑɆɊɔɐ ɆɗɋɕɘɎɝɋɗɐɎɛ ɛɆɖɆɐɘɋɖɎɗɘɎɐ

¶ FSSCɗɘɆɓɊɆɖɘɡ

¶ ȸɋɛɓɔɑɔɉɎɥ ɉɔɖɥɝɋɉɔ ɖɔɍɑɎɈɆ

¶ ȧɋɍɔɕɆɗɓɔɗɘɢ Ɏ ɔɛɖɆɓɆ ɘɖəɊɆ

¶ ȵɔɌɆɖɓɔ ɘɋɛɓɎɝɋɗɐɎɏ ɒɎɓɎɒəɒ 

¶ ȵɖɆɈɎɑɆ ɈɋɊɋɓɎɥ Ɉɡɗɔɘɓɡɛ ɖɆɇɔɘ 

¶ ȵɖɆɈɎɑɆ ɗɔɇɑɤɊɋɓɎɥ ɕɖɎ ɖɆɇɔɘɋ ɗ ɈɡɗɔɐɎɒ ɊɆɈɑɋɓɎɋɒ

¶ ȵɖɆɈɎɑɔ ɕɖɎ ɖɆɇɔɘɋ ɗ ɐɔɒɕɖɋɗɗɔɖɓɡɒɎ ɗɘɆɓɜɎɥɒɎ 

¶ ȸɖɋɇɔɈɆɓɎɥ ɕɔ ɇɋɍɔɕɆɗɓɔɗɘɎ ɔɇɠɋɐɘɔɈ ɗɎɗɘɋɒ ɉɆɍɔɗɓɆɇɌɋɓɎɥ 

¶ ȧɋɍɔɕɆɗɓɡɋ ɕɔɉɖəɍɔɝɓɔ-ɖɆɍɉɖəɍɔɝɓɡɋ ɖɆɇɔɘɡ 

¶ ȶɆɇɔɘɆ ɓɆ ɗɈɋɖɑɎɑɢɓɡɛ ɗɘɆɓɐɆɛ 

¶ ȨɔɊɎɘɋɑɢ ɕɔɉɖəɍɝɎɐɆ, ɖɆɇɔɘɆɤɟɋɉɔ ɓɆ ɉɆɍɔɈɔɒ/ɌɎɊɐɔɒ ɘɔɕɑɎɈɋ

¶ ȵɖɔɒɡɞɑɋɓɓɆɥ ɇɋɍɔɕɆɗɓɔɗɘɢ 

¶ ȲɎɐɖɔɇɎɔɑɔɉɎɥ ɕɎɟɋɈɡɛ ɕɖɔɊəɐɘɔɈ

¶ ȷɋɓɗɔɖɓɆɥ ɔɜɋɓɐɆ ɇɋɍɆɑɐɔɉɔɑɢɓɔɏ ɕɖɔɊəɐɜɎɎ

¶ ȲɋɌɊəɓɆɖɔɊɓɔɋ ɓɆɑɔɉɔɔɇɑɔɌɋɓɎɋ
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ȲɋɓɋɊɌɋɖɡ Ɏ ɗɕɋɜɎɆɑɎɗɘɡ ȩɔɑɔɈɓɔɉɔ ɔɚɎɗɆ (ɒɆɖɐɋɘɎɓɉ, ɚɎɓɆɓɗɡ, HR, 

ɇəɛɉɆɑɘɋɖɎɥ, ɔɕɋɖɆɜɎɔɓɓɡɏ ɊɋɕɆɖɘɆɒɋɓɘ, ȪȨȰ, IT ):

¶ ȦɖɛɎɘɋɐɘəɖɆ ɇɖɋɓɊɆ

¶ ȹɕɖɆɈɑɋɓɎɋ ɕɖɔɋɐɘɆɒɎ

¶ ȲɆɗɗɔɈɡɏ ɔɘɇɔɖ

¶ ȹɕɖɆɈɑɋɓɎɋ ɇɎɍɓɋɗ-ɕɖɔɜɋɗɗɆɒɎ

¶ ȹɕɖɆɈɑɋɓɎɋ ɖɋɍəɑɢɘɆɘɎɈɓɔɗɘɢɤ Ɏ ɣɚɚɋɐɘɎɈɓɔɗɘɢɤ

¶ ȦɓɆɑɎɘɎɐ ɊɆɓɓɡɛ

¶ ȪɆɘɆ ɎɓɌɋɓɋɖ

¶ ȶȲȶ ɒɋɓɋɊɌɋɖ

¶ Power pivot

¶ ȱɎɊɋɖ-ȳɆɗɘɆɈɓɎɐ

¶ ȹɕɖɆɈɑɋɓɎɋ ɕɔ ɐɔɒɕɋɓɗɆɜɎɥɒ Ɏ ɑɢɉɔɘɆɒ

¶ ȳɆɑɔɉɔɔɇɑɔɌɋɓɎɋ 

¶ ȰɖɎɘɎɝɋɗɐɔɋ ɒɡɞɑɋɓɎɋ

¶ ȵɎɗɢɒɋɓɓɆɥ ɐɔɒɒəɓɎɐɆɜɎɥ

¶ ȮɗɕɔɑɢɍɔɈɆɓɎɋ ɕɖɔɉɖɆɒɒɡ Qlik sense

¶ ȶɆɇɔɘɆ ɗ ɆɓɆɑɎɘɎɝɋɗɐɎɒɎ ɐɋɏɗɆɒɎ

¶ ȵɖɔɉɖɆɒɒɆ Vivo goals

¶ ȴɘɇɔɖ Ɏ ɎɓɘɋɖɈɢɤ ɕɔ ɐɔɒɕɋɘɋɓɜɎɥɒ

ȷɔɘɖəɊɓɎɐɎ ɔɘɊɋɑɆ ɕɖɔɊɆɌ:

¶ ȳɆɈɡɐɎ ɕɋɖɋɉɔɈɔɖɔɈ

¶ ȷɘɆɓɊɆɖɘɡ ɕɖɔɊɆɌ

¶ ȶɆɇɔɘɆ ɗəɕɋɖɈɆɏɍɋɖɔɈ Ɉ ɕɔɑɋ

¶ ȵɖɋɍɋɓɘɆɜɎɔɓɓɡɋ ɓɆɈɡɐɎ

¶ ȵɔɑɋɈɡɋ ɘɖɋɓɎɓɉɎ

7.4. ȶɆɍɓɔɔɇɖɆɍɎɋ Ɏ ɖɆɈɓɡɋ ɈɔɍɒɔɌɓɔɗɘɎ

ȷɑəɝɆɎ ɊɎɗɐɖɎɒɎɓɆɜɎɎ ɖɆɇɔɘɓɎɐɔɈ ɓɆ ɕɖɔɘɥɌɋɓɎɎ ɔɘɝɋɘɓɔɉɔ ɉɔɊɆ ɓɋ ɓɆɇɑɤɊɆɑɎɗɢ.

7.5. ȵɖɆɐɘɎɐɆ ɘɖəɊɔɈɡɛ ɔɘɓɔɞɋɓɎɏ

Ȩ 2023 ɉɔɊə ɌɆɑɔɇ ɍɆ ɓɆɖəɞɋɓɎɋ ɕɖɆɐɘɎɐɎ ɘɖəɊɔɈɡɛ ɔɘɓɔɞɋɓɎɏ ɓɋ ɇɡɑɔ.
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7.6. ȷɕɔɓɗɔɖɗɘɈɔ Ɏ ɇɑɆɉɔɘɈɔɖɎɘɋɑɢɓɔɗɘɢ

Ȩ 2023 ɉɔɊə ȰɔɒɕɆɓɎɥ ɖɆɇɔɘɆɑɆ ɗ ɇɑɆɉɔɘɈɔɖɎɘɋɑɢɓɡɒɎ ɔɖɉɆɓɎɍɆɜɎɥɒɎ, ɘɆɐɎɒɎ ɐɆɐ:

¶ ȰɖɆɗɓɡɏ ɕɔɑəɒɋɗɥɜ;

¶ ȴɇɟɋɗɘɈɋɓɓɡɏ ɚɔɓɊ çȲɋɏɫɖɫɒɊɫ ɆɓɆè;

¶ ȴɇɟɋɗɘɈɋɓɓɡɏɚɔɓɊçȧȺȧɆɘɡɑ Ȭ ɖɋɐè;

¶ ȴɇɟɋɗɘɈɋɓɓɡɏɚɔɓɊçȱɎɉɆ ɈɔɑɔɓɘɋɖɔɈè;

¶ ȴɇɟɋɗɘɈɋɓɓɡɏ ɚɔɓɊ çȷɔɤɍ ȬɆɗɆè;

¶ ȧɑɆɉɔɘɈɔɖɎɘɋɑɢɓɡɏ ɚɔɓɊ çȪɔɇɖɡɋ ɊɋɑɆ ȦɑɒɆɘɡè;

¶ ȴɇɟɋɗɘɈɋɓɓɔɋ ɔɇɠɋɊɎɓɋɓɎɋ ɎɓɈɆɑɎɊɔɈ çȧɋɖɋɐɋ-ȦɗɘɆɓɆè;

Ȱɖɔɒɋ ɣɘɔɉɔ, ȰɔɒɕɆɓɎɥ əɝɆɗɘɈɔɈɆɑɆ Ɉ ɍɓɆɝɎɒɡɛ ɕɖɔɋɐɘɆɛ ɕɔ ɖɆɍɑɎɝɓɡɒ 

ɗɕɔɖɘɎɈɓɡɒ Ɏ ɔɇɖɆɍɔɈɆɘɋɑɢɓɡɒ ɓɆɕɖɆɈɑɋɓɎɥɒ, ɕɔɊɊɋɖɌɎɈɆɑɆ ɗɑɋɊəɤɟɎɋ 

ɔɖɉɆɓɎɍɆɜɎɎ:

¶ ȦɑɒɆɘɎɓɗɐɆɥ ȺɋɊɋɖɆɜɎɥ ȸɖɎɆɘɑɔɓɆ;

¶ ȺɋɊɋɖɆɜɎɥ ȨɋɑɔɗɕɔɖɘɆ ȸɆɑɊɡɐɔɖɉɆɓ;

¶ ȴȷȪɄȾȴȶ Ȩɋɑɔɗɕɔɖɘ ȸɆɑɊɡɐɔɖɉɆɓ;

¶ ȺɋɊɋɖɆɜɎɥ ɐɎɐɇɔɐɗɎɓɉɆ Ɏ ɕɖɔɚɋɗɗɎɔɓɆɑɢɓɡɛ ɋɊɎɓɔɇɔɖɗɘɈ ɉɔɖɔɊɆ ȦɑɒɆɘɡ;

¶ ȺɋɊɋɖɆɜɎɥ ɉɔɑɢɚɆ ȰɆɍɆɛɗɘɆɓɆ;

¶ ȴɇɖɆɍɔɈɆɘɋɑɢɓɆɥ ɘɋɛɓɔɑɔɉɎɝɋɗɐɆɥ ɐɔɓɚɋɖɋɓɜɎɥ Ed Crunch;

¶ ȴɇɖɆɍɔɈɆɘɋɑɢɓɡɏ ɕɖɔɋɐɘ Enactus Kazakhstan National Expo 2023;

¶ ȴɇɖɆɍɔɈɆɘɋɑɢɓɡɏ ɕɖɔɋɐɘ çȵɔɘɔɐè.

ȵɖɔɊɔɑɌɎɑɔɗɢ ɗɔɘɖəɊɓɎɝɋɗɘɈɔ ɗ ɚəɘɇɔɑɢɓɡɒɎ ɐɑəɇɆɒɎ ɕɔ Ɉɗɋɒə ȰɆɍɆɛɗɘɆɓə, Ɇ 

Ɏɒɋɓɓɔ ɗ: 

¶ ȰɆɍɆɛɗɘɆɓɗɐɆɥ ȺɋɊɋɖɆɜɎɥ ȺəɘɇɔɑɆ

¶ ȺȰ ȦɗɘɆɓɆ (ȦɗɘɆɓɆ);

¶ ȺȰ ȦɘɡɖɆə (ȦɘɡɖɆə);

¶ ȺȰ ȰɆɏɗɆɖ (ȰɡɍɡɑɔɖɊɆ);

¶ ȺȰ Ȧɐɗə (ȵɆɈɑɔɊɆɖ);

¶ ȺȰ ȰɆɗɕɎɏ (ȦɐɘɆə);

¶ ȺȰ ȴɖɊɆɇɆɗɡ (Ⱦɡɒɐɋɓɘ);

¶ ȺȰ ȾɆɛɘɋɖ (ȰɆɖɆɉɆɓɊɆ);

¶ ȺȰ ȦɐɌɆɏɡɐ (ȹɖɆɑɢɗɐ);

¶ ȺȰ ȴɐɌɋɘɕɋɗ (ȰɔɐɞɋɘɆə);

¶ ȺȰ Ȧɐɘɔɇɋ (Ȧɐɘɔɇɋ);

¶ ȻȰ ȷɆɖɡ-ȦɖɐɆ (ȰɆɖɆɉɆɓɊɆ);
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Ȩ ɘɋɝɋɓɎɋ Ɉɗɋɉɔ ɉɔɊɆ, ɘɖɆɊɎɜɎɔɓɓɔ, ɐɔɒɕɆɓɎɥ ɈɡɗɘəɕɆɑɆ ɔɗɓɔɈɓɡɒ ɕɆɖɘɓɋɖɔɒ ɕɔ 

ɇɋɍɆɑɐɔɉɔɑɢɓɡɒ ɓɆɕɎɘɐɆɒ Ɋɑɥ ɚɔɓɊɆ çȷɒɋɑɔɗɘɢ ɇɡɘɢ ɕɋɖɈɡɒè (ȦɑɒɆɘɡ ȲɆɖɆɚɔɓ), 

ɕɔəɝɆɗɘɈɔɈɆɈ Ɉ 12 ɒɋɖɔɕɖɎɥɘɎɥɛ Ɉ ȦɑɒɆɘɡ, ȦɗɘɆɓɋ, ȸəɖɐɋɗɘɆɓɋ. 

ȰɔɒɕɆɓɎɥ 12 ɑɋɘ ɕɔɊɊɋɖɌɎɈɆɋɘ ɚɔɓɊ ñȷɒɋɑɔɗɘɢ ɇɡɘɢ ɕɋɖɈɡɒò, ɕɔɕəɑɥɖɎɍɎɖəɥ 

ɗɔɈɒɋɗɘɓɔ ɗ ɕɆɖɘɓɋɖɔɒ ɍɊɔɖɔɈɡɏ ɔɇɖɆɍ ɌɎɍɓɎ.

ȸɆɐɌɋ ɐɔɒɕɆɓɎɥ Ɉ ɕɔɑɓɔɏ ɒɋɖɋ ɕɔɊɊɋɖɌɆɑɆ ɖɋɉɎɔɓɆɑɢɓɡɋ ɔɖɉɆɓɎɍɆɜɎɎ ɕɔ ɇɋɉə: 

ȦɗɘɆɓɆ ȲɆɖɆɚɔɓ, Ⱦɡɒɐɋɓɘ ȲɆɖɆɚɔɓ, ȰɆɖɆɉɆɓɊɆ ȲɆɖɆɚɔɓ, Ȧɐɘɔɇɋ ȲɆɖɆɚɔɓ, ȦɘɡɖɆə 

ȲɆɖɆɚɔɓ, ȦɐɘɆə ȲɆɖɆɚɔɓ, ȸɆɖɆɍ ȲɆɖɆɚɔɓ, ɕɔəɝɆɗɘɈɔɈɆɈ Ɉ 13 ɒɋɖɔɕɖɎɥɘɎɥɛ.

ȪɔɕɔɑɓɎɘɋɑɢɓɔ Ɉ ɖɆɒɐɆɛ ɗɘɖɆɘɋɉɎɎ ɕɔ ɖɆɍɈɎɘɎɤ ɗɕɔɖɘɆ, ɐɔɒɕɆɓɎɥ ɔɐɆɍɆɑɆ ɕɔɊɊɋɖɌɐə 

ɔɖɉɆɓɎɍɆɜɎɥɒ Iron Man Ɉ ɉ. ȦɗɘɆɓɆ Ɏ Ocean Man Ɉ ɉ. ȰɆɕɝɆɉɆɏ (ȰɔɓɆɋɈ), ɈɡɗɘəɕɎɈ 

ɔɗɓɔɈɓɡɒ ɕɆɖɘɓɋɖɔɒ ɕɔ ɈɔɊɋ. 

Ȩ ɘɋɝɋɓɎɋ ɉɔɊɆ ɐɔɒɕɆɓɎɥ Ɉ ɖɆɒɐɆɛ ɕɆɖɘɓɋɖɗɐɔɏ ɕɖɔɉɖɆɒɒɡ ɖɔɗɘɆ ɕɔ ɔɇəɝɋɓɎɤ Ɏ 

ɖɆɍɈɎɘɎɤ ɒɔɑɔɊɡɛ ɆɒɇɆɗɗɆɊɔɖɔɈ ɔɘ ɇɖɋɓɊɆ AôSU ɕɔɊɊɋɖɌɎɈɆɑɆ ɗɑɋɊəɤɟɎɛ 

ɗɕɔɖɘɗɒɋɓɔɈ - ȧɆɘɡɖɆ ȪɌəɐɋɒɇɆɋɈɆ, Ȧɗə ȦɑɒɆɇɆɋɈɆ, ȲəɖɆɘɇɋɐɆ ȰɆɗɡɒɇɆɏ, ȸəɇɖɗɡɓɇɆɏ 

ȰəɑɆɛɒɋɘ.
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7.7. ȵɖɔɘɎɈɔɊɋɏɗɘɈɎɋ ɐɔɖɖəɕɜɎɎ

ȳɆɝɎɓɆɥ ɗ 2019 ɉɔɊɆ Ɉ ȩɖəɕɕɋ ɈɈɋɊɋɓ Ɉ ɊɋɏɗɘɈɎɋ ȰɔɊɋɐɗ ȨɋɊɋɓɎɥ ȧɎɍɓɋɗɆ, ɐɔɘɔɖɡɏ
ɊɋɏɗɘɈɔɈɆɑ ɘɆɐ Ɍɋ Ɉ 2023 ɉɔɊə Ɏ  əɐɆɍɆɑ ɓɆ ɓɋɊɔɕəɗɘɎɒɔɗɘɢ ɐɔɖɖəɕɜɎɎ Ɉ ɈɎɊɋ 
ɈɍɥɘɔɝɓɎɝɋɗɘɈɆ, ɕɖɎɓɥɘɎɥ ɎɑɎ ɈɡɊɆɝə ɕɔɊɆɖɐɔɈ ɎɑɎ ɔɕɑɆɝɋɓɓɡɛ əɗɑəɉ. ȰɔɊɋɐɗɔɒ 
əɗɘɆɓɔɈɑɋɓɡ ɘɖɋɇɔɈɆɓɎɥ Ɉ ɔɘɓɔɞɋɓɎɎ ɕɖɔɥɈɑɋɓɎɏ ɐɔɖɖəɕɜɎɎ, ɐɔɘɔɖɡɋ 
ɗɔɔɘɈɋɘɗɘɈəɤɘ ɕɖɆɐɘɎɐɋ, ɕɖɎɓɥɘɔɏ Ɉ ɐɖəɕɓɡɛ ɒɋɌɊəɓɆɖɔɊɓɡɛ ɐɔɒɕɆɓɎɥɛ. Ȱɖɔɒɋ 
ɣɘɔɉɔ, ȰɔɊɋɐɗɔɒ ɈɈɋɊɋɓɡ Ɉ ɊɋɏɗɘɈɎɋ ɕɔɑɔɌɋɓɎɥ ɔ ɐɔɓɚɑɎɐɘɋ ɎɓɘɋɖɋɗɔɈ, ɐɔɘɔɖɡɏ 
ɒɔɌɋɘ ɈɔɍɓɎɐɓəɘɢ ə ɗɔɘɖəɊɓɎɐɔɈ ɐɔɒɕɆɓɎɎ. ȸ. ɋ. ɗɎɘəɆɜɎɏ, ɐɔɉɊɆ ɑɎɝɓɆɥ 
Ɋɋɥɘɋɑɢɓɔɗɘɢ ɎɑɎ ɈɍɆɎɒɔɔɘɓɔɞɋɓɎɥ ɗɔɘɖəɊɓɎɐɆ ɐɔɒɕɆɓɎɎ ɈɑɎɥɤɘ ɓɆ ɋɉɔ/ɋɋ 
ɗɕɔɗɔɇɓɔɗɘɢ ɊɋɏɗɘɈɔɈɆɘɢ Ɉ ɑəɝɞɎɛ ɎɓɘɋɖɋɗɆɛ ɐɔɒɕɆɓɎɎ. ȵɖɎ ɣɘɔɒ ɇɡɑɎ 
ɔɕɖɋɊɋɑɋɓɡ ɗɚɋɖɡ, Ɉ ɐɔɘɔɖɡɛ ɈɔɍɒɔɌɓɔ ɕɔɥɈɑɋɓɎɋ ɐɔɓɚɑɎɐɘɆ ɎɓɘɋɖɋɗɔɈ, 
əɗɘɆɓɔɈɑɋɓɆ ɋɌɋɉɔɊɓɆɥ ɕɖɔɜɋɊəɖɆ ɋɉɔ ɊɋɐɑɆɖɎɖɔɈɆɓɎɥ, Ɇ ɘɆɐɌɋ ɣɗɐɆɑɆɜɎɎ ɈɔɕɖɔɗɔɈ 
ɗ ɓɎɒ ɗɈɥɍɆɓɓɡɛ. ȰɔɊɋɐɗ ȨɋɊɋɓɎɥ ȧɎɍɓɋɗɆ ɇɡɑ ɈɓɋɊɖɋɓ Ɉ ɊɋɏɗɘɈɎɋ ɗ 
ɎɓɚɔɖɒɎɖɔɈɆɓɎɋɒ Ɉɗɋɛ ɗɔɘɖəɊɓɎɐɔɈ ɐɔɒɕɆɓɎɎ.

ȸɆɐɌɋ, ɓɆɝɎɓɆɥ ɗ 2019 ɉɔɊɆ ɇɡɑɆ ɈɈɋɊɋɓɆ Ɉ ɊɋɏɗɘɈɎɋ ɕɔɑɎɘɎɐɆ ɕɔ ɕɖɔɘɎɈɔɊɋɏɗɘɈɎɤ 
ɑɋɉɆɑɎɍɆɜɎɎ ɊɔɛɔɊɔɈ, ɕɔɑəɝɋɓɓɡɛ ɕɖɋɗɘəɕɓɡɒ ɕəɘɋɒ, ɚɎɓɆɓɗɎɖɔɈɆɓɎɤ 
ɘɋɖɖɔɖɎɍɒɆ, ɒɔɞɋɓɓɎɝɋɗɘɈə Ɏ ɐɔɖɖəɕɜɎɎ. 

ȷɔɉɑɆɗɓɔ ɕɔɑɔɌɋɓɎɥɒ ɣɘɔɏ ɕɔɑɎɘɎɐɎ, əɗɘɆɓɔɈɑɋɓɡ ɝɋɘɐɎɋ ɘɖɋɇɔɈɆɓɎɥ Ɏ ɊɆɓɡ 
əɓɎɈɋɖɗɆɑɢɓɡɋ ɖɋɐɔɒɋɓɊɆɜɎɎ ɕɔ ɕɖɋɊɔɘɈɖɆɟɋɓɎɤ, ɈɡɥɈɑɋɓɎɤ, əɈɋɊɔɒɑɋɓɎɤ ɔ 
ɕɔɈɋɊɋɓɎɎ, ɐɔɘɔɖɔɋ ɓɋ ɗɔɔɘɈɋɘɗɘɈəɋɘ ɕɖɎɒɋɓɎɒɔɒə ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈə Ɏ ɓɔɖɒɆɒ ɕɔ 
ɇɔɖɢɇɋ ɗ ɐɔɖɖəɕɜɎɋɏ Ɏ ɒɔɞɋɓɓɎɝɋɗɘɈɔɒ. ȵɔɑɎɘɎɐɆ ɇɡɑɆ ɊɔɈɋɊɋɓɆ Ɋɔ ɗɈɋɊɋɓɎɥ Ɉɗɋɛ 
ɗɔɘɖəɊɓɎɐɔɈ ɐɔɒɕɆɓɎɎ. 
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ȵɔ ɖɋɍəɑɢɘɆɘɆɒ ɔɘɝɋɘɓɔɉɔ ɕɋɖɎɔɊɆ ɗɖɋɊɎ ɗɔɘɖəɊɓɎɐɔɈ ɐɔɒɕɆɓɎɎ ɓɋ ɇɡɑɔ 
ɍɆɚɎɐɗɎɖɔɈɆɓɔ ɚɆɐɘɔɈ əɝɆɗɘɎɥ Ɉ ɐɔɖɖəɕɜɎɎ.

VIII. ɃȰȴȱȴȩȮȽȳȴȷȸɂ

8.1. ȹɕɖɆɈɑɋɓɎɋ ɔɘɛɔɊɆɒɎ

ȳɆ ɘɖɋɛ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɛ ɕɑɔɟɆɊɐɆɛ ɈɈɋɊɋɓɆ ɗɎɗɘɋɒɆ ɖɆɍɊɋɑɢɓɔɉɔ ɗɇɔɖɆ ɔɘɛɔɊɔɈ. 
ȨɎɊɡ ɔɘɛɔɊɔɈ, ɐɔɘɔɖɡɋ ɔɕɖɋɊɋɑɋɓɡ ɐɆɐ ɓɋɕɖɎɋɒɑɋɒɡɋ Ɋɑɥ ɕɋɖɋɊɆɝɎ ɓɆ ɕɔɑɎɉɔɓ 
ɣɐɔɑɔɉɎɝɋɗɐɎɒ ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɔɒ ȶȰ, Ɉɖɋɒɋɓɓɔ ɗɐɑɆɊɎɖəɤɘɗɥ ɓɆ ɘɋɖɖɎɘɔɖɎɎ 
ɕɖɋɊɕɖɎɥɘɎɥ, Ɇ ɍɆɘɋɒ ɈɡɈɔɍɥɘɗɥ ɓɆ ɔɗɓɔɈɆɓɎɎ ɊɔɉɔɈɔɖɆ ɓɆ ɈɘɔɖɎɝɓəɤ ɕɋɖɋɖɆɇɔɘɐə 
ɗɘɔɖɔɓɓɎɒɎ ɔɖɉɆɓɎɍɆɜɎɥɒɎ. 
ȸɈɋɖɊɡɋ ɇɡɘɔɈɡɋ ɔɘɛɔɊɡ, ɔɇɖɆɍəɤɟɎɋɗɥ Ɉ ɖɋɍəɑɢɘɆɘɋ ɌɎɍɓɋɊɋɥɘɋɑɢɓɔɗɘɎ 
ɕɋɖɗɔɓɆɑɆ, ɋɌɋɊɓɋɈɓɔ əɊɆɑɥɤɘɗɥ ɗ ɘɋɖɖɎɘɔɖɎɎ Ɏ ɕɋɖɋɊɆɤɘɗɥ ɓɆ ɉɔɖɔɊɗɐɔɏ ɕɔɑɎɉɔɓ.

ȪɆɓɓɡɋ ɕɔ ɈɡɈɔɍə Ɏ əɘɎɑɎɍɆɜɎɎ ɔɘɛɔɊɔɈ ɕɔ ɚɎɑɎɆɑə ȦɐɗɋɓɉɎɖ

ȪɆɓɓɡɋ ɕɔ ɈɡɈɔɍə Ɏ əɘɎɑɎɍɆɜɎɎ ɔɘɛɔɊɔɈ ɕɔ ɚɎɑɎɆɑə ȰɔɗɒɎɗ

ȪɆɓɓɡɋ ɕɔ ɈɡɈɔɍə Ɏ əɘɎɑɎɍɆɜɎɎ ɔɘɛɔɊɔɈ ɕɔ ɚɎɑɎɆɑə ȸɎɑɋɓɊ

ȩɔɊ ȸȧȴ, ɐəɇ.ɒ.ȴɕɑɆɘɆ, ɘɋɓɉɋ 
ȹɘɎɑɎɍɆɜɎɥ,

ɕɆɑɑɋɘ, ɘɋɓɉɋ 
ȴɕɑɆɘɆ, ɘɋɓɉɋ 

2022 9378 16 805 376 248 ɒ3                      444 416

2023 9 561 13 712 687 - -

ȩɔɊ ȸȧȴ, ɐəɇ.ɒ.ȴɕɑɆɘɆ, ɘɋɓɉɋ 
ȹɘɎɑɎɍɆɜɎɥ,

ɕɆɑɑɋɘ, ɘɋɓɉɋ 
ȴɕɑɆɘɆ, ɘɋɓɉɋ 

2022 1 478 1 852 805 -                      -

2023 742 1 098 108 - -

ȩɔɊ ȸȧȴ, ɐəɇ.ɒ.ȴɕɑɆɘɆ, ɘɋɓɉɋ 
ȹɘɎɑɎɍɆɜɎɥ,

ɕɆɑɑɋɘ, ɘɋɓɉɋ 
ȴɕɑɆɘɆ, ɘɋɓɉɋ 

2022 1 147 1 827 807 179,3  ɒ3                      321 305 

2023 2 002 2 725 280 - -
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8.2. ȨɔɊɔɕɔɘɖɋɇɑɋɓɎɋ 

ȨɓɋɕɑɆɓɔɈɔɉɔ ɗɇɖɔɗɆ ɗɘɔɝɓɡɛ ɈɔɊ Ɉ 2023 ɉɔɊə ɓɋ ɕɖɔɎɍɈɔɊɎɑɔɗɢ. ȴɇɟɎɏ ɔɇɠɋɒ 
ɈɔɊɔɕɔɘɖɋɇɑɋɓɎɥ ɗɔɗɘɆɈɎɑ ï 1319974  ɐəɇ. ɒ. ȴɇɟɎɏ ɔɇɠɋɒ ɗɘɔɝɓɡɛ ɈɔɊ Ɉ 2023 ɉɔɊə 
ɗɔɗɘɆɈɎɑ 721 947 ɐəɇ. ɒ. ȨɔɊɔɔɘɈɋɊɋɓɎɋ ɔɗəɟɋɗɘɈɑɥɋɘɗɥ Ɉ ɉɔɖɔɊɗɐəɤ ɐɆɓɆɑɎɍɆɜɎɤ   
ɉ. ȦɑɒɆɘɡ, ɉ. ȰɔɗɘɆɓɆɏ Ɏ ȦɑɒɆɘɎɓɗɐəɤ ɔɇɑ. ɓɆ ɔɗɓɔɈɆɓɎɎ ɊɔɉɔɈɔɖɆ. ȷɇɖɔɗɡ Ɉ 
ɕɔɈɋɖɛɓɔɗɘɓɡɋ ɎɗɘɔɝɓɎɐɎ ɓɋ ɔɗəɟɋɗɘɈɑɥɤɘɗɥ. ȷɕɋɜɎɆɑɎɍɎɖɔɈɆɓɓɆɥ ɐɔɒɕɆɓɎɥ ɓɆ 
ɔɗɓɔɈɆɓɎɎ ɊɔɉɔɈɔɖɆ ɋɌɋɉɔɊɓɔ ɕɖɔɈɔɊɎɘ  ɍɆɒɋɖɡ ɓɆ ɓɆɑɎɝɎɋ ɕɖɋɈɡɞɋɓɎɏ ɈɖɋɊɓɡɛ 
ɈɋɟɋɗɘɈ Ɉ ɗɘɔɝɓɡɛ ɈɔɊɆɛ.
ȷɔɉɑɆɗɓɔ ɕɖɔɘɔɐɔɑɔɈ, ɍɆɒɋɖɔɈ ɕɖɋɈɡɞɋɓɎɏ ɈɖɋɊɓɡɛ ɈɋɟɋɗɘɈ Ɉ ɗɘɔɝɓɔɏ ɈɔɊɋ 
ɕɖɋɊɕɖɎɥɘɎɥ ɓɋ ɈɡɥɈɑɋɓɔ. 

8.3. ɃɓɋɖɉɔɕɔɘɖɋɇɑɋɓɎɋ Ɏ ɣɓɋɖɉɔɣɚɚɋɐɘɎɈɓɔɗɘɢ 

Ȩ 2023 ɉɔɊə ɔɇɠɋɒ ɕɔɘɖɋɇɑɋɓɎɥ ɣɑɋɐɘɖɔɣɓɋɖɉɎɎ ɗɔɗɘɆɈɎɑ ï 44 364 838 ɐȨɘ, Ɉ 2022 
ɉɔɊə ɔɇɠɋɒ ɕɔɘɖɋɇɑɋɓɎɥ ɣɑɋɐɘɖɔɣɓɋɖɉɎɎ ɗɔɗɘɆɈɑɥɑ ï 41 682 193ɐȨɘ.

ȲɋɖɔɕɖɎɥɘɎɥ ɕɔ ɣɓɋɖɉɔɣɚɚɋɐɘɎɈɓɔɗɘɎ: ɍɆɒɋɓɆ ɑɆɒɕ ɓɆɐɆɑɎɈɆɓɎɥ ɓɆ 
ɗɈɋɘɔɊɎɔɊɓɡɋ, ɍɆɒɋɓɆ ɑɤɒɎɓɋɗɜɋɓɘɓɡɛ ɑɆɒɕ ɓɆ ɗɈɋɘɔɊɎɔɊɓɡɋ,  ɐɔɓɘɖɔɑɢ   ɖɆɇɔɝɎɛ   
ɖɋɌɎɒɔɈ   Ɏ   ɗɖɔɐɔɈ   ɕɔɈɋɖɐɎ   ɕɖɎɇɔɖɔɈ   əɝɋɘɆ ɣɑɋɐɘɖɎɝɋɗɐɔɏ ɣɓɋɖɉɎɎ, 
ɎɗɕɔɑɢɍɔɈɆɓɎɋ ɗɎɗɘɋɒ ɝɆɗɘɔɘɓɔɉɔ ɖɋɉəɑɎɖɔɈɆɓɎɥ Ɉ ɕɖɎɈɔɊɆɛ ɣɑɋɐɘɖɔɊɈɎɉɆɘɋɑɋɏ Ɉ 
ɗɎɗɘɋɒɆɛ ɈɋɓɘɎɑɥɜɎɎ ɓɆ ɓɆɗɔɗɓɡɛ ɗɘɆɓɜɎɥɛ Ɏ ɊɖəɉɎɛ ɔɇɠɋɐɘɆɛ ɗ ɕɋɖɋɒɋɓɓɔɏ 
ɓɆɉɖəɍɐɔɏ, ɕɖɔɒɡɈɐɆ ɗɘɔɥɐɔɈ Ɏ ɘɖəɇɔɕɖɔɈɔɊɔɈ ɗɎɗɘɋɒɡ ɔɘɔɕɑɋɓɎɥ, ɖɋɒɔɓɘ 
ɘɋɕɑɔɈɔɏ ɎɍɔɑɥɜɎɎ ɘɖəɇɔɕɖɔɈɔɊɔɈ ɗɎɗɘɋɒɡ ɔɘɔɕɑɋɓɎɥ, ɍɆɒɋɓɆ ɘɖəɇɔɕɖɔɈɔɊɔɈ Ɏ 
ɆɖɒɆɘəɖɡ ɗɎɗɘɋɒɡ ɔɘɔɕɑɋɓɎɥ, əɗɘɖɆɓɋɓɎɋ ɒɔɗɘɎɐɔɈ ɛɔɑɔɊɆ Ɉ ɗɘɋɓɆɛ Ɏ Ɉ 
ɕɖɎɒɡɐɆɓɎɥɛ ɔɐɔɓɓɡɛ ɕɋɖɋɕɑɦɘɔɈ, Ɉɡɇɔɖ ɔɕɘɎɒɆɑɢɓɔɉɔ ɘɆɖɎɚɆ ɓɆ ɕɋɖɋɊɆɝə 
ɣɑɋɐɘɖɔɣɓɋɖɉɎɎ, ɐɔɓɘɖɔɑɢ ɖɆɇɔɝɎɛ ɖɋɌɎɒɔɈ Ɏ ɗɖɔɐɔɈ ɕɖɔɈɋɊɋɓɎɥ ȸȴ ɕɆɖɔɈɡɛ 
ɐɔɘɑɔɈ ɖɆɇɔɘɆɤɟɎɛ ɓɆ ɕɖɎɖɔɊɓɔɒ ɉɆɍɋ.

8.4. ȦɈɆɖɎɏɓɡɋ Ɏ ɓɋɖɋɉəɑɥɖɓɡɋ ɗɇɖɔɗɡ ɍɆɉɖɥɍɓɥɤɟɎɛ 
ɈɋɟɋɗɘɈ
 
Ȩ 2023 ɉɔɊə ɆɈɆɖɎɏɓɡɛ Ɏ ɓɋɖɋɉəɑɥɖɓɡɛ ɗɇɖɔɗɔɈ ɍɆɉɖɥɍɓɥɤɟɎɛ ɈɋɟɋɗɘɈ ɓɋ 
ɔɗəɟɋɗɘɈɑɥɑɆɗɢ ɐɆɐ Ɏ Ɉ 2022 ɉɔɊə. 

8.5. ȷɇɖɔɗɡ ɗɘɔɝɓɡɛ ɈɔɊ

Ȩɋɗɢ ɔɇɠɋɒ ɗɘɔɝɓɡɛ ɈɔɊ, ɗɔɉɑɆɗɓɔ ɊɔɉɔɈɔɖə, ɗɇɖɆɗɡɈɆɋɘɗɥ Ɉ ɉɔɖɔɊɗɐəɤ 
ɐɆɓɆɑɎɍɆɜɎɤ. ȫɌɋɉɔɊɓɔ ɕɖɔɈɔɊɎɘɗɥ ɒɔɓɎɘɔɖɎɓɉ ɐɆɝɋɗɘɈɋɓɓɔɉɔ ɗɔɗɘɆɈɆ 
ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɛ ɗɘɔɝɓɡɛ ɈɔɊ ɗɘɔɖɔɓɓɋɏ ɔɖɉɆɓɎɍɆɜɎɋɏ. ȪɆɓɓɡɏ ɒɔɒɋɓɘ 
ɕɖɋɈɡɞɋɓɎɋ ɣɐɔɑɔɉɎɝɋɗɐɎɛ ɓɔɖɒɆɘɎɈɔɈ ɓɋ ɍɆɚɎɐɗɎɖɔɈɆɓɡ.
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8.6. ȴɛɖɆɓɆ ɔɐɖəɌɆɤɟɋɏ ɗɖɋɊɡ

Ȩ 2023 ɉɔɊə ȩɖəɕɕɆ ɗɔɇɑɤɊɆɑɆ Ɉɗɋ ɔɇɥɍɆɓɓɔɗɘɎ Ɉ ɔɇɑɆɗɘɎ ɔɛɖɆɓɡ ɔɐɖəɌɆɤɟɋɏ 
ɗɖɋɊɡ. ȴɇɟɎɋ ɍɆɘɖɆɘɡ ɍɆ ɣɒɎɗɗɎɤ Ɉ ɔɐɖəɌɆɤɟəɤ ɗɖɋɊə ɗɔɗɘɆɈɎɑɎ ï 2 444 837 
ɘɋɓɉɋ. ȴɇɟɎɋ ɍɆɘɖɆɘɡ ɓɆ ɈɡɈɔɍ ɔɘɛɔɊɔɈ ɗɔɗɘɆɈɎɑɎ ï 19 907 820 ɘɋɓɉɋ. 
ȵɔ ɒɋɖɋ ɓɋɔɇɛɔɊɎɒɔɗɘɎ ɕɖɔɈɔɊɥɘɗɥ ɗɆɓɎɘɆɖɓɡɋ ɔɇɖɋɍɐɎ ɊɋɖɋɈɢɋɈ ɗ ɈɡɈɔɍɔɒ Ɉɋɘɔɐ.  
ȫɌɋɐɈɆɖɘɆɑɢɓɔ ɕɖɔɈɔɊɥɘɗɥ ȮɓɗɘɖəɒɋɓɘɆɑɢɓɡɋ ɍɆɒɋɖɡ ɒɔɓɎɘɔɖɎɓɉɔɈɡɛ ɘɔɝɋɐ 
ɕɖɔɎɍɈɔɊɗɘɈɆ ɗɘɔɖɔɓɓɋɏ ɔɖɉɆɓɎɍɆɜɎɋɏ. 
ȶɆɗɝɋɘɡ ɕɔ ɕɆɖɓɎɐɔɈɡɒ ɉɆɍɆɒ ɓɋ ɕɖɔɈɔɊɥɘɗɥ ɘ.ɐ. ɓɋɘ ɘɆɐɎɛ ɘɖɋɇɔɈɆɓɎɏ ɗɔ ɗɘɔɖɔɓɡ 
ɣɐɔɑɔɉɎɝɋɗɐɎɛ  ɉɔɗəɊɆɖɗɘɈɋɓɓɡɛ ɔɖɉɆɓɔɈ.

8.7. ȧɎɔɑɔɉɎɝɋɗɐɔɋ ɖɆɍɓɔɔɇɖɆɍɎɋ

ȸɋɖɖɎɘɔɖɎɥ ɕɖɋɊɕɖɎɥɘɎɥ ɖɆɗɕɔɑɔɌɋɓɆ Ɉ ȰɆɖɆɗɆɏɗɐɔɒ ɖɆɏɔɓɋ ȦɑɒɆɘɎɓɗɐɔɏ ɔɇɑɆɗɘɎ 
ɍɆɕɆɊɓɋɋ ɕɔɗɋɑɐɆ ȦɐɗɋɓɉɎɖ Ɉ ȦɗɗɔɜɎɆɜɎɎ ɐɖɋɗɘɢɥɓɗɐɎɛ ɛɔɍɥɏɗɘɈ çȬɋɘɡɗəè. ȷɔ Ɉɗɋɛ 
ɗɘɔɖɔɓ ɕɖɋɊɕɖɎɥɘɎɋ ɉɖɆɓɎɝɎɘ ɗ ɍɋɒɑɥɒɎ ȦɗɗɔɜɎɆɜɎɎ ɐɖɋɗɘɢɥɓɗɐɎɛ ɛɔɍɥɏɗɘɈ 
çȬɋɘɡɗəè. ȬɎɑɆɥ ɍɔɓɆ Ɉ ɓɋɕɔɗɖɋɊɗɘɈɋɓɓɔɏ ɇɑɎɍɔɗɘɎ ɔɘɗəɘɗɘɈəɋɘ, ɇɑɎɌɆɏɞɎɏ 
ɕɔɗɋɑɔɐ ȦɐɗɋɓɉɎɖ ɖɆɗɕɔɑɔɌɋɓ ɗ Ɉɔɗɘɔɝɓɔɏ ɗɘɔɖɔɓɡ ɓɆ ɖɆɗɗɘɔɥɓɎɎ ɇɔɑɋɋ 1 ɐɒ.  
ȱɋɝɋɇɓɡɋ əɝɖɋɌɊɋɓɎɥ, ɗɆɓɎɘɆɖɓɔ-ɔɛɖɆɓɓɡɋ ɍɔɓɡ ɐəɖɔɖɘɔɈ Ɏ ɊɔɒɔɈ ɔɘɊɡɛɆ, 
ɈɔɊɔɋɒɡ Ɏ ɗɋɑɢɗɐɔɛɔɍɥɏɗɘɈɋɓɓɡɋ əɉɔɊɢɥ Ɉ ɓɋɕɔɗɖɋɊɗɘɈɋɓɓɔɏ ɇɑɎɍɔɗɘɎ ɔɘ 
ɕɖɔɒɕɑɔɟɆɊɐɎ ɔɘɗəɘɗɘɈəɤɘ. ȶɋɑɢɋɚ ɕɑɔɟɆɊɐɎ ɖɔɈɓɡɏ, ɗɔ ɗɑɆɇɡɒ əɐɑɔɓɔɒ Ɉ 
ɗɋɈɋɖɓɔɒ ɓɆɕɖɆɈɑɋɓɎɎ.
ȸɋɖɖɎɘɔɖɎɥ ɕɖɋɊɕɖɎɥɘɎɥ ɖɆɗɕɔɑɔɌɋɓɆ Ɉ ɘɋɛɓɔɉɋɓɓɔ-ɔɗɈɔɋɓɓɔɏ ɍɔɓɋ ȰɆɖɆɗɆɏɗɐɔɉɔ 
ɖɆɏɔɓɆ. Ȩ ɗɈɥɍɎ ɗ ɣɘɎɒ ɝɎɗɑɋɓɓɔɗɘɢ ɌɎɈɔɘɓɡɛ ɗɎɑɢɓɔ ɔɉɖɆɓɎɝɋɓɆ Ɏ ɕɖɋɊɗɘɆɈɑɋɓɆ 
ɓɋɍɓɆɝɎɘɋɑɢɓɡɒ ɐɔɑɎɝɋɗɘɈɔɒ ɉɖɡɍəɓɔɈ, Ɏ ɔɇɡɝɓɔɏ Ɋɑɥ ɗɋɑɢɗɐɎɛ əɗɑɔɈɎɏ ɚɆəɓɔɏ 
ɕɘɎɜ (ɉɔɑəɇɎ, ɈɔɖɔɇɢɎ, Ɉɔɖɔɓɡ Ɏ ɘ.Ɋ.). 
ȶɆɇɔɘɡ, ɕɖɔɈɔɊɎɒɡɋ ɓɆ ɕɖɋɊɕɖɎɥɘɎɎ ɕɖɎ ɗɔɇɑɤɊɋɓɎɎ ɕɖɋɊəɗɒɔɘɖɋɓɓɡɛ ɕɖɔɋɐɘɔɒ 
ɘɋɛɓɔɑɔɉɎɝɋɗɐɎɛ ɖɋɞɋɓɎɏ, ɗɕɔɗɔɇɓɡ ɔɐɆɍɆɘɢ ɑɎɞɢ ɑɔɐɆɑɢɓɡɋ Ɏ Ɉɖɋɒɋɓɓɡɋ 
ɎɍɒɋɓɋɓɎɥ, ɔɓɎ ɓɋ Ɏɒɋɤɘ ɓɋɔɇɖɆɘɎɒɔɉɔ ɛɆɖɆɐɘɋɖɆ, Ɏ ɓɋ ɔɘɖɆɌɆɋɘɗɥ ɓɆ ɉɋɓɔɚɔɓɊɋ 
ɌɎɈɔɘɓɡɛ Ɉ ɖɆɗɗɒɆɘɖɎɈɆɋɒɔɒ ɖɆɏɔɓɋ, ɘɔ ɋɗɘɢ ɔɘɖɎɜɆɘɋɑɢɓɔɉɔ ɈɑɎɥɓɎɥ ɓɆ 
ɌɎɈɔɘɓɡɏ ɒɎɖ ɓɋ ɓɆɇɑɤɊɆɋɘɗɥ. 
ȸɆɐɎɒ ɔɇɖɆɍɔɒ, ɔɘɖɎɜɆɘɋɑɢɓɔɉɔ ɈɔɍɊɋɏɗɘɈɎɥ ɔɇɠɋɐɘɆ ɓɆ ɈɎɊɔɈɔɏ ɗɔɗɘɆɈ, 
ɝɎɗɑɋɓɓɔɗɘɢ ɚɆəɓɡ, ɋɋ ɉɋɓɔɚɔɓɊ, ɗɖɋɊə ɔɇɎɘɆɓɎɥ, əɗɑɔɈɎɥ ɖɆɍɒɓɔɌɋɓɎɥ, ɕəɘɎ 
ɒɎɉɖɆɜɎɎ  Ɉ ɕɖɔɜɋɗɗɋ ɚəɓɐɜɎɔɓɎɖɔɈɆɓɎɥ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɛ əɝɆɗɘɐɔɈ ɕɖɋɊɕɖɎɥɘɎɥ 
ɓɋ ɕɖɔɎɗɛɔɊɎɘ.
ȵɖɔɎɍɈɔɊɗɘɈɋɓɓɡɋ ɕɑɔɟɆɊɐɎ ȸɎɑɋɓɊ Ɏ ȰɔɗɒɎɗ ɖɆɗɕɔɑɔɌɋɓɡ Ɉ ɝɋɖɘɋ ɉɔɖɔɊɆ Ɏ 
ɘɆɐɎɒ ɔɇɖɆɍɔɒ ɓɆ ɇɎɔɑɔɉɎɝɋɗɐəɤ ɗɖɋɊə ɗəɟɋɗɘɈɋɓɓɔɉɔ ɈɔɍɊɋɏɗɘɈɎɥ ɓɋ Ɏɒɋɤɘ.
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8.8 . ȷɔɔɘɈɋɘɗɘɈɎɋ ɣɐɔɑɔɉɎɝɋɗɐɎɒ ɘɖɋɇɔɈɆɓɎɥɒ

Ȩ 2023 ɉɔɊə Ɉɔ Ɉɗɋɛ ɚɎɑɎɆɑɆɛ ɗɑəɝɆɎ: ɕɖɋɈɡɞɋɓɎɋ əɗɘɆɓɔɈɑɋɓɓɡɛ ɑɎɒɎɘɔɈ, 
ɓɋɗɆɓɐɜɎɔɓɎɖɔɈɆɓɓɡɛ   ɈɡɇɖɔɗɔɈ Ɏ ɗɇɖɔɗɔɈ ɓɋ ɔɘɒɋɝɆɑɎɗɢ. Ȩ ɗɈɥɍɎ ɗ ɣɘɎɒ ɗɔ 
ɗɘɔɖɔɓɡ ɉɔɗəɊɆɖɗɘɈɋɓɓɡɛ ɐɔɓɘɖɔɑɎɖəɤɟɎɛ ɔɖɉɆɓɔɈ ɓɎɐɆɐɎɛ ɔɉɖɆɓɎɝɋɓɎɎ Ɏ 
ɞɘɖɆɚɓɡɛ ɗɆɓɐɜɎɎ ɓɋ ɕɖɎɒɋɓɥɑɎɗɢ. 

Ȩ ɖɆɒɐɆɛ ɗɔɇɑɤɊɋɓɎɥ ɣɐɔɑɔɉɎɝɋɗɐɔɉɔ ɐɔɊɋɐɗɆ ȶȰ, ȩɖəɕɕɆ ɊɔɇɖɔɗɔɈɋɗɘɓɔ Ɏɗɕɔɑɓɥɋɘ 
Ɉɗɋ ɓɋɔɇɛɔɊɎɒɡɋ ɔɇɥɍɆɘɋɑɢɗɘɈɆ ɕɔ ɎɗɕɔɑɓɋɓɎɤ Ɉɗɋɛ ɓɋɔɇɛɔɊɎɒɡɛ ɘɖɋɇɔɈɆɓɎɏ, Ɉ 
ɝɆɗɘɓɔɗɘɎ ɓɆ ɕɔɗɘɔɥɓɓɔɒ ɐɔɓɘɖɔɑɋ ɗɑɋɊəɤɟɎɋ ɘɖɋɇɔɈɆɓɎɥ ɕɔ ɣɐɔɑɔɉɎɎ Ɉ 
ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ ɣɐɔɑɔɉɎɝɋɗɐɎɒ ɐɔɊɋɐɗɔɒ ȶȰ:

- ɕɖɔɎɍɈɔɊɎɘɢ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɏ ɒɔɓɎɘɔɖɎɓɉ ɣɒɎɗɗɎɏ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ 
ɕɖɔɉɖɆɒɒɔɏ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɔɉɔ ɣɐɔɑɔɉɎɝɋɗɐɔɉɔ ɐɔɓɘɖɔɑɥ; 

- ɕɖɔɎɍɈɔɊɎɘɢ ɎɓɗɘɖəɒɋɓɘɆɑɢɓɡɋ ɍɆɒɋɖɡ ɎɗɘɔɝɓɎɐɔɈ ɈɡɇɖɔɗɔɈ ɗɔɉɑɆɗɓɔ  
ɉɖɆɚɎɐɆ ɎɓɈɋɓɘɆɖɎɍɆɜɎɎ;

- Ɉɡɕɔɑɓɥɘɢ ȵɑɆɓ ɕɖɎɖɔɊɔɔɛɖɆɓɓɡɛ ɒɋɖɔɕɖɎɥɘɎɏ ɕɔ ȴɛɖɆɓɋ ɔɐɖəɌɆɤɟɋɏ 
ɗɖɋɊɡ;

- Ɉɡɕɔɑɓɥɘɢ ɒɋɖɔɕɖɎɥɘɎɥ ɕɔ əɘɎɑɎɍɆɜɎɎ, ɔɇɋɍɈɖɋɌɎɈɆɓɎɤ Ɏ ɇɋɍɔɕɆɗɓɔɒə 
əɊɆɑɋɓɎɤ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɛ ɔɘɛɔɊɔɈ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ ɍɆɐɔɓɔɊɆɘɋɑɢɓɡɒɎ 
ɘɖɋɇɔɈɆɓɎɥɒɎ;

- Ɉɡɕɔɑɓɥɘɢ əɗɘɆɓɔɈɑɋɓɓɡɋ ɒɋɖɔɕɖɎɥɘɎɥ ɕɔ ɍɋɑɋɓɡɒ ɓɆɗɆɌɊɋɓɎɥɒ ɗɔɉɑɆɗɓɔ 
ɕɖɆɈɎɑ ɇɑɆɉɔəɗɘɖɔɏɗɘɈɆ ɘɋɖɖɎɘɔɖɎɎ ɉ.ȦɑɒɆɘɡ;

- ɓɋ ɊɔɕəɗɐɆɘɢ əɘɋɝɋɐ ɈɔɊɡ Ɏɍ ɗɎɗɘɋɒɡ ɈɔɊɔɗɓɆɇɌɋɓɎɥ, ɐɆɓɆɑɎɍɆɜɎɎ;

- ɕɖɔɈɔɊɎɘɢ əɝɋɘ ɈɔɊɔɕɔɘɖɋɇɑɋɓɎɥ;

- ɕɖɔɈɔɊɎɘɢ ɎɓɈɋɓɘɆɖɎɍɆɜɎɤ Ɏ əɝɋɘ ɕɆɖɓɎɐɔɈɡɛ ɉɆɍɔɈ Ɏ ɔɍɔɓɔɖɆɍɖəɞɆɤɟɎɛ 
ɈɋɟɋɗɘɈ ɗɔɉɑɆɗɓɔ ȰɎɔɘɗɐɔɉɔ ɕɖɔɘɔɐɔɑɆ Ɏ  ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɆ ȶȰ;

- ɕɖɔɈɔɊɎɘɢ ɕɔɑɎɘɎɐə ɖɆɜɎɔɓɆɑɢɓɔɉɔ ɎɗɕɔɑɢɍɔɈɆɓɎɥ ɕɖɎɖɔɊɓɡɛ ɖɋɗəɖɗɔɈ ɓɆ Ɉɗɋɛ 
ɕɑɔɟɆɊɐɆɛ ȩɖəɕɕɡ;

- ɕɖɔɈɔɊɎɘɢ əɝɋɘ Ɏ ɐɔɓɘɖɔɑɢ ɔɇɔɖəɊɔɈɆɓɎɥ ɗɔɊɋɖɌɆɟɋɉɔ ɕɔɑɎɛɑɔɖɎɖɔɈɆɓɓɡɋ 
ɊɎɚɋɓɎɑɡ.
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8.9 ȭɆɉɖɥɍɓɋɓɎɋ

Ȩ 2023 ɉɔɊə, ɐɆɐ Ɏ Ɉ 2022 ɉɔɊə ɆɈɆɖɎɏɓɡɛ ɈɡɇɖɔɗɔɈ Ɏ əɘɋɝɋɐ  Ɉ ɔɐɖəɌɆɤɟəɤ ɗɖɋɊə 
ɓɋ ɔɗəɟɋɗɘɈɑɥɑɔɗɢ. 

ȪɋɏɗɘɈəɤɘ ɐɔɓɘɖɆɐɘɡ ɓɆ əɘɎɑɎɍɆɜɎɤ Ɏ ɕɋɖɋɖɆɇɔɘɐə Ɉɗɋɛ ɈɎɊɔɈ  ɔɘɛɔɊɔɈ.  ȴɘɛɔɊɡ 
ɛɖɆɓɥɘɗɥ Ɉ əɗɘɆɓɔɈɑɋɓɓɡɛ ɒɆɖɐɎɖɔɈɆɓɓɡɛ ɒɋɗɘɆɛ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ ɘɖɋɇɔɈɆɓɎɥɒɎ 
ɗɆɓɎɘɆɖɓɔ-ɣɐɔɑɔɉɎɝɋɗɐɔɉɔ  ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɆ.

ȳɆ ɍɆɈɔɊɆɛ ɔɖɉɆɓɎɍɔɈɆɓɡ ɕɖɎɖɔɊɔɔɛɖɆɓɓɡɋ ɒɋɖɔɕɖɎɥɘɎɥ ɕɔ ɔɛɖɆɓɋ ɔɐɖəɌɆɤɟɋɏ 
ɗɖɋɊɡ ɗ ɔɌɎɊɆɋɒɡɒ ɣɐɔɑɔɉɎɝɋɗɐɎɒ  ɣɚɚɋɐɘɔɒ ɔɘ ɒɋɖɔɕɖɎɥɘɎɏ.
ȵɖɔɈɋɊɋɓɎɋ ɎɓɗɘɖəɒɋɓɘɆɑɢɓɔɉɔ ɐɔɓɘɖɔɑɥ ɈɡɇɖɔɗɔɈ ɍɆɉɖɥɍɓɥɤɟɎɛ ɈɋɟɋɗɘɈ Ɉ 
Ɇɘɒɔɗɚɋɖə.
ȴɇɋɗɕɋɝɋɓɎɋ ɗɔɇɑɤɊɋɓɎɏ ɓɔɖɒɆɘɎɈɔɈ ȵȪȨ ɕəɘɋɒ ɘɟɆɘɋɑɢɓɔɉɔ ɕɖɔɈɋɊɋɓɎɥ 
ɘɋɛɓɔɑɔɉɎɝɋɗɐɔɏ ɖɋɉɑɆɒɋɓɘɆɜɎɎ ɖɆɇɔɘ ɔɇɔɖəɊɔɈɆɓɎɥ, ɘɋɛɓɎɐɎ Ɏ ɒɆɘɋɖɎɆɑɔɈ. 
ȵɔɗɘɔɥɓɓɆɥ ɔɖɉɆɓɎɍɆɜɎɥ ɗɇɔɖɆ, ɛɖɆɓɋɓɎɥ Ɏ ɈɡɈɔɍɆ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɡɛ ɔɘɛɔɊɔɈ, 
ɖɋɉəɑɥɖɓɡɏ ɈɡɈɔɍ Ɏ əɘɎɑɎɍɆɜɎɥ ɕɖɔɎɍɈɔɊɗɘɈɋɓɓɔɏ ɔɘɛɔɊɔɈ.
ȵɖɔɈɋɊɋɓɎɋ ɣɐɔɑɔɉɎɝɋɗɐɔɉɔ ɔɇəɝɋɓɎɥ, ɖɋɆɑɎɍɆɜɎɥ ɕɖɔɗɈɋɘɎɘɋɑɢɓɡɛ ɕɖɔɉɖɆɒɒ Ɋɑɥ 
ɗɔɘɖəɊɓɎɐɔɈ.

8.10 ȦɊɆɕɘɆɜɎɥ  ɐ ɐɑɎɒɆɘɎɝɋɗɐɎɒ ɎɍɒɋɓɋɓɎɥɒ

ȰɔɒɕɆɓɎɥ ɕɖɋɊɕɖɎɓɎɒɆɋɘ ɓɋɔɇɛɔɊɎɒɡɋ ɞɆɉɎ Ɉ ɖɆɒɐɆɛ ɗɈɔɋɏ ɊɋɥɘɋɑɢɓɔɗɘɎ Ɏ 
ɜɋɕɔɝɋɐ ɕɔɗɘɆɈɔɐ, ɝɘɔɇɡ ɕɖɋɊɔɘɈɖɆɘɎɘɢ ɊɋɏɗɘɈɎɥ, ɗɕɔɗɔɇɗɘɈəɤɟɎɋ ɕɖɎɝɎɓɋɓɎɤ 
əɟɋɖɇɆ Ɉ ɖɋɍəɑɢɘɆɘɋ ɎɍɒɋɓɋɓɎɥ ɐɑɎɒɆɘɆ. Ȱɖɔɒɋ ɘɔɉɔ, Ɏɗɕɔɑɢɍəɋɘ ɖɡɝɆɉɎ Ɋɑɥ 
ɔɐɆɍɆɓɎɥ ɈɑɎɥɓɎɥ ɓɆ ɐɔɒɕɆɓɎɎ, ɗ ɐɔɘɔɖɡɒɎ ɕɔɊɊɋɖɌɎɈɆɋɘ ɔɘɓɔɞɋɓɎɥ, ɝɘɔɇɡ 
ɕɖɋɊɔɘɈɖɆɘɎɘɢ ɎɑɎ ɗɒɥɉɝɎɘɢ ɑɤɇɔɏ əɟɋɖɇ, ɗɈɥɍɆɓɓɡɏ ɗ ɎɍɒɋɓɋɓɎɋɒ ɐɑɎɒɆɘɆ 
(ɓɆɕɖɎɒɋɖ, ɔɇɋɗɕɋɝɎɘɢ ɗɔɇɑɤɊɋɓɎɋ ɐɑɎɒɆɘɎɝɋɗɐɎɛ Ɏ ɣɐɔɑɔɉɎɝɋɗɐɎɛ ɗɘɆɓɊɆɖɘɔɈ). 
ȴɘɗɑɋɌɎɈɆɋɘ ɣɚɚɋɐɘɎɈɓɔɗɘɢ ɗɈɔɎɛ ɒɋɖ ɖɋɆɉɎɖɔɈɆɓɎɥ: ɔɘɗɑɋɌɎɈɆɓɎɋ ɔɕɎɖɆɋɘɗɥ 
ɓɆ ɖɥɊ ɣɐɗɕɋɖɘɓɡɛ ɎɗɘɔɝɓɎɐɔɈ, ɝɘɔɇɡ ɒɔɌɓɔ ɇɡɑɔ ɕɔɓɥɘɢ, ɕɖɎɓɎɒɆɤɘɗɥ ɑɎ 
ɓɆɊɑɋɌɆɟɎɋ ɒɋɖɡ Ɉ ɔɘɓɔɞɋɓɎɎ ɈɔɍɊɋɏɗɘɈɎɥ ɓɆ ɕɖɆɈɆ ɝɋɑɔɈɋɐɆ, ɗɈɥɍɆɓɓɔɉɔ ɗ 
ɎɍɒɋɓɋɓɎɋɒ ɐɑɎɒɆɘɆ. 
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IX.  ȰȴȶȵȴȶȦȸȮȨȳȴȫ ȹȵȶȦȨȱȫȳȮȫ

9.1. ȷɎɗɘɋɒɆ ɐɔɖɕɔɖɆɘɎɈɓɔɉɔ əɕɖɆɈɑɋɓɎɥ ɑɎɗɘɎɓɉɔɈɔɏ 
ɐɔɒɕɆɓɎɎ

ȰɔɖɕɔɖɆɘɎɈɓɔɋ əɕɖɆɈɑɋɓɎɋ Ȧȴ çRG Brandsè ɔɗɓɔɈɆɓɔ, ɕɖɋɌɊɋ Ɉɗɋɉɔ, ɓɆ əɈɆɌɋɓɎɎ 
ɕɖɆɈ Ɏ ɍɆɐɔɓɓɡɛ ɎɓɘɋɖɋɗɔɈ Ɉɗɋɛ ɋɉɔ ɆɐɜɎɔɓɋɖɔɈ Ɏ ɗɘɆɘəɗɆ ɗɆɒɔɉɔ ȴɇɟɋɗɘɈɆ Ɏ 
ɓɆɕɖɆɈɑɋɓɔ ɓɆ ɊɔɗɘɎɌɋɓɎɋ ɖɔɗɘɆ ɣɚɚɋɐɘɎɈɓɔɗɘɎ ɊɋɥɘɋɑɢɓɔɗɘɎ ȴɇɟɋɗɘɈɆ, Ɉ ɘɔɒ 
ɝɎɗɑɋ ɖɔɗɘɆ ɆɐɘɎɈɔɈ ȴɇɟɋɗɘɈɆ, ɗɔɍɊɆɓɎɋ ɖɆɇɔɝɎɛ ɒɋɗɘ Ɏ ɕɔɊɊɋɖɌɆɓɎɋ ɚɎɓɆɓɗɔɈɔɏ 
ɗɘɆɇɎɑɢɓɔɗɘɎ ɕɖɎɇɡɑɢɓɔɗɘɎ ȴɇɟɋɗɘɈɆ. 

ȴɗɓɔɈɔɕɔɑɆɉɆɤɟɎɒɎ ɕɖɎɓɜɎɕɆɒɎ ɗɎɗɘɋɒɡ ɐɔɖɕɔɖɆɘɎɈɓɔɉɔ əɕɖɆɈɑɋɓɎɥ ɥɈɑɥɤɘɗɥ: 

1. ȴɇɋɗɕɋɝɋɓɎɋ ɆɐɜɎɔɓɋɖɆɒ ɖɋɆɑɢɓɔɏ ɈɔɍɒɔɌɓɔɗɘɎ Ɋɑɥ ɖɋɆɑɎɍɆɜɎɎ Ɏɛ ɕɖɆɈɆ ɓɆ 
əɝɆɗɘɎɋ Ɉ əɕɖɆɈɑɋɓɎɎ ȴɇɟɋɗɘɈɔɒ.

2. ȷɔɍɊɆɓɎɋ Ɋɑɥ ɆɐɜɎɔɓɋɖɔɈ ȴɇɟɋɗɘɈɆ ɖɋɆɑɢɓɔɏ ɈɔɍɒɔɌɓɔɗɘɎ əɝɆɗɘɈɔɈɆɘɢ Ɉ 
ɖɆɗɕɖɋɊɋɑɋɓɎɎ ɕɖɎɇɡɑɎ ȴɇɟɋɗɘɈɆ (ɕɔɑəɝɋɓɎɋ ɊɎɈɎɊɋɓɊɔɈ). 

3. ȴɇɋɗɕɋɝɋɓɎɋ ɗɈɔɋɈɖɋɒɋɓɓɔɉɔ Ɏ ɕɔɑɓɔɉɔ ɕɖɋɊɗɘɆɈɑɋɓɎɥ ɆɐɜɎɔɓɋɖɆɒ ȴɇɟɋɗɘɈɆ 
ɊɔɗɘɔɈɋɖɓɔɏ ɎɓɚɔɖɒɆɜɎɎ,  ɐɆɗɆɤɟɋɏɗɥ ɚɎɓɆɓɗɔɈɔɉɔ ɕɔɑɔɌɋɓɎɥ ȴɇɟɋɗɘɈɆ, 
ɣɐɔɓɔɒɎɝɋɗɐɎɛ ɕɔɐɆɍɆɘɋɑɋɏ,  ɖɋɍəɑɢɘɆɘɔɈ ɊɋɥɘɋɑɢɓɔɗɘɎ, ɗɘɖəɐɘəɖɋ əɕɖɆɈɑɋɓɎɥ 
ȴɇɟɋɗɘɈɔɒ, Ɉ ɜɋɑɥɛ ɔɇɋɗɕɋɝɋɓɎɥ ɈɔɍɒɔɌɓɔɗɘɎ ɕɖɎɓɥɘɎɥ ɔɇɔɗɓɔɈɆɓɓɡɛ 
ɖɋɞɋɓɎɏ ɆɐɜɎɔɓɋɖɆɒɎ ȴɇɟɋɗɘɈɆ Ɏ ɎɓɈɋɗɘɔɖɆɒɎ.

4. ȴɇɋɗɕɋɝɋɓɎɋ ɖɆɈɓɔɉɔ ɔɘɓɔɞɋɓɎɥ ɐɔ Ɉɗɋɒ ɐɆɘɋɉɔɖɎɥɒ ɆɐɜɎɔɓɋɖɔɈ ȴɇɟɋɗɘɈɆ.

5. ȴɇɋɗɕɋɝɋɓɎɋ ɒɆɐɗɎɒɆɑɢɓɔɏ ɕɖɔɍɖɆɝɓɔɗɘɎ ɊɋɥɘɋɑɢɓɔɗɘɎ ɊɔɑɌɓɔɗɘɓɡɛ ɑɎɜ 
ȴɇɟɋɗɘɈɆ.

6. ȴɇɋɗɕɋɝɋɓɎɋ ɔɗəɟɋɗɘɈɑɋɓɎɥ ȷɔɈɋɘɔɒ ɊɎɖɋɐɘɔɖɔɈ ȴɇɟɋɗɘɈɆ ɗɘɖɆɘɋɉɎɝɋɗɐɔɉɔ 
əɕɖɆɈɑɋɓɎɥ Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ɔɇɟɋɗɘɈɆ Ɏ ɣɚɚɋɐɘɎɈɓɡɏ ɐɔɓɘɖɔɑɢ ɗ ɋɉɔ ɗɘɔɖɔɓɡ ɍɆ 
Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ ɔɖɉɆɓɆ ɔɇɟɋɗɘɈɆ,  Ɇ ɘɆɐɌɋ ɕɔɊɔɘɝɋɘɓɔɗɘɢ 
ɝɑɋɓɔɈ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɋɉɔ ɆɐɜɎɔɓɋɖɆɒ.

7. ȴɇɋɗɕɋɝɋɓɎɋ ȵɖɆɈɑɋɓɎɤ ɈɔɍɒɔɌɓɔɗɘɎ ɖɆɍəɒɓɔ, ɊɔɇɖɔɗɔɈɋɗɘɓɔ ɔɗəɟɋɗɘɈɑɥɘɢ 
ɣɚɚɋɐɘɎɈɓɔɋ ɖəɐɔɈɔɊɗɘɈɔ ɘɋɐəɟɋɏ Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ȴɇɟɋɗɘɈɆ, Ɇ ɘɆɐɌɋ 
əɗɘɆɓɔɈɑɋɓɎɋ ɕɔɊɔɘɝɋɘɓɔɗɘɎ ȵɖɆɈɑɋɓɎɥ ȴɇɟɋɗɘɈɆ ȷɔɈɋɘə ɊɎɖɋɐɘɔɖɔɈ Ɏ ɋɉɔ 
ɆɐɜɎɔɓɋɖɆɒ.

8. ȴɕɖɋɊɋɑɋɓɎɋ ɣɘɎɝɋɗɐɎɛ ɓɔɖɒ Ɋɑɥ ɆɐɜɎɔɓɋɖɔɈ ȴɇɟɋɗɘɈɆ.

9. ȴɇɋɗɕɋɝɋɓɎɋ ɣɚɚɋɐɘɎɈɓɔɉɔ ɐɔɓɘɖɔɑɥ ɍɆ ɚɎɓɆɓɗɔɈɔ-ɛɔɍɥɏɗɘɈɋɓɓɔɏ 
Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ȴɇɟɋɗɘɈɆ.
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9.2. ȷɘɖəɐɘəɖɆ ɐɔɖɕɔɖɆɘɎɈɓɔɉɔ əɕɖɆɈɑɋɓɎɥ ɑɎɗɘɎɓɉɔɈɔɏ 
ɐɔɒɕɆɓɎɎ

ȰɔɒɎɘɋɘɡ ɗɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Ɏ Ɏɛ ɚəɓɐɜɎɎ

ȵɖɎ ȷɔɈɋɘɋ ɊɎɖɋɐɘɔɖɔɈ ɗɔɍɊɆɓɡ ɗɑɋɊəɤɟɎɋ ɐɔɒɎɘɋɘɡ:

ÅȺɎɓɆɓɗɔɈɔ-ɎɓɈɋɗɘɎɜɎɔɓɓɡɏ ɐɔɒɎɘɋɘ;
ÅȰɔɒɎɘɋɘ ɕɔ ɐɆɊɖɆɒ Ɏ ɈɔɍɓɆɉɖɆɌɊɋɓɎɥɒ;
ÅȰɔɒɎɘɋɘ ɕɔ ɆəɊɎɘə.

ȺɎɓɆɓɗɔɈɔ-ɎɓɈɋɗɘɎɜɎɔɓɓɡɏ ɐɔɒɎɘɋɘ

Ȩ ɐɔɒɕɋɘɋɓɜɎɤ ȺɎɓɆɓɗɔɈɔ-ɎɓɈɋɗɘɎɜɎɔɓɓɔɉɔ ɐɔɒɎɘɋɘɆ ɈɛɔɊɎɘ ɖɆɗɗɒɔɘɖɋɓɎɋ Ɏ 
ɕɔɊɉɔɘɔɈɐɆ ɖɋɐɔɒɋɓɊɆɜɎɏ ȷɔɈɋɘə ɊɎɖɋɐɘɔɖɔɈ ɃɒɎɘɋɓɘɆ ɕɔ ɗɑɋɊəɤɟɎɒ ɈɔɕɖɔɗɆɒ:
1) ɐɔɔɖɊɎɓɆɜɎɥ ɕɖɔɜɋɗɗɆ ɖɆɍɖɆɇɔɘɐɎ Ɏ əɘɈɋɖɌɊɋɓɎɥ ɗɘɖɆɘɋɉɎɎ ɖɆɍɈɎɘɎɥ ȴɇɟɋɗɘɈɆ, Ɉ 
ɘɔɒ ɝɎɗɑɋ ɈɡɖɆɇɔɘɐɆ ɜɋɑɋɏ Ɏ ɔɗɓɔɈɓɡɛ ɍɆɊɆɝ ɒɋɓɋɊɌɒɋɓɘə ɃɒɎɘɋɓɘɆ ɓɆ 
ɗɖɋɊɓɋɗɖɔɝɓɡɏ ɕɋɖɎɔɊ 5 (ɕɥɘɢ) ɑɋɘ Ɏ ɓɆ ɐɆɌɊɡɏ ɕɋɖɎɔɊ ɔɕɋɖɆɜɎɔɓɓɔɉɔ 
ɕɑɆɓɎɖɔɈɆɓɎɥ 1 (ɔɊɎɓ) ɉɔɊ;

2) ɕɖɋɊɔɗɘɆɈɑɋɓɎɋ ɣɐɗɕɋɖɘɎɍɡ ɕɔ ɔɗɓɔɈɓɡɒ ɗɘɖɆɘɋɉɎɝɋɗɐɎɒ ɓɆɕɖɆɈɑɋɓɎɥɒ Ɏ 
ɈɓɋɊɖɋɓɎɤ ɃɒɎɘɋɓɘɔɒ Ɏ ȷɔɈɋɘɔɒ ɊɎɖɋɐɘɔɖɔɈ ɗɔɔɘɈɋɘɗɘɈəɤɟɎɛ əɕɖɆɈɑɋɓɝɋɗɐɎɛ 
ɕɖɔɜɋɊəɖ Ɏ ɕɖɔɜɋɗɗɔɈ ɓɆ əɖɔɈɓɋ ɑəɝɞɎɛ ɒɋɌɊəɓɆɖɔɊɓɡɛ ɔɘɖɆɗɑɋɈɡɛ ɗɘɆɓɊɆɖɘɔɈ;

3) ɔɜɋɓɐɆ ɖɋɍəɑɢɘɆɘɔɈ ɚɎɓɆɓɗɔɈɔ-ɔɕɋɖɆɜɎɔɓɓɔɏ ɊɋɥɘɋɑɢɓɔɗɘɎ ɃɒɎɘɋɓɘɆ ɕɔ ɕɋɖɎɔɊə;
4) ɖɆɗɗɒɔɘɖɋɓɎɋ ɎɓɈɋɗɘɎɜɎɔɓɓɡɛ ɕɖɔɋɐɘɔɈ, ɕɖɋɊəɗɒɔɘɖɋɓɓɡɛ ɕɖɔɜɋɊəɖɔɏ ɕɔ 
əɘɈɋɖɌɊɋɓɎɤ ɎɓɈɋɗɘɎɜɎɔɓɓɡɛ ɕɖɔɋɐɘɔɈ ɃɒɎɘɋɓɘɆ Ɏ ɋɉɔ ɊɔɝɋɖɓɎɛ ɔɖɉɆɓɎɍɆɜɎɏ Ɏ 
ɗɘɖəɐɘəɖɓɡɛ ɕɔɊɖɆɍɊɋɑɋɓɎɏ;

5) ɔɖɉɆɓɎɍɆɜɎɥ ɖɆɇɔɘɡ ȰɔɒɎɘɋɘɆ ɗ ɔɝɓɡɒɎ ɍɆɗɋɊɆɓɎɥɒɎ ɓɋ ɒɋɓɋɋ 1 (ɔɊɓɔɉɔ) ɖɆɍɆ Ɉ 
ɐɈɆɖɘɆɑ (ɔɇɡɝɓɔ Ɉ ɕɋɖɎɔɊ Ɋɔ ɋɌɋɐɈɆɖɘɆɑɢɓɔɉɔ ɍɆɗɋɊɆɓɎɥ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ);

6) ɔɜɋɓɐɆ ɘɋɐəɟɋɉɔ ɚɎɓɆɓɗɔɈɔɉɔ Ɏ ɣɐɔɓɔɒɎɝɋɗɐɔɉɔ ɗɔɗɘɔɥɓɎɥ ɃɒɎɘɋɓɘɆ Ɋɑɥ ȷɔɈɋɘɆ 
ɊɎɖɋɐɘɔɖɔɈ Ɏ ɆɐɜɎɔɓɋɖɔɈ ɃɒɎɘɋɓɘɆ;

7) ɐɔɓɘɖɔɑɢ ɓɆɊ ɗɔɈɋɖɞɋɓɗɘɈɔɈɆɓɎɋɒ Ɏ ɈɡɕɔɑɓɋɓɎɋɒ ɔɗɓɔɈɓɡɛ ɕɖɎɓɜɎɕɔɈ 
ɗɖɋɊɓɋɗɖɔɝɓɔɉɔ Ɏ ɉɔɊɔɈɔɉɔ ɕɑɆɓɎɖɔɈɆɓɎɥ ɣɐɔɓɔɒɎɐɎ Ɏ ɚɎɓɆɓɗɔɈɡɛ ɎɓɎɜɎɆɘɎɈ 
(ɚɎɓɆɓɗɔɈɆɥ ɗɘɖɆɘɋɉɎɥ Ɏ ɣɐɔɓɔɒɎɝɋɗɐɆɥ ɒɔɊɋɑɢ);

8) ɊɖəɉɆɥ ɕɔɊɊɋɖɌɐɆ ȵɖɋɊɗɋɊɆɘɋɑɥ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Ɏ ɖəɐɔɈɔɊɎɘɋɑɥ 
ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ ɔɖɉɆɓɆ ɃɒɎɘɋɓɘɆ Ɉ ɖɆɍɖɆɇɔɘɐɋ Ɏ ɎɗɕɔɑɓɋɓɎɎ ɕɖɔɉɖɆɒɒ ɖɆɍɈɎɘɎɥ 
ɒɋɓɋɊɌɒɋɓɘɆ;

9) ɐɔɓɘɖɔɑɢ ɓɆɊ ɎɗɕɔɑɓɋɓɎɋɒ ɚɎɓɆɓɗɔɈɔ-ɛɔɍɥɏɗɘɈɋɓɓɔɉɔ ɕɑɆɓɆ;
10)ɐɔɓɘɖɔɑɢ ɓɆɊ əɗɘɆɓɔɈɑɋɓɎɋɒ Ɏ ɔɇɋɗɕɋɝɋɓɎɋɒ ɗɔɇɑɤɊɋɓɎɥ ɣɚɚɋɐɘɎɈɓɡɛ ɕɖɔɜɋɊəɖ 
Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ;

11)ɐɔɓɘɖɔɑɢ ɓɆɊ ɔɇɋɗɕɋɝɋɓɎɋɒ ɣɚɚɋɐɘɎɈɓɔɏ Ɏ ɕɖɔɍɖɆɝɓɔɏ ɗɎɗɘɋɒɡ əɕɖɆɈɑɋɓɎɥ 
ɃɒɎɘɋɓɘɆ, Ɉ ɘɔɒ ɝɎɗɑɋ ɕɖɋɊəɕɖɋɌɊɋɓɎɋ Ɏ ɕɖɋɗɋɝɋɓɎɋ ɍɑɔəɕɔɘɖɋɇɑɋɓɎɏ ɗɔ ɗɘɔɖɔɓɡ 
ɎɗɕɔɑɓɎɘɋɑɢɓɡɛ ɔɖɉɆɓɔɈ Ɏ ɊɔɑɌɓɔɗɘɓɡɛ ɑɎɜ ɃɒɎɘɋɓɘɆ;

12)ɐɔɓɘɖɔɑɢ ɕɔ ɔɇɋɗɕɋɝɋɓɎɤ ɊɔɗɘɔɈɋɖɓɔɗɘɎ ɚɎɓɆɓɗɔɈɔɏ ɎɓɚɔɖɒɆɜɎɎ, Ɏɗɕɔɑɢɍəɋɒɔɏ 
ɑɎɇɔ ɖɆɗɐɖɡɈɆɋɒɔɏ ɃɒɎɘɋɓɘɔɒ.
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ȰɔɒɎɘɋɘ ɕɔ ɐɆɊɖɆɒ Ɏ ɈɔɍɓɆɉɖɆɌɊɋɓɎɥɒ

Ȩ ɐɔɒɕɋɘɋɓɜɎɤ ȰɔɒɎɘɋɘɆ ɕɔ ɐɆɊɖɆɒ Ɏ ɈɔɍɓɆɉɖɆɌɊɋɓɎɥɒ ɈɛɔɊɎɘ ɖɆɗɗɒɔɘɖɋɓɎɋ Ɏ 
ɕɔɊɉɔɘɔɈɐɆ ɖɋɐɔɒɋɓɊɆɜɎɏ ȷɔɈɋɘə ɊɎɖɋɐɘɔɖɔɈ ɃɒɎɘɋɓɘɆ ɕɔ ɗɑɋɊəɤɟɎɒ ɈɔɕɖɔɗɆɒ:

1) ɔɕɖɋɊɋɑɋɓɎɋ ɐɖɎɘɋɖɎɋɈ ɕɔɊɇɔɖɆ ɐɆɓɊɎɊɆɘɔɈ Ɉ ɝɑɋɓɡ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ;
2) ɈɡɖɆɇɔɘɐɆ ɕɔɑɎɘɎɐɎ ɃɒɎɘɋɓɘɆ Ɉ ɔɇɑɆɗɘɎ ɈɔɍɓɆɉɖɆɌɊɋɓɎɥ, ɐɔɘɔɖɆɥ ɔɕɖɋɊɋɑɥɋɘ 
ɕɖɎɓɜɎɕɡ Ɏ ɐɖɎɘɋɖɎɎ ɔɕɖɋɊɋɑɋɓɎɥ ɖɆɍɒɋɖɆ ɈɔɍɓɆɉɖɆɌɊɋɓɎɥ ɝɑɋɓɔɈ ȷɔɈɋɘɆ 
ɊɎɖɋɐɘɔɖɔɈ, ɖəɐɔɈɔɊɎɘɋɑɥ ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ ɔɖɉɆɓɆ, ɝɑɋɓɔɈ ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ 
ɔɖɉɆɓɆ, ɖəɐɔɈɔɊɎɘɋɑɋɏ ɔɗɓɔɈɓɡɛ ɗɘɖəɐɘəɖɓɡɛ ɕɔɊɖɆɍɊɋɑɋɓɎɏ ɃɒɎɘɋɓɘɆ Ɏ Ɏɓɡɛ 
ɈɡɕɑɆɘ Ɉ ɕɔɑɢɍə əɐɆɍɆɓɓɡɛ ɑɎɜ ɍɆ ɗɝɋɘ ɃɒɎɘɋɓɘɆ (Ɉ ɘɔɒ ɝɎɗɑɋ ɗɘɖɆɛɔɈɆɓɎɋ 
ɌɎɍɓɎ, ɍɊɔɖɔɈɢɥ, ɓɋɉɔɗəɊɆɖɗɘɈɋɓɓɔɋ ɕɋɓɗɎɔɓɓɔɋ ɔɇɋɗɕɋɝɋɓɎɋ), Ɇ ɘɆɐɌɋ ɐɖɎɘɋɖɎɎ 
ɔɜɋɓɐɎ Ɏɛ ɊɋɥɘɋɑɢɓɔɗɘɎ;

3) ɔɕɖɋɊɋɑɋɓɎɋ ɐɖɎɘɋɖɎɋɈ ɕɔɊɇɔɖɆ ɐɆɓɊɎɊɆɘəɖ ɖəɐɔɈɔɊɎɘɋɑɥ Ɏ ɝɑɋɓɔɈ 
ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ ɔɖɉɆɓɆ ɃɒɎɘɋɓɘɆ, ɖəɐɔɈɔɊɎɘɋɑɋɏ ɔɗɓɔɈɓɡɛ ɗɘɖəɐɘəɖɓɡɛ 
ɕɔɊɖɆɍɊɋɑɋɓɎɏ ɃɒɎɘɋɓɘɆ; ɔɖɉɆɓɎɍɆɜɎɥ ɖɆɇɔɘɡ ȰɔɒɎɘɋɘɆ ɗ ɔɝɓɡɒɎ ɍɆɗɋɊɆɓɎɥɒɎ 
ɓɋ ɒɋɓɋɋ 1 (ɔɊɓɔɉɔ) ɖɆɍɆ Ɉ ɐɈɆɖɘɆɑ (ɔɇɡɝɓɔ Ɉ ɕɋɖɎɔɊ Ɋɔ ɋɌɋɐɈɆɖɘɆɑɢɓɔɉɔ 
ɍɆɗɋɊɆɓɎɥ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ);

4) ɖɆɍɖɆɇɔɘɐɆ əɗɑɔɈɎɏ ɊɔɉɔɈɔɖɔɈ ɗ ɖəɐɔɈɔɊɎɘɋɑɋɒ Ɏ ɝɑɋɓɆɒɎ ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ 
ɔɖɉɆɓɆ ɃɒɎɘɋɓɘɆ;

5) ɕɖɋɊɈɆɖɎɘɋɑɢɓɆɥ ɔɜɋɓɐɆ ɐɆɓɊɎɊɆɘəɖ ɖəɐɔɈɔɊɎɘɋɑɥ Ɏ ɝɑɋɓɔɈ ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ 
ɔɖɉɆɓɆ ɃɒɎɘɋɓɘɆ;

6) ɖɋɉəɑɥɖɓɆɥ ɔɜɋɓɐɆ ɊɋɥɘɋɑɢɓɔɗɘɎ ɖəɐɔɈɔɊɎɘɋɑɥ Ɏ ɝɑɋɓɔɈ ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ 
ɔɖɉɆɓɆ ɃɒɎɘɋɓɘɆ Ɏ ɕɔɊɉɔɘɔɈɐɆ Ɋɑɥ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɕɖɋɊɑɔɌɋɓɎɏ ɕɔ 
ɈɔɍɒɔɌɓɔɗɘɎ Ɏɛ ɕɔɈɘɔɖɓɔɉɔ ɓɆɍɓɆɝɋɓɎɥ;

7) ɖɆɗɗɒɔɘɖɋɓɎɋ Ɏ ɔɊɔɇɖɋɓɎɋ ɐɆɊɖɔɈɔɏ ɕɔɑɎɘɎɐɎ ɃɒɎɘɋɓɘɆ, Ɉ ɘɔɒ ɝɎɗɑɋ Ɉɔɕɖɔɗɡ 
ɍɆɖɆɇɔɘɓɔɏ ɕɑɆɘɡ Ɏ ɐɔɒɕɋɓɗɆɜɎɔɓɓɡɛ ɈɡɕɑɆɘ;

8) ɔɇɍɔɖ ɈɡɕɔɑɓɋɓɎɥ ɖɆɇɔɘɡ Ɏ ɖɆɍɈɎɘɎɥ ɗɔɘɖəɊɓɎɐɔɈ, ɜɋɑɢɤ ɐɔɘɔɖɔɉɔ ɥɈɑɥɋɘɗɥ: 
9) ɗɎɗɘɋɒɆ ɔɜɋɓɐɎ ɖɋɍəɑɢɘɆɘɆ ɈɡɕɔɑɓɋɓɎɥ ɖɆɇɔɘɡ Ɏ ɖɆɍɈɎɘɎɥ ɗɔɘɖəɊɓɎɐɔɈ ɗ 
ɕɔɒɔɟɢɤ ɔɕɖɋɊɋɑɋɓɓɡɛ ɐɖɎɘɋɖɎɋɈ;

10)ɕɖɔɜɋɗɗ ɔɕɖɋɊɋɑɋɓɎɥ ɣɚɚɋɐɘɎɈɓɔɗɘɎ ɊɋɥɘɋɑɢɓɔɗɘɎ ɗɔɘɖəɊɓɎɐɔɈ Ɉ ɛɔɊɋ 
ɖɋɆɑɎɍɆɜɎɎ ɐɔɖɕɔɖɆɘɎɈɓɡɛ Ɏ ɎɓɊɎɈɎɊəɆɑɢɓɡɛ ɍɆɊɆɝ;

11)ɔɜɋɓɐɆ ɚɆɐɘɎɝɋɗɐɔɏ ɊɋɥɘɋɑɢɓɔɗɘɎ ɗɔɘɖəɊɓɎɐɔɈ ɕɔ ɗɖɆɈɓɋɓɎɤ ɗ ɘɖɋɇɔɈɆɓɎɥɒɎ ɐ 
ɊɔɑɌɓɔɗɘɎ, ɐɔɘɔɖɆɥ ɔɗɓɔɈɡɈɆɋɘɗɥ ɓɆ ɕɖɎɔɖɎɘɋɘɆɛ ɇɎɍɓɋɗ ɗɘɖɆɘɋɉɎɎ, ɜɋɓɓɔɗɘɥɛ, 
ɐɔɖɕɔɖɆɘɎɈɓɔɏ ɐəɑɢɘəɖɋ;

12)ɎɓɚɔɖɒɎɖɔɈɆɓɎɋ Ɉɗɋɛ ɍɆɎɓɘɋɖɋɗɔɈɆɓɓɡɛ ɑɎɜ ɔ ɕɖɎɓɥɘɡɛ ɖɋɞɋɓɎɥɛ Ɉ ɔɇɑɆɗɘɎ 
ɔɇəɝɋɓɎɥ, ɝɘɔɇɡ ɔɇɋɗɕɋɝɎɘɢ ɗɑɆɌɋɓɓɔɗɘɢ ɊɋɏɗɘɈɎɏ ɕɖɎ ɔɗəɟɋɗɘɈɑɋɓɎɎ ɕɖɔɋɐɘɔɈ 
ɃɒɎɘɋɓɘɆ. 



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

36

ȰɔɒɎɘɋɘ ɕɔ ɆəɊɎɘə

Ȩ ɐɔɒɕɋɘɋɓɜɎɤ ȰɔɒɎɘɋɘɆ ɕɔ ɆəɊɎɘə ɈɛɔɊɎɘ ɖɆɗɗɒɔɘɖɋɓɎɋ Ɏ ɕɔɊɉɔɘɔɈɐɆ 
ɖɋɐɔɒɋɓɊɆɜɎɏ ȷɔɈɋɘə ɊɎɖɋɐɘɔɖɔɈ ɃɒɎɘɋɓɘɆ ɕɔ ɗɑɋɊəɤɟɎɒ ɈɔɕɖɔɗɆɒ:

1) ɕɔɊɉɔɘɔɈɐɆ Ɋɑɥ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɃɒɎɘɋɓɘɆ ɖɋɐɔɒɋɓɊɆɜɎɏ ɕɔ ɕɔɊɇɔɖə 
ɐɆɓɊɎɊɆɘəɖ ɈɓɋɞɓɎɛ ɆəɊɎɘɔɖɔɈ ɃɒɎɘɋɓɘɆ, ɐɔɘɔɖɡɋ ɈɡɇɎɖɆɤɘɗɥ Ɏɍ ɝɎɗɑɆ 
ɒɋɌɊəɓɆɖɔɊɓɔ-ɕɖɎɍɓɆɓɓɡɛ ɓɋɍɆɈɎɗɎɒɡɛ ɆəɊɎɘɔɖɔɈ, ɔɇɑɆɊɆɤɟɎɛ Ɉɡɗɔɐɔɏ 
ɕɖɔɚɋɗɗɎɔɓɆɑɢɓɔɏ ɖɋɕəɘɆɜɎɋɏ, Ɋɑɥ ɕɔɗɑɋɊəɤɟɋɉɔ əɘɈɋɖɌɊɋɓɎɥ Ɏɛ ɓɆ ȴɇɟɋɒ 
ɗɔɇɖɆɓɎɎ ɆɐɜɎɔɓɋɖɔɈ ɃɒɎɘɋɓɘɆ;

2) ɐɔɓɘɖɔɑɢ ɍɆ ɕɖɔɈɋɊɋɓɎɋɒ ɘɋɓɊɋɖɆ ɗ ɜɋɑɢɤ ɕɔɊɇɔɖɆ Ɏ ɈɡɓɋɗɋɓɎɥ ɓɆ 
ɖɆɗɗɒɔɘɖɋɓɎɋ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɐɆɓɊɎɊɆɘəɖɡ Ɉɓɋɞɓɋɉɔ ɓɋɍɆɈɎɗɎɒɔɉɔ 
ɆəɊɎɘɔɖɆ Ɋɑɥ ɊɆɑɢɓɋɏɞɋɉɔ ɗɔɘɖəɊɓɎɝɋɗɘɈɆ. ȨɡɖɆɇɔɘɐɆ ɖɋɐɔɒɋɓɊɆɜɎɏ ɕɔ 
ɕɖɔɋɐɘə ɊɔɉɔɈɔɖɆ, ɍɆɐɑɤɝɆɋɒɔɉɔ ɗ ɈɓɋɞɓɎɒ ɓɋɍɆɈɎɗɎɒɡɒ ɆəɊɎɘɔɖɔɒ;

3) ɕɖɔɈɋɊɋɓɎɋ ɆɓɆɑɎɍɆ ɔɘɝɋɘɓɔɗɘɎ Ɏ ɖɋɍəɑɢɘɆɘɔɈ ɈɓɋɞɓɎɛ ɆəɊɎɘɔɖɗɐɎɛ ɕɖɔɈɋɖɔɐ 
ɓɆ ɕɖɋɊɒɋɘ ɗɔɔɘɈɋɘɗɘɈɎɥ ɊɋɏɗɘɈəɤɟɋɒə ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈə ȶɋɗɕəɇɑɎɐɎ 
ȰɆɍɆɛɗɘɆɓ, ɒɋɌɊəɓɆɖɔɊɓɡɒ ɗɘɆɓɊɆɖɘɆɒ ɚɎɓɆɓɗɔɈɔɏ ɔɘɝɋɘɓɔɗɘɎ Ɏ ɎɓɡɒɎ 
ɈɓəɘɖɋɓɓɎɒɎ ɊɔɐəɒɋɓɘɆɒɎ ɃɒɎɘɋɓɘɆ, Ɇ ɘɆɐɌɋ ɔɜɋɓɐɆ ɔɘɝɋɘɓɔɗɘɎ, 
ɖɆɗɗɒɔɘɖɋɓɎɋ ɍɆɒɋɝɆɓɎɏ ɆəɊɎɘɔɖɆ ɃɒɎɘɋɓɘɆ, ɖɆɍɖɆɇɔɘɐɆ ɖɋɐɔɒɋɓɊɆɜɎɏ ȷɔɈɋɘə 
ɊɎɖɋɐɘɔɖɔɈ ɃɒɎɘɋɓɘɆ ɕɔ ɗɔɈɋɖɞɋɓɗɘɈɔɈɆɓɎɤ ɗɎɗɘɋɒ ɗɔɗɘɆɈɑɋɓɎɥ ɔɘɝɋɘɓɔɗɘɎ 
ɃɒɎɘɋɓɘɆ;

4) ɕɖɔɈɋɊɋɓɎɋ ɆɓɆɑɎɍɆ Ɏ ɔɇɗəɌɊɋɓɎɋ ɗɔɈɒɋɗɘɓɔ ɗ ɆəɊɎɘɔɖɔɒ ɃɒɎɘɋɓɘɆ 
ɗəɟɋɗɘɈɋɓɓɡɛ ɈɔɕɖɔɗɔɈ, ɈɔɍɓɎɐɞɎɛ Ɉ ɛɔɊɋ ɕɖɔɈɋɊɋɓɎɥ ɓɋɍɆɈɎɗɎɒɔɉɔ Ɉɓɋɞɓɋɉɔ 
ɆəɊɎɘɆ ɃɒɎɘɋɓɘɆ. ȰɔɒɎɘɋɘ ɔɇɥɍɆɓ ɊɔɈɔɊɎɘɢ ɗɈɔɋ ɒɓɋɓɎɋ ɕɔ ɊɆɓɓɡɒ ɈɔɕɖɔɗɆɒ 
Ɋɔ ɗɈɋɊɋɓɎɥ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ, ɈɐɑɤɝɆɥ ɗɈɔɎ ɖɋɐɔɒɋɓɊɆɜɎɎ;

5) ɕɖɋɊɗɘɆɈɑɋɓɎɋ ɖɋɍəɑɢɘɆɘɔɈ ɖɆɗɗɒɔɘɖɋɓɎɥ ɔɘɝɋɘɆ ɆəɊɎɘɔɖɆ ɃɒɎɘɋɓɘɆ, 
ɆɐɜɎɔɓɋɖɆɒ Ɉ ɐɆɝɋɗɘɈɋ ɒɆɘɋɖɎɆɑɔɈ ɐ ɉɔɊɔɈɔɒə ȴɇɟɋɒə ɗɔɇɖɆɓɎɤ ɆɐɜɎɔɓɋɖɔɈ 
ɃɒɎɘɋɓɘɆ;

6) ɆɓɆɑɎɍ Ɏ ɔɜɋɓɐɆ ɗɎɗɘɋɒ Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ, Ɏ ɖɆɍɖɆɇɔɘɐɆ ɖɋɐɔɒɋɓɊɆɜɎɏ ɕɔ 
Ɏɛ ɗɔɈɋɖɞɋɓɗɘɈɔɈɆɓɎɤ;

7) ɕɖɋɊɈɆɖɎɘɋɑɢɓɔɋ ɖɆɗɗɒɔɘɖɋɓɎɋ ɔɘɝɋɘɔɈ ɔ ɈɡɕɔɑɓɋɓɎɎ ɕɖɆɈɎɑ Ɉɓəɘɖɋɓɓɋɉɔ 
ɐɔɓɘɖɔɑɥ Ɏ ɕɖɔɉɖɆɒɒ ɔɗəɟɋɗɘɈɑɋɓɎɥ Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ Ɉ ɜɋɑɥɛ 
ɕɖɔɘɎɈɔɊɋɏɗɘɈɎɥ ɑɋɉɆɑɎɍɆɜɎɎ ɊɔɛɔɊɔɈ, ɕɔɑəɝɋɓɓɡɛ ɕɖɋɗɘəɕɓɡɒ ɕəɘɋɒ, Ɏ 
ɚɎɓɆɓɗɎɖɔɈɆɓɎɤ ɘɋɖɖɔɖɎɍɒɆ;

8) ɖɆɍɖɆɇɔɘɐɆ ɕɔɖɥɊɐɆ ɖɆɗɗɒɔɘɖɋɓɎɥ Ɏ ɖɆɍɖɋɞɋɓɎɥ ɌɆɑɔɇ, ɐɆɗɆɤɟɎɛɗɥ ɗɎɗɘɋɒɡ 
Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ, ɚɎɓɆɓɗɔɈɔɏ ɔɘɝɋɘɓɔɗɘɎ Ɏ əɝɋɘɆ ɃɒɎɘɋɓɘɆ;

9) ɕɔɊɉɔɘɔɈɐɆ ɍɆɐɑɤɝɋɓɎɏ ɕɔ ɘɖɋɇɔɈɆɓɎɤ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɃɒɎɘɋɓɘɆ ɎɑɎ 
ɖɋɐɔɒɋɓɊɆɜɎɏ ɕɔ ɗɈɔɋɏ ɎɓɎɜɎɆɘɎɈɋ ɕɔ ɔɘɊɋɑɢɓɡɒ ɈɔɕɖɔɗɆɒ Ɉ ɖɆɒɐɆɛ ɗɈɔɋɏ 
ɐɔɒɕɋɘɋɓɜɎɎ, Ɇ ɔɊɎɓ ɖɆɍ Ɉ ɉɔɊ ï ɕɖɋɊɔɗɘɆɈɑɋɓɎɋ ɓɆ ɖɆɗɗɒɔɘɖɋɓɎɋ ȷɔɈɋɘɆ 
ɊɎɖɋɐɘɔɖɔɈ ɃɒɎɘɋɓɘɆ ɔɘɝɋɘɆ ɔ ɖɆɇɔɘɋ ȰɔɒɎɘɋɘɆ;

10) ɖɆɗɗɒɔɘɖɋɓɎɋ ɕɋɖɋɝɓɥ ɓɆɎɇɔɑɋɋ ɗəɟɋɗɘɈɋɓɓɡɛ əɘɔɝɓɋɓɎɏ, ɈɓɔɗɎɒɡɛ Ɉ 
ɇəɛɉɆɑɘɋɖɗɐɎɏ əɝɋɘ ɃɒɎɘɋɓɘɆ ɕɔ ɎɘɔɉɆɒ ɆəɊɎɘɆ.
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11) ɔɜɋɓɐə  ɖɋɍəɑɢɘɆɘɔɈ ɊɋɥɘɋɑɢɓɔɗɘɎ Ɏ ɕɔɗɑɋɊəɤɟɆɥ ɐɔɖɖɋɐɘɎɖɔɈɐɆ ɊɋɥɘɋɑɢɓɔɗɘɎ Ɉ    
      ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ ɖɋɍəɑɢɘɆɘɆɒɎ ɎɍɒɋɖɋɓɎɏ. 

ȭɆ ɔɖɉɆɓɎɍɆɜɎɤ ɗɎɗɘɋɒɡ Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ Ɉ ȩɖəɕɕɋ ɓɋɗɋɘ ɔɘɈɋɘɗɘɈɋɓɓɔɗɘɢ 
ɎɗɕɔɑɓɎɘɋɑɢɓɔɋ ɖəɐɔɈɔɊɗɘɈɔ. 

9.3. ȷɔɈɋɘ ɊɎɖɋɐɘɔɖɔɈ (ɓɆɇɑɤɊɆɘɋɑɢɓɡɏ ɗɔɈɋɘ) ɑɎɗɘɎɓɉɔɈɔɏ 
ɐɔɒɕɆɓɎɎ

ȴɇɟɋɋ ɖəɐɔɈɔɊɗɘɈɔ Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ɔɗəɟɋɗɘɈɑɥɋɘɗɥ ȷɔɈɋɘɔɒ ɊɎɖɋɐɘɔɖɔɈ, ɍɆ 
ɎɗɐɑɤɝɋɓɎɋɒ ɖɋɞɋɓɎɥ ɈɔɕɖɔɗɔɈ, ɔɘɓɋɗɋɓɓɡɛ ɐ ɎɗɐɑɤɝɎɘɋɑɢɓɔɏ ɐɔɒɕɋɘɋɓɜɎɎ 
ȫɊɎɓɗɘɈɋɓɓɔɉɔ ɆɐɜɎɔɓɋɖɆ. Ȫɋɥɘɋɑɢɓɔɗɘɢ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɔɗɓɔɈɡɈɆɋɘɗɥ ɓɆ 
ɕɖɎɓɜɎɕɆɛ ɖɆɍəɒɓɔɗɘɎ, ɣɚɚɋɐɘɎɈɓɔɗɘɎ, ɆɐɘɎɈɓɔɗɘɎ, ɊɔɇɖɔɗɔɈɋɗɘɓɔɗɘɎ, ɝɋɗɘɓɔɗɘɎ, 
ɔɘɈɋɘɗɘɈɋɓɓɔɗɘɎ, ɘɔɝɓɔɗɘɎ, ɕɖɔɚɋɗɗɎɔɓɆɑɎɍɒɆ, ɔɗɒɔɘɖɎɘɋɑɢɓɔɗɘɎ,  ɔɇɠɋɐɘɎɈɓɔɗɘɎ, 
ɖɋɉəɑɥɖɓɔɗɘɎ. ȷɔɗɘɆɈ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Ȧȴ çRG Brandsè ɓɆ ɐɔɓɋɜ 2023 ɉɔɊɆ 
ɕɖɋɊɗɘɆɈɑɋɓ ɓɎɌɋ.

ɷ ȺɆɒɎɑɎɥ, Ɏɒɥ, ɔɘɝɋɗɘɈɔ ȪɔɑɌɓɔɗɘɢ

1 ȲɆɌɎɇɆɋɈ ȰɆɏɖɆɘ ȰəɆɓɡɞɇɆɋɈɎɝȵɖɋɊɗɋɊɆɘɋɑɢ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ

2 ȰɆɑɘɆɋɈ ȸɎɒəɖ ȷɋɏɘɐɆɖɡɒɔɈɎɝ
Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ, 
ȵɖɋɊɗɋɊɆɘɋɑɢ ȵɖɆɈɑɋɓɎɥ Ȧȴ çRG 
Brandsè

3
ȪɋɈɆɋɑɢ ȻɆɓɗ ȦɑɋɐɗɆɓɊɖ (Dewaele Hans
Alexander)

Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ

4 Ⱥɖɣɓɐ ȧɋɓɆɒɤ (Franck Benhamou)
Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɗɔ 
ɗɘɆɘəɗɔɒ ɓɋɍɆɈɎɗɎɒɔɉɔɊɎɖɋɐɘɔɖɆ

5 Ȧɑɣɓ ȵɋɖɖɔ (Alain Perrot )
Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɗɔ 
ɗɘɆɘəɗɔɒ ɓɋɍɆɈɎɗɎɒɔɉɔɊɎɖɋɐɘɔɖɆ

6
ȪɌɋɏɒɗ ȲɆɏɐɑ ȱɆɚɚɋɖɘɎ (James Michael 
Lafferty) 

Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɗɔ 
ɗɘɆɘəɗɔɒ ɓɋɍɆɈɎɗɎɒɔɉɔɊɎɖɋɐɘɔɖɆ
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ȶɔɊɎɑɗɥ 5 ɥɓɈɆɖɥ 1968 ɉɔɊɆ, ɇɔɑɋɋ 26 
ɑɋɘ ɥɈɑɥɋɘɗɥ ɕɖɎɍɓɆɓɓɡɒ ɣɐɗɕɋɖɘɔɒ Ɉ 
ɔɇɑɆɗɘɎ ɎɓɈɋɗɘɎɜɎɏ. Ȩ ɋɉɔ ɇɎɍɓɋɗ 
ɕɖɆɐɘɎɐɋ ɇɔɑɋɋ 20 əɗɕɋɞɓɡɛ ɕɖɔɋɐɘɔɈ 
ɗ ɊɔɛɔɊɓɔɗɘɢɤ 35% IRR. ȴɊɎɓ Ɏɍ 50 
ɗɆɒɡɛ ɈɑɎɥɘɋɑɢɓɡɛ ɇɎɍɓɋɗɒɋɓɔɈ 
ȰɆɍɆɛɗɘɆɓɆ, ɥɈɑɥɋɘɗɥ ɝɑɋɓɔɒ 
ɕɖɆɈɑɋɓɎɥ ɓɋɗɐɔɑɢɐɎɛ ɚɎɓɆɓɗɔɈɡɛ 
ɔɖɉɆɓɎɍɆɜɎɏ Ɉ ȰɆɍɆɛɗɘɆɓɋ. Ȯɒɋɋɘ 
ɗɘɋɕɋɓɢ ɒɆɉɎɗɘɖɆ ɊɋɑɔɈɔɉɔ 
ɆɊɒɎɓɎɗɘɖɎɖɔɈɆɓɎɥ Ɉ ȩɆɖɈɆɖɊɗɐɔɏ 
ɞɐɔɑɋ ɇɎɍɓɋɗɆ, Ɇ ɘɆɐɌɋ Ɏɒɋɋɘ ɗɘɋɕɋɓɢ 
ɊɔɐɘɔɖɆ ɒɋɊɎɜɎɓɗɐɎɛ ɓɆəɐ. ȷɈɔɇɔɊɓɔ 
ɈɑɆɊɋɋɘ ɐɆɍɆɛɗɐɎɒ, ɖəɗɗɐɎɒ, 
ɆɓɉɑɎɏɗɐɎɒ ɥɍɡɐɆɒɎ. ȵɖɋɊɗɋɊɆɘɋɑɢ 
ȳɆɇɑɤɊɆɘɋɑɢɓɔɉɔ ȷɔɈɋɘɆ/əɝɆɗɘɓɎɐ 
ȸȴȴ çRESMI ȵɖɥɒɡɋ ɎɓɈɋɗɘɎɜɎɎ, 
ȵɖɋɍɎɊɋɓɘ ȴȺ çȧɑɆɉɔɘɈɔɖɎɘɋɑɢɓɡɏ 
ɚɔɓɊ çRespublika Foundationè.

38

ȵɔɗɑəɌɓɔɏ ɗɕɎɗɔɐ ɝɑɋɓɔɈ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ
ȵɖɋɊɗɋɊɆɘɋɑɢ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ï ȲɆɌɎɇɆɋɈ ȰɆɏɖɆɘ ȰəɆɓɡɞɇɆɋɈɎɝ

    
     

ȵɋɖɈɡɏ ɕɔɇɋɊɎɘɋɑɢ ɐɔɓɐəɖɗɆ çȵɖɋɊɕɖɎɓɎɒɆɘɋɑɢ ɉɔɊɆè, ɔɖɉɆɓɎɍɆɘɔɖɔɒ ɐɔɘɔɖɔɉɔ 
ɈɡɗɘəɕɆɋɘ ɐɔɒɕɆɓɎɥ EY (Ƀɖɓɗɘ ɃɓɊ Ʌɓɉ). Ȩ ɖɆɍɓɡɋ ɉɔɊɡ ɥɈɑɥɑɗɥ ɝɑɋɓɔɒ ɗɔɈɋɘɆ 
ɊɎɖɋɐɘɔɖɔɈ Ȧȴ çȳɆɜɎɔɓɆɑɢɓɡɏ ɎɓɓɔɈɆɜɎɔɓɓɡɏ ɚɔɓɊè, Ȧȴ çȹɓɎɈɋɖɗɎɘɋɘ ȰȮȲɃȵè, Ȧȴ 
çȰɆɍɘɋɑɋɖɆɊɎɔè, Ȧȴ çȰɆɍɡɓɆ ȰɆɕɎɘɆɑ ȲɋɓɋɊɌɒɋɓɘè, çKazakhstan Growth Fundè, Ȧȴ 
çȺɔɓɊ ɓɆɜɎɔɓɆɑɢɓɔɉɔ ɇɑɆɉɔɗɔɗɘɔɥɓɎɥ çȷɆɒɖəɐ- ɆɍɡɓɆè ɕɖɋɊɗɋɊɆɘɋɑɋɒ 
ɓɆɇɑɤɊɆɘɋɑɢɓɔɉɔ ɗɔɈɋɘɆ ȸȴȴ çInnova Investmentè. 
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Ƚɑɋɓ ɗɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ï ȰɆɑɘɆɋɈ ȸɎɒəɖ 
ȷɋɏɘɐɆɖɡɒɔɈɎɝ, 1977 ɉɔɊɆ ɖɔɌɊɋɓɎɥ. ȷ 2018 ɉ. ï 
ȵɖɋɊɗɋɊɆɘɋɑɢ ɕɖɆɈɑɋɓɎɥ, Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ 
Ȧȴ çRG Brandsè.  ȷ 2008  ɉ.  ɕɔ 2018 ɉ. ȩɑɆɈɓɡɏ 
ɔɕɋɖɆɜɎɔɓɓɡɏ əɕɖɆɈɑɥɤɟɎɏ  ȸȴȴ çRG Brands
Kazakhstanè. ȷ 2000  ɉ. ɕɔ 2008  ɉ. ȨɔɍɉɑɆɈɑɥɑ 
ɕɖɔɎɍɈɔɊɗɘɈɔ ɝɆɥ Ɏ ɗɓɋɐɔɈ, ɕɔɊɖɆɍɊɋɑɋɓɎɥ Tealand
Ɏ ASF, ɈɐɑɤɝɆɥ ɕɖɔɎɍɈɔɊɗɘɈɔ ɝɆɥ Ɉ ȶɔɗɗɎɎ ɗ 2003 ɕɔ 
2005 ɉɉ. 1999-2000 : ɖɆɇɔɘɆɑ ɒɋɓɋɊɌɋɖɔɒ ɕɔ 
ɕɖɔɊəɐɜɎɎ ȸȴȴ çUni Commerceè, ɐəɊɆ ɕɖɎɞɋɑ ɗ 
ɊɔɑɌɓɔɗɘɎ ɣɐɗɕɋɖɘɆ ɕɔ ɒɆɖɐɋɘɎɓɉə Ȧɑɒ.ɒɔɑɔɝɓɔɉɔ 
ɐɔɒɇɎɓɆɘɆ. 

Ƚɑɋɓ ɗɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ȪɋɈɆɋɑɢ ȻɆɓɗ 
ȦɑɋɐɗɆɓɊɖ (Dewaele  Hans  Alexander) , 1962 ɉɔɊɆ 
ɖɔɌɊɋɓɎɥ. ȷ 08 ɊɋɐɆɇɖɥ 2016 ɉɔɊɆ ɕɔ ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ - 
Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Ȧȴ çRGBrandsè. ȧɔɑɋɋ 28 ɑɋɘ 
ɔɕɡɘɆ ɖɆɇɔɘɡ Ɉ P&G Ɉ ɔɇɑɆɗɘɎ ɒɆɖɐɋɘɎɓɉɆ Ɏ ɔɇɟɋɉɔ 
əɕɖɆɈɑɋɓɎɥ. ȷɔɈɗɋɒ ɓɋɊɆɈɓɔ ɈɎɜɋ-ɕɖɋɍɎɊɋɓɘ ɕɔ Ʉɉɔ-
Ȩɔɗɘɔɝɓɔɏ ȫɈɖɔɕɋ. 1985-1988 ɉɉ. - ɕɔɗɘɔɥɓɓɡɏ ɒɋɓɋɊɌɋɖ 
ASE Europe. ȴɐɔɓɝɎɑ ɇɎɍɓɋɗ-ɞɐɔɑə Vlerick  (ȩɋɓɘ. ȧɋɑɢɉɎɥ

Ƚɑɋɓ ɗɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɗɔ ɗɘɆɘəɗɔɒ 
ɓɋɍɆɈɎɗɎɒɡɏ ɊɎɖɋɐɘɔɖ ï Ⱥɖɋɓɐ ɃɑɎɆɗ 
ȧɋɓɆɒɤ (Franck Elias Benhamou ),  1960 ɉɔɊɆ 
ɖɔɌɊɋɓɎɥ. ȷ 01 ɒɆɖɘɆ 2005 ɉ. ɕɔ ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ  ï 
ɓɋɍɆɈɎɗɎɒɡɏ ɊɎɖɋɐɘɔɖ - ɝɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Ȧȴ 
çRG Brandsè. ȷ ɥɓɈɆɖɥ 2010 ɉ. ɕɔ ɗɋɓɘɥɇɖɢ 2012 ɉ. ï 
ȩɋɓɋɖɆɑɢɓɡɏ ɒɋɓɋɊɌɋɖ CISLINK  Ltd  (ȶɔɗɗɎɏɗɐɆɥ 
ȺɋɊɋɖɆɜɎɥ, ɉ. ȲɔɗɐɈɆ). ȷ ɥɓɈɆɖɥ 2011 ɉ. ɕɔ ɓɆɗɘɔɥɟɋɋ 
Ɉɖɋɒɥ ï ȩɋɓɋɖɆɑɢɓɡɏ ɒɋɓɋɊɌɋɖ Costacalendar SL 
(ȮɗɕɆɓɎɥ, ɉ. ȲɆɑɆɉɆ).
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9.4. ȰɔɑɑɋɉɎɆɑɢɓɡɏ ɎɑɎ ɋɊɎɓɔɑɎɝɓɡɏ ɎɗɕɔɑɓɎɘɋɑɢɓɡɏ 
ɔɖɉɆɓ ɔɖɉɆɓɎɍɆɜɎɎ

ȵɖɆɈɑɋɓɎɋ ɥɈɑɥɋɘɗɥ ɐɔɑɑɋɉɎɆɑɢɓɡɒ ɎɗɕɔɑɓɎɘɋɑɢɓɡɒ ɔɖɉɆɓɔɒ  Ȧȴ çRG Brandsè , 
ɔɇɋɗɕɋɝɎɈɆɤɟɎɒ ɖɆɍɈɎɘɎɋ Ɏ ɊɔɗɘɎɌɋɓɎɋ əɗɘɔɏɝɎɈɔɉɔ ɖɔɗɘɆ ɕɔɐɆɍɆɘɋɑɋɏ 
ɊɋɥɘɋɑɢɓɔɗɘɎ Ɏ ɎɒɋɤɟɎɒ ɕɖɆɈɔ ɕɖɎɓɎɒɆɘɢ ɖɋɞɋɓɎɥ ɕɔ ɑɤɇɡɒ ɈɔɕɖɔɗɆɒ 
ɊɋɥɘɋɑɢɓɔɗɘɎ, ɓɋ ɔɘɓɋɗɋɓɓɡɒ ɍɆɐɔɓɔɒ, ɎɓɡɒɎ ɍɆɐɔɓɔɊɆɘɋɑɢɓɡɒɎ ɆɐɘɆɒɎ 
ȶɋɗɕəɇɑɎɐɎ ȰɆɍɆɛɗɘɆɓ Ɏ ȹɗɘɆɈɔɒ Ȧȴ çRG Brandsè ɐ ɐɔɒɕɋɘɋɓɜɎɎ ȴɇɟɋɉɔ ɗɔɇɖɆɓɎɥ 
ɆɐɜɎɔɓɋɖɔɈ Ɏ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ, ɓɋɗɋɘ ɔɘɈɋɘɗɘɈɋɓɓɔɗɘɢ ɕɋɖɋɊ ɆɐɜɎɔɓɋɖɆɒɎ Ɏ 
ȷɔɈɋɘɔɒ ɊɎɖɋɐɘɔɖɔɈ ɍɆ ɈɡɕɔɑɓɋɓɎɋ ɈɔɍɑɔɌɋɓɓɡɛ ɓɆ ɓɋɉɔ ɍɆɊɆɝ.
ȵɖɆɈɆ Ɏ ɔɇɥɍɆɓɓɔɗɘɎ ɝɑɋɓɔɈ ȵɖɆɈɑɋɓɎɥ ɔɕɖɋɊɋɑɥɤɘɗɥ ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɔɒ 
ȶɋɗɕəɇɑɎɐɎ ȰɆɍɆɛɗɘɆɓ, ȹɗɘɆɈɔɒ, ȵɔɑɔɌɋɓɎɋɒ ɔ ȵɖɆɈɑɋɓɎɎ Ȧȴ çRG Brandsè Ɏ 
ɘɖəɊɔɈɡɒ ɊɔɉɔɈɔɖɔɒ.

Ƚɑɋɓ ɗɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɗɔ ɗɘɆɘəɗɔɒ 
ɓɋɍɆɈɎɗɎɒɡɏ ɊɎɖɋɐɘɔɖ - Ȧɑɣɓ ȵɋɖɖɔ (Alain
Perrot) 1960 ɉɔɊɆ ɖɔɌɊɋɓɎɥ. ȷ Ɇɕɖɋɑɥ 2020 ɉɔɊɆ ɕɔ 
ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ - Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Ȧȴ çRG
Brandsè. 
2015-ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ: ɗɘɆɖɞɎɏ ɗɔɈɋɘɓɎɐ Metis 
Consulting;
ɅɓɈɆɖɢ 2000 -ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ: ɈɑɆɊɋɑɋɜ ABCrime;
ȲɆɖɘ 2003 ɉ. - Ɏɤɓɢ 2016 ɉ.: ɕɆɖɘɓɋɖ ȱɎɓɉ ȰɔɑɊɖɎɐ;
ȳɔɥɇɖɢ 1998 ɉ. ȲɆɖɘ 2003 ɉ.:ɈɎɜɋ-ɕɖɋɍɎɊɋɓɘ ɕɔ 
ɍɆɐəɕɐɆɒ Ɏ ɕɔɗɘɆɈɐɆɒ ɐɔɒɕɆɓɎɎ Air  Liquide  Welding
ȳɔɥɇɖɢ 1994 ɉ. - ɔɐɘɥɇɖɢ 1998 ɉ.: ɊɎɖɋɐɘɔɖ ɕɔ 
ɜɋɕɔɝɐɋ ɕɔɗɘɆɈɔɐ, ɍɆɘɋɒ ɊɎɖɋɐɘɔɖ ɍɆɈɔɊɆ.

Ƚɑɋɓ ɗɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɗɔ ɗɘɆɘəɗɔɒ 
ɓɋɍɆɈɎɗɎɒɡɏ ɊɎɖɋɐɘɔɖ - ȪɌɋɏɒɗȲɆɏɐɑ
ȱɆɚɚɋɖɘɎ (James Michael Lafferty)  1963 ɉɔɊɆ 
ɖɔɌɊɋɓɎɥ. ȷ Ɇɕɖɋɑɥ 2020 ɉɔɊɆ ɕɔ ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ - 
Ƚɑɋɓ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Ȧȴ çRGBrandsè. 
2018-ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ: ɉɋɓɋɖɆɑɢɓɡɏ ɊɎɖɋɐɘɔɖ Ɏɝɑɋɓ 
ɗɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ Fine Hygienic Holding
2018-ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ: Ƚɑɋɓ ȰɔɓɗəɑɢɘɆɘɎɈɓɔɉɔ 
ɗɔɈɋɘɆ Curtin  University  Dubai
2014-ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ: ɔɑɎɒɕɎɏɗɐɎɏ ɘɖɋɓɋɖ 
ȴɑɎɒɕɎɏɗɐɎɛ Ɏɉɖ Ɉ ȶɎɔ-2016 Ɏ ȸɔɐɎɔ-2020.
2009 -ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ: ɇɎɍɓɋɗ-ɐɔɓɗəɑɢɘɆɓɘ, 
ɐɔɓɗəɑɢɘɆɓɘ ɕɔ ɕɔɑɎɘɎɝɋɗɐɎɒ ɐɆɒɕɆɓɎɥɒ, 
ɐɔɖɕɔɖɆɘɎɈɓɡɏ ɘɖɋɓɋɖ Ɏ ɒɔɘɎɈɆɜɎɔɓɓɡɏ ɗɕɎɐɋɖ.
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ȷɔɗɘɆɈ ȵɖɆɈɑɋɓɎɥ (ɕɔ ɗɔɗɘɔɥɓɎɤ ɓɆ 31.12.20 23  ɉ.)

ȺɆɒɎɑɎɥ, Ɏɒɥ, 
ɔɘɝɋɗɘɈɔ, ɉɔɊ ɖɔɌɊɋɓɎɥ

ȪɔɑɌɓɔɗɘɎ ɍɆɓɎɒɆɋɒɡɋ ɍɆ ɕɔɗɑɋɊɓɎɋ 
ɘɖɎ ɉɔɊɆ Ɉ ɛɖɔɓɔɑɔɉɎɝɋɗɐɔɒ ɕɔɖɥɊɐɋ

ȰɔɑɎɝɋɗɘ
Ɉɔ 

ɕɖɎɓɆɊɑɋ
ɌɆɟɎɛ 
ɆɐɜɎɏ 
ɃɒɎɘɋɓɘɆ

ȰɆɑɘɆɋɈ ȸɎɒəɖ 
ȷɋɏɘɐɆɖɡɒɔɈɎɝ, 1977 ɉ.ɖ.

Åȷ 5 ɓɔɥɇɖɥ 2018 ɉ. ɕɔ ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ ï 
ȵɖɋɊɗɋɊɆɘɋɑɢ ȵɖɆɈɑɋɓɎɥ Ȧȴ çRG Brandsè.

Å C ç01è ɊɋɐɆɇɖɥ 2010 ɉɔɊɆ ï ȩɋɓɋɖɆɑɢɓɡɏ 
ɊɎɖɋɐɘɔɖ ȸȴȴ çRG Brands Kazakhstanè. 

Å C ç20è ɔɐɘɥɇɖɥ 2004  ɉɔɊɆ ï Ƚɑɋɓ 
ȵɖɆɈɑɋɓɎɥ Ȧȴ çRG Brandsè.

0,87 %

ȧɆɥɍɋɖɔɈ ȶəɗɑɆɓ 
ȪɆəɑɋɘɐɋɖɎɒɔɈɎɝ, 1976 ɉ.ɖ.

Åȷ 1 ɊɋɐɆɇɖɥ 2016 ɉ. ɕɔ ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ ï
ȩɑɆɈɓɡɏ ȰɔɒɒɋɖɝɋɗɐɎɏ ȹɕɖɆɈɑɥɤɟɎɏ 
ȸȴȴ çRG Brands Kazakhstanè.

Å C ç03è ɔɐɘɥɇɖɥ 2011 ɉɔɊɆ ɕɔ 30 ɓɔɥɇɖɥ 
2016 ɉɔɊɆ ï ȰɔɒɒɋɖɝɋɗɐɎɏ ɊɎɖɋɐɘɔɖ ȸȴȴ 
çRG Brands Kazakhstanè.

Å C ç19è ɊɋɐɆɇɖɥ 2008  ɉɔɊɆ ɕɔ ɓɆɗɘɔɥɟɋɋ 
Ɉɖɋɒɥ ȮɗɕɔɑɓɥɤɟɎɏ ɔɇɥɍɆɓɓɔɗɘɎ 
ȩɋɓɋɖɆɑɢɓɔɉɔ ɊɎɖɋɐɘɔɖɆ ȸȴȴ çUni
CommerceLtd .è

Åȷ ç20è ɔɐɘɥɇɖɥ 2004  ɉɔɊɆ ɕɔ ɓɆɗɘɔɥɟɋɋ 
Ɉɖɋɒɥ ï Ƚɑɋɓ ȵɖɆɈɑɋɓɎɥ Ȧȴ çRG Brandsè.

0,53%

ȦɉɡɇɆɋɈ ȦɗɐɆɘ 
ȫɖɎɐɌɆɓɔɈɎɝ, 1976 ɉ.ɖ.

Åȷ 5 ɓɔɥɇɖɥ 2018 ɉɔɊɆ ɕɔ ɓɆɗɘɔɥɟɋɋ Ɉɖɋɒɥ ï 
ȩɋɓɋɖɆɑɢɓɡɏ ɊɎɖɋɐɘɔɖ ȸȴȴ çRG Brands 
Kazakhstanè.

Å C ç01è Ɇɕɖɋɑɥ 2010 ɉɔɊɆ ɕɔ ɓɆɗɘɔɥɟɋɋ 
Ɉɖɋɒɥ ï ȩɑɆɈɓɡɏ əɕɖɆɈɑɥɤɟɎɏ ɕɔ 
ɚɎɓɆɓɗɔɈɡɒ ɈɔɕɖɔɗɆɒ Ȧȴ çRG Brandsè.

Åȷ ç20è ɔɐɘɥɇɖɥ 2004  ɉɔɊɆ ɕɔ ç9è Ɇɕɖɋɑɥ 
2024ï Ƚɑɋɓ ȵɖɆɈɑɋɓɎɥ Ȧȴ çRG Brandsè.

0,55%

ȻɆɑɥɕɎɓ ȦɓɊɖɋɏ 
ȨɆɗɎɑɢɋɈɎɝ, 1978 ɉ.ɖ.

Åȷ ç30è Ɏɤɑɥ 2010 ɉɔɊɥ ç9è Ɇɕɖɋɑɥ  2024 ï 
Ƚɑɋɓ ȵɖɆɈɑɋɓɎɥ Ȧȴ çRG Brandsè.

0,00%
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9.5. ȴɖɉɆɓɎɍɆɜɎɔɓɓɆɥ ɗɘɖəɐɘəɖɆ ɑɎɗɘɎɓɉɔɈɔɏ ɐɔɒɕɆɓɎɎ

ȷɕɎɗɔɝɓɡɏ ɗɔɗɘɆɈ ɖɆɇɔɘɓɎɐɔɈ Ɉ 2023 ɉ ɗɔɗɘɆɈɑɥɑ 1567 ɝɋɑɔɈɋɐ.

ȸɎɒəɖ ȰɆɑɘɆɋɈ ï ȵɖɋɊɗɋɊɆɘɋɑɢ ȵɖɆɈɑɋɓɎɥ Ɏ ɝɑɋɓ ȷɔɈɋɘɆ ȪɎɖɋɐɘɔɖɔɈ
ȶəɗɑɆɓ ȧɆɥɍɋɖɔɈ - ȩɑɆɈɓɡɏ ȰɔɒɒɋɖɝɋɗɐɎɏ ȹɕɖɆɈɑɥɤɟɎɏ
ȦɗɐɆɘ ȦɉɡɇɆɋɈ ï ȩɑɆɈɓɡɏ ȹɕɖɆɈɑɥɤɟɎɏ ɕɔ ɚɎɓɆɓɗɔɈɡɒ ɈɔɕɖɔɗɆɒ
ȸɎɒəɖ ȬɆɓɉəɌɆɓɔɈ ï ȺɎɓɆɓɗɔɈɡɏ ɊɎɖɋɐɘɔɖ
ȲəɘɘɆɑɎɕ ȭəɖɊɎɓɔɈ ï ȪɎɖɋɐɘɔɖ ɕɔ ɣɐɔɓɔɒɎɐɋ
ȷɆɐɋɓ ȵɔɑɆɘɇɋɐɔɈ ï ȴɕɋɖɆɜɎɔɓɓɡɏ ɊɎɖɋɐɘɔɖ
ȦɏɓəɖɆ ȧɆɏɒɆɉɆɒɇɋɘɔɈɆ - ȹɕɖɆɈɑɥɤɟɎɏ ɊɎɖɋɐɘɔɖ ɕɔɖɘɚɋɑɥ
ȦɑɎɥ ȧɎɒəɐɆɓɔɈɆ ï ȪɎɖɋɐɘɔɖ ɕɔ ɒɆɖɐɋɘɎɓɉə
ȨɋɖɆ ȫɉɔɖɝɋɓɐɔ - ȪɎɖɋɐɘɔɖ ɊɋɕɆɖɘɆɒɋɓɘɆ ɔɖɉɆɓɎɍɆɜɎɔɓɓɔɉɔ ɖɆɍɈɎɘɎɥ Ɏ

ɝɋɑɔɈɋɝɋɗɐɎɛ ɖɋɗəɖɗɔɈ   

ȵɖɆɈɑɋɓɎɋ

ȪɋɕɆɖɘɆ-
ɒɋɓɘ ɕɖɔɊɆɌ

ȶɆɍɈɎɘɎɋ 
ɇɎɍɓɋɗɆ

ȶɋɉɎɔɓ-ɋ 
ɚɎɑɎɆɑɡ 

ȶɆɍɈɎɘɎɋ 
ɐɆɓɆɑɔɈ

ȪɎɗɘɖɎɇɢɤ-
ɘɔɖɡ

ȴɕɋɖɆɜɎɔɓ-
ɓɡɏ ɊɋɕɆɖɘɆ-

ɒɋɓɘ

ȶɆɍɖɆɇɔɘɐɆ 
ɕɖɔɊəɐɘɆ

ȭɆɐəɕ

ȱɔɉɎɗɘɎɐɆ

ȰɆɝɋɗɘɈɔ

ȵɖɔɉɓɔɍɎɖɔɈ
ɆɓɎɋ

ȹɕɖɆɈɑɋɓɎɋ 
ɍɆɕɆɗɆɒɎ

ȵɔɗɘɆɈɐɎ

ȵɖɔɎɍɈɔɊɗɘɈ
ɔ

ȮɓɚɔɖɒɆɜɎɔ
ɓɓɡɋ 
ɗɎɗɘɋɒɡ

ȴɘɊɋɑ 
ɖɆɍɖɆɇɔɘɔɐ 
ȵȴ

ȵɖɔɋɐɘɓɡɏ 
ɔɘɊɋɑ

ȷɋɖɈɎɗɓɡɏ 
ɔɘɊɋɑ

ȲɆɖɐɋɘɎɓɉ

ȴɕɋɖɆɜ-ɏ 
ɒɆɖɐɋɘɎɓɉ

ȧɖɋɓɊ 
ɒɆɖɐɋɘɎɓɉ

ȺɎɓɆɓɗɔɈɡɏ 
ɊɋɕɆɖɘɆɒɋɓɘ 

ȵɑɆɓɎɖɔɈ-ɋɎ 
ɇɤɊɌɋɘ-ɋ

ȧəɛɉɆɑɘɋɖɎɥ

ȰɆɍɓɆɝɋɏɗɘɈɔ

ȨɓəɘɖɋɓɓɎɏ 
ɐɔɓɘɖɔɑɢ Ɏ 
ɐɔɒɕɑɆɋɓɗ

ȴɖɉɆɓɎɍɆɜɎɔ
ɓɓɔɋ 

ɖɆɍɈɎɘɎɋ Ɏ 
ɝɋɑ-ɋ  
ɖɋɗəɖɗɡ

ȰɆɊɖɔɈɔɋ 
ɆɊɒɎɓɎɗɘɖɎɖ
ɔɈɆɓɎɋ

ȦɊɒɎɓɎɗɘɖɆɘ
ɎɈɓɡɏ ɔɘɊɋɑ

ɃɐɗɕɑəɘɆɜɎɔɓ
ɓɔ-

ɛɔɍɥɏɗɘɈɋɓɓɡ
ɏ ɔɘɊɋɑ

ɄɖɎɊɎɝɋɗ-
ɐɎɏ 

ɊɋɕɆɖɘɆɒɋɓɘ 

ȷɑəɌɇɆ 
ɣɐɔɓɔɒ-ɏ 
ɇɋɍɔɕɆɗɓɔɗɘɎ



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

43

9.6. ȮɓɚɔɖɒɆɜɎɥ ɔ ɈɔɍɓɆɉɖɆɌɊɋɓɎɥɛ

ȰɔɒɕɋɓɗɆɜɎɥ ɐɑɤɝɋɈɔɉɔ əɕɖɆɈɑɋɓɝɋɗɐɔɉɔ ɕɋɖɗɔɓɆɑɆ əɗɘɆɓɆɈɑɎɈɆɋɘɗɥ ɗɔɇɖɆɓɎɋɒ 
ɆɐɜɎɔɓɋɖɔɈ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ ɐɆɊɖɔɈɔɏ ɕɔɑɎɘɎɐɔɏ, ɞɘɆɘɓɡɒ ɖɆɗɕɎɗɆɓɎɋɒ, 
ɎɓɊɎɈɎɊəɆɑɢɓɡɒɎ ɘɖəɊɔɈɡɒɎ ɗɔɉɑɆɞɋɓɎɥɒɎ, ɖɋɞɋɓɎɥɒɎ ɆɐɜɎɔɓɋɖɔɈ Ɏ ɕɖɎɐɆɍɆɒɎ 
ɔ ɕɖɋɒɎɖɔɈɆɓɎɎ.

Ȩɗɋ ɐɔɒɕɋɓɗɆɜɎɎ, ɈɡɕɑɆɝɋɓɓɡɋ ɐɑɤɝɋɈɔɒə əɕɖɆɈɑɋɓɝɋɗɐɔɒə ɕɋɖɗɔɓɆɑə ȩɖəɕɕɡ Ɉ 
ɘɋɝɋɓɎɋ ɉɔɊɔɈ, ɍɆɐɔɓɝɎɈɞɎɛɗɥ 31 ɊɋɐɆɇɖɥ 2023 Ɏ 2022 ɉɉ., ɗɔɗɘɆɈɎɑɎ 233,747 ɘɡɗ. 
ɘɋɓɉɋ Ɏ 271,598 ɘɡɗ. ɘɋɓɉɋ, ɗɔɔɘɈɋɘɗɘɈɋɓɓɔ. ȪɆɓɓɡɋ ɐɖɆɘɐɔɗɖɔɝɓɡɋ ɐɔɒɕɋɓɗɆɜɎɎ 
ɕɖɋɊɗɘɆɈɑɥɤɘ ɗɔɇɔɏ ɍɆɖɆɇɔɘɓəɤ ɕɑɆɘə Ɏ ɕɖɋɒɎɎ, ɈɡɕɑɆɝɎɈɆɋɒɡɋ ɐɑɤɝɋɈɔɒə 
əɕɖɆɈɑɋɓɝɋɗɐɔɒə ɕɋɖɗɔɓɆɑə. ȵɖɎ ɣɘɔɒ ɐɔɒɕɋɓɗɆɜɎɎ, ɈɡɕɑɆɝɋɓɓɡɋ ȷɔɈɋɘə 
ɊɎɖɋɐɘɔɖɔɈ Ɉ 2023 ɉɔɊə ɗɔɗɘɆɈɎɑɎ 88,369 ɘɡɗ. ɘɋɓɉɋ Ɏ Ɉ 2022 ɉɔɊə 70, 871 ɘɡɗ. ɘɋɓɉɋ.

9.7. ȦɐɜɎɔɓɋɖɡ (əɝɆɗɘɓɎɐɎ) ɑɎɗɘɎɓɉɔɈɔɏ ɐɔɒɕɆɓɎɎ

ȭɆɖɋɉɎɗɘɖɎɖɔɈɆɓɓɡɏ Ɏ Ɉɡɕəɟɋɓɓɡɏ ɆɐɜɎɔɓɋɖɓɡɏ ɐɆɕɎɘɆɑ ȩɖəɕɕɡ ɕɔ ɗɔɗɘɔɥɓɎɤ 
ɓɆ 31 ɊɋɐɆɇɖɥ 2023 ɗɔɗɘɆɈɑɥɋɘ 2,787,696 ɘɡɗ. ɘɋɓɉɋ. ȵɔ ɗɔɗɘɔɥɓɎɤ ɓɆ 31 ɊɋɐɆɇɖɥ 
2023 ɆɐɜɎɔɓɋɖɓɡɏ ɐɆɕɎɘɆɑ ɇɡɑ ɕɔɑɓɔɗɘɢɤ ɔɕɑɆɝɋɓ. 

ȵɔ ɗɔɗɘɔɥɓɎɤ ɓɆ 31 ɊɋɐɆɇɖɥ 2023 ɆɐɜɎɔɓɋɖɓɡɏ ɐɆɕɎɘɆɑ ɗɔɗɘɔɥɑ Ɏɍ 
1,800 ,000  ɕɖɔɗɘɡɛ ɆɐɜɎɏ ɗ ɓɔɒɎɓɆɑɢɓɔɏ ɗɘɔɎɒɔɗɘɢɤ 1,000  ɘɋɓɉɋ ɐɆɌɊɆɥ, 1,642,092 
ɕɖɔɗɘɡɛ ɆɐɜɎɏ ɗ ɓɔɒɎɓɆɑɢɓɔɏ ɗɘɔɎɒɔɗɘɢɤ 1 ɘɋɓɉɋ ɐɆɌɊɆɥ, 10,638 ɕɖɔɗɘɡɛ ɆɐɜɎɏ ɗ 
ɓɔɒɎɓɆɑɢɓɔɏ ɗɘɔɎɒɔɗɘɢɤ 3,633.54 ɘɋɓɉɋ ɐɆɌɊɆɥ Ɏ 789,500 ɕɖɎɈɎɑɋɉɎɖɔɈɆɓɓɡɛ 
ɆɐɜɎɏ ɗ ɓɔɒɎɓɆɑɢɓɔɏ ɗɘɔɎɒɔɗɘɢɤ 1,200 ɘɋɓɉɋ ɐɆɌɊɆɥ.

ȵɔ ɗɔɗɘɔɥɓɎɤ ɓɆ 31 ɊɋɐɆɇɖɥ 2023 Ɏ 31 ɊɋɐɆɇɖɥ 2022 ɉɔɊɆ ɆɐɜɎɔɓɋɖɡ ɕɖɋɊɗɘɆɈɑɋɓɡ 
ɗɑɋɊəɤɟɎɒ ɔɇɖɆɍɔɒ:

ȦɐɜɎɔɓɋɖɡ
31 ɊɋɐɆɇɖɥ 

202 3 ɉɔɊɆ (%)
31 ɊɋɐɆɇɖɥ 

202 2 ɉɔɊɆ (%)

RG Brands Holding Limited 98,05% 98,05%

ȰɆɑɘɆɋɈ ȸ.ȷ. 0,87% 0,87%

ȧɆɥɍɋɖɔɈ ȶ.Ȫ. 0,53% 0,53%

ȦɉɡɇɆɋɈ Ȧ.ȫ. 0,55% 0,55%

ȻɆɑɥɕɎɓ Ȧ.Ȩ. 0,00% 0,00%
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9.8 . ȮɓɚɔɖɒɆɜɎɥ ɔ ɊɎɈɎɊɋɓɊɆɛ

Ȩ 2022 ɉ. ɖɋɞɋɓɎɋɒ ɗɔɇɖɆɓɎɥ ɆɐɜɎɔɓɋɖɔɈ ȩɖəɕɕɡ ɔɇɠɥɈɑɋɓɆ ɈɡɕɑɆɘɆ ɊɎɈɎɊɋɓɊɔɈ 
ɕɔ ɖɋɍəɑɢɘɆɘɆɒ ɊɋɥɘɋɑɢɓɔɗɘɎ ɍɆ 2006 -2008  ɉɉ., 2010 ɉ., 2011 ɉ., 2013-2016 ɉɉ., 2018-
2020 ɉɉ. Ɏ 2021 ɉ. Ɉ ɖɆɍɒɋɖɋ 17 329 873 ɘɡɗ. ɘɋɓɉɋ. Ȩ 2023 ɉ. ɊɎɈɎɊɋɓɊɡ ɓɋ 
ɈɡɕɑɆɝɎɈɆɑɎɗɢ.

ȵɖɎɇɡɑɢ ɓɆ ɆɐɜɎɤ

ȵɖɎɇɡɑɢ ɓɆ ɔɊɓə ɆɐɜɎɤ ɖɆɗɗɝɎɘɡɈɆɋɘɗɥ ɕəɘɋɒ ɊɋɑɋɓɎɥ ɝɎɗɘɔɏ ɕɖɎɇɡɑɎ ɍɆ ɉɔɊ, 
ɔɘɓɔɗɥɟɋɏɗɥ ɐ ɆɐɜɎɔɓɋɖɆɒ, ɓɆ ɗɖɋɊɓɋɈɍɈɋɞɋɓɓɔɋ ɐɔɑɎɝɋɗɘɈɔ ɕɖɔɗɘɡɛ ɆɐɜɎɏ,  
Ɉɡɕəɟɋɓɓɡɛ Ɏ ɓɆɛɔɊɥɟɎɛɗɥ Ɉ ɔɇɖɆɟɋɓɎɎ Ɉ ɘɋɝɋɓɎɋ ɉɔɊɆ.

ȶɆɗɝɋɘ ɇɆɑɆɓɗɔɈɔɏ ɗɘɔɎɒɔɗɘɎ ɔɊɓɔɏ ɕɖɔɗɘɔɏ ɆɐɜɎɎ

ȶɆɗɝɋɘ ɇɆɑɆɓɗɔɈɔɏ ɗɘɔɎɒɔɗɘɎ ɔɊɓɔɏ ɕɖɎɈɎɑɋɉɎɖɔɈɆɓɓɔɏ ɆɐɜɎɎ

Ȩ ɘɡɗ. ɘɋɓɉɋ 2023 ɉɔɊ20 22 ɉɔɊ

ȽɎɗɘɡɋ ɆɐɘɎɈɡ, ɓɋ ɈɐɑɤɝɆɥ ɓɋɒɆɘɋɖɎɆɑɢɓɡɋ ɆɐɘɎɈɡ 
ɓɆ 31 ɊɋɐɆɇɖɥ 11 959 197

7 645 695

ȰɔɑɎɝɋɗɘɈɔ ɖɆɍɒɋɟɋɓɓɡɛ ɕɖɔɗɘɡɛ ɆɐɜɎɏ3 452 730 3 452 730

ȧɆɑɆɓɗɔɈɆɥ ɗɘɔɎɒɔɗɘɢ ɔɊɓɔɏ ɕɖɔɗɘɔɏ ɆɐɜɎɎ, Ɉ ɘɋɓɉɋ3 464 2 214

Ȩ ɘɡɗ. ɘɋɓɉɋ 2023 ɉɔɊ20 22 ɉɔɊ

ȷɆɑɢɊɔ ɕɖɎɈɎɑɋɉɎɖɔɈɆɓɓɡɛ ɆɐɜɎɏ, əɊɋɖɌɎɈɆɋɒɡɛ 
ɈɓəɘɖɎ  Ȧȴ çRG Brandsè ɓɆ 31 ɊɋɐɆɇɖɥ 947 400

947 400

ȰɔɑɎɝɋɗɘɈɔ ɖɆɍɒɋɟɋɓɓɡɛ ɕɖɎɈɎɑɋɉɎɖɔɈɆɓɓɡɛ ɆɐɜɎɏ789 500 789 500

ȧɆɑɆɓɗɔɈɆɥ ɗɘɔɎɒɔɗɘɢ ɔɊɓɔɏ ɕɖɎɈɎɑɋɉɎɖɔɈɆɓɓɔɏ 
ɆɐɜɎɎ, Ɉ ɘɋɓɉɋ

1 200
1 200

Ȩ ɘɡɗ. ɘɋɓɉɋ 2023 ɉɔɊ20 22 ɉɔɊ

ȵɖɎɇɡɑɢ ɍɆ ɉɔɊ 2 373 150 14 008  615

ȷɖɋɊɓɋɈɍɈɋɞɋɓɓɔɋ ɐɔɑɎɝɋɗɘɈɔ ɕɖɔɗɘɡɛ ɆɐɜɎɏ3 452 730 3 284 071 

ȧɆɍɔɈɆɥ Ɏ ɖɆɍɈɔɊɓɋɓɓɆɥ ɕɖɎɇɡɑɢ ɓɆ ɆɐɜɎɤ, Ɉ ɘɋɓɉɋ 687 4 266
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9.9. ȮɓɚɔɖɒɆɜɎɔɓɓɆɥ ɕɔɑɎɘɎɐɆ Ɉ ɔɘɓɔɞɋɓɎɎ ɗəɟɋɗɘɈəɤɟɎɛ 
Ɏ ɕɔɘɋɓɜɎɆɑɢɓɡɛ ɎɓɈɋɗɘɔɖɔɈ

ȩɖəɕɕɆ ɕɖɎɊɋɖɌɎɈɆɋɘɗɥ Ɇɇɗɔɑɤɘɓɔɏ ɕɖɔɍɖɆɝɓɔɗɘɎ Ɏ ɘɖɆɓɗɕɆɖɋɓɘɓɔɗɘɎ 
ɎɓɚɔɖɒɆɜɎɤ Ɉ ɔɘɓɔɞɋɓɎɎ ɗəɟɋɗɘɈəɤɟɎɛ Ɏ ɕɔɘɋɓɜɎɆɑɢɓɡɛ ɎɓɈɋɗɘɔɖɔɈ ɗ 
ɔɖɎɋɓɘɆɜɎɋɏ ɓɆ ɈɍɆɎɒɔɈɡɉɔɊɓɔɋ Ɏ Ɋɔɑɉɔɗɖɔɝɓɔɋ ɗɔɘɖəɊɓɎɝɋɗɘɈɔ.  Ȧȴ çRG Brandsè   
ɕɖɔɎɍɈɔɊɎɘ ɖɆɗɐɖɡɘɎɋ ɎɓɚɔɖɒɆɜɎɎ Ɉ ɔɇɠɦɒɋ Ɏ ɗɕɔɗɔɇɆɒɎ, əɗɘɆɓɔɈɑɋɓɓɡɒɎ 
ɘɖɋɇɔɈɆɓɎɥɒɎ ȧɎɖɌɎ Ɏ ȭɆɐɔɓɔɊɆɘɋɑɢɗɘɈɔɒ ȶɋɗɕəɇɑɎɐɎ ȰɆɍɆɛɗɘɆɓ. ȩɖəɕɕɆ 
ɔɗəɟɋɗɘɈɑɥɋɘ ɐɔɒɒəɓɎɐɆɜɎɎ ɗ ɆɐɜɎɔɓɋɖɆɒɎ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ ɕɔɖɥɊɐɔɒ, 
əɗɘɆɓɔɈɑɋɓɓɡɒ  ȭɆɐɔɓɔɊɆɘɋɑɢɗɘɈɔɒ ȶɋɗɕəɇɑɎɐɎ ȰɆɍɆɛɗɘɆɓ.

9.10. ȴɘɝɋɘ ɔ ɗɔɇɑɤɊɋɓɎɎ ɑɎɗɘɎɓɉɔɈɔɏ ɐɔɒɕɆɓɎɋɏ ɕɔɑɔɌɋɓɎɏ 
ɐɔɊɋɐɗɆ ɐɔɖɕɔɖɆɘɎɈɓɔɉɔ əɕɖɆɈɑɋɓɎɥ

Ȩ ɔɘɝɋɘɓɔɒ ɉɔɊə ɑɎɗɘɎɓɉɔɈɆɥ ɐɔɒɕɆɓɎɥ ɗɔɇɑɤɊɆɑɆ Ɉɗɋ ɕɖɎɓɜɎɕɡ ɐɔɊɋɐɗɆ 
ɐɔɖɕɔɖɆɘɎɈɓɔɉɔ əɕɖɆɈɑɋɓɎɥ.

ȵɖɎɓɜɎɕɡ ɐɔɖɕɔɖɆɘɎɈɓɔɉɔ əɕɖɆɈɑɋɓɎɥ

ȰɔɖɕɔɖɆɘɎɈɓɔɋ əɕɖɆɈɑɋɓɎɋ ȴɇɟɋɗɘɈɆ ɔɗɓɔɈɆɓɔ, ɕɖɋɌɊɋ Ɉɗɋɉɔ ɓɆ əɈɆɌɋɓɎɎ ɕɖɆɈ Ɏ 
ɍɆɐɔɓɓɡɛ ɎɓɘɋɖɋɗɔɈ Ɉɗɋɛ ɋɉɔ ɆɐɜɎɔɓɋɖɔɈ Ɏ ɗɘɆɘəɗɆ ɗɆɒɔɉɔ ȴɇɟɋɗɘɈɆ Ɏ ɓɆɕɖɆɈɑɋɓɔ 
ɓɆ ɊɔɗɘɎɌɋɓɎɋ ɖɔɗɘɆ ɣɚɚɋɐɘɎɈɓɔɗɘɎ ɊɋɥɘɋɑɢɓɔɗɘɎ ȴɇɟɋɗɘɈɆ, Ɉ ɘɔɒ ɝɎɗɑɋ Ɋɑɥ ɖɔɗɘɆ 
ɆɐɘɎɈɔɈ ȴɇɟɋɗɘɈɆ, ɗɔɍɊɆɓɎɥ ɖɆɇɔɝɎɛ ɒɋɗɘ Ɏ ɕɔɊɊɋɖɌɆɓɎɋ ɚɎɓɆɓɗɔɈɔɏ 
ɗɘɆɇɎɑɢɓɔɗɘɎ Ɏ ɕɖɎɇɡɑɢɓɔɗɘɎ ȴɇɟɋɗɘɈɆ.

ȴɗɓɔɈɔɕɔɑɆɉɆɤɟɎɒɎ ɕɖɎɓɜɎɕɆɒɎ ȰɔɊɋɐɗɆ ɥɈɑɥɤɘɗɥ:

ÅȴɇɋɗɕɋɝɋɓɎɋ ɆɐɜɎɔɓɋɖɆɒ ɖɋɆɑɢɓɔɏ ɈɔɍɒɔɌɓɔɗɘɎ Ɋɑɥ ɖɋɆɑɎɍɆɜɎɎ Ɏɛ ɕɖɆɈɆ ɓɆ 
əɝɆɗɘɎɋ Ɉ əɕɖɆɈɑɋɓɎɎ ȴɇɟɋɗɘɈɔɒ;

ÅȷɔɍɊɆɓɎɋ Ɋɑɥ ɆɐɜɎɔɓɋɖɔɈ ȴɇɟɋɗɘɈɆ ɖɋɆɑɢɓɔɏ ɈɔɍɒɔɌɓɔɗɘɎ əɝɆɗɘɈɔɈɆɘɢ Ɉ 
ɖɆɗɕɖɋɊɋɑɋɓɎɎ ɕɖɎɇɡɑɎ ȴɇɟɋɗɘɈɆ;
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ÅȴɇɋɗɕɋɝɋɓɎɋ ɗɈɔɋɈɖɋɒɋɓɓɔɉɔ Ɏ ɕɔɑɓɔɉɔ ɕɖɋɊɗɘɆɈɑɋɓɎɥ ɆɐɜɎɔɓɋɖɆɒ ȴɇɟɋɗɘɈɆ
ɊɔɗɘɔɈɋɖɓɔɏ ɎɓɚɔɖɒɆɜɎɎ, ɐɆɗɆɤɟɋɏɗɥ ɚɎɓɆɓɗɔɈɔɉɔ ɕɔɑɔɌɋɓɎɥ ȴɇɟɋɗɘɈɆ,
ɣɐɔɓɔɒɎɝɋɗɐɎɛ ɕɔɐɆɍɆɘɋɑɋɏ, ɖɋɍəɑɢɘɆɘɔɈ ɊɋɥɘɋɑɢɓɔɗɘɎ, ɗɘɖəɐɘəɖɋ əɕɖɆɈɑɋɓɎɥ
ȴɇɟɋɗɘɈɔɒ, Ɉ ɜɋɑɥɛ ɔɇɋɗɕɋɝɋɓɎɥ ɈɔɍɒɔɌɓɔɗɘɎ ɕɖɎɓɥɘɎɥ ɔɇɔɗɓɔɈɆɓɓɡɛ ɖɋɞɋɓɎɏ
ɆɐɜɎɔɓɋɖɆɒɎ ȴɇɟɋɗɘɈɆ Ɏ ɎɓɈɋɗɘɔɖɆɒɎ;

ÅȴɇɋɗɕɋɝɋɓɎɋ ɖɆɈɓɔɉɔ ɔɘɓɔɞɋɓɎɥ ɐɔ Ɉɗɋɒ ɐɆɘɋɉɔɖɎɥɒ ɆɐɜɎɔɓɋɖɔɈ ȴɇɟɋɗɘɈɆ;
ÅȴɇɋɗɕɋɝɋɓɎɋ ɒɆɐɗɎɒɆɑɢɓɔɏ ɕɖɔɍɖɆɝɓɔɗɘɎ ɊɋɥɘɋɑɢɓɔɗɘɎ ɊɔɑɌɓɔɗɘɓɡɛ ɑɎɜ
ȴɇɟɋɗɘɈɆ;

ÅȴɇɋɗɕɋɝɋɓɎɋ ɔɗəɟɋɗɘɈɑɋɓɎɥ ȷɔɈɋɘɔɒ ɊɎɖɋɐɘɔɖɔɈ ȴɇɟɋɗɘɈɆ ɗɘɖɆɘɋɉɎɝɋɗɐɔɉɔ
əɕɖɆɈɑɋɓɎɥ Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ɔɇɟɋɗɘɈɆ Ɏ ɣɚɚɋɐɘɎɈɓɡɏ ɐɔɓɘɖɔɑɢ ɗ ɋɉɔ ɗɘɔɖɔɓɡ ɍɆ
Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ɎɗɕɔɑɓɎɘɋɑɢɓɔɉɔ ɔɖɉɆɓɆ ɔɇɟɋɗɘɈɆ, Ɇ ɘɆɐɌɋ ɕɔɊɔɘɝɋɘɓɔɗɘɢ ɝɑɋɓɔɈ
ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ ɋɉɔ ɆɐɜɎɔɓɋɖɆɒ;

ÅȴɇɋɗɕɋɝɋɓɎɋ ȵɖɆɈɑɋɓɎɤ ɈɔɍɒɔɌɓɔɗɘɎ ɖɆɍəɒɓɔ, ɊɔɇɖɔɗɔɈɋɗɘɓɔ ɔɗəɟɋɗɘɈɑɥɘɢ
ɣɚɚɋɐɘɎɈɓɔɋ ɖəɐɔɈɔɊɗɘɈɔ ɘɋɐəɟɋɏ Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ȴɇɟɋɗɘɈɆ, Ɇ ɘɆɐɌɋ
əɗɘɆɓɔɈɑɋɓɎɋ ɕɔɊɔɘɝɋɘɓɔɗɘɎ ȵɖɆɈɑɋɓɎɥ ȴɇɟɋɗɘɈɆ ȷɔɈɋɘə ɊɎɖɋɐɘɔɖɔɈ Ɏ ɋɉɔ
ɆɐɜɎɔɓɋɖɆɒ;

ÅȴɕɖɋɊɋɑɋɓɎɋ ɣɘɎɝɋɗɐɎɛ ɓɔɖɒ Ɋɑɥ ɆɐɜɎɔɓɋɖɔɈ ȴɇɟɋɗɘɈɆ;
ÅȴɇɋɗɕɋɝɋɓɎɋ ɣɚɚɋɐɘɎɈɓɔɉɔ ɐɔɓɘɖɔɑɥ ɍɆ ɚɎɓɆɓɗɔɈɔ ï ɛɔɍɥɏɗɘɈɋɓɓɔɏ
Ɋɋɥɘɋɑɢɓɔɗɘɢɤ ȴɇɟɋɗɘɈɆ.

9.11. ȵɖɆɈɆ ɒɎɓɔɖɎɘɆɖɓɡɛ ɆɐɜɎɔɓɋɖɔɈ 

ȴɇɟɋɗɘɈɔ ɕɖɎɊɋɖɌɎɈɆɋɘɗɥ ɕɖɎɓɜɎɕɆ ɖɆɈɋɓɗɘɈɆ Ɉ ɔɘɓɔɞɋɓɎɎ ɐ ɐɖəɕɓɡɒ Ɏ 

ɒɎɓɔɖɎɘɆɖɓɡɒ ɆɐɜɎɔɓɋɖɆɒ Ɏ ɗɔɍɊɆɋɘ ɓɋɔɇɛɔɊɎɒɡɋ əɗɑɔɈɎɥ Ɋɑɥ ɎɍɈɋɟɋɓɎɥ Ɏ 

əɝɆɗɘɎɥ Ɉɗɋɛ ɆɐɜɎɔɓɋɖɔɈ Ɉ ɖɋɞɋɓɎɎ ɗɔɔɘɈɋɘɗɘɈəɤɟɎɛ ɈɔɕɖɔɗɔɈ, ɔɘɓɔɗɥɟɎɛɗɥ ɐ 

ɐɔɒɕɋɘɋɓɜɎɎ ȴɇɟɋɉɔ ɗɔɇɖɆɓɎɥ ɆɐɜɎɔɓɋɖɔɈ. ȴɇɟɋɗɘɈɔɒ ɗɔɇɑɤɊɆɋɘɗɥ ɐəɒəɑɥɘɎɈɓɡɏ 

ɕɔɖɥɊɔɐ ɉɔɑɔɗɔɈɆɓɎɥ ɕɖɎ ɎɍɇɖɆɓɎɎ ɝɑɋɓɔɈ ȷɔɈɋɘɆ ɊɎɖɋɐɘɔɖɔɈ. ȲɎɓɔɖɎɘɆɖɓɡɋ 

ɆɐɜɎɔɓɋɖɡ əɝɆɗɘɈəɤɘ Ɉ əɕɖɆɈɑɋɓɎɎ ȴɇɟɋɗɘɈɔɒ ɓɆɖɆɈɓɋ ɗ ɐɖəɕɓɡɒɎ ɆɐɜɎɔɓɋɖɆɒɎ.
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9.12 ȮɓɚɔɖɒɆɜɎɥ ɔ ɐɖəɕɓɡɛ ɗɊɋɑɐɆɛ 

ȷɊɋɑɐɆ ȪɆɘɆ ɕɖɎɓɥɘɎɥ 

ɖɋɞɋɓɎɥ

ȵɖɋɊɒɋɘ ȳɆɎɒɋɓɔɈɆɓɎɥ 

ɗɘɔɖɔɓ

ȪɔɉɔɈɔɖ ɐəɕɑɎ-
ɕɖɔɊɆɌɎ ɊɔɑɎ Ɉ 
ȹɗɘɆɈɓɔɒ ɐɆɕɎɘɆɑɋ 
ȴȴȴ çRG Brands 
SOUTHè

30.01.2023ɉ.

ȴɊɔɇɖɋɓɎɋ ɗɊɋɑɐɎ ɔɇ 
ɔɘɝəɌɊɋɓɎɎ 100 % ɊɔɑɎ Ɉ 
ȹɗɘɆɈɓɔɒ ɐɆɕɎɘɆɑɋ ȴȴȴ 
çRG Brands SOUTHè Ɉ 
ɕɔɑɢɍə RGBH Ltd.

1. Ȧȴ çRG Brandsè
2. RG Brands 
Holding Ltd.

ȵɖɋɊɔɗɘɆɈɑɋɓɎɋ 
ɉɆɖɆɓɘɎɎ Ɋɑɥ 
ɔɇɋɗɕɋɝɋɓɎɥ 
ɔɇɥɍɆɘɋɑɢɗɘɈ ɕɔ 
ɍɆɏɒə ȸȴȴ çRG 
Brands Kazakhstanè 
Ɉ ɕɔɑɢɍə Ȧȴ 
çȳəɖɇɆɓɐè

29.03.2023ɉ.

ȴɊɔɇɖɋɓɎɥ ɍɆɐɑɤɝɋɓɎɋ 
ɊɔɉɔɈɔɖɆ ɉɆɖɆɓɘɎɎ Ɉ ɕɔɑɢɍə 

Ȧȴ çȳəɖɇɆɓɐè Ɉ 
ɔɇɋɗɕɋɝɋɓɎɋ ɎɗɕɔɑɓɋɓɎɥ 
ɔɇɥɍɆɘɋɑɢɗɘɈ ȸȴȴ çRG 
Brands Kazakhstanè ɕɔ 
ȪɔɉɔɈɔɖə ɍɆɏɒɆ

1. Ȧȴ çRG Brandsè
2. ȸȴȴ RG Brands 
Kazakhstan
3. Ȧȴ çȳəɖɇɆɓɐè

ȵɖɋɊɔɗɘɆɈɑɋɓɎɋ 
ɉɆɖɆɓɘɎɎ Ɋɑɥ 
ɔɇɋɗɕɋɝɋɓɎɥ 
ɔɇɥɍɆɘɋɑɢɗɘɈ ɕɔ 
ɍɆɏɒə ȸȴȴ çRG 
Brands Kazakhstanè 
Ɉ ɕɔɑɢɍə Ȧȴ 
çȳəɖɇɆɓɐè

08.08.2023ɉ.

ȴɊɔɇɖɋɓɎɥ ɍɆɐɑɤɝɋɓɎɋ 
ɊɔɉɔɈɔɖɆ ɉɆɖɆɓɘɎɎ Ɉ ɕɔɑɢɍə 

Ȧȴ çȳəɖɇɆɓɐè Ɉ 
ɔɇɋɗɕɋɝɋɓɎɋ ɎɗɕɔɑɓɋɓɎɥ 
ɔɇɥɍɆɘɋɑɢɗɘɈ ȸȴȴ çRG 
Brands Kazakhstanè ɕɔ 
ȪɔɉɔɈɔɖə ɍɆɏɒɆ

1. Ȧȴ çRG Brandsè
2. ȸȴȴ RG Brands 
Kazakhstan
3. Ȧȴ çȳəɖɇɆɓɐè

ȭɆɐɑɤɝɋɓɎɋ 
ɊɔɉɔɈɔɖɆ ɆɖɋɓɊɡ 
ɔɚɎɗɓɔɉɔ 

ɕɔɒɋɟɋɓɎɥ ɒɋɌɊə 
ȸȴȴ çRG Brands 
Kazakhstanè Ɏ Ȧȴ 
çRG Brandsè

06.12.2023ɉ.

ȴɊɔɇɖɋɓɎɋ ɍɆɐɑɤɝɋɓɎɋ 
ɊɔɉɔɈɔɖɆ ɆɖɋɓɊɡ ɔɚɎɗɓɔɉɔ 
ɕɔɒɋɟɋɓɎɥ ɒɋɌɊə ȸȴȴ 
çRG Brands Kazakhstanè Ɏ 

Ȧȴ çRG Brandsè

1. Ȧȴ çRG Brandsè
2. ȸȴȴ RG Brands 
Kazakhstan
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ȶɆɗɐɖɡɘɎɋ ɎɓɚɔɖɒɆɜɎɎ ɔ ɊɋɥɘɋɑɢɓɔɗɘɎ ȴɇɟɋɗɘɈɆ ɕɋɖɋɊ ɆɐɜɎɔɓɋɖɆɒɎ ɕɖɔɎɍɈɔɊɎɘɗɥ 

ɕəɘɋɒ ɖɆɍɒɋɟɋɓɎɥ ɋɋ ɓɆ Ɏɓɘɋɖɓɋɘ-ɖɋɗəɖɗɆɛ ȪɋɕɔɍɎɘɆɖɎɥ ɚɎɓɆɓɗɔɈɔɏ ɔɘɝɋɘɓɔɗɘɎ, Ȧȴ 

çȰɆɍɆɛɗɘɆɓɗɐɆɥ ɚɔɓɊɔɈɆɥ ɇɎɖɌɆè Ɉ ɗɔɔɘɈɋɘɗɘɈɎɥɒɎ ɗ ɘɖɋɇɔɈɆɓɎɥɒɎ ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɆ 

ȶɋɗɕəɇɑɎɐɎ ȰɆɍɆɛɗɘɆɓ.
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9.13. ȨɓəɘɖɋɓɓɎɏ ɐɔɓɘɖɔɑɢ Ɏ ɆəɊɎɘ 

Ȩ ȩɖəɕɕɋ ɚəɓɐɜɎɔɓɎɖəɋɘ ȪɋɕɆɖɘɆɒɋɓɘ Ȩɓəɘɖɋɓɓɋɉɔ Ȱɔɓɘɖɔɑɥ Ɏ ȰɔɒɕɑɆɋɓɗ, Ɉ ɚəɓɐɜɎɎ 

ɐɔɘɔɖɔɉɔ ɈɛɔɊɎɘ ɕɑɆɓɔɈɔɋ Ɏ ɈɓɋɕɑɆɓɔɈɔɋ ɕɖɔɈɋɊɋɓɎɋ ɎɓɈɋɓɘɆɖɎɍɆɜɎɎ ɘɔɈɆɖɓɔ-

ɒɆɘɋɖɎɆɑɢɓɡɛ ɍɆɕɆɗɔɈ, ɔɗɓɔɈɓɡɛ ɗɖɋɊɗɘɈ, ɊɋɓɋɌɓɡɛ ɗɖɋɊɗɘɈ, Ɇ ɘɆɐɌɋ ɕɖɔɈɋɊɋɓɎɋ ɓɆ 

ɕɔɗɘɔɥɓɓɔɏ ɔɗɓɔɈɋ ɈɓəɘɖɋɓɓɎɛ ɔɕɋɖɆɜɎɔɓɓɡɛ ɆəɊɎɘɔɈ ɖɆɍɑɎɝɓɡɛ ɕɔɊɖɆɍɊɋɑɋɓɎɏ 

ȩɖəɕɕɡ ɗ ɜɋɑɢɤ ɕɖɔɈɋɖɐɎ ɚəɓɐɜɎɔɓɎɖɔɈɆɓɎɥ ɗɎɗɘɋɒɡ ɈɓəɘɖɋɓɓɎɛ ɐɔɓɘɖɔɑɋɏ, 

ɣɚɚɋɐɘɎɈɓɔɗɘɎ ɇɎɍɓɋɗ-ɕɖɔɜɋɗɗɔɈ, Ɇ ɘɆɐɌɋ ɈɡɥɈɑɋɓɎɥ ɕɔɘɋɓɜɎɆɑɢɓɡɛ ɖɎɗɐɔɈ 

ɒɔɞɋɓɓɎɝɋɗɘɈɆ. Ȩ ɗɑəɝɆɋ ɈɡɥɈɑɋɓɎɥ ɖɎɗɐɔɈ Ɏ ɓɋɗɔɔɘɈɋɘɗɘɈɎɏ ɕɖɎɓɎɒɆɤɘɗɥ 

ɐɔɖɖɋɐɘɎɖəɤɟɎɋ/ɕɖɋɊəɕɖɋɌɊɆɤɟɎɋ ɒɋɖɔɕɖɎɥɘɎɥ ɕɔ ɒɎɓɎɒɎɍɆɜɎɎ/əɗɘɖɆɓɋɓɎɥ ɖɎɗɐɔɈ 

Ɏ əɗɎɑɋɓɎɤ ɗɎɗɘɋɒɡ Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ.

Ȩ 2022 ɉɔɊə ɆɐɘɎɈɓɔ ɕɖɔɈɔɊɎɑɎɗɢ ɊɋɏɗɘɈɎɥ Ɋɑɥ ɔɇɋɗɕɋɝɋɓɎɥ ɣɚɚɋɐɘɎɈɓɔɏ ɐɔɓɘɖɔɑɢɓɔɏ 

ɗɖɋɊɡ ɓɆ Ɉɗɋɛ əɖɔɈɓɥɛ ȩɖəɕɕɡ. ȴɘɈɋɘɗɘɈɋɓɓɔɗɘɢ ɍɆ ɣɚɚɋɐɘɎɈɓɔɗɘɢ ɕɖɔɜɋɊəɖ ɐɔɓɘɖɔɑɥ, 

ɓɆɕɖɆɈɑɋɓɓɡɛ ɓɆ ɕɖɔɘɎɈɔɊɋɏɗɘɈɎɋ Ɉɓəɘɖɋɓɓɋɒə ɒɔɞɋɓɓɎɝɋɗɘɈə, ɗɔɈɋɖɞɋɓɗɘɈɔɈɆɓɎɤ 

ɗɎɗɘɋɒɡ ɈɓəɘɖɋɓɓɎɛ ɐɔɓɘɖɔɑɋɏ Ɏ ɕɔɈɡɞɋɓɎɥ ɣɚɚɋɐɘɎɈɓɔɗɘɎ ɇɎɍɓɋɗ-ɕɖɔɜɋɗɗɔɈ, 

ɈɔɍɑɔɌɋɓɆ ɓɆ ɖəɐɔɈɔɊɎɘɋɑɋɏ Ɉɗɋɛ əɖɔɈɓɋɏ. ȰɆɌɊɡɏ ɖɆɇɔɘɓɎɐ ȩɖəɕɕɡ ɓɋɗɋɘ 

ɔɘɈɋɘɗɘɈɋɓɓɔɗɘɢ ɍɆ ɕɔɊɊɋɖɌɆɓɎɋ ɇɋɍɔɕɆɗɓɔɗɘɎ ɕɔ Ɉɗɋɒ ɆɗɕɋɐɘɆɒ ɗɈɔɋɏ ɖɆɇɔɘɡ, ɍɆ ɍɆɟɎɘə 

ɆɐɘɎɈɔɈ, ɖɋɗəɖɗɔɈ Ɏ ɊɋɑɔɈɔɏ ɖɋɕəɘɆɜɎɎ ȩɖəɕɕɡ. 

Ȩ ȩɖəɕɕɋ ɗəɟɋɗɘɈəɋɘ Ɉɓəɘɖɋɓɓɋɋ ɕɔɑɔɌɋɓɎɋ RGB-SEC-DP-05 ȵɖɔɘɎɈɔɊɋɏɗɘɈɎɋ 

Ɉɓəɘɖɋɓɓɋɒə ɒɔɞɋɓɓɎɝɋɗɘɈə Ɏ ɋɉɔ ɊɔɝɋɖɓɎɛ ɐɔɒɕɆɓɎɏ, Ɇ ɘɆɐɌɋ ȩɋɓɋɖɆɑɢɓɆɥ ɕɔɑɎɘɎɐɆ 

RGB-GEN-POL-01 ȰɔɊɋɐɗ ɈɋɊɋɓɎɥ ɇɎɍɓɋɗɆ, ɐɔɘɔɖɡɋ ɖɋɉɑɆɒɋɓɘɎɖəɤɘ Ɉɗɋ ɕɖɔɜɋɗɗɡ, 

ɗɈɥɍɆɓɓɡɋ ɗ ɕɖɋɊɔɘɈɖɆɟɋɓɎɋɒ, ɈɡɥɈɑɋɓɎɋɒ Ɏ əɗɘɖɆɓɋɓɎɋɒ ɖɎɗɐɔɈ ɈɔɍɓɎɐɓɔɈɋɓɎɥ 

ɒɔɞɋɓɓɎɝɋɗɘɈɆ.

ȸɆɐɌɋ Ɏɒɋɋɘɗɥ ɉɔɖɥɝɆɥ ɑɎɓɎɥ ɕɔ ɕɖɎɋɒə ɌɆɑɔɇ ɕɔ ɕɖɔɘɎɈɔɊɋɏɗɘɈɎɤ ɐɔɖɖəɕɜɎɔɓɓɡɛ 

ɊɋɏɗɘɈɎɏ. ȵɖɎ ɕɔɑəɝɋɓɎɎ ɗɎɉɓɆɑɔɈ ɕɖɔɈɔɊɥɘɗɥ ɗɑəɌɋɇɓɡɋ ɖɆɗɗɑɋɊɔɈɆɓɎɥ ɗ əɝɆɗɘɎɋɒ 

ɗɔɘɖəɊɓɎɐɔɈ Ȩɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ Ɏ ȷɑəɌɇɡ ɣɐɔɓɔɒɎɝɋɗɐɔɏ ɇɋɍɔɕɆɗɓɔɗɘɎ.

ȶəɐɔɈɔɊɗɘɈɔ  ɖɋɉəɑɥɖɓɔ ɕɖɔɎɍɈɔɊɎɘ ɔɜɋɓɐə ɗəɟɋɗɘɈɋɓɓɡɛ ɖɎɗɐɔɈ ɕɖɎɗəɟɎɛ 

ɊɋɥɘɋɑɢɓɔɗɘɎ ȩɖəɕɕɡ ɕəɘɋɒ ɕɖɔɈɋɊɋɓɎɥ ɈɓəɘɖɋɓɓɎɛ ɆəɊɎɘɔɈ ɕɔ ɑɎɓɎɎ ȪɋɕɆɖɘɆɒɋɓɘɆ 

Ȩɓəɘɖɋɓɓɋɉɔ Ȱɔɓɘɖɔɑɥ Ɏ ȰɔɒɕɑɆɋɓɗ, ɕɖɎɈɑɋɝɋɓɎɥ ɘɖɋɘɢɎɛ ɗɘɔɖɔɓ ɕɔ ɕɖɔɈɋɊɋɓɎɤ 

ɔɕɋɖɆɜɎɔɓɓɡɛ ɆəɊɎɘɔɈ ɔɘɊɋɑɢɓɡɛ əɝɆɗɘɐɔɈ ɊɋɥɘɋɑɢɓɔɗɘɎ, Ɇ ɘɆɐɌɋ ɕɖɔɈɋɊɋɓɎɥ ɈɓɋɞɓɎɛ 

ɆəɊɎɘɔɈ ɐɔɒɕɆɓɎɥɒɎ Big4 ɚɎɓɆɓɗɔɈɔɏ ɔɘɝɋɘɓɔɗɘɎ ɓɆ ɋɋ ɊɔɗɘɔɈɋɖɓɔɗɘɢ Ɉɔ Ɉɗɋɛ 

ɗəɟɋɗɘɈɋɓɓɡɛ ɆɗɕɋɐɘɆɛ. 
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Ȳɋɖɡ, ɕɖɎɓɎɒɆɋɒɡɋ ɖəɐɔɈɔɊɗɘɈɔɒ ɗ ɜɋɑɢɤ ɗɓɎɌɋɓɎɥ ɖɎɗɐɔɈ Ɉ 2022 ɉɔɊə: ɗɔɗɘɆɈɑɥɑɗɥ 

ɉɔɊɔɈɔɏ ɆəɊɎɘɔɖɗɐɎɏ ɕɑɆɓ ɕɔ ɕɖɔɈɋɊɋɓɎɤ ɐɔɓɘɖɔɑɢɓɡɛ ɒɋɖɔɕɖɎɥɘɎɏ, Ɉ ɝɆɗɘɓɔɗɘɎ 

ɎɓɈɋɓɘɆɖɎɍɆɜɎɎ ɊɋɓɋɌɓɔɏ ɓɆɑɎɝɓɔɗɘɎ, ȸȲȼ, ɘɔɖɉɔɈɔɉɔ ɔɇɔɖəɊɔɈɆɓɎɥ, ɕɖɔɈɋɊɋɓɎɥ 

ɔɕɋɖɆɜɎɔɓɓɡɛ ɆəɊɎɘɔɈ Ɏ ɕɖɔɝɎɛ ɈɎɊɔɈ ɕɖɔɈɋɖɔɐ Ɉɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ. ȵɔɊɖɔɇɓɔ 

ɎɍəɝɆɋɘɗɥ ɇɑɔɐ-ɗɛɋɒɡ ɇɎɍɓɋɗ-ɕɖɔɜɋɗɗɔɈ ɕɖɔɈɋɖɥɋɒɔɉɔ ɕɔɊɖɆɍɊɋɑɋɓɎɥ, ɔɕɖɋɊɋɑɥɤɘɗɥ 

ɗɑɆɇɡɋ ɗɘɔɖɔɓɡ Ɏ ɖɆɍɖɆɇɆɘɡɈɆɤɘɗɥ ɖɋɐɔɒɋɓɊɆɜɎɎ ɕɔ əɗɘɖɆɓɋɓɎɤ ɍɆɒɋɝɆɓɎɏ Ɏ əɗɎɑɋɓɎɤ 

ɐɔɓɘɖɔɑɢɓɔɏ ɗɖɋɊɡ.  ȨɓɋɊɖɋɓ ɒɋɛɆɓɎɍɒ ȶɋɏɘɎɓɉɆ ɘɔɖɉɔɈɡɛ ɚɎɑɎɆɑɔɈ.

Ȩ ȩɖəɕɕɋ Ɏɒɋɋɘɗɥ ȦəɊɎɘɔɖɗɐɎɏ ɐɔɒɎɘɋɘ, ɗɚɔɖɒɎɖɔɈɆɓɓɡɏ Ɏɍ ɝɎɗɑɆ ɓɋɍɆɈɎɗɎɒɡɛ 

ɊɎɖɋɐɘɔɖɔɈ, Ɉ ɚəɓɐɜɎɎ ɐɔɘɔɖɔɉɔ ɈɛɔɊɎɘ ɔɇɗəɌɊɋɓɎɋ ɓɆ ɗɎɗɘɋɒɆɘɎɝɋɗɐɔɏ ɔɗɓɔɈɋ 

ɖɋɍəɑɢɘɆɘɡ ɊɋɥɘɋɑɢɓɔɗɘɎ ȪɋɕɆɖɘɆɒɋɓɘɆ Ȩɓəɘɖɋɓɓɋɉɔ ɐɔɓɘɖɔɑɥ Ɏ ȰɔɒɕɑɆɋɓɗ, Ɇ ɘɆɐɌɋ 

Ɉɔɕɖɔɗɡ ɈɍɆɎɒɔɊɋɏɗɘɈɎɥ ɗɔ ɈɓɋɞɓɎɒɎ ɆəɊɎɘɔɖɆɒɎ (Big 4) Ɏ ɈɡɕəɗɐɆ ɚɎɓɆɓɗɔɈɔɏ 

ɔɘɝɋɘɓɔɗɘɎ.
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ȵɔ Ɏɘɔɉə 2023 ɉɔɊɆ ȩɖəɕɕɆ ɔɕɖɋɊɋɑɎɑɆ ɈɓəɘɖɋɓɓɎɋ Ɏ ɈɓɋɞɓɎɋɍɆɎɓɘɋɖɋɗɔɈɆɓɓɡɋ 
ɗɘɔɖɔɓɡ Ɏ ɒɋɘɔɊɡ ɐɔɒɒəɓɎɐɆɜɎɎ ɗ ɓɎɒɎ . 

ȭɆɎɓɘɋɖɋɗɔɈɆɓɓɆɥ 
ɗɘɔɖɔɓɆ

Ȩɔɕɖɔɗɡ 
ɈɍɆɎɒɔɊɋɏɗɘɈɎɥ

ȲɋɘɔɊɡ ɈɍɆɎɒɔɊɋɏɗɘɈɎɥ

ȨɓəɘɖɋɓɓɎɋ ɍɆɎɓɘɋɖɋɗɔɈɆɓɓɡɋ ɗɘɔɖɔɓɡ

ȦɐɜɎɔɓɋɖɡ

ȮɓɚɔɖɒɆɜɎɥ ɔ 
ɊɋɥɘɋɑɢɓɔɗɘɎ ȰɔɒɕɆɓɎɎ, 
ɐɔɖɕɔɖɆɘɎɈɓɡɛ ɗɔɇɡɘɎɥɛ, 
ɍɆɘɖɆɉɎɈɆɤɟɆɥ Ɏɓɘɋɖɋɗɡ 
ɊɋɖɌɆɘɋɑɋɏ ɜɋɓɓɡɛ ɇəɒɆɉ

ȵɖɋɊɔɗɘɆɈɑɋɓɎɋ ɊɔɗɘəɕɆ ɐ 
ɎɓɚɔɖɒɆɜɎɎ;
ȶɆɗɐɖɡɘɎɋ ɎɓɚɔɖɒɆɜɎɎ ɓɆ 
Ɏɓɘɋɖɓɋɘ-ɖɋɗəɖɗɋ ɊɋɕɔɍɎɘɆɖɎɥ 
ɚɎɓɆɓɗɔɈɔɏ ɔɘɝɋɘɓɔɗɘɎ Ɏ 
ȰɆɍɆɛɗɘɆɓɗɐɔɏ ɚɔɓɊɔɈɔɏ ɇɎɖɌɎ.

ȷɔɈɋɘ ɊɎɖɋɐɘɔɖɔɈ 

ȴɕɖɋɊɋɑɋɓɎɋ 
ɕɖɎɔɖɎɘɋɘɓɡɛ 

ɓɆɕɖɆɈɑɋɓɎɏ Ɏ ɗɘɖɆɘɋɉɎɎ 
ɖɆɍɈɎɘɎɥ ȰɔɒɕɆɓɎɎ;

Ȱɔɓɘɖɔɑɢ ɍɆ 
Ɋɋɥɘɋɑɢɓɔɗɘɢɤ 

ȮɗɕɔɑɓɎɘɋɑɢɓɔɉɔ ɔɖɉɆɓɆ.

ȵɖɋɊɔɗɘɆɈɑɋɓɎɋ ɊɔɗɘəɕɆ ɐ 
ɎɓɚɔɖɒɆɜɎɎ;
ȺɎɓɆɓɗɔɈɆɥ Ɏ əɕɖɆɈɑɋɓɝɋɗɐɆɥ 
ɔɘɝɋɘɓɔɗɘɢ;
ȵɖɔɝɎɋ ȨȳȪ;
ȨɗɘɖɋɝɎ, ɗɔɈɋɟɆɓɎɥ.

ȵɖɆɈɑɋɓɎɋ

Ȩɗɋ Ɉɔɕɖɔɗɡ, ɓɋ 
ɔɘɓɋɗɋɓɓɡɋ ɐ 
ɐɔɒɕɋɘɋɓɜɎɎ 

ɓɆɇɑɤɊɆɘɋɑɢɓɔɉɔ ɗɔɈɋɘɆ

ȵɖɋɊɔɗɘɆɈɑɋɓɎɋ ɊɔɗɘəɕɆ ɐ 
ɎɓɚɔɖɒɆɜɎɎ;
ȺɎɓɆɓɗɔɈɆɥ Ɏ əɕɖɆɈɑɋɓɝɋɗɐɆɥ 
ɔɘɝɋɘɓɔɗɘɢ;
ȨɗɘɖɋɝɎ, ɗɔɈɋɟɆɓɎɥ.

ȵɋɖɗɔɓɆɑ

ȸɖəɊɔɈɡɋ ɔɘɓɔɞɋɓɎɥ ɗ 
ɖɆɇɔɘɔɊɆɘɋɑɋɒ, 

ɎɗɕɔɑɓɋɓɎɋ ɊɔɑɌɓɔɗɘɓɡɛ 
ɔɇɥɍɆɓɓɔɗɘɋɏ Ɋɑɥ 

ɔɗəɟɋɗɘɈɑɋɓɎɥ ɍɆɊɆɝ Ɏ 
ɚəɓɐɜɎɏ ȰɔɒɕɆɓɎɎ

ȨɓəɘɖɋɓɓɎɋ ɈɗɘɖɋɝɎ;
ȸɖɋɓɎɓɉɎ Ɏ ɗɋɒɎɓɆɖɡ;
ȰɔɖɕɔɖɆɘɎɈɓɡɋ ɒɋɖɔɕɖɎɥɘɎɥ;
ȵəɇɑɎɐɆɜɎɥ ɓɆ ɐɔɖɕɔɖɆɘɎɈɓɔɒ 
ɗɆɏɘɋ;
ȷɔɈɋɟɆɓɎɥ; 
Ȩɓəɘɖɋɓɓɥɥ ɖɆɗɗɡɑɐɆ ɗɔɔɇɟɋɓɎɏ;
ȴɕɖɔɗɡ, ɆɓɐɋɘɎɖɔɈɆɓɎɋ Ɏ ɕɖɔɝɋɋ.

9.14. ȨɍɆɎɒɔɊɋɏɗɘɈɎɋ ɗ ɍɆɎɓɘɋɖɋɗɔɈɆɓɓɡɒɎ ɗɘɔɖɔɓɆɒɎ 
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ȭɆɎɓɘɋɖɋɗɔɈɆɓɓɆɥ 
ɗɘɔɖɔɓɆ

Ȩɔɕɖɔɗɡ ɈɍɆɎɒɔɊɋɏɗɘɈɎɥ
ȲɋɘɔɊɡ 

ɈɍɆɎɒɔɊɋɏɗɘɈɎɥ

ȨɓɋɞɓɎɋ ɍɆɎɓɘɋɖɋɗɔɈɆɓɓɡɋ ɗɘɔɖɔɓɡ

ȪɋɑɔɈɡɋ ɕɆɖɘɓɋɖɡ, 
ɕɔɗɘɆɈɟɎɐɎ, 
ɕɔɘɖɋɇɎɘɋɑɎ

ȮɓɚɔɖɒɆɜɎɥ ɔ ɖɋɞɋɓɎɥɛ 
ɖəɐɔɈɔɊɗɘɈɆ, ɐɔɘɔɖɡɋ ɒɔɉəɘ 
ɕɔɈɑɎɥɘɢ ɓɆ əɗɑɔɈɎɥ 

ɈɍɆɎɒɔɈɡɉɔɊɓɔɉɔ ɗɔɘɖəɊɓɎɝɋɗɘɈɆ, 
ɐɔɖɕɔɖɆɘɎɈɓɡɛ ɗɔɇɡɘɎɥɛ, 

ɍɆɘɖɆɉɎɈɆɤɟɆɥ Ɏɓɘɋɖɋɗɡ ɕɆɖɘɓɋɖɔɈ, 
ɕɔɗɘɆɈɟɎɐɔɈ, ɐɑɎɋɓɘɔɈ

ȵɖɔɈɋɊɋɓɎɋ ɗɔɈɋɟɆɓɎɏ, 
Ɉɗɘɖɋɝ, ɐɔɓɚɋɖɋɓɜ-
ɍɈɔɓɐɔɈ;
ȴɇɋɗɕɋɝɋɓɎɋ ɖɆɇɔɘɡ ɗ 
ɌɆɑɔɇɆɒɎ Ɏ 
ɔɇɖɆɟɋɓɎɥɒɎ;
ȶɆɗɗɡɑɐɆ əɈɋɊɔɒɑɋɓɎɏ.

ȮɓɈɋɗɘɔɖɡ

ȮɓɚɔɖɒɆɜɎɥ ɔ ɊɋɥɘɋɑɢɓɔɗɘɎ 
ȩɖəɕɕɡ, ɐɔɖɕɔɖɆɘɎɈɓɡɛ ɗɔɇɡɘɎɥɛ, 

ɍɆɘɖɆɉɎɈɆɤɟɆɥ Ɏɓɘɋɖɋɗɡ 
ɎɓɈɋɗɘɔɖɔɈ

ȵəɇɑɎɐɆɜɎɥ ɓɆ ɗɆɏɘɋ 
ȰɆɍɆɛɗɘɆɓɗɐɔɏ ɚɔɓɊɔɈɔɏ 
ɇɎɖɌɎ;
ȵəɇɑɎɐɆɜɎɥ ɓɆ Ɏɓɘɋɖɓɋɘ-
ɖɋɗəɖɗɋ ɊɋɕɔɍɎɘɆɖɎɥ 
ɚɎɓɆɓɗɔɈɔɏ ɔɘɝɋɘɓɔɗɘɎ.

ȩɔɗəɊɆɖɗɘɈɋɓɓɡɋ 
ɔɖɉɆɓɡ

ȮɓɚɔɖɒɆɜɎɥ ɗɔɜɎɆɑɢɓɔ-
ɣɐɔɓɔɒɎɝɋɗɐɔɉɔ, ɣɐɔɑɔɉɎɝɋɗɐɔɉɔ Ɏ 

ɔɘɖɆɗɑɋɈɔɉɔ ɛɆɖɆɐɘɋɖɆ, 
ɍɆɘɖɆɉɎɈɆɤɟɆɥ Ɏɓɘɋɖɋɗɡ 
ɉɔɗəɊɆɖɗɘɈɆ, ɓɆɗɋɑɋɓɎɥ

ȹɈɋɊɔɒɑɋɓɎɋ 
ɕɔɗɖɋɊɗɘɈɔɒ ɗɖɋɊɗɘɈ 
ɗɈɥɍɎ;
ȶɆɇɔɝɎɋ ɉɖəɕɕɡ ɕɔ 
ɗɔɈɋɖɞɋɓɗɘɈɔɈɆɓɎɤ 
ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɆ 
ȶɋɗɕəɇɑɎɐɎ ȰɆɍɆɛɗɘɆɓ;
ȵəɇɑɎɐɆɜɎɥ Ɉ ȷȲȮ;
ȨɓɋɗɋɓɎɋ ɊɆɓɓɡɛ Ɉ 
ɣɑɋɐɘɖɔɓɓəɤ ɗɎɗɘɋɒə.

ȺɎɓɆɓɗɔɈɡɋ 
ɎɓɗɘɎɘəɘɡ

ȮɓɚɔɖɒɆɜɎɥ ɚɎɓɆɓɗɔɈɔɉɔ 
ɛɆɖɆɐɘɋɖɆ, ɍɆɘɖɆɉɎɈɆɤɟɆɥ Ɏɓɘɋɖɋɗɡ 
ɚɎɓɆɓɗɔɈɡɛ ɎɓɗɘɎɘəɘɔɈ, Ɉɔɕɖɔɗɡ 
ɚɎɓɆɓɗɔɈɔɏ əɗɘɔɏɝɎɈɔɗɘɎ ȩɖəɕɕɡ

ȵɖɋɊɔɗɘɆɈɑɋɓɎɋ 
ɎɓɚɔɖɒɆɜɎɎ ɗɔɉɑɆɗɓɔ 
əɗɑɔɈɎɏ ɐɖɋɊɎɘɓɡɛ 
ɗɔɉɑɆɞɋɓɎɏ;
ȵəɇɑɎɐɆɜɎɥ ɓɆ 
ɐɔɖɕɔɖɆɘɎɈɓɔɒ ɗɆɏɘɋ;
ȵəɇɑɎɐɆɜɎɥ Ɉ ȷȲȮ.

ȷɖɋɊɗɘɈɆ ɒɆɗɗɔɈɔɏ 
ɎɓɚɔɖɒɆɜɎɎ

ȱɤɇɆɥ ɎɓɚɔɖɒɆɜɎɥ, ɐɖɔɒɋ ɘɔɏ, 
ɐɔɘɔɖɆɥ ɥɈɑɥɋɘɗɥ 

ɐɔɓɚɎɊɋɓɜɎɆɑɢɓɔɏ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ 
ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɔɒ ȶɋɗɕəɇɑɎɐɎ 

ȰɆɍɆɛɗɘɆɓ Ɏ ȨȳȪ.

ȵəɇɑɎɐɆɜɎɥ ɕɖɋɗɗ-
ɖɋɑɎɍɔɈ, 
ɎɓɚɔɖɒɆɜɎɔɓɓɡɛ 
ɗɔɔɇɟɋɓɎɏ, ɗɘɆɘɋɏ ɓɆ 
ɗɆɏɘɋ Ɏ Ɉ ȷȲȮ.

ȴɇɟɋɗɘɈɋɓɓɡɋ 
ɔɖɉɆɓɎɍɆɜɎɎ

ȱɤɇɆɥ ɎɓɚɔɖɒɆɜɎɥ, ɐɖɔɒɋ ɘɔɏ, 
ɐɔɘɔɖɆɥ ɥɈɑɥɋɘɗɥ 

ɐɔɓɚɎɊɋɓɜɎɆɑɢɓɔɏ Ɉ ɗɔɔɘɈɋɘɗɘɈɎɎ ɗ 
ɍɆɐɔɓɔɊɆɘɋɑɢɗɘɈɔɒ ȶɋɗɕəɇɑɎɐɎ 

ȰɆɍɆɛɗɘɆɓ Ɏ ȨȳȪ.

ȽɑɋɓɗɘɈɔ Ɉ ɆɗɗɔɜɎɆɜɎɥɛ;
ȶɆɇɔɘɆ ɗ ɍɆɕɖɔɗɆɒɎ.
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X.  ȺȮȳȦȳȷȴȨȦɅ ȴȸȽȫȸȳȴȷȸɂ

 
ȦəɊɎɘɔɖ ɔɖɉɆɓɎɍɆɜɎɎ: ȸȴȴ  çDeloitteè
ȷɘɔɎɒɔɗɘɢ ɆəɊɎɘɔɖɗɐɎɛ əɗɑəɉ ɗɔɗɘɆɈɎɑɆ 42,600 ɘɡɗ. ɘɋɓɉɋ.



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

54



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

55



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

56



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

57



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

58



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

59



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

60



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

61



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

62



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

63



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

64



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

65



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

66



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

67



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

68



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

69



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

70



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

71



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

72



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

73



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

74



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

75



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

76



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

77



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

78



ȩɔɊɔɈɔɏ ɔɘɝɋɘ 2023, Ȧȴ "RG Brands"

79


