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1994

1998

ǹȖȏȌȈȕȐȍ ǲȖȔȗȈȕȐȐ

ǹȖȏȌȈȕȐȍ șȖȉșȚȊȍȕȕȣȝ șȖȒȖȊȣȝ ȉȘȍȕȌȖȊ «Da-Da» Ȑ «ǵȍȒȚȈȘ ǹȖȓȕȍȟȕȣȑ»

1999

ǨǶ «RG Brands» ȏȈȒȓȦȟȍȕȖ șȖȋȓȈȠȍȕȐȍ ș ȒȖȔȗȈȕȐȍȑ Pepsi Co Inc. (ǶǨȅ,
ǬțȉȈȐ), ȌȈȦȡȍȍ ȗȘȈȊȖ ȥȒșȒȓȦȏȐȊȕȖ ȗȘȖȐȏȊȖȌȐȚȤ Ȑ ȘȈșȗȘȖșȚȘȈȕȧȚȤ ȕȈ
ȚȍȘȘȐȚȖȘȐȐ ǲȈȏȈȝșȚȈȕȈ ȗȘȖȌțȒȞȐȦ ȗȖȌ ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «Pepsi», Ȉ ȚȈȒȎȍ
ȗȘȈȊȖ ȘȈșȗȘȖșȚȘȈȕȧȚȤ Ȑ ȘȍȒȓȈȔȐȘȖȊȈȚȤ ȌȈȕȕțȦ ȗȘȖȌțȒȞȐȦ ȕȈ ȚȍȘȘȐȚȖȘȐȐ
ǲȣȘȋȣȏșȚȈȕȈ

2000
ǹȚȘȖȐȚȍȓȤșȚȊȖ ȟȈȑȕȖȑ ȜȈȉȘȐȒȐ Ȑ ȏȈȗțșȒ ȗȘȖȐȏȊȖȌșȚȊȈ ȏȈȘȍȋȐșȚȘȐȘȖȊȈȕȕȖȋȖ
ȉȘȍȕȌȈ «ǷǰǨǳǨ»

2004
ǷȖȒțȗȒȈ ȏȈȊȖȌȈ ȗȖ ȗȘȖȐȏȊȖȌșȚȊț ȔȖȓȖȒȈ ț ȒȖȔȗȈȕȐȐ Nestle Ȋ ȋȖȘȖȌȍ ǲȖșȚȈȕȈȑ
(ȕȈ ǹȍȊȍȘȍ ǲȈȏȈȝșȚȈȕȈ), ȋȌȍ ȋȖȌ șȗțșȚȧ ȒȖȔȗȈȕȐȧ țȎȍ ȘȈȏȓȐȊȈȓȈ ȔȖȓȖȒȖ ȗȖȌ
șȖȉșȚȊȍȕȕȣȔ ȉȘȍȕȌȖȔ «ǴǶǭ»

2007 ǷȖȒțȗȒȈ ȏȈȊȖȌȈ ȗȖ ȗȘȖȐȏȊȖȌșȚȊț ȒȈȘȚȖȜȍȓȤȕȣȝ șȕȍȒȖȊ ȗȖȌ ȉȘȍȕȌȖȔ «ǫǸǰǯǳǰ»

2009

ǹȚȘȖȐȚȍȓȤșȚȊȖ Ȑ ȏȈȗțșȒ ȒȘțȗȕȍȑȠȍȋȖ Ȋ ǾȍȕȚȘȈȓȤȕȖȑ ǨȏȐȐ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȖ –
ȓȖȋȐșȚȐȟȍșȒȖȋȖ ȒȖȔȗȓȍȒșȈ, ȘȈșȗȖȓȖȎȍȕȕȖȋȖ Ȋ ǨȓȔȈȚȐȕșȒȖȑ ȖȉȓȈșȚȐ, ȕȈ
ȗȘȖȐȏȊȖȌșȚȊȍȕȕȖȔ ȖȉȖȘțȌȖȊȈȕȐȐ ȒȖȚȖȘȖȋȖ ȍȎȍȋȖȌȕȖ ȘȈȏȓȐȊȈȍȚșȧ ȉȖȓȍȍ 100
ȔȐȓȓȐȖȕȖȊ ȓȐȚȘȖȊ ȕȈȗȐȚȒȖȊ (ȗȘȖȝȓȈȌȐȚȍȓȤȕȣȍ ȕȈȗȐȚȒȐ, șȖȒȐ, ȋȈȏȐȘȖȊȈȕȕȈȧ
Ȑ ȕȍȋȈȏȐȘȖȊȈȕȕȈȧ ȉțȚȐȓȐȘȖȊȈȕȕȈȧ ȊȖȌȈ, ȗȖȌ șȖȉșȚȊȍȕȕȣȔ ȉȘȍȕȌȖȔ «A’SU» ȗȖ
ȗȘȐȏȕȈȕȕȖȑ Ȋ ȔȐȘȍ șȐșȚȍȔȍ ȖȟȐșȚȒȐ Reverse Osmos). ǵȈ ȌȈȕȕȣȑ ȗȘȖȍȒȚ
ȒȖȔȗȈȕȐȧ ȐȕȊȍșȚȐȘȖȊȈȓȈ ȉȖȓȍȍ 100 Ȕȓȕ. ȌȖȓȓȈȘȖȊ

2010 ǲȖȔȗȈȕȐȧ ȗȖȓțȟȈȍȚ ȊȣșȠțȦ ȕȈȋȘȈȌț ȋȖșțȌȈȘșȚȊȈ Ȋ ȖȉȓȈșȚȐ ȒȈȟȍșȚȊȈ, ȒȖȚȖȘȈȧ 
ȖȚȔȍȚȐȓȈ ȊȣșȖȒȖȍ ȒȈȟȍșȚȊȖ Ȋșȍȑ ȊȣȗțșȒȈȍȔȖȑ ȗȘȖȌțȒȞȐȐ

3

II. ǰǵǼǶǸǴǨǾǰȇ Ƕ ǳǰǹǺǰǵǫǶǪǶǱ ǲǶǴǷǨǵǰǰ

2.1. ǲȘȈȚȒȈȧ ȗȘȍȏȍȕȚȈȞȐȧ ǳȐșȚȐȕȋȖȊȖȑ ȒȖȔȗȈȕȐȐ

ǨǶ «RG Brands» ȧȊȓȧȍȚșȧ ȖȌȕȐȔ Ȑȏ ȒȘțȗȕȍȑȠȐȝ ȗȘȖȐȏȊȖȌȐȚȍȓȍȑ ȚȖȊȈȘȖȊ
ȕȈȘȖȌȕȖȋȖ ȗȖȚȘȍȉȓȍȕȐȧ Ȋ ǸȍșȗțȉȓȐȒȍ ǲȈȏȈȝșȚȈȕ Ȑ ǾȍȕȚȘȈȓȤȕȖȑ ǨȏȐȐ.

ǰșȚȖȘȐȧ ȘȈȏȊȐȚȐȧ ǲȖȔȗȈȕȐȐ:
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Ǫ ȚȍȟȍȕȐȍ ȊȖȚ țȎȍ 25 ȓȍȚ ǲȖȔȗȈȕȐȧ șȓȍȌțȍȚ șȊȖȍȑ ȔȐșșȐȐ:

«ǻȓțȟȠȈȚȤ ȒȈȟȍșȚȊȖ ȎȐȏȕȐ ȔȈșșȖȊȖȋȖ ȗȖȚȘȍȉȐȚȍȓȧ ȟȍȘȍȏ
ȖȗȍȘȍȎȈȦȡȐȍ ȐȕȕȖȊȈȞȐȐ Ȋ ȔȈȘȒȍȚȐȕȋȍ Ȑ ȌȐșȚȘȐȉțȞȐȐ ȕȈȗȐȚȒȖȊ Ȑ
ȗȘȖȌțȒȚȖȊ ȗȐȚȈȕȐȧ Ȋ КȈȏȈȝșȚȈȕȍ, ЦȍȕȚȘȈȓȤȕȖȑ АȏȐȐ Ȑ ǸȖșșȐȑșȒȖȑ
ǼȍȌȍȘȈȞȐȐ».

2015

2017

ǲȖȔȗȈȕȐȧ ȏȈșȓțȎȐȓȈ ȏȊȈȕȐȍ «ǵȈȞȐȖȕȈȓȤȕȣȑ ǿȍȔȗȐȖȕ» Ȑ țȌȖșȚȖȐȓȈșȤ
ȊȣșȖȒȖȑ ȖȞȍȕȒȐ ǫȓȈȊȣ ǫȖșțȌȈȘșȚȊȈ, ȚȈȒȎȍ ȒȖȔȗȈȕȐȧ ȏȈȗțșȚȐȓȈ ȗȘȖȐȏȊȖȌșȚȊȖ
ȝȖȓȖȌȕȖȋȖ ȟȈȧ ȉȘȍȕȌȈ «ǷȐȈȓȈ Ice Tea». Ǫ ȥȚȖȔ Ȏȍ ȋȖȌț ȒȖȔȗȈȕȐȧ ȏȈȒȓȦȟȐȓȈ
ȒȘțȗȕțȦ șȌȍȓȒț ș ǭȊȘȖȗȍȑșȒȐȔ ǩȈȕȒȖȔ ǸȍȒȖȕșȚȘțȒȞȐȐ Ȑ ǸȈȏȊȐȚȐȧ ȕȈ șțȔȔț 49
Ȕȓȕ ȌȖȓȓȈȘȖȊ ǹШǨ ȕȈ 5 ȓȍȚ, Ȉ ȚȈȒȎȍ ȒȖȔȗȈȕȐȧ ȏȈȒȓȦȟȐȓȈ ȒȘȍȌȐȚȕȖȍ
șȖȋȓȈȠȍȕȐȍ ș ǩȈȕȒȖȔ ǸȈȏȊȐȚȐȧ ǲȈȏȈȝșȚȈȕȈ ȕȈ 3 ȔȓȘȌ Țȍȕȋȍ, șȘȖȒȖȔ ȕȈ 3 ȋȖȌȈ

2018

4

2013

ǯȈȗțșȒ șȖȉșȚȊȍȕȕȖȋȖ ȉȘȍȕȌȈ ȝȖȓȖȌȕȖȋȖ ȟȈȧ ȗȖȌ ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «CiTi».
ǸȈșȠȐȘȍȕȐȍ ȓȐȕȍȑȒȐ ȊȒțșȖȊ ȥȕȍȘȋȍȚȐȟȍșȒȖȋȖ ȕȈȗȐȚȒȈ ȗȖȌ ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ
«Yeti»

2011
ǲȖȔȗȈȕȐȧ «RG Brands» ȖȚȔȍȟȍȕȈ ȊȣșȠȍȑ ȕȈȋȘȈȌȖȑ Ȋ ȖȞȍȕȒȍ ȒȈȟȍșȚȊȈ ȗȘȍȔȐȍȑ 
ǷȘȍȏȐȌȍȕȚȈ Ǹǲ «ǨȓȚȣȕ ǹȈȗȈ», , ȒȈȒ «ǳțȟȠȍȍ ȗȘȍȌȗȘȐȧȚȐȍ, ȊȣȗțșȒȈȦȡȍȍ 
ȚȖȊȈȘȣ Ȍȓȧ ȕȈșȍȓȍȕȐȧ» șȘȍȌȐ șțȉȢȍȒȚȖȊ ȒȘțȗȕȖȋȖ ȗȘȍȌȗȘȐȕȐȔȈȚȍȓȤșȚȊȈ

ǶșȕȖȊȈȕȈ ȌȖȟȍȘȕȧȧ ǲȖȔȗȈȕȐȧ ǶǶǶ «ȅȘȌȎȐ ǩȘȥȕȌș ǹȍȊȍȘ» Ȋ ǵȖȊȖșȐȉȐȘșȒȖȑ
ȖȉȓȈșȚȐ ǸȖșșȐȑșȒȖȑ ǼȍȌȍȘȈȞȐȐ

ǸȈșȠȐȘȍȕȐȍ ȚȖȊȈȘȕȖȑ ȓȐȕȍȑȒȐ – ȗȍȘȊȣȑ ȓȐȔȖȕȈȌ ȕȈ ȘȣȕȒȍ ș ȕȈȚțȘȈȓȤȕȣȔ
ȜȘțȒȚȖȊȣȔ șȖȒȖȔ ȗȖȌ ȉȘȍȕȌȖȔ «ǹȖȓȕȍȟȕȣȑ»

2016

ǷȖȓȕȣȑ ȘȍȉȘȍȕȌȐȕȋ ȗȖ ȊșȍȔ șȍȋȔȍȕȚȈȔ șȍȔȤȐ ȉȘȍȕȌȈ «ǷȐȈȓȈ» -
ȋȘȈȕțȓȐȘȖȊȈȕȕȣȑ, ȓȐșȚȖȊȖȑ, ȗȈȒȍȚȐȘȖȊȈȕȕȣȑ ȟȈȑ, ȝȖȓȖȌȕȣȑ ȟȈȑ

2019
ǲȖȔȗȈȕȐȧ ȗȘȖȌȈȓȈ ȈȒȚȐȊ Almaty Snack Food – ȉȐȏȕȍș ȗȖ ȗȘȖȐȏȊȖȌșȚȊț
ȒȈȘȚȖȜȍȓȤȕȣȝ ȟȐȗșȖȊ ȗȖȌ ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ Grizzly.
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ǵȈȐȔȍȕȖȊȈȕȐȍ ȗȘȖȌțȒȞȐȐ ǩȘȍȕȌȣ

ǹȖȒȐ Ȑ șȖȒȖșȖȌȍȘȎȈȡȐȍ ȕȈȗȐȚȒȐ
Gracio, DȈ-DȈ, DaDaDay, ǬȈȟȈ DaDa, 

DaDa ȚȖȟȕȖ șȖȟȕȖ, ǵȍȒȚȈȘ ǹȖȓȕȍȟȕȣȑ

ǫȈȏȐȘȖȊȈȕȕȣȍ ȕȈȗȐȚȒȐ
Pepsi, 7UP, Mirinda, ǵȍȒȚȈȘ ǹȖȓȕȍȟȕȣȑ 
(ǳȐȔȖȕȈȌ)

ǪȖȌȈ A’SU
ǽȖȓȖȌȕȣȑ ȟȈȑ Lipton, ǷȐȈȓȈ Ice Tea

ǿȈȑ ǷȐȈȓȈ Gold

ǴȖȓȖȒȖ ǴȖё
ȅȕȍȘȋȍȚȐȟȍșȒȐȍ ȕȈȗȐȚȒȐ Yeti

ǹȖȉșȚȊȍȕȕȖȍ ȗȘȖȐȏȊȖȌșȚȊȖ ǨǶ «RG Brands» ȘȈȏȔȍȡȍȕȖ Ȋ ȗȘȐȋȖȘȖȌȕȖȑ ȏȖȕȍ ȋ.
ǨȓȔȈȚȣ, Ȉ ȚȈȒȎȍ ȕȈ șȍȊȍȘȍ ǲȈȏȈȝșȚȈȕȈ Ȋ ȋ. ǲȖșȚȈȕȈȑ. ǷȘȖȐȏȊȍȌȍȕȕȈȧ ȗȘȖȌțȒȞȐȧ ȌȈȓȍȍ
ȘȈșȗȘȖșȚȘȈȕȧȍȚșȧ ȟȍȘȍȏ șȖȉșȚȊȍȕȕțȦ ȌȐșȚȘȐȉȤȦȞȐȖȕȕțȦ șȍȚȤ Ȋ ȒȘțȗȕȍȑȠȐȍ ȋȖȘȖȌȈ
ǲȈȏȈȝșȚȈȕȈ, ǲȣȘȋȣȏșȚȈȕȈ, ǸȖșșȐȐ, ǺȈȌȎȐȒȐșȚȈȕȈ Ȑ ǲȐȚȈȧ.

ǷȖ șȖșȚȖȧȕȐȦ ȕȈ 31.12.2019 ȋ. ȅȔȐȚȍȕȚ ȘȈșȗȖȓȈȋȈȍȚ ȌȐȊȍȘșȐȜȐȞȐȘȖȊȈȕȕȣȔ
ȗȖȘȚȜȍȓȍȔ ȗȘȖȌțȒȚȖȊ Ȑȏ șȓȍȌțȦȡȐȝ ȉȘȍȕȌȖȊ:

2.2. ǬȖȟȍȘȕȐȍ Ȑ ȏȈȊȐșȐȔȣȍ ȖȘȋȈȕȐȏȈȞȐȐ. ǶșȕȖȊȕȣȍ ȗȖȒȈȏȈȚȍȓȐ 
Ȑ ȘȍȏțȓȤȚȈȚȣ ȌȍȧȚȍȓȤȕȖșȚȐ Ȑ ȖȞȍȕȒȈ Ȑȝ ȊȒȓȈȌȈ Ȋ șȖȊȖȒțȗȕȣȑ 
ȘȍȏțȓȤȚȈȚ ȖȚȟȍȚȕȖȋȖ ȋȖȌȈ. 
ǬȖȟȍȘȕȐȍ ȒȖȔȗȈȕȐȐ:

ǵȈȐȔȍȕȖȊȈȕȐȍ 

ǹȚȘȈȕȈ 
ȊȍȌȍȕȐȧ 

ȌȍȧȚȍȓȤȕȖș
ȚȐ

ǬȖȓȧ ȊȓȈȌȍȕȐȧ, %

ǪȐȌ ȌȍȧȚȍȓȤȕȖșȚȐ31 

ȌȍȒȈȉȘȧ
2019 ȋȖȌȈ

31 

ȌȍȒȈȉȘȧ
2018 ȋȖȌȈ

ǺǶǶ «RG Brands 
Kazakhstan»

ǸȍșȗțȉȓȐȒȈ
ǲȈȏȈȝșȚȈȕ 100% 100%

ǷȘȖȐȏȊȖȌșȚȊȖ: șȖȒȖȊ
ȚȖȘȋȖȊȣȝ ȔȈȘȖȒ: «Gracio»,
«ǬȈ-ǬȈ», «ǵȍȒȚȈȘ
ǹȖȓȕȍȟȕȣȑ»;
ȋȈȏȐȘȖȊȈȕȕȣȝ ȕȈȗȐȚȒȖȊ
«Seven-up», «Mirinda»,
«Pepsi» Ȑ ǳȐȔȖȕȈȌ
«ǵȍȒȚȈȘ»;
ȗȈȒȍȚȐȘȖȊȈȕȕȖȋȖ ȔȖȓȖȒȈ
«ǴȖё»;

5
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ǯȈ ȘȈșșȔȈȚȘȐȊȈȍȔȣȑ ȖȚȟȍȚȕȣȑ ȗȍȘȐȖȌ ȊȣȘțȟȒȈ ȒȖȔȗȈȕȐȐ șȖșȚȈȊȐȓȈ 66 289 024 Țȣș.
Țȍȕȋȍ. ǶȞȍȕȒȈ ȊȒȓȈȌȈ Ȋ șȖȊȖȒțȗȕȖȔ ȘȍȏțȓȤȚȈȚȍ ȖȚȟȍȚȕȖȋȖ ȋȖȌȈ 92,6% ȖȚ Ȋșȍȑ șțȔȔȣ
ȊȣȘțȟȒȐ ȗȘȐȝȖȌȐȓȖșȤ ȕȈ ǺǶǶ «RG Brands Kazakhstan».

ǵȈȐȔȍȕȖȊȈȕȐȍ 

ǹȚȘȈȕȈ 
ȊȍȌȍȕȐȧ 

ȌȍȧȚȍȓȤȕȖș
ȚȐ

ǬȖȓȧ ȊȓȈȌȍȕȐȧ, %

ǪȐȌ ȌȍȧȚȍȓȤȕȖșȚȐ
31 

ȌȍȒȈȉȘȧ
2019 

ȋȖȌȈ

31 

ȌȍȒȈȉȘȧ
2018 

ȋȖȌȈ

ǺǶǶ «RG Brands
Kazakhstan»

ǸȍșȗțȉȓȐȒȈ
ǲȈȏȈȝșȚȈȕ 100% 100%

ǷȘȖȐȏȊȖȌșȚȊȖ
ȉțȚȐȓȐȘȖȊȈȕȕȖȑ ȊȖȌȣ
«A’SU»; șȖȒȖșȖȌȍȘȎȈȡȐȝ
ȕȈȗȐȚȒȖȊ Ȑ ȝȖȓȖȌȕȖȋȖ ȟȈȧ
«DaDa Day», «Lipton»,
ȥȕȍȘȋȍȚȐȟȍșȒȖȋȖ ȕȈȗȐȚȒȈ
«Yeti», ȘȈșȜȈșȖȊȒȈ ȟȈȧ
«ǷȐȈȓȈ».

ǺǶǶ «Uni Commerce
Ltd.»

ǸȍșȗțȉȓȐȒȈ
ǲȈȏȈȝșȚȈȕ 100% 100%

ǻȗȘȈȊȓȍȕȐȍ ȐȕȊȍșȚȐȞȐȖȕȕȣȔ
ȗȖȘȚȜȍȓȍȔ ȋȘțȗȗȣ

ǶǶǶ «RG Brands
Tashkent»

ǸȍșȗțȉȓȐȒȈ
ǻȏȉȍȒȐșȚȈȕ 100% 100%

ǷȘȖȌȈȎȈ Ȑ ȘȈșȗȘȍȌȍȓȍȕȐȍ ȕȈ
ȚȍȘȘȐȚȖȘȐȐ ǸȍșȗțȉȓȐȒȐ

ǶcǶǶ «RG Brands
Kyrgyzstan»

ǲȣȘȋȣȏșȒȈȧ
ǸȍșȗțȉȓȐȒȈ 100% 100%

ǷȘȖȌȈȎȈ Ȑ ȘȈșȗȘȍȌȍȓȍȕȐȍ ȕȈ
ȚȍȘȘȐȚȖȘȐȐ ǸȍșȗțȉȓȐȒȐ

ǺǶǶ «PRG Bottlers
Kazakhstan»

ǸȍșȗțȉȓȐȒȈ
ǲȈȏȈȝșȚȈȕ 100% 100%

ǰȕȊȍșȚȐȞȐȖȕȕȈȧ
ȌȍȧȚȍȓȤȕȖșȚȤ

ǶǶǶ «ȅȘǬȎȐ
ǩȘȥȕȌș ǹȍȊȍȘ»

ǸȖșșȐȑșȒȈȧ
ǼȍȌȍȘȈȞȐȧ 100% 100%

ǷȘȖȌȈȎȈ Ȑ ȘȈșȗȘȍȌȍȓȍȕȐȍ ȕȈ
ȚȍȘȘȐȚȖȘȐȐ ǼȍȌȍȘȈȞȐȐ

6
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✓ ǬȍȗȈȘȚȈȔȍȕȚ ȗȘȖȌȈȎ
✓ ǶȗȍȘȈȞȐȖȕȕȣȑ ǬȍȗȈȘȚȈȔȍȕȚ
✓ ǷȘȖȐȏȊȖȌșȚȊȖ
✓ ǬȍȗȈȘȚȈȔȍȕȚ ȐȕȜȖȘȔȈȞȐȖȕȕȣȝ șȐșȚȍȔ
✓ ǬȍȗȈȘȚȈȔȍȕȚ ȔȈȘȒȍȚȐȕȋȈ
✓ ǼȐȕȈȕșȖȊȣȑ ȌȍȗȈȘȚȈȔȍȕȚ

✓ ǬȍȗȈȘȚȈȔȍȕȚ ȊȕțȚȘȍȕȕȍȋȖ ȒȖȕȚȘȖȓȧ Ȑ
ȒȖȔȗȓȈȍȕș

✓ ǬȍȗȈȘȚȈȔȍȕȚ ȖȘȋȈȕȐȏȈȞȐȖȕȕȖȋȖ
ȘȈȏȊȐȚȐȧ Ȑ ȟȍȓȖȊȍȟȍșȒȐȝ ȘȍșțȘșȖȊ

✓ ȆȘȐȌȐȟȍșȒȐȑ ȌȍȗȈȘȚȈȔȍȕȚ
✓ ǹȓțȎȉȈ ȥȒȖȕȖȔȐȟȍșȒȖȑ ȉȍȏȖȗȈșȕȖșȚȐ.

ǷȘȈȊȓȍȕȐȍ

ǬȍȗȈȘȚȈ-
ȔȍȕȚ ȗȘȖȌȈȎ

ǸȈȏȊȐȚȐȍ 
ȉȐȏȕȍșȈ

ǸȍȋȐȖȕ-ȍ 
ȜȐȓȐȈȓȣ 

ǸȈȏȊȐȚȐȍ 
ȒȈȕȈȓȖȊ

ǬȐșȚȘȐȉȤȦ-
ȚȖȘȣ

ǶȗȍȘȈȞȐȖȕ-
ȕȣȑ ȌȍȗȈȘȚȈ-

ȔȍȕȚ

ǸȈȏȘȈȉȖȚȒȈ 
ȗȘȖȌțȒȚȈ

ǯȈȒțȗ

ǳȖȋȐșȚȐȒȈ

ǲȈȟȍșȚȊȖ

ǷȘȖȋȕȖȏȐȘȖȊ
ȈȕȐȍ

ǻȗȘȈȊȓȍȕȐȍ 
ȏȈȗȈșȈȔȐ

ǷȖșȚȈȊȒȐ

ǷȘȖȐȏȊȖȌ-
șȚȊȖ

ǰȕȜȖȘȔȈȞȐȖ
ȕȕȣȍ 

șȐșȚȍȔȣ

ǶȚȌȍȓ 
ȘȈȏȘȈȉȖȚȖȒ 

ǷǶ

ǷȘȖȍȒȚȕȣȑ 
ȖȚȌȍȓ

ǹȍȘȊȐșȕȣȑ 
ȖȚȌȍȓ

ǴȈȘȒȍȚȐȕȋ

ǶȗȍȘȈȞ-ȑ 
ȔȈȘȒȍȚȐȕȋ

ǩȘȍȕȌ 
ȔȈȘȒȍȚȐȕȋ

ǼȐȕȈȕșȖȊȣȑ 
ȌȍȗȈȘȚȈȔȍȕȚ 

ǷȓȈȕȐȘȖȊ-ȍ Ȑ 
ȉȦȌȎȍȚ-ȍ

ǩțȝȋȈȓȚȍȘȐȧ

ǲȈȏȕȈȟȍȑșȚȊȖ

ǪȕțȚȘȍȕȕȐȑ 
ȒȖȕȚȘȖȓȤ Ȑ 
ȒȖȔȗȓȈȍȕș

ǶȘȋȈȕȐȏȈȞȐȖ
ȕȕȖȍ 

ȘȈȏȊȐȚȐȍ Ȑ 
ȟȍȓ-ȍ  

ȘȍșțȘșȣ

ǲȈȌȘȖȊȖȍ 
ȈȌȔȐȕȐșȚȘȐȘ

ȖȊȈȕȐȍ

ǨȌȔȐȕȐșȚȘȈȚ
ȐȊȕȣȑ ȖȚȌȍȓ

ȅȒșȗȓțȚȈȞȐȖȕ
ȕȖ-

ȝȖȏȧȑșȚȊȍȕȕȣ
ȑ ȖȚȌȍȓ

ȆȘȐȌȐȟȍș-
ȒȐȑ 

ȌȍȗȈȘȚȈȔȍȕȚ 

ǹȓțȎȉȈ 
ȥȒȖȕȖȔ-ȑ 

ȉȍȏȖȗȈșȕȖșȚȐ

2.3. ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ șȚȘțȒȚțȘȈ

ǹȚȘțȒȚțȘȕȣȍ ȗȖȌȘȈȏȌȍȓȍȕȐȧ ȅȔȐȚȍȕȚȈ:
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III. ǶǹǵǶǪǵȃǭ ǹǶǩȃǺǰȇ ǶǺǿǭǺǵǶǫǶ ǫǶǬǨ

ǷȘȖȠȍȌȠȐȑ 2019 ȋȖȌ ȉȣȓ țșȗȍȠȕȣȔ Ȍȓȧ ǲȖȔȗȈȕȐȐ, ȘȍȏțȓȤȚȈȚȖȔ ȌȍȧȚȍȓȤȕȖșȚȐ
ȧȊȓȧȍȚșȧ ȊȣȘțȟȒȈ ȖȚ ȘȍȈȓȐȏȈȞȐȐ ȗȖȘȧȌȒȈ 66,3 ȔȓȘȌ. Țȍȕȋȍ. ǿȐșȚȈȧ ȗȘȐȉȣȓȤ
șȖșȚȈȊȐȓȈ 6,6 ȔȓȘȌ. Țȍȕȋȍ.

IV. ǶǷǭǸǨǾǰǶǵǵǨȇ ǬǭȇǺǭǳȄǵǶǹǺȄ

4.1. ǨȕȈȓȐȏ ȖșȕȖȊȕȣȝ ȘȣȕȒȖȊ
ǶșȕȖȊȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȤȦ ǨǶ «RG Brands» Ȑ ȍȋȖ ȌȖȟȍȘȕȐȝ ȒȖȔȗȈȕȐȑ ȧȊȓȧȍȚșȧ
ȗȘȖȐȏȊȖȌșȚȊȖ, ȘȍȈȓȐȏȈȞȐȧ Ȑ ȘȈșȗȘȖșȚȘȈȕȍȕȐȍ șȖȒȖȊ, ȉȍȏȈȓȒȖȋȖȓȤȕȣȝ ȕȈȗȐȚȒȖȊ,
ȔȖȓȖȒȈ, ȉțȚȐȓȐȘȖȊȈȕȕȖȑ ȗȐȚȤȍȊȖȑ ȊȖȌȣ, Ȉ ȚȈȒȎȍ ȘȈșȜȈșȖȊȒȈ Ȑ ȗȘȖȌȈȎȈ ȟȈȧ.
ǹȉȣȚȖȊȈȧ Ȑ ȞȍȕȖȊȈȧ ȗȖȓȐȚȐȒȈ ȒȖȔȗȈȕȐȐ ȖȉțșȓȖȊȓȍȕȈ ȒȖȕȢȦȕȒȚțȘȖȑ Ȑ ёȔȒȖșȚȤȦ
ȘȣȕȒȈ, ȒȖȕȒțȘȍȕȚȕȖȑ ȗȖȏȐȞȐȍȑ Ȑ ȗȖȒțȗȈȚȍȓȤșȒȖȑ șȗȖșȖȉȕȖșȚȤȦ ȒȖȕȍȟȕȖȋȖ
ȗȖȚȘȍȉȐȚȍȓȧ.

ǸȣȕȖȒ șȖȒȖȊ

ǨǶ «RG Brands» ȏȈȕȐȔȈȍȚ ȓȐȌȐȘțȦȡȐȍ ȗȖȏȐȞȐȐ ȕȈ ȌȈȕȕȖȔ ȘȣȕȒȍ Ȑ ȥȚȖ,
ȗȖȚȍȕȞȐȈȓȤȕȖ, ȗȖȏȊȖȓȐȚ ȌȖȉȐȚȤșȧ ȘȖșȚȈ, ȕȍșȔȖȚȘȧ ȕȈ șȓȖȎȕțȦ ȥȒȖȕȖȔȐȟȍșȒțȦ
șȐȚțȈȞȐȦ. Ǫ ȕȈșȚȖȧȡȐȑ ȔȖȔȍȕȚ ȗȖȓȖȎȐȚȍȓȤȕȖȍ ȊȓȐȧȕȐȍ ȕȈ ȘȣȕȖȒ șȖȒȖȊ ȊȓȐȧȦȚ
ȘȈȏȊȐȚȐȍ ȚȍȕȌȍȕȞȐȐ «ȏȌȖȘȖȊȖȋȖ ȖȉȘȈȏȈ ȎȐȏȕȐ», Ȉ ȚȈȒȎȍ ȊȖȏȘȈșȚȈȦȡȐȑ ȐȕȚȍȘȍș
ȗȖȚȘȍȉȐȚȍȓȍȑ Ȓ ȥȒȖȓȖȋȐȟȍșȒȐ ȟȐșȚȣȔ ȗȘȖȌțȒȚȈȔ. ǶșȕȖȊȕȣȍ ȗȘȖȐȏȊȖȌȐȚȍȓȐ ȕȈ
ȊȕțȚȘȍȕȕȍȔ ȘȣȕȒȍ: ǨǶ«Raimbek Bottlers Kazakhstan», ǺǶǶ «RG Brands Kazakhstan»,
ǨǶ «Galanz Bottlers», ǺǶǶ ǹǷ «ǲȖȒȈ-ǲȖȓȈ ǨȓȔȈȚȣ ǩȖȚȚȓȍȘș» Ȑ Ț.Ȍ.

ǸȣȕȖȒ ȋȈȏȐȘȖȊȈȕȕȣȝ ȕȈȗȐȚȒȖȊ

ǸȣȕȖȒ ȋȈȏȐȘȖȊȈȕȕȣȝ ȕȈȗȐȚȒȖȊ ȗȖ-ȗȘȍȎȕȍȔț ȖșȚȈȍȚșȧ ȖȌȕȐȔ Ȑȏ șȈȔȣȝ ȒȘțȗȕȣȝ Ȋ
ȌȍȕȍȎȕȖȔ ȊȣȘȈȎȍȕȐȐ. ǨǶ «RG Brands» ȧȊȓȧȍȚșȧ ȖȌȕȐȔ Ȑȏ ȓȐȌȍȘȖȊ ȌȈȕȕȖȋȖ
șȍȋȔȍȕȚȈ ȒȈȏȈȝșȚȈȕșȒȖȋȖ ȘȣȕȒȈ Ȑ ȗȓȈȕȐȘțȍȚ șȚȈȉȐȓȤȕȖ țȊȍȓȐȟȐȊȈȚȤ ȖȉȢȍȔȣ
ȗȘȖȌȈȎ, ȉȓȈȋȖȌȈȘȧ ȔȈȘȒȍȚȐȕȋȖȊȖȑ Ȑ ȘȍȒȓȈȔȕȖȑ ȗȖȌȌȍȘȎȒȍ, Ȉ ȚȈȒȎȍ ȘȈȏȊȐȚȐȦ
ȒȈȕȈȓȖȊ ȗȘȖȌȈȎ Ȑ ȝȖȓȖȌȐȓȤȕȖȑ ȐȕȜȘȈșȚȘțȒȚțȘȣ. ǶșȕȖȊȕȣȔȐ ȐȋȘȖȒȈȔȐ ȌȈȕȕȖȋȖ
șȍȋȔȍȕȚȈ ȏȈ ȖȚȟȍȚȕȣȑ ȗȍȘȐȖȌ ȧȊȓȧȓȐșȤ: ǺǶǶ ǹǷ «ǲȖȒȈ-ǲȖȓȈ ǨȓȔȈȚȣ ǩȖȚȚȓȍȘș»,
ǺǶǶ «Ȇǵǰǲǹ».



ǫȖȌȖȊȖȑ ȖȚȟȍȚ 2019, ǨǶ «RG BRANDS»

9

ǸȣȕȖȒ ȥȕȍȘȋȍȚȐȟȍșȒȐȝ ȕȈȗȐȚȒȖȊ

ǸȣȕȖȒ ȥȕȍȘȋȍȚȐȟȍșȒȐȝ ȕȈȗȐȚȒȖȊ ȖȌȐȕ Ȑȏ șȈȔȣȝ ȗȍȘșȗȍȒȚȐȊȕȣȝ șȘȍȌȐ
ȉȍȏȈȓȒȖȋȖȓȤȕȖȑ ȗȘȖȌțȒȞȐȐ Ȋ ǲȈȏȈȝșȚȈȕȍ. ǶșȕȖȊȕȣȔȐ ȐȋȘȖȒȈȔȐ ȌȈȕȕȖȋȖ șȍȋȔȍȕȚȈ ȏȈ
ȖȚȟȍȚȕȣȑ ȗȍȘȐȖȌ ȖșȚȈȦȚșȧ: ǺǶǶ «RIKS», Red Bull GmbH (ǨȊșȚȘȐȧ), ǨǶ «RG
Brands», ǨǶ «GALANZ bottlers». ȅȕȍȘȋȍȚȐȟȍșȒȐȍ ȕȈȗȐȚȒȐ ȧȊȓȧȦȚșȧ șȍȏȖȕȕȣȔ
ȚȖȊȈȘȖȔ, ș țȊȍȓȐȟȍȕȐȍȔ ȗȖȚȘȍȉȓȍȕȐȧ Ȋ ȓȍȚȕȐȑ șȍȏȖȕ.

ǸȣȕȖȒ ȝȖȓȖȌȕȖȋȖ ȟȈȧ

ǷȖȊȣȠȍȕȕȣȑ ȐȕȚȍȘȍș Ȋ ȏȌȖȘȖȊȖȔ ȖȉȘȈȏȍ ȎȐȏȕȐ ȗȘȐȊȖȌȐȚ ȗȖȚȘȍȉȐȚȍȓȍȑ Ȓ ȖȚȒȈȏț ȖȚ
ȕȈȗȐȚȒȖȊ Ȑȏ ȒȈȘȉȖȕȈȚȈ. ǷȖȚȘȍȉȐȚȍȓȐ ȞȍȕȧȚ ȓȍȋȒȐȑ ȊȒțș ȝȖȓȖȌȕȖȋȖ ȟȈȧ Ȑ ȍȋȖ ȉȖȓȍȍ
ȏȌȖȘȖȊȣȍ șȊȖȑșȚȊȈ. ǶȒȖȓȖ 90% ȌȖȓȐ ȘȣȕȒȈ ȝȖȓȖȌȕȖȋȖ ȟȈȧ Ȋ șȚȘȈȕȍ ȏȈȕȐȔȈȦȚ
șȓȍȌțȦȡȐȍ ȒȖȔȗȈȕȐȐ: ǨǶ «Galanz Bottlers» ș ȉȘȍȕȌȖȔ «Maxi ȟȈȑ», ǨǶ «RG Brands»
ș ȉȘȍȕȌȖȔ «Lipton Ice Tea» Ȑ «ǷȐȈȓȈ Ice Tea» Ȑ «DP Beverages Limited» ș ȚȖȘȋȖȊȖȑ
ȔȈȘȒȖȑ «ǼȤȦș-ȟȈȑ» (șȊȧȏȈȕȕȈȧ ȒȖȔȗȈȕȐȧ ǺǶǶ ǹǷ «ǲȖȒȈ-ǲȖȓȈ ǨȓȔȈȚȣ ǩȖȚȚȓȍȘș»).

ǸȣȕȖȒ țȓȤȚȘȈȗȈșȚȍȘȐȏȖȊȈȕȕȖȋȖ ȔȖȓȖȒȈ

ǹȍȋȔȍȕȚ țȓȤȚȘȈȗȈșȚȍȘȐȏȖȊȈȕȕȖȋȖ (UHT) ȔȖȓȖȒȈ ȌȐȕȈȔȐȟȕȖ ȘȈȏȊȐȊȈȍȚșȧ ȕȈ ȘȣȕȒȍ
ǲȈȏȈȝșȚȈȕȈ Ȑ ǾȍȕȚȘȈȓȤȕȖȑ ǨȏȐȐ Ȑ ȏȈȕȐȔȈȍȚ ȖșȕȖȊȕțȦ ȌȖȓȦ ȕȈ ȘȣȕȒȍ ȔȖȓȖȒȈ,
ȉȓȈȋȖȌȈȘȧ țȌȖȉȕȖȔț ȜȖȘȔȈȚț țȗȈȒȖȊȒȐ Ȑ ȗȈșȚȍȘȐȏȈȞȐȐ ȗȘȐ ȊȣșȖȒȖȑ ȚȍȔȗȍȘȈȚțȘȍ,
ȟȚȖ ȗȖȏȊȖȓȧȍȚ ȗȘȖȌȓȐȚȤ șȘȖȒ ȋȖȌȕȖșȚȐ ȔȖȓȖȒȈ. ǶșȕȖȊȕȣȔȐ ȗȘȖȐȏȊȖȌȐȚȍȓȧȔȐ ȕȈ
ȘȣȕȒȍ ǲȈȏȈȝșȚȈȕȈ ȧȊȓȧȦȚșȧ ǺǶǶ «Raimbek Agro» ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «ǨȑȕȈȓȈȑȣȕ»,
ǲȖȔȗȈȕȐȧ «ǨȋȘȖȗȘȖȌțȒȚ» ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «ǶȌȈȘȐ», ǨǶ «RG Brands» ș ȚȖȘȋȖȊȖȑ
ȔȈȘȒȖȑ «ǴȖё», ǨǶ «ǲȖȔȗȈȕȐȧ ǼțȌǴȈșȚȍȘ», ǨǶ ǨǷǲ «Adal» Ȑ ȌȘ.

ǸȣȕȖȒ ȉțȚȐȓȐȘȖȊȈȕȕȖȑ ȊȖȌȣ

ǶȉȢȍȔ ȘȍȈȓȐȏȈȞȐȐ ȉțȚȐȓȐȘȖȊȈȕȕȣȝ șȚȖȓȖȊȣȝ Ȑ ȔȐȕȍȘȈȓȤȕȣȝ ȊȖȌ Ȋ ǲȈȏȈȝșȚȈȕȍ
ȗȖȒȈȏȣȊȈȍȚ șȚȈȉȐȓȤȕțȦ ȌȐȕȈȔȐȒț, ȗȖȧȊȓȧȦȚșȧ ȕȖȊȣȍ ȗȘȖȐȏȊȖȌȐȚȍȓȐ Ȑ ȕȖȊȣȍ
ȚȖȘȋȖȊȣȍ ȔȈȘȒȐ, ȟȚȖ ȖȉȢȧșȕȧȍȚșȧ ȕȈȓȐȟȐȍȔ ȗȖșȚȖȧȕȕȖ ȘȈșȚțȡȍȋȖ Ȑ șȚȈȉȐȓȤȕȖȋȖ
șȗȘȖșȈ ȕȈ ȌȈȕȕȣȑ ȊȐȌ ȗȘȖȌțȒȞȐȐ ȊȊȐȌț ȕȐȏȒȖȋȖ ȒȈȟȍșȚȊȈ ȗȘȍșȕȖȑ ȊȖȌȣ, ȕȍ
țȌȖȊȓȍȚȊȖȘȐȚȍȓȤȕȣȔ șȖșȚȖȧȕȐȍȔ șȐșȚȍȔ ȊȖȌȖșȕȈȉȎȍȕȐȧ Ȑ ȘȖșȚȖȔ ȒțȓȤȚțȘȣ
ȗȖȚȘȍȉȓȍȕȐȧ ȉțȚȐȓȐȘȖȊȈȕȕȖȑ ȊȖȌȣ. ǶșȕȖȊȕȣȔȐ ȗȘȖȐȏȊȖȌȐȚȍȓȧȔȐ ȕȈ ȊȕțȚȘȍȕȕȍȔ
ȘȣȕȒȍ ȧȊȓȧȦȚșȧ: ǺǶǶ «ȆȕȐȒș» ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «TASSAY», ǺǶǶ ǹǷ «ǲȖȒȈ-ǲȖȓȈ
ǨȓȔȈȚȣ ǩȖȚȚȓȍȘș» ș ȚȖȘȋȖȊȣȔȐ ȔȈȘȒȈȔȐ «Bonaqua», ǨǶ «RG Brands», ș ȚȖȘȋȖȊȖȑ
ȔȈȘȒȖȑ «A’SU» Ȑ ǺǶǶ «Ǩǳǭǲǹ» ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «ǹȈȘȣȈȋȈȠ».
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ǸȣȕȖȒ ȟȈȧ

ǵȈ ȌȈȕȕȣȑ ȔȖȔȍȕȚ ǲȈȏȈȝșȚȈȕ ȊȝȖȌȐȚ Ȋ ȌȍșȧȚȒț șȚȘȈȕ ș ȕȈȐȉȖȓȤȠȐȔ ȗȖȚȘȍȉȓȍȕȐȍȔ
ȟȈȧ ȕȈ ȌțȠț ȕȈșȍȓȍȕȐȧ. ǶșȕȖȊȕȣȔȐ ȐȋȘȖȒȈȔȐ ȕȈ ȘȣȕȒȍ ȟȈȧ ȧȊȓȧȦȚșȧ: ǺǶǶ «Tea
House» ș ȚȖȘȋȖȊȣȔȐ ȔȈȘȒȈȔȐ «ǨșșȈȔ», «ǹȐȔȉȈ», ȒȖȔȗȈȕȐȧ «BetaTea» ș ȚȖȘȋȖȊȖȑ
ȔȈȘȒȖȑ «Champion», ǨǶ «RG Brands» ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «ǷȐȈȓȈ ǫȖȓȌ», ǲȖȔȗȈȕȐȧ
Unilever Inc. ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «Lipton» Ȑ ȌȘ.

4.2. ǬȖȓȧ ȘȣȕȒȈ, ȔȈȘȒȍȚȐȕȋ Ȑ ȗȘȖȌȈȎȐ

ǬȖȓȧ ȒȖȔȗȈȕȐȐ ȕȈ ȉȖȓȤȠȐȕșȚȊȍ ȘȣȕȒȖȊ ȗȖ ȖșȕȖȊȕȣȔ ȕȈȗȘȈȊȓȍȕȐȧȔ ȧȊȓȧȍȚșȧ
ȒȖȕȒțȘȍȕȚȖșȗȖșȖȉȕȖȑ, Ȋ ȚȖȔ ȟȐșȓȍ ȉȓȈȋȖȌȈȘȧ ȊȣșȖȒȖȔț ȒȈȟȍșȚȊț ȗȘȖȌțȒȞȐȐ,
ȗȘȖȌțȔȈȕȕȖȑ ȔȈȘȒȍȚȐȕȋȖȊȖȑ șȚȘȈȚȍȋȐȐ Ȑ ȘȈșȚțȡȍȑ ȗȘȖȌȈȎȕȖȑ șȍȚȐ – ȟȚȖ
ȗȖȌȚȊȍȘȎȌȈȍȚșȧ ȍȎȍȋȖȌȕȣȔ ȘȖșȚȖȔ ȊȣȘțȟȒȐ ȖȚ ȘȍȈȓȐȏȈȞȐȐ.

4.3. ǰȕȜȖȘȔȈȞȐȧ Ȗ ȗȘȖȌțȒȞȐȐ ǨǶ «RG Brands»

ǷȘȖȌțȒȚȖȊȈȧ ȓȐȕȍȑȒȈ ǨǶ «RG Brands» ȗȘȍȌșȚȈȊȓȍȕȈ ȟȍȚȣȘȤȔȧ ȒȈȚȍȋȖȘȐȧȔȐ
ȚȖȊȈȘȖȊ:

ǹȖȒȐ Ȑ șȖȒȖșȖȌȍȘȎȈȡȐȍ ȕȈȗȐȚȒȐ
ǷȘȍȌșȚȈȊȓȍȕȣ ȚȈȒȐȔȐ ȉȘȍȕȌȈȔȐ ȒȈȒ «Gracio», «DȈ-DȈ», «DaDaDay», «ǬȈȟȈ DaDa»,
«ǵȍȒȚȈȘ ǹȖȓȕȍȟȕȣȑ».
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ǵȈȗȐȚȒȐ

ǬȈȕȕȈȧ ȋȘțȗȗȈ ȚȖȊȈȘȖȊ ȗȖȌȘȈȏȌȍȓȧȍȚșȧ ȕȈ ȋȈȏȐȘȖȊȈȕȕȣȍ ȕȈȗȐȚȒȐ
ȗȘȍȌșȚȈȊȓȍȕȕȣȍ «Pepsi», «7UP», «Mirinda», «ǵȍȒȚȈȘ ǹȖȓȕȍȟȕȣȑ»
(ǳȐȔȖȕȈȌ) Ȑ ȕȍȋȈȏȐȘȖȊȈȕȕȣȔȐ ȕȈȗȐȚȒȈȔȐ ȗȘȍȌșȚȈȊȓȍȕȕȣȔȐ
ȝȖȓȖȌȕȣȔȐ ȟȈȧȔȐ «Lipton», «ǷȐȈȓȈ», Ȉ ȚȈȒȎȍ ȥȕȍȘȋȍȚȐȟȍșȒȐȔȐ
ȕȈȗȐȚȒȈȔȐ «Yeti».

ǷȘȖȌțȒȚȣ ȗȐȚȈȕȐȧ
Ǫ ȌȈȕȕțȦ ȋȘțȗȗț ȊȝȖȌȧȚ ȔȖȓȖȒȖ ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ «ǴǶЁ», ȟȈȐ ș ȚȖȘȋȖȊȖȑ ȔȈȘȒȖȑ
«ǷȐȈȓȈ Gold».

ВȖȌȈ

ǨǶ «RG Brands» ȊȣȗțșȒȈȍȚ ȊȖȌț ȗȖȌ ȉȘȍȕȌȖȔ «A’SU»
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4.4. ǹȚȘȈȚȍȋȐȧ ȌȍȓȖȊȖȑ ȈȒȚȐȊȕȖșȚȐ.

ǰșȗȖȓȕȍȕȐȍ ȕȈ ȗȘȈȒȚȐȒȍ ȊȣȠȍțȒȈȏȈȕȕȣȝ ȌȘȈȑȊȍȘȖȊ ȘȖșȚȈ, ȕȈ ȘȧȌț ș șȖȉȓȦȌȍȕȐȍȔ
ȖșȕȖȊȕȖȋȖ ȥȒȖȕȖȔȐȟȍșȒȖȋȖ ȗȘȐȕȞȐȗȈ țșȚȖȑȟȐȊȖȋȖ ȗȘȐȉȣȓȤȕȖȋȖ ȘȖșȚȈ ȗȖȏȊȖȓȐȚ
șȚȈȚȤ ȓȐȌȐȘțȦȡȍȑ ǲȖȔȗȈȕȐȍȑ Ȋ șȊȖȍȔ șȍȒȚȖȘȍ ș ȌȖșȚțȗȖȔ Ȓ ȉȖȓȍȍ ȟȍȔ 100
ȔȐȓȓȐȖȕȕȖȔț ȗȖȚȘȍȉȐȚȍȓȤșȒȖȔț ȘȣȕȒț ǲȈȏȈȝșȚȈȕȈ, ǾȍȕȚȘȈȓȤȕȖȑ ǨȏȐȐ, ǸȖșșȐȑșȒȖȑ
ǼȍȌȍȘȈȞȐȐ.

ǲȖȔȗȈȕȐȧ șȚȘȍȔȐȚșȧ Ȓ ȓȐȌȍȘșȚȊț Ȋ ȘȍȋȐȖȕȍ ȗȖșȘȍȌșȚȊȖȔ șȚȘȈȚȍȋȐȐ ǷȧȚȐ ǹȐȓ,
ȊȒȓȦȟȈȦȡȍȑ Ȋ șȍȉȧ:
1. ǷȖȘȚȜȍȓȤ ȗȖȉȍȎȌȈȦȡȐȝ ȉȘȍȕȌȖȊ, ȘȈȏȘȈȉȖȚȈȕȕȣȑ ȕȈ ȖșȕȖȊȍ ȗȖȚȘȍȉȐȚȍȓȤșȒȐȝ

ȕțȎȌ
2. ǷȘȧȔȖȑ ȌȖșȚțȗ Ȓ ȒȓȐȍȕȚȈȔ Ȑ ȗȖȚȘȍȉȐȚȍȓȧȔ, ș ȗȍȘȍȌȈȟȍȑ ȥȒșȗȍȘȚȐȏȣ Ȑ ȓțȟȠȐȝ

ȗȘȈȒȚȐȒ
3. ǳțȟȠțȦ ȖȗȍȘȈȞȐȖȕȕțȦ ȌȍȧȚȍȓȤȕȖșȚȤ
4. ǳțȟȠȐȍ ȘȍȋȐȖȕȈȓȤȕȣȍ Ȑ ȓȖȒȈȓȤȕȣȍ ȒȖȓȓȍȒȚȐȊȣ
5. ǹȐȓȤȕțȦ ȜȐȕȈȕșȖȊțȦ ȌȐșȞȐȗȓȐȕț Ȑ ȉȈȓȈȕș ș ȐșȗȖȓȤȏȖȊȈȕȐȍȔ ȘȍȋȐȖȕȈȓȤȕȣȝ

ȓȐȌȐȘțȦȡȐȝ ȗȘȈȒȚȐȒ
ȅȚȐ ȗȧȚȤ șȐȓ – ȖșȕȖȊȈ, ȕȈ ȒȖȚȖȘȖȑ șȚȘȖȧȚșȧ Ȋșȍ ȗȓȈȕȣ ȒȖȔȗȈȕȐȐ ȗȖ ȌȖșȚȐȎȍȕȐȦ
țșȗȍȝȈ ȕȈ ȘȣȕȒȍ.

Ǭȓȧ ȘȍȈȓȐȏȈȞȐȐ șȚȘȈȚȍȋȐȐ ǷȧȚȐ ǹȐȓ ȒȖȔȗȈȕȐȧ șȚȘȖȐȚ ȗȓȈȚȜȖȘȔț ȗȖȘȚȜȍȓȧ
ȔȍșȚȕȣȝ ȓȐȌȐȘțȦȡȐȝ ȉȘȍȕȌȖȊ, ȐȔȍȧ ȘȍȋȐȖȕȈȓȤȕțȦ ȜȖȒțșȐȘȖȊȒț ȕȈ ȘȣȕȒȍ, agile-
ȉȐȏȕȍș ȔȖȌȍȓȤ, ȜȖȒțșȐȘȖȊȒț ȕȈ ȗȘȖȌțȒȚȖȊȖȑ ȐȕȕȖȊȈȞȐȐ.

ǶȉșȓțȎȐȊȈȧ ȉȖȓȍȍ ȟȍȔ 40 Țȣșȧȟ ȚȖȘȋȖȊȣȝ ȚȖȟȍȒ ȗȖ ȊșȍȔț ȘȍȋȐȖȕț, ȒȖȔȗȈȕȐȧ
șȚȘȍȔȐȚșȧ Ȓ șȖȏȌȈȕȐȦ ȌȖȗȖȓȕȐȚȍȓȤȕȖȑ ȞȍȕȕȖșȚȐ/ȗȖȓȤȏȣ Ȍȓȧ ȕȈȠȐȝ ȒȓȐȍȕȚȖȊ Ȑ
ȗȖȚȘȍȉȐȚȍȓȍȑ ȗȖșȘȍȌșȚȊȖȔ ȗȘȖȌțȔȈȕȕȣȝ ȘȍȠȍȕȐȑ, ȚȡȈȚȍȓȤȕȖ ȊȣȉȘȈȕȕȖȑ șȚȘȈȚȍȋȐȐ
ȗȖȒȘȣȚȐȧ ȘȣȕȒȈ, ȥȜȜȍȒȚȐȊȕȖȑ ȖȘȋȈȕȐȏȈȞȐȖȕȕȖȑ șȚȘțȒȚțȘȣ, ȗȖȏȊȖȓȧȦȡȍȑ
ȖȉȍșȗȍȟȐȚȤ ȘȈȏȌȍȓȍȕȐȍ ȖȚȊȍȚșȚȊȍȕȕȖșȚȐ ȗȖ ȗȘȐȕȞȐȗȈȔ ȕȈȐȓțȟȠȍȑ ȥȒșȗȍȘȚȐȏȣ
ȔȍȎȌț ȘȈȏȓȐȟȕȣȔȐ șȚȘțȒȚțȘȕȣȔȐ ȍȌȐȕȐȞȈȔȐ ȒȖȔȗȈȕȐȐ.
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V. ǼǰǵǨǵǹǶǪǶ – ȅǲǶǵǶǴǰǿǭǹǲǰǭ ǷǶǲǨǯǨǺǭǳǰ

ǪȈȎȕȍȑȠȍȑ ȝȈȘȈȒȚȍȘȐșȚȐȒȖȑ ȥȒȖȕȖȔȐȟȍșȒȖȑ ȌȍȧȚȍȓȤȕȖșȚȐ ǲȖȔȗȈȕȐȐ ȧȊȓȧȍȚșȧ ȍȍ
ȜȐȕȈȕșȖȊȖȍ șȖșȚȖȧȕȐȍ. ǶȕȖ ȖȗȘȍȌȍȓȧȍȚ ȒȖȕȒțȘȍȕȚȖșȗȖșȖȉȕȖșȚȤ, ȗȖȚȍȕȞȐȈȓ Ȋ
ȌȍȓȖȊȖȔ șȖȚȘțȌȕȐȟȍșȚȊȍ, ȖȞȍȕȐȊȈȍȚ, Ȋ ȒȈȒȖȑ șȚȍȗȍȕȐ ȋȈȘȈȕȚȐȘȖȊȈȕȣ ȥȒȖȕȖȔȐȟȍșȒȐȍ
ȐȕȚȍȘȍșȣ ǲȖȔȗȈȕȐȐ Ȑ ȍё ȗȈȘȚȕȍȘȖȊ Ȋ ȜȐȕȈȕșȖȊȖȔ Ȑ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȖȔ ȖȚȕȖȠȍȕȐȐ.

2015 2016 2017 2018 2019

41 216
48 741 52 431 52 969

66 289

ǪȣȘțȟȒȈ, Ȕȓȕ ȚȍȕȋȍǪȣȘțȟȒȈ ȖȚ ȘȍȈȓȐȏȈȞȐȐ ǲȖȔȗȈȕȐȐ
ȖȚȕȖșȐȚȍȓȤȕȖ 2018 ȋȖȌȈ ȊȣȘȖșȓȈ ȕȈ 13,32
ȔȓȘȌ. Țȍȕȋȍ Ȑ ȏȈ ȊȍșȤ 2019 ȋȖȌ șȖșȚȈȊȐȓȈ
66,3 ȔȓȘȌ Țȍȕȋȍ. ǪȣȘțȟȒȈ ȕȈ 71% șȖșȚȖȧȓȈ
Ȑȏ ȌȖȝȖȌȖȊ ȖȚ ȘȍȈȓȐȏȈȞȐȐ șȖȒȖȊ,
șȖȒȖșȖȌȍȘȎȈȡȐȝ ȕȈȗȐȚȒȖȊ Ȑ
ȉȍȏȈȓȒȖȋȖȓȤȕȣȝ ȕȈȗȐȚȒȖȊ, ȕȈ 29% Ȑȏ
ȘȍȈȓȐȏȈȞȐȐ ȟȈȧ, ȔȖȓȖȒȈ Ȑ ȗȘȖȌțȒȚȖȊ
ȗȐȚȈȕȐȧ.

ǹȍȉȍșȚȖȐȔȖșȚȤ ȘȍȈȓȐȏȈȞȐȐ ȗȘȖȌțȒȞȐȐ
șȖșȚȈȊȐȓȈ 38,9 ȔȓȘȌ Țȍȕȋȍ, ȟȚȖ ȕȈ 17,3%
ȉȖȓȤȠȍ ȗȖȒȈȏȈȚȍȓȧ ȗȘȖȠȓȖȋȖ ȋȖȌȈ. ǨǶ
«RG Brands» ȗȘȖȌȖȓȎȈȍȚ ȊȣȗȖȓȕȧȚȤ
șȘȍȌȕȍșȘȖȟȕțȦ ȗȘȖȋȘȈȔȔț ȘȈȏȊȐȚȐȧ,
ȈȒȚȐȊȕȖ ȘȍȐȕȊȍșȚȐȘțȧ ȕȈȒȈȗȓȐȊȈȍȔȣȍ
șȘȍȌșȚȊȈ Ȋ ȘȈȏȊȐȚȐȍ ȒȓȦȟȍȊȣȝ ȉȘȍȕȌȖȊ
ȒȖȔȗȈȕȐȐ Ȑ țșȐȓȍȕȐȍ șȐșȚȍȔȣ ȗȘȖȌȈȎ Ȑ
ȌȐșȚȘȐȉțȞȐȐ.

ǪȈȓȖȊȈȧ ȗȘȐȉȣȓȤ ǲȖȔȗȈȕȐȐ Ȋ 2019 ȋȖȌț Ȋ
șȘȈȊȕȍȕȐȐ ș ȗȘȍȌȣȌțȡȐȔ ȗȍȘȐȖȌȖȔ
țȊȍȓȐȟȐȓȈșȤ ȕȈ 38,4%, ȟȚȖ șȊȧȏȈȕȖ șȖ
ȏȕȈȟȐȚȍȓȤȕȣȔ ȘȖșȚȖȔ ȊȣȘțȟȒȐ.

ǲȖȔȗȈȕȐȧ țȌȍȓȧȍȚ ȉȖȓȤȠȖȍ ȊȕȐȔȈȕȐȍ
ȥȜȜȍȒȚȐȊȕȖȔț țȗȘȈȊȓȍȕȐȦ ȘȈȉȖȟȐȔ
ȒȈȗȐȚȈȓȖȔ. ǿȐșȚȣȍ ȌȍȕȍȎȕȣȍ șȘȍȌșȚȊȈ,
ȗȖȓțȟȍȕȕȣȍ ȖȚ ȖȗȍȘȈȞȐȖȕȕȖȑ
ȌȍȧȚȍȓȤȕȖșȚȐ 2019 ȋȖȌȈ, șȖșȚȈȊȐȓȐ ȉȖȓȍȍ
9 ȔȓȘȌ Țȍȕȋȍ.

2015 2016 2017 2018 2019

23 886   

30 330   30 699   
33 188

38 916   

ǹȍȉȍșȚȖȐȔȖșȚȤ, Ȕȓȕ Țȍȕȋȍ

2015 2016 2017 2018 2019

17 329   18 411
21 732

19 781   

27 372   

ǪȈȓȖȊȈȧ ȗȘȐȉȣȓȤ, Ȕȓȕ Țȍȕȋȍ
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ǹȖȊȖȒțȗȕȣȍ ȈȒȚȐȊȣ ǲȖȔȗȈȕȐȐ ȏȈ 2019
ȋȖȌ ȊȣȘȖșȓȐ ȕȈ 26,9%. ǼȐȕȈȕșȖȊȣȍ
ȈȒȚȐȊȣ ȏȕȈȟȐȚȍȓȤȕȖ țȊȍȓȐȟȐȓȐșȤ ȏȈ
ȗȘȖȠȍȌȠȐȑ ȋȖȌ (+18,8 ȔȓȘȌ. Țȍȕȋȍ).

ǹȖȊȖȒțȗȕȣȍ ȖȉȧȏȈȚȍȓȤșȚȊȈ ȊȣȘȖșȓȐ ȕȈ
26,9% ȗȖ șȘȈȊȕȍȕȐȦ ș ȗȖȒȈȏȈȚȍȓȍȔ 2018
ȋȖȌȈ. ǶșȕȖȊȕȣȔ ȌȘȈȑȊȍȘȖȔ ȘȖșȚȈ ȌȈȕȕȖȋȖ
ȗȖȒȈȏȈȚȍȓȧ ȧȊȓȧȍȚșȧ țȊȍȓȐȟȍȕȐȍ șțȔȔȣ
ȏȈȑȔȖȊ – ȏȈ 2019 ȋȖȌ ȒȖȔȗȈȕȐȧ țȊȍȓȐȟȐȓȈ
ȌȈȕȕțȦ șȚȈȚȤȦ ȕȈ 70,7% ȗȖ ȖȚȕȖȠȍȕȐȦ Ȓ
ȗȖȒȈȏȈȚȍȓȦ ȗȖ șȖșȚȖȧȕȐȦ ȕȈ ȒȖȕȍȞ 2018
ȋȖȌȈ. ǲȘȍȌȐȚȖȘșȒȈȧ ȏȈȌȖȓȎȍȕȕȖșȚȤ ȗȖ
șȖșȚȖȧȕȐȦ ȕȈ 31 ȌȍȒȈȉȘȧ 2019 ȋȖȌȈ
țȊȍȓȐȟȐȓȈșȤ ȕȈ 5,9%.

ǲȈȗȐȚȈȓ șȖșȚȈȊȐȓ 22,6 ȔȓȘȌ Țȍȕȋȍ, ȟȚȖ ȕȈ
27,1% ȉȖȓȤȠȍ țȘȖȊȕȧ ȗȘȖȠȓȖȋȖ ȋȖȌȈ.
ǻȊȍȓȐȟȍȕȐȦ ȒȈȗȐȚȈȓȈ șȗȖșȖȉșȚȊȖȊȈȓȖ
ȗȖȓțȟȍȕȐȍ ȗȘȐȉȣȓȐ ȗȖ ȐȚȖȋȈȔ 2019 ȋȖȌȈ Ȉ
ȚȈȒȎȍ ȏȈ șȟȍȚ ȘȖșȚȈ ȗȘȖȟȍȋȖ șȖȊȖȒțȗȕȖȋȖ
ȌȖȝȖȌȈ Ȋ 2018 ȋȖȌț.

2015 2016 2017 2018 2019

39 482   
48 074

41 651

53 943   
68 485   

ǬȐȕȈȔȐȒȈ ȐȏȔȍȕȍȕȐȑ ȈȒȚȐȊȖȊ, Ȕȓȕ. Țȍȕȋȍ

2015 2016 2017 2018 2019

30 904   
36 116

28 149
36 167   45 896   

ǬȐȕȈȔȐȒȈ ȐȏȔȍȕȍȕȐȑ ȖȉȧȏȈȚȍȓȤșȚȊ, Ȕȓȕ. 
Țȍȕȋȍ

2015 2016 2017 2018 2019

8 578   

11 958 13 502

17 776   
22 589   

ǬȐȕȈȔȐȒȈ ȐȏȔȍȕȍȕȐȧ ȒȈȗȐȚȈȓȈ, Ȕȓȕ. Țȍȕȋȍ

2015 2016 2017 2018 2019

ǲȖȥȜȜȐȞȐȍȕȚȣ ȘȍȕȚȈȉȍȓȤȕȖșȚȐ

ROA 4,30% 2,13% 4,79% 6,83% 9,67%

ROE 19,78% 8,57% 14,78% 20,73% 29,32%

ǲȖȥȜȜȐȞȐȍȕȚȣ ȓȐȒȊȐȌȕȖșȚȐ

ǺȍȒțȡȈȧ ȓȐȒȊȐȌȕȖșȚȤ 1,39 1,14 1,14 1,20 1,61

ǹȘȖȟȕȈȧ ȓȐȒȊȐȌȕȖșȚȤ 0,76 0,78 0,41 0,35 0,16

ǨȉșȖȓȦȚȕȈȧ ȓȐȒȊȐȌȕȖșȚȤ 0,67 0,68 0,31 0,26 0,08

Ǫ ȞȍȓȖȔ ȒȖȥȜȜȐȞȐȍȕȚȣ ȌȍȓȖȊȖȑ ȈȒȚȐȊȕȖșȚȐ ȕȈȝȖȌȧȚșȧ ȕȈ șȘȍȌȕȐȝ țȘȖȊȕȧȝ.
ǷȖȒȈȏȈȚȍȓȐ ȘȍȕȚȈȉȍȓȤȕȖșȚȐ ȈȒȚȐȊȖȊ Ȑ ȒȈȗȐȚȈȓȈ ȊȣȘȖșȓȐ ȏȈ ȋȖȌ Ȋ ȘȍȏțȓȤȚȈȚȍ ȘȖșȚȈ
ȟȐșȚȖȑ ȗȘȐȉȣȓȐ ȏȈ ȈȕȈȓȐȏȐȘțȍȔȣȑ ȗȍȘȐȖȌ.
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VI. Ǹǰǹǲǰ

ǶșȕȖȊȕȣȍ ȘȐșȒȐ

ǼȐȕȈȕșȖȊȣȑ ȘȐșȒ

ǶȗȍȘȈȞȐȐ ǫȘțȗȗȣ Ȋ ȖșȕȖȊȕȖȔ ȗȖȌȊȍȘȎȍȕȣ ȜȐȕȈȕșȖȊȣȔ ȘȐșȒȈȔ ȗȖ ȐȏȔȍȕȍȕȐȦ
ȒțȘșȈ ȐȕȖșȚȘȈȕȕȖȑ ȊȈȓȦȚȣ Ȑ ȐȏȔȍȕȍȕȐȧȔ ȗȘȖȞȍȕȚȕȖȑ șȚȈȊȒȐ.

ВаȓюȚȕȣȑ ȘȐșȒ
ȅȔȐȚȍȕȚ ȖșțȡȍșȚȊȓȧȍȚ șȌȍȓȒȐ Ȋ ȐȕȖșȚȘȈȕȕȖȑ ȊȈȓȦȚȍ, șȓȍȌȖȊȈȚȍȓȤȕȖ, ȊȖȏȕȐȒȈȍȚ
ȘȐșȒ ȗȖȌȊȍȘȎȍȕȕȖșȚȐ ȒȖȓȍȉȈȕȐȧȔ ȊȈȓȦȚȕȖȋȖ ȒțȘșȈ. ǲȖȔȗȈȕȐȧ șȕȐȎȈȍȚ ȌȈȕȕȣȑ
ȘȐșȒ ȗțȚȍȔ țȊȍȓȐȟȍȕȐȧ ȈȒȚȐȊȖȊ Ȑ șȕȐȎȍȕȐȧ ȖȉȧȏȈȚȍȓȤșȚȊ ȊȣȘȈȎȍȕȕȣȝ Ȋ
ȐȕȖșȚȘȈȕȕȖȑ ȊȈȓȦȚȍ.

ФȐȕаȕșȖȊȣȑ ȒȘȍȌȐȚȕȣȑ ȘȐșȒ
ǼȐȕȈȕșȖȊȣȍ ȐȕșȚȘțȔȍȕȚȣ șȖȌȍȘȎȈȚ ȥȓȍȔȍȕȚ ȘȐșȒȈ Ȋ ȚȖȔ, ȟȚȖ ȒȖȕȚȘȈȋȍȕȚȣ ȉțȌțȚ ȕȍ
Ȋ șȖșȚȖȧȕȐȐ ȊȣȗȖȓȕȐȚȤ șȊȖȐ ȖȉȧȏȈȚȍȓȤșȚȊȈ. ȅȚȖȚ ȘȐșȒ ȐȏȔȍȘȧȍȚșȧ Ȑ ȕȈȉȓȦȌȈȍȚșȧ
șȓțȎȉȖȑ ǲȈȏȕȈȟȍȑșȚȊȈ. ǲȖȔȗȈȕȐȧ ȔȐȕȐȔȐȏȐȘțȍȚ ȜȐȕȈȕșȖȊȣȑ ȒȘȍȌȐȚȕȣȑ ȘȐșȒ
ȗțȚȍȔ ȌȐȊȍȘșȐȜȐȒȈȞȐȐ Ȑ ȔȖȕȐȚȖȘȐȕȋȈ ȘȍȑȚȐȕȋȖȊ ȒȘțȗȕȣȝ ȉȈȕȒȖȊ Ȑ ȜȐȕȈȕșȖȊȣȝ
ȐȕșȚȐȚțȚȖȊ.
ǷȘȧȔȖȑ ȒȘȍȌȐȚȕȣȑ ȘȐșȒ ȗȘȍȌșȚȈȊȓȧȍȚ șȖȉȖȑ ȘȐșȒ țȉȣȚȒȈ Ȋ ȘȍȏțȓȤȚȈȚȍ ȌȍȜȖȓȚȈ
ȒȖȕȚȘȈȋȍȕȚȈ Ȋ ȖȚȕȖȠȍȕȐȐ șȚȈȚȍȑ ȖȚȟȍȚȈ Ȗ ȜȐȕȈȕșȖȊȖȔ ȗȖȓȖȎȍȕȐȐ. ǸȍȠȍȕȐȧ Ȋ
ȖȉȓȈșȚȐ ȐȕȊȍșȚȐȞȐȑ Ȋ ȐȕșȚȘțȔȍȕȚȣ ș ȜȐȒșȐȘȖȊȈȕȕȣȔ ȌȖȝȖȌȖȔ Ȑ ȒȘȈȚȒȖșȘȖȟȕȣȍ
ȌȖȓȋȖȊȣȍ ȉțȔȈȋȐ ȖșȕȖȊȈȕȣ ȕȈ șȚȘȖȋȐȝ ȒȘȐȚȍȘȐȧȝ ȗȓȈȚȍȎȍșȗȖșȖȉȕȖșȚȐ.
ǲȈȏȕȈȟȍȑșȚȊȖ ȖșțȡȍșȚȊȓȧȍȚ ȗȖșȚȖȧȕȕȣȑ ȔȖȕȐȚȖȘȐȕȋ Ȋ ȖȚȕȖȠȍȕȐȐ ȕȍȗȖȋȈȠȍȕȕȣȝ
ȐȕȊȍșȚȐȞȐȑ. ǲȖȔȗȈȕȐȧ ȕȍ ȖȎȐȌȈȍȚ ȌȍȜȖȓȚȈ șȊȖȐȝ ȒȖȕȚȘȈȋȍȕȚȖȊ, ȐȔȍȧ ȊȊȐȌț Ȑȝ
ȒȘȍȌȐȚȕȖȍ ȒȈȟȍșȚȊȖ.

ǸȐșȒ ȓȐȒȊȐȌȕȖșȚȐ

ǲȖȔȗȈȕȐȧ ȋȈȘȈȕȚȐȘțȍȚ ȏȕȈȟȐȚȍȓȤȕțȦ ȓȐȒȊȐȌȕȖșȚȤ Ȋ ȓȦȉȖȍ ȊȘȍȔȧ ȗțȚȍȔ
ȥȜȜȍȒȚȐȊȕȖȋȖ țȗȘȈȊȓȍȕȐȧ ȌȍȕȍȎȕȣȔȐ șȘȍȌșȚȊȈȔȐ Ȑ ȗțȚȍȔ ȐȕȊȍșȚȐȘȖȊȈȕȐȧ Ȋ
ȓȐȒȊȐȌȕȣȍ ȗȘȖȞȍȕȚȕȣȍ Ȟȍȕȕȣȍ ȉțȔȈȋȐ. ǰȏ-ȏȈ ȌȐȕȈȔȐȟȕȖȑ ȗȘȐȘȖȌȣ ȉȈȏȐșȕȖȋȖ
ȉȐȏȕȍșȈ ǲȈȏȕȈȟȍȑșȚȊȖ ȚȈȒȎȍ șȚȘȍȔȐȚșȧ ȗȖȌȌȍȘȎȐȊȈȚȤ ȋȐȉȒȖșȚȤ Ȋ ȜȐȕȈȕșȐȘȖȊȈȕȐȐ
ȗțȚȍȔ ȗȖȌȌȍȘȎȐȊȈȕȐȧ ȖȚȒȘȣȚȣȝ ȒȘȍȌȐȚȕȣȝ ȓȐȕȐȑ. ǲȘȍȌȐȚȕȣȍ ȓȐȕȐȐ
ȗȘȍȌȕȈȏȕȈȟȍȕȣ Ȍȓȧ ȜȐȕȈȕșȐȘȖȊȈȕȐȧ ȖȉȖȘȖȚȕȖȋȖ ȒȈȗȐȚȈȓȈ Ȑ ȒȈȗȐȚȈȓȤȕȣȝ
ȐȕȊȍșȚȐȞȐȑ.
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ǸȐșȒ, șȊȧȏȈȕȕȣȑ ș ȗȘȖȞȍȕȚȕȖȑ șȚȈȊȒȖȑ

ȅȔȐȚȍȕȚ ȗȖȌȊȍȘȎȍȕ ȘȐșȒț, șȊȧȏȈȕȕȖȔț ș ȗȘȖȞȍȕȚȕȖȑ șȚȈȊȒȖȑ, ȓȐȉȖ ȟȍȘȍȏ ȒȖȓȍȉȈȕȐȧ
ȘȣȕȖȟȕȣȝ Ȟȍȕ ȕȈ ȗȖȏȐȞȐȐ ȉȈȓȈȕșȈ (ȞȍȕȖȊȖȑ ȘȐșȒ), ȓȐȉȖ ȟȍȘȍȏ ȐȏȔȍȕȍȕȐȧ Ȋ ȌȖȝȖȌȈȝ
ȐȓȐ ȘȈșȝȖȌȈȝ ȗȖ ȗȘȖȞȍȕȚȈȔ (Ț.ȍ. ȘȐșȒ Șȍ-ȐȕȊȍșȚȐȞȐȑ). ǸȐșȒ, șȊȧȏȈȕȕȣȑ ș
ȗȘȖȞȍȕȚȕȖȑ șȚȈȊȒȖȑ, ȋȓȈȊȕȣȔ ȖȉȘȈȏȖȔ ȊȖȏȕȐȒȈȍȚ Ȋ șȊȧȏȐ ș ȈȒȚȐȊȈȔȐ Ȑ
ȖȉȧȏȈȚȍȓȤșȚȊȈȔȐ, ȗȖ ȒȖȚȖȘȣȔ ȕȈȟȐșȓȧȦȚșȧ ȗȘȖȞȍȕȚȣ. ǷȘȖȋȕȖȏȐȘțȍȔȣȍ ȉțȌțȡȐȍ
ȐȏȔȍȕȍȕȐȧ Ȋ ȌȍȕȍȎȕȣȝ ȗȖȚȖȒȈȝ Ȑ șȚȘțȒȚțȘȈ ȉȈȓȈȕșȈ ȚȈȒȎȍ ȗȖȌȊȍȘȋȈȦȚ ǲȖȔȗȈȕȐȦ
ȘȐșȒț, șȊȧȏȈȕȕȖȔț ș ȗȘȖȞȍȕȚȕȖȑ șȚȈȊȒȖȑ.
ǲȈȏȕȈȟȍȑșȚȊȖ ȕȍșȍȚ ȖȚȊȍȚșȚȊȍȕȕȖșȚȤ ȏȈ ȔȖȕȐȚȖȘȐȕȋ Ȑ țȗȘȈȊȓȍȕȐȍ ȗȖȌȊȍȘȎȍȕȕȖșȚȤȦ
ǲȖȔȗȈȕȐȐ ȘȐșȒț, șȊȧȏȈȕȕȖȔț ș ȗȘȖȞȍȕȚȕȖȑ șȚȈȊȒȖȑ. Ǫ șȊȧȏȐ ș ȚȍȒțȡȍȑ șȚȘțȒȚțȘȖȑ
ȉȈȓȈȕșȈ ǲȖȔȗȈȕȐȐ ȖșȖȉȖȍ ȊȕȐȔȈȕȐȍ țȌȍȓȧȍȚșȧ țȗȘȈȊȓȍȕȐȦ ȘȐșȒȖȔ, șȊȧȏȈȕȕȣȔ ș
ȗȘȖȞȍȕȚȕȖȑ șȚȈȊȒȖȑ ȗȖ ȏȈȐȔșȚȊȖȊȈȕȐȧȔ. Ǫ 2019 ȋ. ȗȖ ȊșȍȔ ȒȘȍȌȐȚȕȣȔ șȖȋȓȈȠȍȕȐȧȔ
ȏȈȑȔȖȊ ȅȔȐȚȍȕȚȈ ȗȘȖȞȍȕȚȕȣȍ șȚȈȊȒȐ ȜȐȒșȐȘȖȊȈȕȕȣȍ.

ǹȐșȚȍȔȈ țȗȘȈȊȓȍȕȐȧ ȘȐșȒȈȔȐ
ǶȉȡȈȧ ȒȖȕȞȍȗȞȐȧ țȗȘȈȊȓȍȕȐȧ ȘȐșȒȈȔȐ ǲȖȔȗȈȕȐȐ ȉȈȏȐȘțȍȚșȧ ȕȈ ȖȟȍȊȐȌȕȖșȚȐ
ȖșȕȖȊȕȣȝ ȘȐșȒȖȊ, ȗȘȍȗȧȚșȚȊțȦȡȐȝ ȌȖșȚȐȎȍȕȐȦ ȉȐȏȕȍș Ȟȍȓȍȑ ǲȖȔȗȈȕȐȐ. ȅȚȖ
ȖȚȕȖșȐȚșȧ ȒȖ ȊșȍȔ ȖȉȓȈșȚȧȔ ȘȐșȒȈ: șȚȘȈȚȍȋȐȟȍșȒȐȔ, ȖȗȍȘȈȞȐȖȕȕȣȔ, ȜȐȕȈȕșȖȊȣȔ
ȘȐșȒȈȔ Ȑ ȘȐșȒȈȔ, șȊȧȏȈȕȕȣȔ ș ȕȍșȟȈșȚȕȣȔȐ șȓțȟȈȧȔȐ Ȑ șȚȐȝȐȑȕȣȔȐ ȉȍȌșȚȊȐȧȔȐ.
ǻȗȘȈȊȓȍȕȐȍ ȘȐșȒȈȔȐ Ȋ ǲȖȔȗȈȕȐȐ – ȥȚȖ șȐșȚȍȔȈȚȐȟȍșȒȐȑ Ȑ ȗȘȖ-ȈȒȚȐȊȕȣȑ ȗȘȖȞȍșș
ȈȕȈȓȐȏȈ, ȖȞȍȕȒȐ Ȑ țȗȘȈȊȓȍȕȐȧ ȊșȍȔȐ ȉȓȈȋȖȗȘȐȧȚȕȣȔȐ ȊȖȏȔȖȎȕȖșȚȧȔȐ, țȋȘȖȏȈȔȐ, Ȑ
ȘȐșȒȈȔȐ, șȊȧȏȈȕȕȣȔȐ ș ȞȍȓȧȔȐ ǲȖȔȗȈȕȐȐ.
ǲȓȦȟȍȊȣȔȐ ȜȐȕȈȕșȖȊȣȔȐ ȞȍȓȧȔȐ Ȍȓȧ ǲȖȔȗȈȕȐȐ ȧȊȓȧȦȚșȧ țșȚȖȑȟȐȊȣȑ
ȗȘȐȉȣȓȤȕȣȑ ȘȖșȚ, ȋȍȕȍȘȐȘȖȊȈȕȐȍ ȌȍȕȍȎȕȣȝ ȗȖȚȖȒȖȊ, ȖȗȍȘȈȞȐȖȕȕȈȧ ȥȜȜȍȒȚȐȊȕȖșȚȤ
Ȑ șȐȓȤȕȣȑ ȉȈȓȈȕș. ǷȖȓȐȚȐȒȈ ǲȈȏȕȈȟȍȑșȚȊȈ ȖȉȍșȗȍȟȐȊȈȍȚ ȗȘȐȕȞȐȗȣ Ȍȓȧ ȖȉȡȍȋȖ
țȗȘȈȊȓȍȕȐȧ ȜȐȕȈȕșȖȊȣȔȐ ȘȐșȒȈȔȐ Ȑ ȖȗȘȍȌȍȓȧȍȚ ȘȈșȗȘȍȌȍȓȍȕȐȍ ȖȚȊȍȚșȚȊȍȕȕȖșȚȐ ȏȈ
țȗȘȈȊȓȍȕȐȍ ȜȐȕȈȕșȖȊȣȔȐ ȘȐșȒȈȔȐ. ǹȐșȚȍȔȈ țȗȘȈȊȓȍȕȐȧ ȘȐșȒȈȔȐ ȐȔȍȍȚ ȟȍȚȒȐȑ
ȈȓȋȖȘȐȚȔ Ȍȓȧ ȐșȗȖȓȕȍȕȐȧ Ȑ ȖȗȖȊȍȡȍȕȐȧ.
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VII. ǹǶǾǰǨǳȄǵǨȇ ǶǺǪǭǺǹǺǪǭǵǵǶǹǺȄ

ǹȐșȚȍȔȈ ȖȘȋȈȕȐȏȈȞȐȐ ȚȘțȌȈ ȘȈȉȖȚȕȐȒȖȊ ȓȐșȚȐȕȋȖȊȖȑ
ȒȖȔȗȈȕȐȐ
ǷȖȓȐȚȐȒȈ ǲȖȔȗȈȕȐȐ Ȋ ȖȉȓȈșȚȐ țȗȘȈȊȓȍȕȐȧ ȗȍȘșȖȕȈȓȖȔ Ȑ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȋȖ
ȖȉțȟȍȕȐȧ ȚȍșȕȖ șȊȧȏȈȕȈ ș ȔȐșșȐȍȑ ǲȖȔȗȈȕȐȐ, ȒȖȚȖȘȈȧ ȏȈȒȓȦȟȈȍȚșȧ Ȋ țȓțȟȠȍȕȐȐ
ȒȈȟȍșȚȊȈ ȎȐȏȕȐ ȔȈșșȖȊȖȋȖ ȗȖȚȘȍȉȐȚȍȓȧ ȟȍȘȍȏ ȖȗȍȘȍȎȈȦȡȐȍ ȐȕȕȖȊȈȞȐȐ Ȋ
ȔȈȘȒȍȚȐȕȋȍ Ȑ ȌȐșȚȘȐȉțȞȐȐ ȕȈȗȐȚȒȖȊ Ȑ ȗȘȖȌțȒȚȖȊ ȗȐȚȈȕȐȧ, ȗȘȐȏȊȈȕȈ ȍȍ
ȗȖȌȌȍȘȎȐȊȈȚȤ Ȑ ȊȣȗȖȓȕȧȚȤ. Ǫ ȖșȕȖȊȍ ȗȖȓȐȚȐȒȐ Ȋ ȖȉȓȈșȚȐ ȗȍȘșȖȕȈȓȈ ȓȍȎȐȚ
ȗȘȐȕȞȐȗ țȗȘȈȊȓȍȕȐȧ, șȖȏȌȈȦȡȐȑ ȉȈȓȈȕș ȔȍȎȌț ȒȘȈȚȒȖșȘȖȟȕȖȑ ȥȜȜȍȒȚȐȊȕȖșȚȤȦ Ȑ
ȌȖȓȋȖșȘȖȟȕȣȔ țșȗȍȝȖȔ, ȗȖȌȒȘȍȗȓȍȕȕȣȔ ȐȕȚȍȋȘȐȘȖȊȈȕȕȖȑ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ
ȒȖȔȈȕȌȖȑ ȖȗȣȚȕȣȝ ȊȍȚȍȘȈȕȖȊ Ȑ ȚȈȓȈȕȚȓȐȊȖȑ ȔȖȓȖȌȍȎȐ, ȊȌȖȝȕȖȊȓȍȕȕȖȑ
ȒȘȈȚȒȖșȘȖȟȕȖȑ Ȑ ȌȖȓȋȖșȘȖȟȕȖȑ ȔȖȚȐȊȈȞȐȖȕȕȖȑ ȗȖȓȐȚȐȒȖȑ Ȑ ȘȈȏȌȍȓȧȦȡȐȝ Ȗȉȡȍȍ
ȊȐȌȍȕȐȍ.
ǷȘȖȜȍșșȐȖȕȈȓȤȕȖȍ ȖȉțȟȍȕȐȍ Ȍȓȧ ȗȍȘșȖȕȈȓȈ ȊȒȓȦȟȈȍȚ Ȋ șȍȉȧ ȒȈȒ ȊȕțȚȘȍȕȕȍȍ
ȖȉțȟȍȕȐȍ, ȚȈȒ Ȑ ȊȕȍȠȕȍȍ ȖȉțȟȍȕȐȍ. ǪȕțȚȘȍȕȕȍȍ ȖȉțȟȍȕȐȍ șȖșȚȖȐȚ Ȑȏ ȖȉțȟȍȕȐȧ ȕȈ
ȘȈȉȖȟȍȔ ȔȍșȚȍ, ȗȘȖȊȍȌȍȕȐȧ ȔȈșȚȍȘ ȒȓȈșșȖȊ ȖȗȣȚȕȣȔȐ ȔȍȕȍȌȎȍȘȈȔȐ ȘȈȏȕȣȝ
ȗȖȌȘȈȏȌȍȓȍȕȐȑ ǲȖȔȗȈȕȐȐ. ǪȕȍȠȕȍȍ ȖȉțȟȍȕȐȍ ȖȘȋȈȕȐȏȖȊȣȊȈȍȚșȧ ȕȈ ȖșȕȖȊȈȕȐȐ
ȗȍȘșȖȕȈȓȤȕȣȝ ȏȈȌȈȟ ȗȖ ȘȈȏȊȐȚȐȦ șȖȚȘțȌȕȐȒȈ ȟȍȘȍȏ ȗȘȐȊȓȍȟȍȕȐȍ ȚȘȍȕȐȕȋ
ȗȘȖȊȈȑȌȍȘȖȊ ȓȐȉȖ șȚȈȎȐȘȖȊȒȐ ȕȈ ȊȍȌțȡȐȝ ȗȘȍȌȗȘȐȧȚȐȧȝ Ȋ ȖȉȓȈșȚȐ ȕȈȗȐȚȒȖȊ Ȑ
ȗȘȖȌțȒȚȖȊ ȗȐȚȈȕȐȧ. ǩȓȈȋȖȌȈȘȧ ȗȈȘȚȕȍȘșȒȐȔ ȖȚȕȖȠȍȕȐȧȔ ș ȊȍȌțȡȐȔȐ ȔȐȘȖȊȣȔȐ
ȗȘȖȐȏȊȖȌȐȚȍȓȧȔȐ, ȚȈȒȐȔȐ ȒȈȒ ǺȍȚȘȈ ǷȈȒ, ȐȕȎȍȕȍȘȕȖ-ȚȍȝȕȐȟȍșȒȈȧ șȓțȎȉȈ ȐȔȍȍȚ
ȊȖȏȔȖȎȕȖșȚȤ ȏȕȈȒȖȔȐȚȤșȧ ș ȕȖȊȍȑȠȐȔȐ ȚȍȝȕȖȓȖȋȐȧȔȐ Ȋ ȖȉȓȈșȚȐ țȗȈȒȖȊȒȐ,
ȖȉȖȘțȌȖȊȈȕȐȧ ȗȖ ȘȖȏȓȐȊț, ȊȣȌțȊț Ȑ Ț.Ȍ.
Ǫ ǲȖȔȗȈȕȐȐ ȗȖȔȐȔȖ ȏȈȘȈȉȖȚȕȖȑ ȗȓȈȚȣ ȘȈȉȖȚȈȍȚ șȐșȚȍȔȈ ȗȘȍȔȐȘȖȊȈȕȐȧ ȗȖ
ȘȍȏțȓȤȚȈȚȈȔ ȐșȗȖȓȕȍȕȐȧ ȒȓȦȟȍȊȣȝ ȏȈȌȈȟ (KPI) ȒȈȒ ȕȈ ȚȘȐȔȍșȚȘȖȊȖȑ ȖșȕȖȊȍ, ȚȈȒ Ȑ
ȕȈ ȋȖȌȖȊȖȑ. ǷȘȐ ȥȚȖȔ ȗȍȘșȖȕȈȓȤȕȣȍ ȏȈȌȈȟȐ șȖȚȘțȌȕȐȒȈ ȖșȕȖȊȣȊȈȦȚșȧ ȕȈ
ȒȖȘȗȖȘȈȚȐȊȕȣȝ ȏȈȌȈȟȈȝ, ȚȍȔ șȈȔȣȔ ȗȖȌȟȍȘȒȐȊȈȧ Ȍȓȧ șȖȚȘțȌȕȐȒȈ ȊȈȎȕȖșȚȤ ȘȈȉȖȚȣ Ȋ
ȒȖȔȈȕȌȍ Ȑ ȐșȗȖȓȕȍȕȐȧ Ȗȉȡȍȑ șȚȘȈȚȍȋȐȐ.
Ǭȓȧ ȚȖȗ ȔȍȕȍȌȎȔȍȕȚȈ ǲȖȔȗȈȕȐȐ ȘȈȏȘȈȉȖȚȈȕȈ șȗȍȞȐȈȓȤȕȈȧ ȗȘȖȋȘȈȔȔȈ ȔȖȚȐȊȈȞȐȐ,
ȘȈșșȟȐȚȈȕȕȈȧ ȕȈ ȌȖȓȋȖșȘȖȟȕȣȑ ȗȍȘȐȖȌ. ǺȖȗ ȔȍȕȍȌȎȔȍȕȚ ȐȔȍȍȚ ȊȖȏȔȖȎȕȖșȚȤ
țȟȈșȚȐȧ Ȋ ȘȈȏȌȍȓȍȕȐȐ ȗȘȐȉȣȓȐ ǲȖȔȗȈȕȐȐ ȗȖ ȘȍȏțȓȤȚȈȚȈȔ ȐșȗȖȓȕȍȕȐȧ
ȒȖȘȗȖȘȈȚȐȊȕȣȝ ȏȈȌȈȟ. ǴȖȚȐȊȈȞȐȧ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȖȋȖ ȗȍȘșȖȕȈȓȈ ȕȈȗȘȧȔțȦ șȊȧȏȈȕȈ
ș ȊȣȗȖȓȕȍȕȐȍȔ ȖȉȢȍȔȖȊ ȗȘȖȐȏȊȖȌșȚȊȈ Ȑ ȌȖșȚȐȎȍȕȐȧ ȗȖȒȈȏȈȚȍȓȍȑ ȥȜȜȍȒȚȐȊȕȖșȚȐ
ȓȐȕȐȑ Ȑ șȔȍȕȣ, ȖȚșțȚșȚȊȐȧ ȉȘȈȒȈ Ȑ ȗȖȒȈȏȈȚȍȓȍȑ ȒȈȟȍșȚȊȈ ȗȘȖȌțȒȞȐȐ. ǷȖȔȐȔȖ
ȔȈȚȍȘȐȈȓȤȕȖȋȖ ȊȖȏȕȈȋȘȈȎȌȍȕȐȧ ȒȖȔȗȈȕȐȧ ȗȘȖȊȖȌȐȚ ȘȈȏȓȐȟȕȣȍ
ȒȖȔȈȕȌȖȖȉȘȈȏțȦȡȐȍ Ȑ ȔȖȚȐȊȐȘțȦȡȐȍ ȔȍȘȖȗȘȐȧȚȐȧ, ȗȘȐțȘȖȟȍȕȕȣȍ Ȓ șȖȉȣȚȐȧȔ Ȑȏ
ȎȐȏȕȐ ȒȖȔȗȈȕȐȐ ȓȐȉȖ ȒȖȘȗȖȘȈȚȐȊȕȣȔ ȔȍȘȖȗȘȐȧȚȐȧȔ.



ǫȖȌȖȊȖȑ ȖȚȟȍȚ 2019, ǨǶ «RG BRANDS»

18

ǷȘȐȕȧȚȖ ȘȈȉȖȚȕȐȒȖȊ – 665 ȟȍȓȖȊȍȒ

ǸȈȏȉȐȊȒȈ ȗȖ ȊȖȏȘȈșȚȕȣȔ ȋȘțȗȗȈȔ
ȌȖ 30 ȓȍȚ ȖȚ 30 ȌȖ 50 ȓȍȚ șȊȣȠȍ 50 ȓȍȚ

447 661 89

ǸȈȏȉȐȊȒȈ ȗȖ ȊȖȏȘȈșȚȕȣȔ ȋȘțȗȗȈȔ Ȋ % Ȓ ȖȉȡȍȔț ȒȖȓ-Ȋț ȘȈȉȖȚȕȐȒȖȊ
ȌȖ 30 ȓȍȚ ȖȚ 30 ȌȖ 50 ȓȍȚ șȊȣȠȍ 50 ȓȍȚ

37,34% 55,22% 7,44%

7.1. ǯȈȕȧȚȖșȚȤ

Ǫ 2019 ȋ șȗȐșȖȟȕȈȧ ȟȐșȓȍȕȕȖșȚȤ șȖȚȘțȌȕȐȒȖȊ ȒȖȔȗȈȕȐȐ șȖșȚȈȊȓȧȓȈ 1197 ȟȍȓȖȊȍȒ, Ȑȏ
ȕȐȝ:

ǫȍȕȌȍȘȕȣȑ ȗȖȒȈȏȈȚȍȓȤ
ȔțȎ. Ȏȍȕ.
750 447

ǫȍȕȌȍȘȕȣȑ ȗȖȒȈȏȈȚȍȓȤ Ȋ % Ȓ ȖȉȡȍȔț ȒȖȓ-Ȋț ȘȈȉȖȚȕȐȒȖȊ
ȔțȎ. Ȏȍȕ.
62,66 37,34

Ǫ 2019 ȋȖȌț Ȋ ȖȚȗțșȒ ȗȖ țȝȖȌț ȏȈ ȘȍȉȍȕȒȖȔ ȊȣȠȓȐ 57 ȘȈȉȖȚȕȐȒȖȊ. ǪȍȘȕțȓȐșȤ Ȑ
ȖȚȗțșȒȈ ȗȖ țȝȖȌț ȏȈ ȘȍȉȍȕȒȖȔ 10 ȘȈȉȖȚȕȐȒȖȊ.

ǲȖȔȗȈȕȐȧ ȋȖȘȌȐȚșȧ șȊȖȐȔ ȔțȓȤȚȐȥȚȕȐȟȍșȒȐȔ ȒȖȓȓȍȒȚȐȊȖȔ, șȘȍȌȐ ȒȖȚȖȘȖȋȖ
șȓȍȌțȦȡȐȍ ȥȚȕȖșȣ Ȋ % Ȓ ȖȉȡȍȔț ȒȖȓ-Ȋț ȘȈȉȖȚȕȐȒȖȊ:

ǨȏȍȘȉȈȑȌȎȈȕȞȣ 0,25

ǨȘȔȧȕȍ 0,16

ǩȈȠȒȐȘȣ 0,25

ǩȍȓȖȘțșȣ 0,33

ǫȘțȏȐȕȣ 0,08

ǬțȕȋȈȕȍ 0,15

ǰȕȋțȠȐ 0,08

ǲȈȏȈȝȐ 65,5

ǲȈȘȈȒȈȓȗȈȒȐ 0,08

ǲȐȘȋȐȏȣ 3,17

ǲȖȘȍȑȞȣ 1,08

ǲțȘȌȣ 0,25

ǴȖȓȌȖȊȈȕȍ 0,25
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ǵȍȔȞȣ 0,58

ǷȖȓȧȒȐ 0,16

ǴȖȘȌȊȈ 0,08

ǸțșșȒȐȍ 20

ǺȈȚȈȘȣ 1,1

ǺțȘȒȐ 0,08

ǻȏȉȍȒȐ 1,1

ǻȑȋțȘȣ 2,6

ǻȒȘȈȐȕȞȣ 2,8

ЛȤȋȖȚȣ
ǲȖȔȗȈȕȐȧ ȗȘȍȌȖșȚȈȊȓȧȍȚ șȓȍȌțȦȡȐȑ șȖȞȐȈȓȤȕȣȑ ȗȈȒȍȚ șȊȖȐȔ șȖȚȘțȌȕȐȒȈȔ:

• 5 țȘȖȊȕȍȑ ǬȖȉȘȖȊȖȓȤȕȖȋȖ ǴȍȌȐȞȐȕșȒȖȋȖ ǹȚȘȈȝȖȊȈȕȐȧ
• ǳȤȋȖȚȕȖȍ ȗȐȚȈȕȐȍ Ȋ șȗȍȞȐȈȓȤȕȖ ȖȉȖȘțȌȖȊȈȕȕȣȝ șȚȖȓȖȊȣȝ, ș 50% ȒȖȔȗȍȕșȈȞȐȍȑ
ȗȐȚȈȕȐȧ
• ǲȖȘȗȖȘȈȚȐȊȕȈȧ ȔȖȉȐȓȤȕȈȧ șȊȧȏȤ - ȗȘȍȌȖșȚȈȊȓȧȦȚșȧ ȊȣȋȖȌȕȣȍ țșȓȖȊȐȧ ȖȚ
ȖȗȍȘȈȚȖȘȈ șȊȧȏȐ
• ǬȖȗȖȓȕȐȚȍȓȤȕȣȑ ȖȚȗțșȒ Ȍȓȧ Țȍȝ, ț ȒȖȋȖ șȚȈȎ ȘȈȉȖȚȣ Ȋ ȋȘțȗȗȍ ȒȖȔȗȈȕȐȑ șȖșȚȈȊȓȧȍȚ
ȉȖȓȍȍ 3 ȓȍȚ
• ǫȖȌȖȊȣȍ ȈȉȖȕȍȔȍȕȚȣ Ȋ ȜȐȚȕȍș-ȞȍȕȚȘ ȕȈ ȓȤȋȖȚȕȣȝ țșȓȖȊȐȧȝ

ǬȈȕȕȣȑ șȖȞȐȈȓȤȕȣȑ ȗȈȒȍȚ ȗȘȍȌȖșȚȈȊȓȧȍȚșȧ ȊșȍȔ șȖȚȘțȌȕȐȒȈȔ ǲȖȔȗȈȕȐȐ,
ȗȘȐȕȧȚȣȔ ȕȈ țșȓȖȊȐȧȝ ȊȘȍȔȍȕȕȖȑ ȐȓȐ ȕȍȗȖȓȕȖȑ ȏȈȕȧȚȖșȚȐ, ȉȍȏ ȐșȒȓȦȟȍȕȐȧ.

Ǫ 2019 ȋȖȌț ȖȉȡȈȧ ȚȍȒțȟȍșȚȤ ȒȈȌȘȖȊ șȖșȚȈȊȐȓȈ 42%. ǬȖȓȧ țȊȖȓȤȕȍȕȐȑ ȗȖ
ȐȕȐȞȐȈȚȐȊȍ ȒȖȔȗȈȕȐȐ - 22% (ȕȍșȖȖȚȊȍȚșȚȊȐȍ ȏȈȕȐȔȈȍȔȖȑ ȌȖȓȎȕȖșȚȐ, ȕȈȘțȠȍȕȐȍ
ȚȘțȌȖȊȖȑ ȌȐșȞȐȗȓȐȕȣ, ȕȍȕȈȌȓȍȎȈȡȍȍ ȐșȗȖȓȕȍȕȐȍ ȚȘțȌȖȊȣȝ ȖȉȧȏȈȕȕȖșȚȍȑ). ǬȖȓȧ
țȊȖȓȤȕȍȕȐȑ ȗȖ ȐȕȐȞȐȈȚȐȊȍ șȖȚȘțȌȕȐȒȖȊ - 78% (ȕȍțȌȖȊȓȍȚȊȖȘȍȕȕȖșȚȤ țșȓȖȊȐȧȔȐ
ȚȘțȌȈ, ȗȍȘȍȍȏȌ Ȋ ȌȘțȋȖȑ ȋȖȘȖȌ, ȗȍȘȍȝȖȌ ȕȈ ȘȈȉȖȚț ȗȖ ȖșȕȖȊȕȖȑ șȗȍȞȐȈȓȤȕȖșȚȐ Ȑ Ț.Ȍ.).
ǩȖȓȤȠȐȕșȚȊȖ ȚȍȒțȟȍșȚȐ ȒȈȌȘȖȊ ȕȈȉȓȦȌȈȓȖșȤ ȕȈ ȘȈȉȖȟȐȝ ȌȖȓȎȕȖșȚȧȝ.
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7.2. ǯȌȖȘȖȊȤȍ Ȑ ȉȍȏȖȗȈșȕȖșȚȤ ȕȈ ȘȈȉȖȟȍȔ ȔȍșȚȍ

ǯȈ 2019 ȋȖȌ ȕȈ Ȋșȍȝ ȜȐȓȐȈȓȈȝ ȒȖȔȗȈȕȐȐ ȕȍșȟȈșȚȕȣȍ șȓțȟȈȐ ȕȈ ȗȘȖȐȏȊȖȌșȚȊȍ ȕȍ
ȏȈȜȐȒșȐȘȖȊȈȕȣ. Ǫșȍ șȓțȟȈȐ ȚȘȈȊȔȈȚȐȏȔȈ ȜȐȒșȐȘțȦȚșȧ Ȋ ȎțȘȕȈȓȍ «ǸȍȋȐșȚȘȈȞȐȐ
ȕȍșȟȈșȚȕȣȝ șȓțȟȈȍȊ».
ǹȖȋȓȈșȕȖ ȏȈȒȖȕȖȌȈȚȍȓȤșȚȊȈ Ǹǲ, Ȋ 2016 ȋȖȌț ȗȘȖȊȍȌȍȕȈ ǨȚȚȍșȚȈȞȐȧ ȘȈȉȖȟȐȝ ȔȍșȚ ȊȖ
Ȋșȍȝ ȜȐȓȐȈȓȈȝ, ȗȖ ȘȍȏțȓȤȚȈȚȈȔ ȒȖȚȖȘȖȋȖ ȖȗȘȍȌȍȓȍȕȣ ȘȈȉȖȟȐȍ ȔȍșȚȈ ș ȗȖȊȣȠȍȕȕȖȑ
ȖȗȈșȕȖșȚȤȦ Ȑ ȌȈȕȣ ȘȍȒȖȔȍȕȌȈȞȐȐ ȗȖ țȓțȟȠȍȕȐȦ țșȓȖȊȐȧ ȚȘțȌȈ. ǹȖȋȓȈșȕȖ
ǷȘȈȊȐȓȈȔ, ȥȚȐȔ ȓȐȞȈȔ ȊȣȌȈȦȚșȧ ȔȖȓȖȒȖ Ȑ ȗȘȐȒȈȏȖȔ ǸțȒȖȊȖȌșȚȊȈ ȌȖȉȈȊȓȍȕȣ
ȌȖȗȖȓȕȐȚȍȓȤȕȣȍ ȌȕȐ Ȓ ȚȘțȌȖȊȖȔț ȖȚȗțșȒț.
ǷȍȘșȖȕȈȓ ȒȈȎȌȣȑ ȋȖȌ ȗȘȖȝȖȌȐȚ ȖȉȧȏȈȚȍȓȤȕȣȍ ȔȍȌȐȞȐȕșȒȐȍ ȖșȔȖȚȘȣ, Ȍȓȧ
ȊȣȧȊȓȍȕȐȧ ȗȘȖȜȍșșȐȖȕȈȓȤȕȣȝ ȉȖȓȍȏȕȍȑ.
ǯȈ 2019 ȋȖȌ șȓțȟȈȐ ȊȖȏȋȖȘȈȕȐȧ Ȋ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȣȝ ȗȓȖȡȈȌȒȈȝ ȕȍ ȏȈȜȐȒșȐȘȖȊȈȕȣ.
ǸȍȋțȓȧȘȕȖ ȗȘȖȊȖȌȧȚșȧ ȚȘȍȕȐȕȋȐ ȗȖ ǩȐǶǺ Ȑ ȗȖȎȈȘȕȖȑ ȉȍȏȖȗȈșȕȖșȚȐ. Ǫ ȜȐȓȐȈȓȈȝ
ǨȒșȍȕȋȐȘ Ȑ ǲȖșȔȐș țșȚȈȕȖȊȓȍȕȣ șȖȊȘȍȔȍȕȕȣȍ șȐșȚȍȔȣ ǨǷǺ (ȈȊȚȖȔȈȚȐȟȍșȒȖȍ
ȗȖȎȈȘȖȚțȠȍȕȐȍ) Ȑ ǨǷǹ (ȈȊȚȖȔȈȚȐȟȍșȒȈȧ ȗȖȎȈȘȕȈȧ șȐȋȕȈȓȐȏȈȞȐȧ). Ǫ ǨȒșȍȕȋȐȘȍ
ȊȖȌȖșȕȈȉȎȍȕȐȍ ǨǷǺ ȈȊȚȖȕȖȔȕȖȍ.

7.3. ǷȖȌȋȖȚȖȊȒȈ Ȑ ȖȉȘȈȏȖȊȈȕȐȍ

ǲȖȔȗȈȕȐȧ țȌȍȓȧȍȚ ȖșȖȉȖȍ ȊȕȐȔȈȕȐȍ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȔț ȘȈȏȊȐȚȐȦ șȊȖȐȝ
șȖȚȘțȌȕȐȒȖȊ. ǶȉțȟȍȕȐȍ Ȋ ȒȖȔȗȈȕȐȐ RG Brands ȗȘȖȊȖȌȐȚșȧ Ȋ 3-ȝ ȜȖȘȔȈȚȈȝ:

1) ȊȕȍȠȕȍȍ ș ȗȘȐȊȓȍȟȍȕȐȍȔ șȚȖȘȖȕȕȐȝ ȚȘȍȕȍȘȖȊ Ȑ ȒȖȕșțȓȤȚȈȕȚȖȊ
2) ȊȕțȚȘȍȕȕȍȍ, Ȋ ȖșȕȖȊȕȖȔ ȕȈ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȣȝ ȗȓȖȡȈȌȒȈȝ Ȑ Ȋ ȚȖȘȋȖȊȣȝ

ȒȖȔȈȕȌȈȝ
3) ȌȐșȚȈȕȞȐȖȕȕȖȍ ȐșȗȖȓȤȏțȦ ȗȓȈȚȜȖȘȔț ș ȋȖȚȖȊȣȔȐ ȥȓȍȒȚȘȖȕȕȣȔȐ ȒțȘșȈȔȐ Ȑ

ȊȐȌȍȖ ȓȍȒȞȐȧȔȐ
ǹȚȈȚȐșȚȐȒȈ ȖȉțȟȍȕȐȧ ȏȈ 2019 ȋȖȌ:
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ǹȘȍȌȕȍȍ ȒȖȓȐȟȍșȚȊȖ ȟȈșȖȊ ȖȉțȟȍȕȐȧ ȕȈ ȖȌȕȖȋȖ ȟȍȓȖȊȍȒȈ – 3,2 ȟȈșȈ

ǷȘȐȔȍȘȕȣȍ ȚȍȔȣ ȖȉțȟȍȕȐȧ:

ǷȘȖȐȏȊȖȌșȚȊȖ:

• ǺȍȝȕȖȓȖȋȐȟȍșȒȈȧ șȝȍȔȈ ȔȖȌțȓȧ Ȑ ȏȈȊȖȌȈ. ǶșȕȖȊȕȣȍ ȒȖȔȗȖȕȍȕȚȣ Ȑ Ȑȝ
ȕȈȏȕȈȟȍȕȐȍ. ǹȐșȚȍȔȈ țȗȘȈȊȓȍȕȐȧ. ǺȍȝȕȐȒȈ ȉȍȏȖȗȈșȕȖșȚȐ.

• ǰȕȜȖȘȔȈȞȐȖȕȕȣȍ Ȑ ȒȖȕșțȓȤȚȈȞȐȖȕȕȣȍ țșȓțȋȐ Ȍȓȧ ȊȣȌțȊȕȖȋȖ ȖȉȖȘțȌȖȊȈȕȐȧ
• ǴȐȒȘȖȉȐȖȓȖȋȐȧ Ȑ ȈȕȈȓȐȏ ȘȐșȒȖȊ Ȑ ȗȘȐȟȐȕ ȊȣȗțșȒȈ ȕȍȒȈȟȍșȚȊȍȕȕȖȑ ȗȘȖȌțȒȞȐȐ
• ǷȘȖȌȊȐȕțȚȣȑ ȒțȘș țȗȘȈȊȓȍȕȐȧ ȉȓȖȒȈȔȐ ȘȖȏȓȐȊȈ
• ǰȕȜȖȘȔȈȞȐȖȕȕȣȍ Ȑ ȒȖȕșțȓȤȚȈȞȐȖȕȕȣȍ țșȓțȋȐ Ȍȓȧ ȔȈȠȐȕ PERFECTA

• ǻȗȘȈȊȓȍȕȐȍ ȗȘȖȍȒȚȈȔȐ
• ǵȈȊȣȒȐ țȗȘȈȊȓȍȕȐȧ ȗȍȘșȖȕȈȓȖȔ

ǴȍȕȍȌȎȍȘȣ Ȑ șȗȍȞȐȈȓȐșȚȣ ǫȖȓȖȊȕȖȋȖ ȖȜȐșȈ (ȔȈȘȒȍȚȐȕȋ, ȜȐȕȈȕșȣ, HR,

ȉțȝȋȈȓȚȍȘȐȧ, ȖȗȍȘȈȞȐȖȕȕȣȑ ȌȍȗȈȘȚȈȔȍȕȚ, ǬǪǲ, IT):

• Digital ȔȈȘȒȍȚȐȕȋ
• ǰȕșȈȑȚ, ȐȕȕȖȊȈȞȐȐ, ȔȈȘȒȍȚȐȕȋ Ȋ ȥȗȖȝț ȐȕȚȍȘȕȍȚȈ
• ǸȍȋȓȈȔȍȕȚȐȘȖȊȈȕȕȣȑ țȟȍȚ Ȋ ȗȘȐȒȓȈȌȕȖȔ ȘȍȠȍȕȐȐ «1ǹ ERP ǻȗȘȈȊȓȍȕȐȍ

ȗȘȍȌȗȘȐȧȚȐȍȔ 2 Ȍȓȧ ǲȈȏȈȝșȚȈȕȈ»
• ǫȓȈȊȕȣȑ ȉțȝȋȈȓȚȍȘ ȒȖȔȔȍȘȟȍșȒȖȑ ȖȘȋȈȕȐȏȈȞȐȐ
• ǷȘȖȜȍșșȐȖȕȈȓȤȕȣȑ ȉțȝȋȈȓȚȍȘ Ǹǲ
• ǻȗȘȈȊȓȍȕȐȍ ȜȐȕȈȕșȖȊȣȔȐ ȘȍșțȘșȈȔȐ
• ǹȐȚțȈȞȐȖȕȕȖȍ ȓȐȌȍȘșȚȊȖ
• ǰȕȌȐȊȐȌțȈȓȤȕȣȍ ȚȘțȌȖȊȣȍ șȗȖȘȣ. ǹȖȋȓȈșȐȚȍȓȤȕȈȧ ȒȖȔȐșșȐȧ. ǵȈȐȉȖȓȍȍ

ȘȈșȗȘȖșȚȘȈȕȍȕȕȣȍ ȖșȕȖȊȈȕȐȧ Ȍȓȧ ȖȉȘȈȡȍȕȐȧ Ȋ șȖȋȓȈșȐȚȍȓȤȕțȦ ȒȖȔȐșșȐȦ.

• ǼȐȕȈȕșȣ Ȍȓȧ ȕȍ ȜȐȕȈȕșȐșȚȖȊ
• ǹȓȐȧȕȐȍ Ȑ ȗȖȋȓȈȡȍȕȐȍ
• ǻȗȘȈȊȓȍȕȐȍ ȘȐșȒȈȔȐ Ȑ ȊȕțȚȘȍȕȕȐȑ ȒȖȕȚȘȖȓȤ

ǶȟȕȖȍ ȖȉțȟȍȕȐȍ ȒȖȓ-ȊȖ țȟȈȡȐȝșȧ ȒȖȓ-ȊȖ ȟȈșȖȊ ȔțȎ Ȏȍȕ
ǫȖȓȖȊȕȖȑ ȖȜȐș 146 2336 48% 52%
ǷȘȖȐȏȊȖȌșȚȊȖ 47 752 88% 12%
ǷȘȖȌȈȎȐ 217 444 86% 14%

ȒȖȓ-ȊȖ țȟȈȡȐȝșȧ ȒȖȓ-ȊȖ ȟȈșȖȊ ȔțȎ Ȏȍȕ
ȌȐșȚȈȕȞȐȖȕȕȖȍ ȖȉțȟȍȕȐȍ 47 284 57% 43%

ȐȚȖȋȖ 457 3816 70% 30%

ǹȚȈȚȐșȚȐȒȈ ȖȉțȟȍȕȐȧ ȏȈ 2019 ȋȖȌ:



ǫȖȌȖȊȖȑ ȖȚȟȍȚ 2019, ǨǶ «RG BRANDS»

22

ǹȖȚȘțȌȕȐȒȐ ȖȚȌȍȓȈ ȗȘȖȌȈȎ:

• ǵȈȊȣȒȐ ȗȍȘȍȋȖȊȖȘȖȊ
• ǻȗȘȈȊȓȍȕȐȍ ȒȖȔȈȕȌȈȔȐ
• ǸȈȉȖȚȈ șțȗȍȘȊȈȑȏȍȘȖȊ Ȋ ȗȖȓȍ
• ǷȘȍȏȍȕȚȈȞȐȖȕȕȣȍ ȕȈȊȣȒȐ

7.4. ǸȈȏȕȖȖȉȘȈȏȐȍ Ȑ ȘȈȊȕȣȍ ȊȖȏȔȖȎȕȖșȚȐ

ǹȓțȟȈȐ ȌȐșȒȘȐȔȐȕȈȞȐȐ ȘȈȉȖȚȕȐȒȖȊ ȒȖȔȗȈȕȐȐ ȕȈ ȗȘȖȚȧȎȍȕȐȐ ȖȚȟȍȚȕȖȋȖ ȋȖȌȈ ȕȍ 
ȕȈȉȓȦȌȈȓȐșȤ.

7.5. ǷȘȈȒȚȐȒȈ ȚȘțȌȖȊȣȝ ȖȚȕȖȠȍȕȐȑ

Ǫ 2019 ȋȖȌț ȏȈ ȕȈȘțȠȍȕȐȍ ȗȘȈȒȚȐȒȐ ȚȘțȌȖȊȣȝ ȖȚȕȖȠȍȕȐȑ ȗȖșȚțȗȐȓȈ 1 ȎȈȓȖȉȈ,
șȊȧȏȈȕȕȈȧ șȖ șȓțȟȈȍȔ ȕȍșȊȖȍȊȘȍȔȍȕȕȖȑ ȊȣȗȓȈȚȣ ȗȖȓȕȖȋȖ ȘȈșȟȍȚȈ ȗȘȐ ȘȈșȚȖȘȎȍȕȐȐ
ȚȘțȌȖȊȖȋȖ ȌȖȋȖȊȖȘȈ. ǶȕȈ ȉȣȓȈ țȘȍȋțȓȐȘȖȊȈȕȈ ȉȍȏ ȗȘȐȔȍȕȍȕȐȧ ȠȚȘȈȜȖȊ.

7.6. ǹȗȖȕșȖȘșȚȊȖ Ȑ ȉȓȈȋȖȚȊȖȘȐȚȍȓȤȕȖșȚȤ

ǻȟȈșȚȐȍ Ȋ ȉȓȈȋȖȚȊȖȘȐȚȍȓȤȕȣȝ Ȑ șȖȞȐȈȓȤȕȣȝ ȗȘȖȍȒȚȈȝ Ȑ ȔȍȘȖȗȘȐȧȚȐȧȝ Ȋ ȖȚȟȍȚȕȖȔ
ȋȖȌț, Ȉ ȚȈȒȎȍ, ȍșȓȐ ȐȔȍȓȖ ȔȍșȚȖ, Ȗȉ ȖȒȈȏȈȕȕȖȑ șȗȖȕșȖȘșȒȖȑ ȗȖȌȌȍȘȎȒȍ

Ǫ ȟȍșȚȤ șȊȖȍȋȖ 25-ȓȍȚȐȧ Ȋ 2019 ȋȖȌț ȕȈȠȈ ȒȖȔȗȈȕȐȧ ȘȍȈȓȐȏȖȊȈȓȈ
ȉȓȈȋȖȚȊȖȘȐȚȍȓȤȕȣȑ ȗȘȖȍȒȚ «ǸȍșȗțȉȓȐȒȈ 5 ȏȊȍȏȌ». ǪȔȍșȚȍ ș ȒȖȔȈȕȌȖȑ ȓȐȌȍȘȖȊ Ȕȣ
țȟȈșȚȊȖȊȈȓȐ Ȋ ȏȕȈȟȐȔȣȝ ȗȘȖȍȒȚȈȝ ȗȖ ȗȧȚȐ ȕȈȗȘȈȊȓȍȕȐȧȔ: ȏȌȖȘȖȊȤȍ, șȗȖȘȚ,
ȖȉȘȈȏȖȊȈȕȐȍ, ȒțȓȤȚțȘȈ Ȑ ȊȖȓȖȕȚȍȘșȚȊȖ.

ǪȖȚ ȕȍȒȖȚȖȘȣȍ Ȑȏ ȕȐȝ:

✓ ǯǬǶǸǶǪȄǭ:

• ǬȖȕȖȘșȚȊȖ – ȉȖȓȤȠȖȑ ȗȘȖȍȒȚ ȗȖ șȌȈȟȐ ȒȘȖȊȐ șȖȊȔȍșȚȕȖ ș ǫȖȘȖȌșȒȐȔ ȞȍȕȚȘȖȔ
ȗȍȘȍȓȐȊȈȕȐȧ ȒȘȖȊȐ. ǺȈȒȎȍ Ȓ ȕȈȔ ȗȖȌȒȓȦȟȐȓȐșȤ ȕȈȠȐ ȒȖȓȓȍȋȐ Ȑȏ ǲȣȘȋȣȏșȚȈȕȈ.

• «ǵȈ ȒȘȣȓȤȧȝ ȚȊȖȘȟȍșȚȊȈ», «ǬȈȊȈȑ ȕȈȘȐșțȍȔ șȒȈȏȒț» - șȚțȌȐȧ ȗȖ ȗȘȖȊȍȌȍȕȐȦ ȈȘȚ-
ȚȍȘȈȗȐȐ

✓ ǹǷǶǸǺ:

• «ШȈȝȔȈȚȣ Ȍȓȧ Ȋșȍȝ» - ȗȖȌȌȍȘȎȒȈ Ȧȕȣȝ ȠȈȝȔȈȚȐșȚȖȊ ȕȈ ǲțȉȖȒ ǷȘȍȏȐȌȍȕȚȈ
ǲȣȘȋȣȏșȒȖȑ ǸȍșȗțȉȓȐȒȐ

• ǷȖȌȌȍȘȎȒȈ ȔȖȓȖȌȣȝ șȗȖȘȚșȔȍȕȖȊ: ǩȈȚȣȘȈ ǬȎțȒȍȔȉȈȍȊȈ, ǮȈȓȋȈșȈ ǮțȔȈȋțȓȖȊȈ,
ǹȍȘȋȍȧ ǴȖȘȖȏȖȊȈ, ǹȍȘȋȍȧ ǯȈșȐȔȖȊȐȟȈ, ǹȈȓȚȈȕȈȚ ǲȈȏȣȉȈȍȊȖȑ

• «ǵǨǪǹǺǸǭǿǻ ǴǭǿǺǭ» - șȖȊȔȍșȚȕȖ ș ȜȖȕȌȖȔ «ǩȈțȘȎȈȕ» 1-ȑ ȟȍȔȗȐȖȕȈȚ
ǲȈȏȈȝșȚȈȕȈ ȗȖ ȜțȚȉȖȓț șȘȍȌȐ ȊȖșȗȐȚȈȕȕȐȒȖȊ ȌȍȚșȒȐȝ ȌȖȔȖȊ Ȑ ȠȒȖȓ-ȐȕȚȍȘȕȈȚȖȊ
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• «ǨțȓȈȌȈғȣ șȗȖȘȚ» - ȗȖȌȌȍȘȎȒȈ ȌȊȖȘȖȊȖȋȖ șȗȖȘȚȈ Ȍȓȧ ȌȍȚȍȑ
✓ ǲǻǳȄǺǻǸǨ:

• ǩȓȈȋȖȚȊȖȘȐȚȍȓȤȕȣȑ șȗȍȒȚȈȒȓȤ «ǷȖ Țț șȚȖȘȖȕț ȔțȏȣȒȐ»
• «ǲȘȣȠȒȈ ȌȖȉȘȈ» A’SU – ȟȈșȚȤ șȘȍȌșȚȊ țȝȖȌȧȚ ȕȈ ȉȓȈȋȖȚȊȖȘȐȚȍȓȤȕȖșȚȤ
✓ ǪǶǳǶǵǺǭǸǹǺǪǶ:

• «ШȒȖȓȈ» - ȗȖȔȖȡȤ Ȋ ȗȘȖȊȍȌȍȕȐȐ ȘȍȔȖȕȚȈ șȘȍȌȕȍȑ ȠȒȖȓȣ șȍȓȈ ǰșȈȍȊȖ
• ǨȘȣș – șȗȖȕșȖȘșȒȈȧ ȗȖȔȖȡȤ ȗȖșȚȘȈȌȈȊȠȐȔ
✓ ǶǩǸǨǯǶǪǨǵǰǭ:

• «IQanat» - ȗȖȔȖȡȤ Ȋ ȗȘȖȊȍȌȍȕȐȐ ȖȓȐȔȗȐȈȌ ȠȒȖȓȤȕȐȒȖȊ Ȋ ǨȒȔȖȓȐȕșȒȖȑ ȖȉȓȈșȚȐ
• «We-art» - ȚȊȖȘȟȍșȒȈȧ ȗȓȖȡȈȌȒȈ Ȍȓȧ ȗȘȖȊȍȌȍȕȐȧ ȚȍȔȈȚȐȟȍșȒȖȋȖ ȖȉțȟȍȕȐȧ

ȔȖȓȖȌȍȎȐ
• ǿȈșȚȕȣȑ ȜȖȕȌ «Just Support» - ȖȉțȟȍȕȐȍ ȗșȐȝȖȓȖȋȖȊ Ȋ ȠȒȖȓȈȝ ȗȖ ȗȘȖȋȘȈȔȔȈȔ

ȘȈȉȖȚȣ șȖ ȠȒȖȓȤȕȐȒȈȔȐ ȗȘȖȚȐȊ șțȐȞȐȌȈ
✓ Ǫ ȐȦȓȍ 2019 ȋ. ǲȖȔȗȈȕȐȧ ȊȣșȚțȗȐȓȈ șȗȖȕșȖȘȖȔ ȖȉȡȍȘȍșȗțȉȓȐȒȈȕșȒȖȑ
ȥȒȖȓȖȋȐȟȍșȒȖȑ ȈȒȞȐȐ #Birge #TazaQazaqstan, ȐȕȐȞȐȐȘȖȊȈȕȕȖȑ ǷȘȍȔȤȍȘ-
ǴȐȕȐșȚȘȖȔ Ǹǲ ǨșȒȈȘȖȔ ǴȈȔȐȕȣȔ, ȗȖ țȉȖȘȒȍ ȚȍȘȘȐȚȖȘȐȐ ȗȓȈȚȖ ǲȖȒ-ǮȈȑȓȈț,
ȖȉȍșȗȍȟȐȊ ȊȖȓȖȕȚȍȘȖȊ ȊȖȌȖȑ, ȟȈȍȔ Ȑ ȗȘȖȝȓȈȌȐȚȍȓȤȕȣȔȐ ȕȈȗȐȚȒȈȔȐ.

7.7. ǷȘȖȚȐȊȖȌȍȑșȚȊȐȍ ȒȖȘȘțȗȞȐȐ

Ǫ 2019 ȋȖȌț Ȋ ȒȖȔȗȈȕȐȐ ȉȣȓ ȊȊȍȌȍȕ Ȋ ȌȍȑșȚȊȐȍ ǲȖȌȍȒș ǪȍȌȍȕȐȧ ǩȐȏȕȍșȈ, ȒȖȚȖȘȣȑ
țȒȈȏȈȓ ȕȈ ȕȍȌȖȗțșȚȐȔȖșȚȤ ȒȖȘȘțȗȞȐȐ Ȋ ȊȐȌȍ ȊȏȧȚȖȟȕȐȟȍșȚȊȈ, ȗȘȐȕȧȚȐȧ ȐȓȐ ȊȣȌȈȟț
ȗȖȌȈȘȒȖȊ ȐȓȐ ȖȗȓȈȟȍȕȕȣȝ țșȓțȋ. ǲȖȌȍȒșȖȔ țșȚȈȕȖȊȓȍȕȣ ȚȘȍȉȖȊȈȕȐȧ Ȋ ȖȚȕȖȠȍȕȐȐ
ȗȘȖȧȊȓȍȕȐȑ ȒȖȘȘțȗȞȐȐ, ȒȖȚȖȘȣȍ șȖȖȚȊȍȚșȚȊțȦȚ ȗȘȈȒȚȐȒȍ, ȗȘȐȕȧȚȖȑ Ȋ ȒȘțȗȕȣȝ
ȔȍȎȌțȕȈȘȖȌȕȣȝ ȒȖȔȗȈȕȐȧȝ. ǲȘȖȔȍ ȥȚȖȋȖ, ǲȖȌȍȒșȖȔ ȊȊȍȌȍȕȣ Ȋ ȌȍȑșȚȊȐȍ ȗȖȓȖȎȍȕȐȧ
Ȗ ȒȖȕȜȓȐȒȚȍ ȐȕȚȍȘȍșȖȊ, ȒȖȚȖȘȣȑ ȔȖȎȍȚ ȊȖȏȕȐȒȕțȚȤ ț șȖȚȘțȌȕȐȒȖȊ ȒȖȔȗȈȕȐȐ. Ǻ. ȍ.
șȐȚțȈȞȐȑ, ȒȖȋȌȈ ȓȐȟȕȈȧ ȌȍȧȚȍȓȤȕȖșȚȤ ȐȓȐ ȊȏȈȐȔȖȖȚȕȖȠȍȕȐȧ șȖȚȘțȌȕȐȒȈ ȒȖȔȗȈȕȐȐ
ȊȓȐȧȦȚ ȕȈ ȍȋȖ/ȍȍ șȗȖșȖȉȕȖșȚȤ ȌȍȑșȚȊȖȊȈȚȤ Ȋ ȓțȟȠȐȝ ȐȕȚȍȘȍșȈȝ ȒȖȔȗȈȕȐȐ. ǷȘȐ ȥȚȖȔ
ȉȣȓȐ ȖȗȘȍȌȍȓȍȕȣ șȜȍȘȣ, Ȋ ȒȖȚȖȘȣȝ ȊȖȏȔȖȎȕȖ ȗȖȧȊȓȍȕȐȍ ȒȖȕȜȓȐȒȚȈ ȐȕȚȍȘȍșȖȊ,
țșȚȈȕȖȊȓȍȕȈ ȍȎȍȋȖȌȕȈȧ ȗȘȖȞȍȌțȘȈ ȍȋȖ ȌȍȒȓȈȘȐȘȖȊȈȕȐȧ, Ȉ ȚȈȒȎȍ ȥșȒȈȓȈȞȐȐ ȊȖȗȘȖșȖȊ
ș ȕȐȔ șȊȧȏȈȕȕȣȝ. ǲȖȌȍȒș ǪȍȌȍȕȐȧ ǩȐȏȕȍșȈ ȉȣȓ ȊȕȍȌȘȍȕ Ȋ ȌȍȑșȚȊȐȍ ș
ȐȕȜȖȘȔȐȘȖȊȈȕȐȍȔ Ȋșȍȝ șȖȚȘțȌȕȐȒȖȊ ȒȖȔȗȈȕȐȐ (1197 ȟȍȓȖȊȍȒ).

ǺȈȒȎȍ, Ȋ 2019 ȋȖȌț ȉȣȓȈ ȊȊȍȌȍȕȈ Ȋ ȌȍȑșȚȊȐȍ ȗȖȓȐȚȐȒȈ ȗȖ ȗȘȖȚȐȊȖȌȍȑșȚȊȐȦ
ȓȍȋȈȓȐȏȈȞȐȐ ȌȖȝȖȌȖȊ, ȗȖȓțȟȍȕȕȣȝ ȗȘȍșȚțȗȕȣȔ ȗțȚȍȔ, ȜȐȕȈȕșȐȘȖȊȈȕȐȦ
ȚȍȘȘȖȘȐȏȔȈ, ȔȖȠȍȕȕȐȟȍșȚȊț Ȑ ȒȖȘȘțȗȞȐȐ.
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• ǹȖȋȓȈșȕȖ ȗȖȓȖȎȍȕȐȧȔ ȥȚȖȑ ȗȖȓȐȚȐȒȐ, țșȚȈȕȖȊȓȍȕȣ ȟȍȚȒȐȍ ȚȘȍȉȖȊȈȕȐȧ Ȑ ȌȈȕȣ
țȕȐȊȍȘșȈȓȤȕȣȍ ȘȍȒȖȔȍȕȌȈȞȐȐ ȗȖ ȗȘȍȌȖȚȊȘȈȡȍȕȐȦ, ȊȣȧȊȓȍȕȐȦ, țȊȍȌȖȔȓȍȕȐȦ Ȗ
ȗȖȊȍȌȍȕȐȐ, ȒȖȚȖȘȖȍ ȕȍ șȖȖȚȊȍȚșȚȊțȍȚ ȗȘȐȔȍȕȐȔȖȔț ȏȈȒȖȕȖȌȈȚȍȓȤșȚȊț Ȑ ȕȖȘȔȈȔ
ȗȖ ȉȖȘȤȉȍ ș ȒȖȘȘțȗȞȐȍȑ Ȑ ȔȖȠȍȕȕȐȟȍșȚȊȖȔ. ǷȖȓȐȚȐȒȈ ȉȣȓȈ ȌȖȊȍȌȍȕȈ ȌȖ șȊȍȌȍȕȐȧ
Ȋșȍȝ șȖȚȘțȌȕȐȒȖȊ ȒȖȔȗȈȕȐȐ (1197 ȟȍȓȖȊȍȒ). ǹȖȋȓȈșȕȖ ǷȖȓȐȚȐȒȍ, Ȋ ȚȍȟȍȕȐȍ 2019
ȋȖȌț ȉȣȓȐ ȗȘȖȊȍȌȍȕȣ ȗȘȖȊȍȘȒȐ 35 ȗȖȚȍȕȞȐȈȓȤȕȣȝ ȗȖșȚȈȊȡȐȒȖȊ. ǰȏ ȕȐȝ ȉȣȓ ȌȈȕ
ȖȚȒȈȏ Ȋ șȖȚȘțȌȕȐȟȍșȚȊȍ 2 ȒȖȔȗȈȕȐȧȔ ȗȖ ȗȘȐȟȐȕȍ ȜȈȒȚȖȊ Ȑȝ ȕȍȌȖȉȘȖșȖȊȍșȚȕȖȋȖ
ȊȍȌȍȕȐȧ ȉȐȏȕȍșȈ.

ǷȖ ȘȍȏțȓȤȚȈȚȈȔ ȖȚȟȍȚȕȖȋȖ ȗȍȘȐȖȌȈ șȘȍȌȐ șȖȚȘțȌȕȐȒȖȊ ȒȖȔȗȈȕȐȐ ȕȍ ȉȣȓȖ
ȏȈȜȐȒșȐȘȖȊȈȕȖ ȜȈȒȚȖȊ țȟȈșȚȐȧ Ȋ ȒȖȘȘțȗȞȐȐ.

VIII. ȅǲǶǳǶǫǰǿǵǶǹǺȄ

8.1. ǻȗȘȈȊȓȍȕȐȍ ȖȚȝȖȌȈȔȐ

ǵȈ ȚȘȍȝ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȣȝ ȗȓȖȡȈȌȒȈȝ RG Brands ȊȊȍȌȍȕȈ șȐșȚȍȔȈ ȘȈȏȌȍȓȤȕȖȋȖ
șȉȖȘȈ ȖȚȝȖȌȖȊ. ǪȐȌȣ ȖȚȝȖȌȖȊ, ȒȖȚȖȘȣȍ ȖȗȘȍȌȍȓȍȕȣ ȒȈȒ ȕȍȗȘȐȍȔȓȍȔȣȍ Ȍȓȧ ȗȍȘȍȌȈȟȐ
ȕȈ ȗȖȓȐȋȖȕ ȥȒȖȓȖȋȐȟȍșȒȐȔ ȏȈȒȖȕȖȌȈȚȍȓȤșȚȊȖȔ Ǹǲ, ȊȘȍȔȍȕȕȖ șȒȓȈȌȐȘțȦȚșȧ ȕȈ
ȚȍȘȘȐȚȖȘȐȐ ȗȘȍȌȗȘȐȧȚȐȧ, Ȉ ȏȈȚȍȔ ȊȣȊȖȏȧȚșȧ ȕȈ ȖșȕȖȊȈȕȐȐ ȌȖȋȖȊȖȘȈ ȕȈ ȊȚȖȘȐȟȕțȦ
ȗȍȘȍȘȈȉȖȚȒț șȚȖȘȖȕȕȐȔȐ ȖȘȋȈȕȐȏȈȞȐȧȔȐ.
ǺȊȍȘȌȣȍ ȉȣȚȖȊȣȍ ȖȚȝȖȌȣ, ȖȉȘȈȏțȦȡȐȍșȧ Ȋ ȘȍȏțȓȤȚȈȚȍ ȎȐȏȕȍȌȍȧȚȍȓȤȕȖșȚȐ
ȗȍȘșȖȕȈȓȈ, ȍȎȍȌȕȍȊȕȖ țȌȈȓȧȦȚșȧ ș ȚȍȘȘȐȚȖȘȐȐ Ȑ ȗȍȘȍȌȈȦȚșȧ ȕȈ ȋȖȘȖȌșȒȖȑ ȗȖȓȐȋȖȕ.

ǺǩǶ, Ȓțȉ.Ȕ. ǲȈȘȚȖȕ, Ȓȋ ǶȗȓȈȚȈ, Țȍȕȋȍ 
ǻȚȐȓȐȏȈȞȐȧ,

ȗȈȓȓȍȚ ǶȗȓȈȚȈ, Țȍȕȋȍ 

3 061,00 155 497,00 2 638 054,00 326,00 573 760,00 

ǬȈȕȕȣȍ ȗȖ ȊȣȊȖȏț Ȑ țȚȐȓȐȏȈȞȐȐ ȖȚȝȖȌȖȊ ȗȖ ȜȐȓȐȈȓț ǨȒșȍȕȋȐȘ, 2019 ȋ.

ǬȈȕȕȣȍ ȗȖ ȊȣȊȖȏț Ȑ țȚȐȓȐȏȈȞȐȐ ȖȚȝȖȌȖȊ ȗȖ ȜȐȓȐȈȓț ǲȖșȔȐș, 2019 ȋ.

ǺǩǶ, Ȓțȉ.Ȕ. ǲȈȘȚȖȕ, Ȓȋ 
ǻȚȐȓȐȏȈȞȐȧ,

ȗȈȓȓȍȚ ǶȗȓȈȚȈ, Țȍȕȋȍ 

975,00 64,86 91,8 Ǵ3                      110 160 
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8.2. ǪȖȌȖȗȖȚȘȍȉȓȍȕȐȍ

ǪȕȍȗȓȈȕȖȊȖȋȖ șȉȘȖșȈ șȚȖȟȕȣȝ ȊȖȌ Ȋ 2019 ȋȖȌț ȕȍ ȗȘȖȐȏȊȖȌȐȓȖșȤ. ǶȉȡȐȑ ȖȉȢȍȔ
ȊȖȌȖȗȖȚȘȍȉȓȍȕȐȧ șȖșȚȈȊȐȓȖ – 371 306 Ȓțȉ. Ȕ. ǶȉȡȐȑ ȖȉȢȍȔ șȚȖȟȕȣȝ ȊȖȌ Ȋ 2019 ȋȖȌț
șȖșȚȈȊȐȓ 319 037 Ȓțȉ. Ȕ. ǪȖȌȖȖȚȊȍȌȍȕȐȍ ȖșțȡȍșȚȊȓȧȍȚșȧ Ȋ ȋȖȘȖȌșȒțȦ ȒȈȕȈȓȐȏȈȞȐȦ
ȋ. ǨȓȔȈȚȣ, ȋ. ǲȖșȚȈȕȈȑ Ȑ ǲȈȘȈșȈȑșȒȖȋȖ ȘȈȑȖȕȈ ȕȈ ȖșȕȖȊȈȕȐȐ ȌȖȋȖȊȖȘȈ. ǹȉȘȖșȣ Ȋ
ȗȖȊȍȘȝȕȖșȚȕȣȍ ȐșȚȖȟȕȐȒȐ ȕȍ ȖșțȡȍșȚȊȓȧȦȚșȧ. ǹȗȍȞȐȈȓȐȏȐȘȖȊȈȕȕȈȧ ȒȖȔȗȈȕȐȧ ȕȈ
ȖșȕȖȊȈȕȐȐ ȌȖȋȖȊȖȘȈ ȍȎȍȋȖȌȕȖ ȗȘȖȊȖȌȐȚ ȏȈȔȍȘȣ ȕȈ ȕȈȓȐȟȐȍ ȗȘȍȊȣȠȍȕȐȑ ȊȘȍȌȕȣȝ
ȊȍȡȍșȚȊ Ȋ șȚȖȟȕȣȝ ȊȖȌȈȝ.
ǹȖȋȓȈșȕȖ ȗȘȖȚȖȒȖȓȖȊ, ȏȈȔȍȘȖȊ ȗȘȍȊȣȠȍȕȐȑ ȊȘȍȌȕȣȝ ȊȍȡȍșȚȊ Ȋ șȚȖȟȕȖȑ ȊȖȌȍ
ȗȘȍȌȗȘȐȧȚȐȧ ȕȍ ȊȣȧȊȓȍȕȖ.

8.3. ȅȕȍȘȋȖȗȖȚȘȍȉȓȍȕȐȍ Ȑ ȥȕȍȘȋȖȥȜȜȍȒȚȐȊȕȖșȚȤ

Ǫ 2019 ȋȖȌț ȖȉȢȍȔ ȗȖȚȘȍȉȓȍȕȐȧ ȥȓȍȒȚȘȖȥȕȍȘȋȐȐ șȖșȚȈȊȓȧȓ – 24 941 774 ȒǪȚ.

ǴȍȘȖȗȘȐȧȚȐȧ ȗȖ ȥȕȍȘȋȖȥȜȜȍȒȚȐȊȕȖșȚȐ, ȒȖȚȖȘȣȍ ȗȘȖȊȖȌȐȚșȧ ȒȖȔȗȈȕȐȍȑ: ȏȈȔȍȕȈ
ȓȈȔȗ ȕȈȒȈȓȐȊȈȕȐȧ ȕȈ șȊȍȚȖȌȐȖȌȕȣȍ, ȏȈȔȍȕȈ ȓȦȔȐȕȍșȞȍȕȚȕȣȝ ȓȈȔȗ ȕȈ
șȊȍȚȖȌȐȖȌȕȣȍ, ȒȖȕȚȘȖȓȤ ȘȈȉȖȟȐȝ ȘȍȎȐȔȖȊ Ȑ șȘȖȒȖȊ ȗȖȊȍȘȒȐ ȗȘȐȉȖȘȖȊ țȟȍȚȈ
ȥȓȍȒȚȘȐȟȍșȒȖȑ ȥȕȍȘȋȐȐ, ȐșȗȖȓȤȏȖȊȈȕȐȍ șȐșȚȍȔ ȟȈșȚȖȚȕȖȋȖ ȘȍȋțȓȐȘȖȊȈȕȐȧ Ȋ
ȗȘȐȊȖȌȈȝ ȥȓȍȒȚȘȖȌȊȐȋȈȚȍȓȍȑ Ȋ șȐșȚȍȔȈȝ ȊȍȕȚȐȓȧȞȐȐ ȕȈ ȕȈșȖșȕȣȝ șȚȈȕȞȐȧȝ Ȑ ȌȘțȋȐȝ
ȖȉȢȍȒȚȈȝ ș ȗȍȘȍȔȍȕȕȖȑ ȕȈȋȘțȏȒȖȑ, ȗȘȖȔȣȊȒȈ șȚȖȧȒȖȊ Ȑ ȚȘțȉȖȗȘȖȊȖȌȖȊ șȐșȚȍȔȣ
ȖȚȖȗȓȍȕȐȧ, ȘȍȔȖȕȚ ȚȍȗȓȖȊȖȑ ȐȏȖȓȧȞȐȐ ȚȘțȉȖȗȘȖȊȖȌȖȊ șȐșȚȍȔȣ ȖȚȖȗȓȍȕȐȧ, ȏȈȔȍȕȈ
ȚȘțȉȖȗȘȖȊȖȌȖȊ Ȑ ȈȘȔȈȚțȘȣ șȐșȚȍȔȣ ȖȚȖȗȓȍȕȐȧ, țșȚȘȈȕȍȕȐȍ ȔȖșȚȐȒȖȊ ȝȖȓȖȌȈ Ȋ
șȚȍȕȈȝ Ȑ Ȋ ȗȘȐȔȣȒȈȕȐȧȝ ȖȒȖȕȕȣȝ ȗȍȘȍȗȓёȚȖȊ, ȊȣȉȖȘ ȖȗȚȐȔȈȓȤȕȖȋȖ ȚȈȘȐȜȈ ȕȈ
ȗȍȘȍȌȈȟț ȥȓȍȒȚȘȖȥȕȍȘȋȐȐ, ȒȖȕȚȘȖȓȤ ȘȈȉȖȟȐȝ ȘȍȎȐȔȖȊ Ȑ șȘȖȒȖȊ ȗȘȖȊȍȌȍȕȐȧ ǺǶ
ȗȈȘȖȊȣȝ ȒȖȚȓȖȊ ȘȈȉȖȚȈȦȡȐȝ ȕȈ ȗȘȐȘȖȌȕȖȔ ȋȈȏȍ.

8.4. ǨȊȈȘȐȑȕȣȍ Ȑ ȕȍȘȍȋțȓȧȘȕȣȍ șȉȘȖșȣ ȏȈȋȘȧȏȕȧȦȡȐȝ
ȊȍȡȍșȚȊ

Ǫ 2019 ȋȖȌț ȈȊȈȘȐȑȕȣȝ Ȑ ȕȍȘȍȋțȓȧȘȕȣȝ șȉȘȖșȖȊ ȏȈȋȘȧȏȕȧȦȡȐȝ ȊȍȡȍșȚȊ ȕȍ
ȖșțȡȍșȚȊȓȧȓȈșȤ.

8.5. ǹȉȘȖșȣ șȚȖȟȕȣȝ ȊȖȌ

ǪȍșȤ ȖȉȢȍȔ șȚȖȟȕȣȝ ȊȖȌ, șȖȋȓȈșȕȖ ȌȖȋȖȊȖȘț, șȉȘȈșȣȊȈȍȚșȧ Ȋ ȋȖȘȖȌșȒțȦ
ȒȈȕȈȓȐȏȈȞȐȦ. ǭȎȍȋȖȌȕȖ ȗȘȖȊȖȌȐȚșȧ ȔȖȕȐȚȖȘȐȕȋ ȒȈȟȍșȚȊȍȕȕȖȋȖ șȖșȚȈȊȈ
ȗȘȖȐȏȊȖȌșȚȊȍȕȕȣȝ șȚȖȟȕȣȝ ȊȖȌ șȚȖȘȖȕȕȍȑ ȖȘȋȈȕȐȏȈȞȐȍȑ. ǬȈȕȕȣȑ ȔȖȔȍȕȚ
ȗȘȍȊȣȠȍȕȐȍ ȥȒȖȓȖȋȐȟȍșȒȐȝ ȕȖȘȔȈȚȐȊȖȊ ȕȍ ȏȈȜȐȒșȐȘȖȊȈȕȣ.
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8.6. ǶȝȘȈȕȈ ȖȒȘțȎȈȦȡȍȑ șȘȍȌȣ

Ǫ 2019 ȋȖȌț ȖȉȡȐȍ ȏȈȚȘȈȚȣ ȏȈ ȥȔȐșșȐȦ Ȋ ȖȒȘțȎȈȦȡțȦ șȘȍȌț șȖșȚȈȊȐȓȐ – 784 260
Țȍȕȋȍ. ǶȉȡȐȍ ȏȈȚȘȈȚȣ ȗȖ ȒȖȔȗȈȕȐȐ ȕȈ ȊȣȊȖȏ ȖȚȝȖȌȖȊ șȖșȚȈȊȐȓȐ – 3 654 074 Țȍȕȋȍ.
ǸȈșȝȖȌȣ ȕȈ ȖȏȍȓȍȕȍȕȐȍ Ȑ ȗȖȓȐȊ ȏȍȓȍȕȣȝ ȕȈșȈȎȌȍȕȐȐ – 1 245 340 Țȍȕȋȍ. ǸȈșȝȖȌȣ ȗȖ
ȓȐȒȊȐȌȈȞȐȐ ȗȖșȓȍȌșȚȊȐȐ ȥȒȖȓȖȋȐȟȍșȒȐȝ ǿǹ ȖȚșțȚșȚȊțȦȚ.
ǭȎȍȒȊȈȘȚȈȓȤȕȖ ȗȘȖȊȖȌȧȚșȧ ǰȕșȚȘțȔȍȕȚȈȓȤȕȣȍ ȏȈȔȍȘȣ ȔȖȕȐȚȖȘȐȕȋȖȊȣȝ ȚȖȟȍȒ
ȗȘȖȐȏȊȖȌșȚȊȈ șȚȖȘȖȕȕȍȑ ȖȘȋȈȕȐȏȈȞȐȍȑ.

8.7. ǩȐȖȓȖȋȐȟȍșȒȖȍ ȘȈȏȕȖȖȉȘȈȏȐȍ

ǺȍȘȘȐȚȖȘȐȧ ȗȘȍȌȗȘȐȧȚȐȧ ȘȈșȗȖȓȖȎȍȕȈ Ȋ ǲȈȘȈșȈȑșȒȖȔ ȘȈȑȖȕȍ ǨȓȔȈȚȐȕșȒȖȑ ȖȉȓȈșȚȐ
ȏȈȗȈȌȕȍȍ ȗȖșȍȓȒȈ ǨȒșȍȕȋȐȘ Ȋ ǨșșȖȞȐȈȞȐȐ ȒȘȍșȚȤȧȕșȒȐȝ ȝȖȏȧȑșȚȊ «ǮȍȚȣșț». ǹȖ Ȋșȍȝ
șȚȖȘȖȕ ȗȘȍȌȗȘȐȧȚȐȍ ȋȘȈȕȐȟȐȚ ș ȏȍȔȓȧȔȐ ǨșșȖȞȐȈȞȐȐ ȒȘȍșȚȤȧȕșȒȐȝ ȝȖȏȧȑșȚȊ
«ǮȍȚȣșț». ǮȐȓȈȧ ȏȖȕȈ Ȋ ȕȍȗȖșȘȍȌșȚȊȍȕȕȖȑ ȉȓȐȏȖșȚȐ ȖȚșțȚșȚȊțȍȚ, ȉȓȐȎȈȑȠȐȑ
ȗȖșȍȓȖȒ ǨȒșȍȕȋȐȘ ȘȈșȗȖȓȖȎȍȕ ș ȊȖșȚȖȟȕȖȑ șȚȖȘȖȕȣ ȕȈ ȘȈșșȚȖȧȕȐȐ ȉȖȓȍȍ 1 ȒȔ.
ǳȍȟȍȉȕȣȍ țȟȘȍȎȌȍȕȐȧ, șȈȕȐȚȈȘȕȖ-ȖȝȘȈȕȕȣȍ ȏȖȕȣ ȒțȘȖȘȚȖȊ Ȑ ȌȖȔȖȊ ȖȚȌȣȝȈ,
ȊȖȌȖȍȔȣ Ȑ șȍȓȤșȒȖȝȖȏȧȑșȚȊȍȕȕȣȍ țȋȖȌȤȧ Ȋ ȕȍȗȖșȘȍȌșȚȊȍȕȕȖȑ ȉȓȐȏȖșȚȐ ȖȚ
ȗȘȖȔȗȓȖȡȈȌȒȐ ȖȚșțȚșȚȊțȦȚ. ǸȍȓȤȍȜ ȗȓȖȡȈȌȒȐ ȘȖȊȕȣȑ, șȖ șȓȈȉȣȔ țȒȓȖȕȖȔ Ȋ
șȍȊȍȘȕȖȔ ȕȈȗȘȈȊȓȍȕȐȐ.
ǺȍȘȘȐȚȖȘȐȧ ȗȘȍȌȗȘȐȧȚȐȧ ȘȈșȗȖȓȖȎȍȕȈ Ȋ ȚȍȝȕȖȋȍȕȕȖ-ȖșȊȖȍȕȕȖȑ ȏȖȕȍ ǲȈȘȈșȈȑșȒȖȋȖ
ȘȈȑȖȕȈ. Ǫ șȊȧȏȐ ș ȥȚȐȔ ȟȐșȓȍȕȕȖșȚȤ ȎȐȊȖȚȕȣȝ șȐȓȤȕȖ ȖȋȘȈȕȐȟȍȕȈ Ȑ ȗȘȍȌșȚȈȊȓȍȕȈ
ȕȍȏȕȈȟȐȚȍȓȤȕȣȔ ȒȖȓȐȟȍșȚȊȖȔ ȋȘȣȏțȕȖȊ, Ȑ ȖȉȣȟȕȖȑ Ȍȓȧ șȍȓȤșȒȐȝ țșȓȖȊȐȑ ȜȈțȕȖȑ
ȗȚȐȞ (ȋȖȓțȉȐ, ȊȖȘȖȉȤȐ, ȊȖȘȖȕȣ Ȑ Ț.Ȍ.).
ǸȈȉȖȚȣ, ȗȘȖȊȖȌȐȔȣȍ ȕȈ ȗȘȍȌȗȘȐȧȚȐȐ ȗȘȐ șȖȉȓȦȌȍȕȐȐ ȗȘȍȌțșȔȖȚȘȍȕȕȣȝ ȗȘȖȍȒȚȖȔ
ȚȍȝȕȖȓȖȋȐȟȍșȒȐȝ ȘȍȠȍȕȐȑ, șȗȖșȖȉȕȣ ȖȒȈȏȈȚȤ ȓȐȠȤ ȓȖȒȈȓȤȕȣȍ Ȑ ȊȘȍȔȍȕȕȣȍ
ȐȏȔȍȕȍȕȐȧ, ȖȕȐ ȕȍ ȐȔȍȦȚ ȕȍȖȉȘȈȚȐȔȖȋȖ ȝȈȘȈȒȚȍȘȈ, Ȑ ȕȍ ȖȚȘȈȎȈȍȚșȧ ȕȈ ȋȍȕȖȜȖȕȌȍ
ȎȐȊȖȚȕȣȝ Ȋ ȘȈșșȔȈȚȘȐȊȈȍȔȖȔ ȘȈȑȖȕȍ, ȚȖ ȍșȚȤ ȖȚȘȐȞȈȚȍȓȤȕȖȋȖ ȊȓȐȧȕȐȧ ȕȈ
ȎȐȊȖȚȕȣȑ ȔȐȘ ȕȍ ȕȈȉȓȦȌȈȍȚșȧ.
ǺȈȒȐȔ ȖȉȘȈȏȖȔ, ȖȚȘȐȞȈȚȍȓȤȕȖȋȖ ȊȖȏȌȍȑșȚȊȐȧ ȖȉȢȍȒȚȈ ȕȈ ȊȐȌȖȊȖȑ șȖșȚȈȊ,
ȟȐșȓȍȕȕȖșȚȤ ȜȈțȕȣ, ȍȍ ȋȍȕȖȜȖȕȌ, șȘȍȌț ȖȉȐȚȈȕȐȧ, țșȓȖȊȐȧ ȘȈȏȔȕȖȎȍȕȐȧ, ȗțȚȐ
ȔȐȋȘȈȞȐȐ Ȋ ȗȘȖȞȍșșȍ ȜțȕȒȞȐȖȕȐȘȖȊȈȕȐȧ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȣȝ țȟȈșȚȒȖȊ ȗȘȍȌȗȘȐȧȚȐȧ
ȕȍ ȗȘȖȐșȝȖȌȐȚ.
ǷȘȖȐȏȊȖȌșȚȊȍȕȕȣȍ ȗȓȖȡȈȌȒȐ ǺȐȓȍȕȌ Ȑ ǲȖșȔȐș ȘȈșȗȖȓȖȎȍȕȣ Ȋ ȟȍȘȚȍ ȋȖȘȖȌȈ Ȑ
ȚȈȒȐȔ ȖȉȘȈȏȖȔ ȕȈ ȉȐȖȓȖȋȐȟȍșȒțȦ șȘȍȌț șțȡȍșȚȊȍȕȕȖȋȖ ȊȖȏȌȍȑșȚȊȐȧ ȕȍ ȐȔȍȦȚ.
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8.8. ǹȖȖȚȊȍȚșȚȊȐȍ ȥȒȖȓȖȋȐȟȍșȒȐȔ ȚȘȍȉȖȊȈȕȐȧȔ

Ǫ 2019 ȋȖȌț ȊȖ Ȋșȍȝ ȜȐȓȐȈȓȈȝ ȒȖȔȗȈȕȐȐ șȓțȟȈȐ: ȗȘȍȊȣȠȍȕȐȍ țșȚȈȕȖȊȓȍȕȕȣȝ
ȓȐȔȐȚȖȊ, ȕȍșȈȕȒȞȐȖȕȐȘȖȊȈȕȕȣȝ ȊȣȉȘȖșȖȊ Ȑ șȉȘȖșȖȊ ȕȍ ȖȚȔȍȟȈȓȐșȤ. Ǫ șȊȧȏȐ ș ȥȚȐȔ
șȖ șȚȖȘȖȕȣ ȋȖșțȌȈȘșȚȊȍȕȕȣȝ ȒȖȕȚȘȖȓȐȘțȦȡȐȝ ȖȘȋȈȕȖȊ ȕȐȒȈȒȐȝ ȖȋȘȈȕȐȟȍȕȐȐ Ȑ
ȠȚȘȈȜȕȣȝ șȈȕȒȞȐȐ ȕȍ ȗȘȐȔȍȕȧȓȐșȤ.

Ǫ ȘȈȔȒȈȝ șȖȉȓȦȌȍȕȐȧ ȥȒȖȓȖȋȐȟȍșȒȖȋȖ ȒȖȌȍȒșȈ Ǹǲ, ǲȖȔȗȈȕȐȧ ȌȖȉȘȖșȖȊȍșȚȕȖ
ȐșȗȖȓȕȧȍȚ Ȋșȍ ȕȍȖȉȝȖȌȐȔȣȍ ȖȉȧȏȈȚȍȓȤșȚȊȈ ȗȖ ȐșȗȖȓȕȍȕȐȦ Ȋșȍȝ ȕȍȖȉȝȖȌȐȔȣȝ
ȚȘȍȉȖȊȈȕȐȑ, Ȋ ȟȈșȚȕȖșȚȐ ȕȈ ȗȖșȚȖȧȕȕȖȔ ȒȖȕȚȘȖȓȍ șȓȍȌțȦȡȐȍ ȚȘȍȉȖȊȈȕȐȧ ȗȖ
ȥȒȖȓȖȋȐȐ Ȋ șȖȖȚȊȍȚșȚȊȐȐ ș ȥȒȖȓȖȋȐȟȍșȒȐȔ ȒȖȌȍȒșȖȔ Ǹǲ:

- ȗȘȖȐȏȊȖȌȐȚȤ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȣȑ ȔȖȕȐȚȖȘȐȕȋ ȥȔȐșșȐȑ Ȋ șȖȖȚȊȍȚșȚȊȐȐ ș
ȗȘȖȋȘȈȔȔȖȑ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȖȋȖ ȥȒȖȓȖȋȐȟȍșȒȖȋȖ ȒȖȕȚȘȖȓȧ;

- ȗȘȖȐȏȊȖȌȐȚȤ ȐȕșȚȘțȔȍȕȚȈȓȤȕȣȍ ȏȈȔȍȘȣ ȐșȚȖȟȕȐȒȖȊ ȊȣȉȘȖșȖȊ șȖȋȓȈșȕȖ
ȋȘȈȜȐȒȈ ȐȕȊȍȕȚȈȘȐȏȈȞȐȐ;

- ȊȣȗȖȓȕȧȚȤ ǷȓȈȕ ȗȘȐȘȖȌȖȖȝȘȈȕȕȣȝ ȔȍȘȖȗȘȐȧȚȐȑ ȗȖ ǶȝȘȈȕȍ ȖȒȘțȎȈȦȡȍȑ
șȘȍȌȣ;

- ȊȣȗȖȓȕȧȚȤ ȔȍȘȖȗȘȐȧȚȐȧ ȗȖ țȚȐȓȐȏȈȞȐȐ, ȖȉȍȏȊȘȍȎȐȊȈȕȐȦ Ȑ ȉȍȏȖȗȈșȕȖȔț
țȌȈȓȍȕȐȦ ȗȘȖȐȏȊȖȌșȚȊȍȕȕȣȝ ȖȚȝȖȌȖȊ Ȋ șȖȖȚȊȍȚșȚȊȐȐ ș ȏȈȒȖȕȖȌȈȚȍȓȤȕȣȔȐ
ȚȘȍȉȖȊȈȕȐȧȔȐ;

- ȊȣȗȖȓȕȧȚȤ țșȚȈȕȖȊȓȍȕȕȣȍ ȔȍȘȖȗȘȐȧȚȐȧ ȗȖ ȏȍȓȍȕȣȔ ȕȈșȈȎȌȍȕȐȧȔ șȖȋȓȈșȕȖ
ȗȘȈȊȐȓ ȉȓȈȋȖțșȚȘȖȑșȚȊȈ ȚȍȘȘȐȚȖȘȐȐ ȋ. ǨȓȔȈȚȣ;

- ȕȍ ȌȖȗțșȒȈȚȤ țȚȍȟȍȒ ȊȖȌȣ Ȑȏ șȐșȚȍȔȣ ȊȖȌȖșȕȈȉȎȍȕȐȧ, ȒȈȕȈȓȐȏȈȞȐȐ;

- ȗȘȖȊȖȌȐȚȤ țȟȍȚ ȊȖȌȖȗȖȚȘȍȉȓȍȕȐȧ;

- ȗȘȖȊȖȌȐȚȤ ȐȕȊȍȕȚȈȘȐȏȈȞȐȦ Ȑ țȟȍȚ ȗȈȘȕȐȒȖȊȣȝ ȋȈȏȖȊ Ȑ ȖȏȖȕȖȘȈȏȘțȠȈȦȡȐȝ
ȊȍȡȍșȚȊ șȖȋȓȈșȕȖ ǲȐȖȚșȒȖȋȖ ȗȘȖȚȖȒȖȓȈ Ȑ ȏȈȒȖȕȖȌȈȚȍȓȤșȚȊȈ Ǹǲ;

- ȗȘȖȊȖȌȐȚȤ ȗȖȓȐȚȐȒț ȘȈȞȐȖȕȈȓȤȕȖȋȖ ȐșȗȖȓȤȏȖȊȈȕȐȧ ȗȘȐȘȖȌȕȣȝ ȘȍșțȘșȖȊ ȕȈ Ȋșȍȝ
ȗȓȖȡȈȌȒȈȝ ǲȖȔȗȈȕȐȐ;

- ȗȘȖȊȖȌȐȚȤ țȟȍȚ Ȑ ȒȖȕȚȘȖȓȤ ȖȉȖȘțȌȖȊȈȕȐȧ șȖȌȍȘȎȈȡȍȋȖ ȗȖȓȐȝȓȖȘȐȘȖȊȈȕȕȣȍ
ȌȐȜȍȕȐȓȣ.
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IX. ǲǶǸǷǶǸǨǺǰǪǵǶǭ ǻǷǸǨǪǳǭǵǰǭ

9.1. ǹȐșȚȍȔȈ ȒȖȘȗȖȘȈȚȐȊȕȖȋȖ țȗȘȈȊȓȍȕȐȧ ȓȐșȚȐȕȋȖȊȖȑ
ȒȖȔȗȈȕȐȐ

ǲȖȘȗȖȘȈȚȐȊȕȖȍ țȗȘȈȊȓȍȕȐȍ ǨǶ «RG Brands» ȖșȕȖȊȈȕȖ, ȗȘȍȎȌȍ ȊșȍȋȖ, ȕȈ țȊȈȎȍȕȐȐ
ȗȘȈȊ Ȑ ȏȈȒȖȕȕȣȝ ȐȕȚȍȘȍșȖȊ Ȋșȍȝ ȍȋȖ ȈȒȞȐȖȕȍȘȖȊ Ȑ șȚȈȚțșȈ șȈȔȖȋȖ ǶȉȡȍșȚȊȈ Ȑ
ȕȈȗȘȈȊȓȍȕȖ ȕȈ ȌȖșȚȐȎȍȕȐȍ ȘȖșȚȈ ȥȜȜȍȒȚȐȊȕȖșȚȐ ȌȍȧȚȍȓȤȕȖșȚȐ ǶȉȡȍșȚȊȈ, Ȋ ȚȖȔ
ȟȐșȓȍ ȘȖșȚȈ ȈȒȚȐȊȖȊ ǶȉȡȍșȚȊȈ, șȖȏȌȈȕȐȍ ȘȈȉȖȟȐȝ ȔȍșȚ Ȑ ȗȖȌȌȍȘȎȈȕȐȍ ȜȐȕȈȕșȖȊȖȑ
șȚȈȉȐȓȤȕȖșȚȐ ȗȘȐȉȣȓȤȕȖșȚȐ ǶȉȡȍșȚȊȈ.

ǶșȕȖȊȖȗȖȓȈȋȈȦȡȐȔȐ ȗȘȐȕȞȐȗȈȔȐ șȐșȚȍȔȣ ȒȖȘȗȖȘȈȚȐȊȕȖȋȖ țȗȘȈȊȓȍȕȐȧ ȧȊȓȧȦȚșȧ:

1. ǶȉȍșȗȍȟȍȕȐȍ ȈȒȞȐȖȕȍȘȈȔ ȘȍȈȓȤȕȖȑ ȊȖȏȔȖȎȕȖșȚȐ Ȍȓȧ ȘȍȈȓȐȏȈȞȐȐ Ȑȝ ȗȘȈȊȈ ȕȈ
țȟȈșȚȐȍ Ȋ țȗȘȈȊȓȍȕȐȐ ǶȉȡȍșȚȊȖȔ.

2. ǹȖȏȌȈȕȐȍ Ȍȓȧ ȈȒȞȐȖȕȍȘȖȊ ǶȉȡȍșȚȊȈ ȘȍȈȓȤȕȖȑ ȊȖȏȔȖȎȕȖșȚȐ țȟȈșȚȊȖȊȈȚȤ Ȋ
ȘȈșȗȘȍȌȍȓȍȕȐȐ ȗȘȐȉȣȓȐ ǶȉȡȍșȚȊȈ (ȗȖȓțȟȍȕȐȍ ȌȐȊȐȌȍȕȌȖȊ).

3. ǶȉȍșȗȍȟȍȕȐȍ șȊȖȍȊȘȍȔȍȕȕȖȋȖ Ȑ ȗȖȓȕȖȋȖ ȗȘȍȌșȚȈȊȓȍȕȐȧ ȈȒȞȐȖȕȍȘȈȔ ǶȉȡȍșȚȊȈ
ȌȖșȚȖȊȍȘȕȖȑ ȐȕȜȖȘȔȈȞȐȐ, ȒȈșȈȦȡȍȑșȧ ȜȐȕȈȕșȖȊȖȋȖ ȗȖȓȖȎȍȕȐȧ ǶȉȡȍșȚȊȈ,
ȥȒȖȕȖȔȐȟȍșȒȐȝ ȗȖȒȈȏȈȚȍȓȍȑ, ȘȍȏțȓȤȚȈȚȖȊ ȌȍȧȚȍȓȤȕȖșȚȐ, șȚȘțȒȚțȘȍ țȗȘȈȊȓȍȕȐȧ
ǶȉȡȍșȚȊȖȔ, Ȋ Ȟȍȓȧȝ ȖȉȍșȗȍȟȍȕȐȧ ȊȖȏȔȖȎȕȖșȚȐ ȗȘȐȕȧȚȐȧ ȖȉȖșȕȖȊȈȕȕȣȝ
ȘȍȠȍȕȐȑ ȈȒȞȐȖȕȍȘȈȔȐ ǶȉȡȍșȚȊȈ Ȑ ȐȕȊȍșȚȖȘȈȔȐ.

4. ǶȉȍșȗȍȟȍȕȐȍ ȘȈȊȕȖȋȖ ȖȚȕȖȠȍȕȐȧ ȒȖ ȊșȍȔ ȒȈȚȍȋȖȘȐȧȔ ȈȒȞȐȖȕȍȘȖȊ ǶȉȡȍșȚȊȈ.

5. ǶȉȍșȗȍȟȍȕȐȍ ȔȈȒșȐȔȈȓȤȕȖȑ ȗȘȖȏȘȈȟȕȖșȚȐ ȌȍȧȚȍȓȤȕȖșȚȐ ȌȖȓȎȕȖșȚȕȣȝ ȓȐȞ
ǶȉȡȍșȚȊȈ.

6. ǶȉȍșȗȍȟȍȕȐȍ ȖșțȡȍșȚȊȓȍȕȐȧ ǹȖȊȍȚȖȔ ȌȐȘȍȒȚȖȘȖȊ ǶȉȡȍșȚȊȈ șȚȘȈȚȍȋȐȟȍșȒȖȋȖ
țȗȘȈȊȓȍȕȐȧ ȌȍȧȚȍȓȤȕȖșȚȤȦ ȖȉȡȍșȚȊȈ Ȑ ȥȜȜȍȒȚȐȊȕȣȑ ȒȖȕȚȘȖȓȤ ș ȍȋȖ șȚȖȘȖȕȣ ȏȈ
ȌȍȧȚȍȓȤȕȖșȚȤȦ ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ ȖȘȋȈȕȈ ȖȉȡȍșȚȊȈ, Ȉ ȚȈȒȎȍ ȗȖȌȖȚȟȍȚȕȖșȚȤ
ȟȓȍȕȖȊ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ȍȋȖ ȈȒȞȐȖȕȍȘȈȔ.

7. ǶȉȍșȗȍȟȍȕȐȍ ǷȘȈȊȓȍȕȐȦ ȊȖȏȔȖȎȕȖșȚȐ ȘȈȏțȔȕȖ, ȌȖȉȘȖșȖȊȍșȚȕȖ ȖșțȡȍșȚȊȓȧȚȤ
ȥȜȜȍȒȚȐȊȕȖȍ ȘțȒȖȊȖȌșȚȊȖ ȚȍȒțȡȍȑ ȌȍȧȚȍȓȤȕȖșȚȤȦ ǶȉȡȍșȚȊȈ, Ȉ ȚȈȒȎȍ
țșȚȈȕȖȊȓȍȕȐȍ ȗȖȌȖȚȟȍȚȕȖșȚȐ ǷȘȈȊȓȍȕȐȧ ǶȉȡȍșȚȊȈ ǹȖȊȍȚț ȌȐȘȍȒȚȖȘȖȊ Ȑ ȍȋȖ
ȈȒȞȐȖȕȍȘȈȔ.

8. ǶȗȘȍȌȍȓȍȕȐȍ ȥȚȐȟȍșȒȐȝ ȕȖȘȔ Ȍȓȧ ȈȒȞȐȖȕȍȘȖȊ ǶȉȡȍșȚȊȈ.

9. ǶȉȍșȗȍȟȍȕȐȍ ȥȜȜȍȒȚȐȊȕȖȋȖ ȒȖȕȚȘȖȓȧ ȏȈ ȜȐȕȈȕșȖȊȖ-ȝȖȏȧȑșȚȊȍȕȕȖȑ
ȌȍȧȚȍȓȤȕȖșȚȤȦ ǶȉȡȍșȚȊȈ.
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9.2. ǹȚȘțȒȚțȘȈ ȒȖȘȗȖȘȈȚȐȊȕȖȋȖ țȗȘȈȊȓȍȕȐȧ ȓȐșȚȐȕȋȖȊȖȑ
ȒȖȔȗȈȕȐȐ

ǲȖȔȐȚȍȚȣ șȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ Ȑ Ȑȝ ȜțȕȒȞȐȐ

ǷȘȐ ǹȖȊȍȚȍ ȌȐȘȍȒȚȖȘȖȊ șȖȏȌȈȕȣ șȓȍȌțȦȡȐȍ ȒȖȔȐȚȍȚȣ:

• ǼȐȕȈȕșȖȊȖ-ȐȕȊȍșȚȐȞȐȖȕȕȣȑ ȒȖȔȐȚȍȚ;
• ǲȖȔȐȚȍȚ ȗȖ ȒȈȌȘȈȔ Ȑ ȊȖȏȕȈȋȘȈȎȌȍȕȐȧȔ;
• ǲȖȔȐȚȍȚ ȗȖ ȈțȌȐȚț.

ǼȐȕȈȕșȖȊȖ-ȐȕȊȍșȚȐȞȐȖȕȕȣȑ ȒȖȔȐȚȍȚ

Ǫ ȒȖȔȗȍȚȍȕȞȐȦ ǼȐȕȈȕșȖȊȖ-ȐȕȊȍșȚȐȞȐȖȕȕȖȋȖ ȒȖȔȐȚȍȚȈ ȊȝȖȌȐȚ ȘȈșșȔȖȚȘȍȕȐȍ Ȑ
ȗȖȌȋȖȚȖȊȒȈ ȘȍȒȖȔȍȕȌȈȞȐȑ ǹȖȊȍȚț ȌȐȘȍȒȚȖȘȖȊ ȅȔȐȚȍȕȚȈ ȗȖ șȓȍȌțȦȡȐȔ ȊȖȗȘȖșȈȔ:
1) ȒȖȖȘȌȐȕȈȞȐȧ ȗȘȖȞȍșșȈ ȘȈȏȘȈȉȖȚȒȐ Ȑ țȚȊȍȘȎȌȍȕȐȧ șȚȘȈȚȍȋȐȐ ȘȈȏȊȐȚȐȧ ǶȉȡȍșȚȊȈ, Ȋ

ȚȖȔ ȟȐșȓȍ ȊȣȘȈȉȖȚȒȈ Ȟȍȓȍȑ Ȑ ȖșȕȖȊȕȣȝ ȏȈȌȈȟ ȔȍȕȍȌȎȔȍȕȚț ȅȔȐȚȍȕȚȈ ȕȈ
șȘȍȌȕȍșȘȖȟȕȣȑ ȗȍȘȐȖȌ 5 (ȗȧȚȤ) ȓȍȚ Ȑ ȕȈ ȒȈȎȌȣȑ ȗȍȘȐȖȌ ȖȗȍȘȈȞȐȖȕȕȖȋȖ
ȗȓȈȕȐȘȖȊȈȕȐȧ 1 (ȖȌȐȕ) ȋȖȌ;

2) ȗȘȍȌȖșȚȈȊȓȍȕȐȍ ȥȒșȗȍȘȚȐȏȣ ȗȖ ȖșȕȖȊȕȣȔ șȚȘȈȚȍȋȐȟȍșȒȐȔ ȕȈȗȘȈȊȓȍȕȐȧȔ Ȑ
ȊȕȍȌȘȍȕȐȦ ȅȔȐȚȍȕȚȖȔ Ȑ ǹȖȊȍȚȖȔ ȌȐȘȍȒȚȖȘȖȊ șȖȖȚȊȍȚșȚȊțȦȡȐȝ țȗȘȈȊȓȍȕȟȍșȒȐȝ
ȗȘȖȞȍȌțȘ Ȑ ȗȘȖȞȍșșȖȊ ȕȈ țȘȖȊȕȍ ȓțȟȠȐȝ ȔȍȎȌțȕȈȘȖȌȕȣȝ ȖȚȘȈșȓȍȊȣȝ șȚȈȕȌȈȘȚȖȊ;

3) ȖȞȍȕȒȈ ȘȍȏțȓȤȚȈȚȖȊ ȜȐȕȈȕșȖȊȖ-ȖȗȍȘȈȞȐȖȕȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐ ȅȔȐȚȍȕȚȈ ȗȖ ȗȍȘȐȖȌț;
4) ȘȈșșȔȖȚȘȍȕȐȍ ȐȕȊȍșȚȐȞȐȖȕȕȣȝ ȗȘȖȍȒȚȖȊ, ȗȘȍȌțșȔȖȚȘȍȕȕȣȝ ȗȘȖȞȍȌțȘȖȑ ȗȖ

țȚȊȍȘȎȌȍȕȐȦ ȐȕȊȍșȚȐȞȐȖȕȕȣȝ ȗȘȖȍȒȚȖȊ ȅȔȐȚȍȕȚȈ Ȑ ȍȋȖ ȌȖȟȍȘȕȐȝ ȖȘȋȈȕȐȏȈȞȐȑ Ȑ
șȚȘțȒȚțȘȕȣȝ ȗȖȌȘȈȏȌȍȓȍȕȐȑ;

5) ȖȘȋȈȕȐȏȈȞȐȧ ȘȈȉȖȚȣ ǲȖȔȐȚȍȚȈ ș ȖȟȕȣȔȐ ȏȈșȍȌȈȕȐȧȔȐ ȕȍ Ȕȍȕȍȍ 1 (ȖȌȕȖȋȖ) ȘȈȏȈ Ȋ
ȒȊȈȘȚȈȓ (ȖȉȣȟȕȖ Ȋ ȗȍȘȐȖȌ ȌȖ ȍȎȍȒȊȈȘȚȈȓȤȕȖȋȖ ȏȈșȍȌȈȕȐȧ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ);

6) ȖȞȍȕȒȈ ȚȍȒțȡȍȋȖ ȜȐȕȈȕșȖȊȖȋȖ Ȑ ȥȒȖȕȖȔȐȟȍșȒȖȋȖ șȖșȚȖȧȕȐȧ ȅȔȐȚȍȕȚȈ Ȍȓȧ ǹȖȊȍȚȈ
ȌȐȘȍȒȚȖȘȖȊ Ȑ ȈȒȞȐȖȕȍȘȖȊ ȅȔȐȚȍȕȚȈ;

7) ȒȖȕȚȘȖȓȤ ȕȈȌ șȖȊȍȘȠȍȕșȚȊȖȊȈȕȐȍȔ Ȑ ȊȣȗȖȓȕȍȕȐȍȔ ȖșȕȖȊȕȣȝ ȗȘȐȕȞȐȗȖȊ
șȘȍȌȕȍșȘȖȟȕȖȋȖ Ȑ ȋȖȌȖȊȖȋȖ ȗȓȈȕȐȘȖȊȈȕȐȧ ȥȒȖȕȖȔȐȒȐ Ȑ ȜȐȕȈȕșȖȊȣȝ ȐȕȐȞȐȈȚȐȊ
(ȜȐȕȈȕșȖȊȈȧ șȚȘȈȚȍȋȐȧ Ȑ ȥȒȖȕȖȔȐȟȍșȒȈȧ ȔȖȌȍȓȤ);

8) ȌȘțȋȈȧ ȗȖȌȌȍȘȎȒȈ ǷȘȍȌșȍȌȈȚȍȓȧ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ Ȑ ȘțȒȖȊȖȌȐȚȍȓȧ
ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ ȖȘȋȈȕȈ ȅȔȐȚȍȕȚȈ Ȋ ȘȈȏȘȈȉȖȚȒȍ Ȑ ȐșȗȖȓȕȍȕȐȐ ȗȘȖȋȘȈȔȔ ȘȈȏȊȐȚȐȧ
ȔȍȕȍȌȎȔȍȕȚȈ;

9) ȒȖȕȚȘȖȓȤ ȕȈȌ ȐșȗȖȓȕȍȕȐȍȔ ȜȐȕȈȕșȖȊȖ-ȝȖȏȧȑșȚȊȍȕȕȖȋȖ ȗȓȈȕȈ;
10)ȒȖȕȚȘȖȓȤ ȕȈȌ țșȚȈȕȖȊȓȍȕȐȍȔ Ȑ ȖȉȍșȗȍȟȍȕȐȍȔ șȖȉȓȦȌȍȕȐȧ ȥȜȜȍȒȚȐȊȕȣȝ ȗȘȖȞȍȌțȘ

ȊȕțȚȘȍȕȕȍȋȖ ȒȖȕȚȘȖȓȧ;
11) ȒȖȕȚȘȖȓȤ ȕȈȌ ȖȉȍșȗȍȟȍȕȐȍȔ ȥȜȜȍȒȚȐȊȕȖȑ Ȑ ȗȘȖȏȘȈȟȕȖȑ șȐșȚȍȔȣ țȗȘȈȊȓȍȕȐȧ

ȅȔȐȚȍȕȚȈ, Ȋ ȚȖȔ ȟȐșȓȍ ȗȘȍȌțȗȘȍȎȌȍȕȐȍ Ȑ ȗȘȍșȍȟȍȕȐȍ ȏȓȖțȗȖȚȘȍȉȓȍȕȐȑ șȖ șȚȖȘȖȕȣ
ȐșȗȖȓȕȐȚȍȓȤȕȣȝ ȖȘȋȈȕȖȊ Ȑ ȌȖȓȎȕȖșȚȕȣȝ ȓȐȞ ȅȔȐȚȍȕȚȈ;

12) ȒȖȕȚȘȖȓȤ ȗȖ ȖȉȍșȗȍȟȍȕȐȦ ȌȖșȚȖȊȍȘȕȖșȚȐ ȜȐȕȈȕșȖȊȖȑ ȐȕȜȖȘȔȈȞȐȐ, ȐșȗȖȓȤȏțȍȔȖȑ
ȓȐȉȖ ȘȈșȒȘȣȊȈȍȔȖȑ ȅȔȐȚȍȕȚȖȔ.
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ǲȖȔȐȚȍȚ ȗȖ ȒȈȌȘȈȔ Ȑ ȊȖȏȕȈȋȘȈȎȌȍȕȐȧȔ

Ǫ ȒȖȔȗȍȚȍȕȞȐȦ ǲȖȔȐȚȍȚȈ ȗȖ ȒȈȌȘȈȔ Ȑ ȊȖȏȕȈȋȘȈȎȌȍȕȐȧȔ ȊȝȖȌȐȚ ȘȈșșȔȖȚȘȍȕȐȍ Ȑ
ȗȖȌȋȖȚȖȊȒȈ ȘȍȒȖȔȍȕȌȈȞȐȑ ǹȖȊȍȚț ȌȐȘȍȒȚȖȘȖȊ ȅȔȐȚȍȕȚȈ ȗȖ șȓȍȌțȦȡȐȔ ȊȖȗȘȖșȈȔ:

1) ȖȗȘȍȌȍȓȍȕȐȍ ȒȘȐȚȍȘȐȍȊ ȗȖȌȉȖȘȈ ȒȈȕȌȐȌȈȚȖȊ Ȋ ȟȓȍȕȣ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ;
2) ȊȣȘȈȉȖȚȒȈ ȗȖȓȐȚȐȒȐ ȅȔȐȚȍȕȚȈ Ȋ ȖȉȓȈșȚȐ ȊȖȏȕȈȋȘȈȎȌȍȕȐȧ, ȒȖȚȖȘȈȧ ȖȗȘȍȌȍȓȧȍȚ

ȗȘȐȕȞȐȗȣ Ȑ ȒȘȐȚȍȘȐȐ ȖȗȘȍȌȍȓȍȕȐȧ ȘȈȏȔȍȘȈ ȊȖȏȕȈȋȘȈȎȌȍȕȐȧ ȟȓȍȕȖȊ ǹȖȊȍȚȈ
ȌȐȘȍȒȚȖȘȖȊ, ȘțȒȖȊȖȌȐȚȍȓȧ ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ ȖȘȋȈȕȈ, ȟȓȍȕȖȊ ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ
ȖȘȋȈȕȈ, ȘțȒȖȊȖȌȐȚȍȓȍȑ ȖșȕȖȊȕȣȝ șȚȘțȒȚțȘȕȣȝ ȗȖȌȘȈȏȌȍȓȍȕȐȑ ȅȔȐȚȍȕȚȈ Ȑ Ȑȕȣȝ
ȊȣȗȓȈȚ Ȋ ȗȖȓȤȏț țȒȈȏȈȕȕȣȝ ȓȐȞ ȏȈ șȟȍȚ ȅȔȐȚȍȕȚȈ (Ȋ ȚȖȔ ȟȐșȓȍ șȚȘȈȝȖȊȈȕȐȍ
ȎȐȏȕȐ, ȏȌȖȘȖȊȤȧ, ȕȍȋȖșțȌȈȘșȚȊȍȕȕȖȍ ȗȍȕșȐȖȕȕȖȍ ȖȉȍșȗȍȟȍȕȐȍ), Ȉ ȚȈȒȎȍ ȒȘȐȚȍȘȐȐ
ȖȞȍȕȒȐ Ȑȝ ȌȍȧȚȍȓȤȕȖșȚȐ;

3) ȖȗȘȍȌȍȓȍȕȐȍ ȒȘȐȚȍȘȐȍȊ ȗȖȌȉȖȘȈ ȒȈȕȌȐȌȈȚțȘ ȘțȒȖȊȖȌȐȚȍȓȧ Ȑ ȟȓȍȕȖȊ
ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ ȖȘȋȈȕȈ ȅȔȐȚȍȕȚȈ, ȘțȒȖȊȖȌȐȚȍȓȍȑ ȖșȕȖȊȕȣȝ șȚȘțȒȚțȘȕȣȝ
ȗȖȌȘȈȏȌȍȓȍȕȐȑ ȅȔȐȚȍȕȚȈ; ȖȘȋȈȕȐȏȈȞȐȧ ȘȈȉȖȚȣ ǲȖȔȐȚȍȚȈ ș ȖȟȕȣȔȐ ȏȈșȍȌȈȕȐȧȔȐ
ȕȍ Ȕȍȕȍȍ 1 (ȖȌȕȖȋȖ) ȘȈȏȈ Ȋ ȒȊȈȘȚȈȓ (ȖȉȣȟȕȖ Ȋ ȗȍȘȐȖȌ ȌȖ ȍȎȍȒȊȈȘȚȈȓȤȕȖȋȖ
ȏȈșȍȌȈȕȐȧ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ);

4) ȘȈȏȘȈȉȖȚȒȈ țșȓȖȊȐȑ ȌȖȋȖȊȖȘȖȊ ș ȘțȒȖȊȖȌȐȚȍȓȍȔ Ȑ ȟȓȍȕȈȔȐ ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ
ȖȘȋȈȕȈ ȅȔȐȚȍȕȚȈ;

5) ȗȘȍȌȊȈȘȐȚȍȓȤȕȈȧ ȖȞȍȕȒȈ ȒȈȕȌȐȌȈȚțȘ ȘțȒȖȊȖȌȐȚȍȓȧ Ȑ ȟȓȍȕȖȊ ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ
ȖȘȋȈȕȈ ȅȔȐȚȍȕȚȈ;

6) ȘȍȋțȓȧȘȕȈȧ ȖȞȍȕȒȈ ȌȍȧȚȍȓȤȕȖșȚȐ ȘțȒȖȊȖȌȐȚȍȓȧ Ȑ ȟȓȍȕȖȊ ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ
ȖȘȋȈȕȈ ȅȔȐȚȍȕȚȈ Ȑ ȗȖȌȋȖȚȖȊȒȈ Ȍȓȧ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ȗȘȍȌȓȖȎȍȕȐȑ ȗȖ
ȊȖȏȔȖȎȕȖșȚȐ Ȑȝ ȗȖȊȚȖȘȕȖȋȖ ȕȈȏȕȈȟȍȕȐȧ;

7) ȘȈșșȔȖȚȘȍȕȐȍ Ȑ ȖȌȖȉȘȍȕȐȍ ȒȈȌȘȖȊȖȑ ȗȖȓȐȚȐȒȐ ȅȔȐȚȍȕȚȈ, Ȋ ȚȖȔ ȟȐșȓȍ ȊȖȗȘȖșȣ
ȏȈȘȈȉȖȚȕȖȑ ȗȓȈȚȣ Ȑ ȒȖȔȗȍȕșȈȞȐȖȕȕȣȝ ȊȣȗȓȈȚ;

8) ȖȉȏȖȘ ȊȣȗȖȓȕȍȕȐȧ ȘȈȉȖȚȣ Ȑ ȘȈȏȊȐȚȐȧ șȖȚȘțȌȕȐȒȖȊ, ȞȍȓȤȦ ȒȖȚȖȘȖȋȖ ȧȊȓȧȍȚșȧ:
9) șȐșȚȍȔȈ ȖȞȍȕȒȐ ȘȍȏțȓȤȚȈȚȈ ȊȣȗȖȓȕȍȕȐȧ ȘȈȉȖȚȣ Ȑ ȘȈȏȊȐȚȐȧ șȖȚȘțȌȕȐȒȖȊ ș

ȗȖȔȖȡȤȦ ȖȗȘȍȌȍȓȍȕȕȣȝ ȒȘȐȚȍȘȐȍȊ;
10)ȗȘȖȞȍșș ȖȗȘȍȌȍȓȍȕȐȧ ȥȜȜȍȒȚȐȊȕȖșȚȐ ȌȍȧȚȍȓȤȕȖșȚȐ șȖȚȘțȌȕȐȒȖȊ Ȋ ȝȖȌȍ

ȘȍȈȓȐȏȈȞȐȐ ȒȖȘȗȖȘȈȚȐȊȕȣȝ Ȑ ȐȕȌȐȊȐȌțȈȓȤȕȣȝ ȏȈȌȈȟ;
11) ȖȞȍȕȒȈ ȜȈȒȚȐȟȍșȒȖȑ ȌȍȧȚȍȓȤȕȖșȚȐ șȖȚȘțȌȕȐȒȖȊ ȗȖ șȘȈȊȕȍȕȐȦ ș ȚȘȍȉȖȊȈȕȐȧȔȐ Ȓ

ȌȖȓȎȕȖșȚȐ, ȒȖȚȖȘȈȧ ȖșȕȖȊȣȊȈȍȚșȧ ȕȈ ȗȘȐȖȘȐȚȍȚȈȝ ȉȐȏȕȍș șȚȘȈȚȍȋȐȐ, ȞȍȕȕȖșȚȧȝ,
ȒȖȘȗȖȘȈȚȐȊȕȖȑ ȒțȓȤȚțȘȍ;

12) ȐȕȜȖȘȔȐȘȖȊȈȕȐȍ Ȋșȍȝ ȏȈȐȕȚȍȘȍșȖȊȈȕȕȣȝ ȓȐȞ Ȗ ȗȘȐȕȧȚȣȝ ȘȍȠȍȕȐȧȝ Ȋ ȖȉȓȈșȚȐ
ȖȉțȟȍȕȐȧ, ȟȚȖȉȣ ȖȉȍșȗȍȟȐȚȤ șȓȈȎȍȕȕȖșȚȤ ȌȍȑșȚȊȐȑ ȗȘȐ ȖșțȡȍșȚȊȓȍȕȐȐ ȗȘȖȍȒȚȖȊ
ȅȔȐȚȍȕȚȈ.
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ǲȖȔȐȚȍȚ ȗȖ ȈțȌȐȚț

Ǫ ȒȖȔȗȍȚȍȕȞȐȦ ǲȖȔȐȚȍȚȈ ȗȖ ȈțȌȐȚț ȊȝȖȌȐȚ ȘȈșșȔȖȚȘȍȕȐȍ Ȑ ȗȖȌȋȖȚȖȊȒȈ
ȘȍȒȖȔȍȕȌȈȞȐȑ ǹȖȊȍȚț ȌȐȘȍȒȚȖȘȖȊ ȅȔȐȚȍȕȚȈ ȗȖ șȓȍȌțȦȡȐȔ ȊȖȗȘȖșȈȔ:

1) ȗȖȌȋȖȚȖȊȒȈ Ȍȓȧ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ȅȔȐȚȍȕȚȈ ȘȍȒȖȔȍȕȌȈȞȐȑ ȗȖ ȗȖȌȉȖȘț
ȒȈȕȌȐȌȈȚțȘ ȊȕȍȠȕȐȝ ȈțȌȐȚȖȘȖȊ ȅȔȐȚȍȕȚȈ, ȒȖȚȖȘȣȍ ȊȣȉȐȘȈȦȚșȧ Ȑȏ ȟȐșȓȈ
ȔȍȎȌțȕȈȘȖȌȕȖ-ȗȘȐȏȕȈȕȕȣȝ ȕȍȏȈȊȐșȐȔȣȝ ȈțȌȐȚȖȘȖȊ, ȖȉȓȈȌȈȦȡȐȝ ȊȣșȖȒȖȑ
ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ ȘȍȗțȚȈȞȐȍȑ, Ȍȓȧ ȗȖșȓȍȌțȦȡȍȋȖ țȚȊȍȘȎȌȍȕȐȧ Ȑȝ ȕȈ ǶȉȡȍȔ
șȖȉȘȈȕȐȐ ȈȒȞȐȖȕȍȘȖȊ ȅȔȐȚȍȕȚȈ;

2) ȒȖȕȚȘȖȓȤ ȏȈ ȗȘȖȊȍȌȍȕȐȍȔ ȚȍȕȌȍȘȈ ș ȞȍȓȤȦ ȗȖȌȉȖȘȈ Ȑ ȊȣȕȍșȍȕȐȧ ȕȈ
ȘȈșșȔȖȚȘȍȕȐȍ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ȒȈȕȌȐȌȈȚțȘȣ ȊȕȍȠȕȍȋȖ ȕȍȏȈȊȐșȐȔȖȋȖ
ȈțȌȐȚȖȘȈ Ȍȓȧ ȌȈȓȤȕȍȑȠȍȋȖ șȖȚȘțȌȕȐȟȍșȚȊȈ. ǪȣȘȈȉȖȚȒȈ ȘȍȒȖȔȍȕȌȈȞȐȑ ȗȖ
ȗȘȖȍȒȚț ȌȖȋȖȊȖȘȈ, ȏȈȒȓȦȟȈȍȔȖȋȖ ș ȊȕȍȠȕȐȔ ȕȍȏȈȊȐșȐȔȣȔ ȈțȌȐȚȖȘȖȔ;

3) ȗȘȖȊȍȌȍȕȐȍ ȈȕȈȓȐȏȈ ȖȚȟȍȚȕȖșȚȐ Ȑ ȘȍȏțȓȤȚȈȚȖȊ ȊȕȍȠȕȐȝ ȈțȌȐȚȖȘșȒȐȝ ȗȘȖȊȍȘȖȒ
ȕȈ ȗȘȍȌȔȍȚ șȖȖȚȊȍȚșȚȊȐȧ ȌȍȑșȚȊțȦȡȍȔț ȏȈȒȖȕȖȌȈȚȍȓȤșȚȊț ǸȍșȗțȉȓȐȒȐ
ǲȈȏȈȝșȚȈȕ, ȔȍȎȌțȕȈȘȖȌȕȣȔ șȚȈȕȌȈȘȚȈȔ ȜȐȕȈȕșȖȊȖȑ ȖȚȟȍȚȕȖșȚȐ Ȑ ȐȕȣȔȐ
ȊȕțȚȘȍȕȕȐȔȐ ȌȖȒțȔȍȕȚȈȔȐ ȅȔȐȚȍȕȚȈ, Ȉ ȚȈȒȎȍ ȖȞȍȕȒȈ ȖȚȟȍȚȕȖșȚȐ,
ȘȈșșȔȖȚȘȍȕȐȍ ȏȈȔȍȟȈȕȐȑ ȈțȌȐȚȖȘȈ ȅȔȐȚȍȕȚȈ, ȘȈȏȘȈȉȖȚȒȈ ȘȍȒȖȔȍȕȌȈȞȐȑ ǹȖȊȍȚț
ȌȐȘȍȒȚȖȘȖȊ ȅȔȐȚȍȕȚȈ ȗȖ șȖȊȍȘȠȍȕșȚȊȖȊȈȕȐȦ șȐșȚȍȔ șȖșȚȈȊȓȍȕȐȧ ȖȚȟȍȚȕȖșȚȐ
ȅȔȐȚȍȕȚȈ;

4) ȗȘȖȊȍȌȍȕȐȍ ȈȕȈȓȐȏȈ Ȑ ȖȉșțȎȌȍȕȐȍ șȖȊȔȍșȚȕȖ ș ȈțȌȐȚȖȘȖȔ ȅȔȐȚȍȕȚȈ
șțȡȍșȚȊȍȕȕȣȝ ȊȖȗȘȖșȖȊ, ȊȖȏȕȐȒȠȐȝ Ȋ ȝȖȌȍ ȗȘȖȊȍȌȍȕȐȧ ȕȍȏȈȊȐșȐȔȖȋȖ ȊȕȍȠȕȍȋȖ
ȈțȌȐȚȈ ȅȔȐȚȍȕȚȈ. ǲȖȔȐȚȍȚ ȖȉȧȏȈȕ ȌȖȊȖȌȐȚȤ șȊȖȍ ȔȕȍȕȐȍ ȗȖ ȌȈȕȕȣȔ ȊȖȗȘȖșȈȔ
ȌȖ șȊȍȌȍȕȐȧ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ, ȊȒȓȦȟȈȧ șȊȖȐ ȘȍȒȖȔȍȕȌȈȞȐȐ;

5) ȗȘȍȌșȚȈȊȓȍȕȐȍ ȘȍȏțȓȤȚȈȚȖȊ ȘȈșșȔȖȚȘȍȕȐȧ ȖȚȟȍȚȈ ȈțȌȐȚȖȘȈ ȅȔȐȚȍȕȚȈ,
ȈȒȞȐȖȕȍȘȈȔ Ȋ ȒȈȟȍșȚȊȍ ȔȈȚȍȘȐȈȓȖȊ Ȓ ȋȖȌȖȊȖȔț ǶȉȡȍȔț șȖȉȘȈȕȐȦ ȈȒȞȐȖȕȍȘȖȊ
ȅȔȐȚȍȕȚȈ;

6) ȈȕȈȓȐȏ Ȑ ȖȞȍȕȒȈ șȐșȚȍȔ ȊȕțȚȘȍȕȕȍȋȖ ȒȖȕȚȘȖȓȧ, Ȑ ȘȈȏȘȈȉȖȚȒȈ ȘȍȒȖȔȍȕȌȈȞȐȑ ȗȖ
Ȑȝ șȖȊȍȘȠȍȕșȚȊȖȊȈȕȐȦ;

7) ȗȘȍȌȊȈȘȐȚȍȓȤȕȖȍ ȘȈșșȔȖȚȘȍȕȐȍ ȖȚȟȍȚȖȊ Ȗ ȊȣȗȖȓȕȍȕȐȐ ȗȘȈȊȐȓ ȊȕțȚȘȍȕȕȍȋȖ
ȒȖȕȚȘȖȓȧ Ȑ ȗȘȖȋȘȈȔȔ ȖșțȡȍșȚȊȓȍȕȐȧ ȊȕțȚȘȍȕȕȍȋȖ ȒȖȕȚȘȖȓȧ Ȋ Ȟȍȓȧȝ
ȗȘȖȚȐȊȖȌȍȑșȚȊȐȧ ȓȍȋȈȓȐȏȈȞȐȐ ȌȖȝȖȌȖȊ, ȗȖȓțȟȍȕȕȣȝ ȗȘȍșȚțȗȕȣȔ ȗțȚȍȔ, Ȑ
ȜȐȕȈȕșȐȘȖȊȈȕȐȦ ȚȍȘȘȖȘȐȏȔȈ;

8) ȘȈȏȘȈȉȖȚȒȈ ȗȖȘȧȌȒȈ ȘȈșșȔȖȚȘȍȕȐȧ Ȑ ȘȈȏȘȍȠȍȕȐȧ ȎȈȓȖȉ, ȒȈșȈȦȡȐȝșȧ șȐșȚȍȔȣ
ȊȕțȚȘȍȕȕȍȋȖ ȒȖȕȚȘȖȓȧ, ȜȐȕȈȕșȖȊȖȑ ȖȚȟȍȚȕȖșȚȐ Ȑ țȟȍȚȈ ȅȔȐȚȍȕȚȈ;

9) ȗȖȌȋȖȚȖȊȒȈ ȏȈȒȓȦȟȍȕȐȑ ȗȖ ȚȘȍȉȖȊȈȕȐȦ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ȅȔȐȚȍȕȚȈ ȐȓȐ
ȘȍȒȖȔȍȕȌȈȞȐȑ ȗȖ șȊȖȍȑ ȐȕȐȞȐȈȚȐȊȍ ȗȖ ȖȚȌȍȓȤȕȣȔ ȊȖȗȘȖșȈȔ Ȋ ȘȈȔȒȈȝ șȊȖȍȑ
ȒȖȔȗȍȚȍȕȞȐȐ, Ȉ ȖȌȐȕ ȘȈȏ Ȋ ȋȖȌ – ȗȘȍȌȖșȚȈȊȓȍȕȐȍ ȕȈ ȘȈșșȔȖȚȘȍȕȐȍ ǹȖȊȍȚȈ
ȌȐȘȍȒȚȖȘȖȊ ȅȔȐȚȍȕȚȈ ȖȚȟȍȚȈ Ȗ ȘȈȉȖȚȍ ǲȖȔȐȚȍȚȈ;

10) ȘȈșșȔȖȚȘȍȕȐȍ ȗȍȘȍȟȕȧ ȕȈȐȉȖȓȍȍ șțȡȍșȚȊȍȕȕȣȝ țȚȖȟȕȍȕȐȑ, ȊȕȖșȐȔȣȝ Ȋ
ȉțȝȋȈȓȚȍȘșȒȐȑ țȟȍȚ ȅȔȐȚȍȕȚȈ ȗȖ ȐȚȖȋȈȔ ȈțȌȐȚȈ.
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11) ȖȞȍȕȒț ȘȍȏțȓȤȚȈȚȖȊ ȌȍȧȚȍȓȤȕȖșȚȐ Ȑ ȗȖșȓȍȌțȦȡȈȧ ȒȖȘȘȍȒȚȐȘȖȊȒȈ ȌȍȧȚȍȓȤȕȖșȚȐ Ȋ
șȖȖȚȊȍȚșȚȊȐȐ ș ȘȍȏțȓȤȚȈȚȈȔȐ ȐȏȔȍȘȍȕȐȑ.

ǯȈ ȖȘȋȈȕȐȏȈȞȐȦ șȐșȚȍȔȣ ȊȕțȚȘȍȕȕȍȋȖ ȒȖȕȚȘȖȓȧ Ȋ ȒȖȔȗȈȕȐȐ ȕȍșȍȚ ȖȚȊȍȚșȚȊȍȕȕȖșȚȤ
ȐșȗȖȓȕȐȚȍȓȤȕȖȍ ȘțȒȖȊȖȌșȚȊȖ.

9.3. ǹȖȊȍȚ ȌȐȘȍȒȚȖȘȖȊ (ȕȈȉȓȦȌȈȚȍȓȤȕȣȑ șȖȊȍȚ) ȓȐșȚȐȕȋȖȊȖȑ
ȒȖȔȗȈȕȐȐ

Ƕȉȡȍȍ ȘțȒȖȊȖȌșȚȊȖ ȌȍȧȚȍȓȤȕȖșȚȤȦ ǲȖȔȗȈȕȐȐ ȖșțȡȍșȚȊȓȧȍȚșȧ ǹȖȊȍȚȖȔ ȌȐȘȍȒȚȖȘȖȊ,
ȏȈ ȐșȒȓȦȟȍȕȐȍȔ ȘȍȠȍȕȐȧ ȊȖȗȘȖșȖȊ, ȖȚȕȍșȍȕȕȣȝ Ȓ ȐșȒȓȦȟȐȚȍȓȤȕȖȑ ȒȖȔȗȍȚȍȕȞȐȐ
ǭȌȐȕșȚȊȍȕȕȖȋȖ ȈȒȞȐȖȕȍȘȈ. ǬȍȧȚȍȓȤȕȖșȚȤ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ȖșȕȖȊȣȊȈȍȚșȧ ȕȈ
ȗȘȐȕȞȐȗȈȝ ȘȈȏțȔȕȖșȚȐ, ȥȜȜȍȒȚȐȊȕȖșȚȐ, ȈȒȚȐȊȕȖșȚȐ, ȌȖȉȘȖșȖȊȍșȚȕȖșȚȐ, ȟȍșȚȕȖșȚȐ,
ȖȚȊȍȚșȚȊȍȕȕȖșȚȐ, ȚȖȟȕȖșȚȐ, ȗȘȖȜȍșșȐȖȕȈȓȐȏȔȈ, ȖșȔȖȚȘȐȚȍȓȤȕȖșȚȐ, ȖȉȢȍȒȚȐȊȕȖșȚȐ,
ȘȍȋțȓȧȘȕȖșȚȐ. ǹȖșȚȈȊ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ǨǶ «RG Brands» ȕȈ ȒȖȕȍȞ 2019 ȋȖȌȈ
ȗȘȍȌșȚȈȊȓȍȕ ȕȐȎȍ.

№ ǼȈȔȐȓȐȧ, ȐȔȧ, ȖȚȟȍșȚȊȖ ǬȖȓȎȕȖșȚȤ

1 ǴȈȎȐȉȈȍȊ ǲȈȑȘȈȚ ǲțȈȕȣȠȉȈȍȊȐȟ ǷȘȍȌșȍȌȈȚȍȓȤ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ

2 ǲȖȠȒȐȕȉȈȍȊ ǭȘȒȐȕ ǮȈȒșȣȉȈȍȊȐȟ ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ

3
ǬȍȊȈȍȓȤ ǽȈȕș ǨȓȍȒșȈȕȌȘ (Dewaele Hans
Alexander)

ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ

4 ǲȈȓȚȈȍȊ ǺȐȔțȘ ǹȍȑȚȒȈȘȣȔȖȊȐȟ
ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ, 
ǷȘȍȌșȍȌȈȚȍȓȤ ǷȘȈȊȓȍȕȐȧ ǨǶ «RG 
Brands»

5 ǼȘȥȕȒ ǩȍȕȈȔȦ (Franck Benhamou)
ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ șȖ 
șȚȈȚțșȖȔ ȕȍȏȈȊȐșȐȔȖȋȖ ȌȐȘȍȒȚȖȘȈ

6 ǴȍȝȔȍȚ ǬȎȈȕ ǰȓȤȒȐȕ (Mehmet Can Ilkin)
ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ șȖ 
șȚȈȚțșȖȔ ȕȍȏȈȊȐșȐȔȖȋȖ ȌȐȘȍȒȚȖȘȈ
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ǸȖȌȐȓșȧ 5 ȧȕȊȈȘȧ 1968 ȋȖȌȈ, ȉȖȓȍȍ 20 ȓȍȚ ȧȊȓȧȍȚșȧ
ȗȘȐȏȕȈȕȕȣȔ ȥȒșȗȍȘȚȖȔ Ȋ ȖȉȓȈșȚȐ ȐȕȊȍșȚȐȞȐȑ. Ǫ ȍȋȖ
ȉȐȏȕȍș ȗȘȈȒȚȐȒȍ ȉȖȓȍȍ 20 țșȗȍȠȕȣȝ ȗȘȖȍȒȚȖȊ ș
ȌȖȝȖȌȕȖșȚȤȦ 35% IRR. ǿȓȍȕ ǹȖȊȍȚȈ
ǷȘȍȌȗȘȐȕȐȔȈȚȍȓȍȑ ȗȘȐ ǷȘȍȏȐȌȍȕȚȍ ǸȍșȗțȉȓȐȒȐ
ǲȈȏȈȝșȚȈȕ. ǿȓȍȕ șȖȊȍȚȈ ǬȐȘȍȒȚȖȘȖȊ ȒȘțȗȕȣȝ
ȜȐȕȈȕșȖȊȣȝ țȟȘȍȎȌȍȕȐȑ ǲȈȏȈȝșȚȈȕȈ, ȚȈȒȐȝ ȒȈȒ
Kazakhstan Growth Fund (KGF). ǩȣȓ ȕȈȋȘȈȎȌȍȕ
ȗȖȟȍȚȕȣȔ ȏȊȈȕȐȍȔ «ǷȘȍȌȗȘȐȕȐȔȈȚȍȓȤ ȋȖȌȈ
ǲȈȏȈȝșȚȈȕȈ» ȈțȌȐȚȖȘșȒȖȑ ȒȖȔȗȈȕȐȍȑ Ernst& Young.
ǴȈȎȐȉȈȍȊ ǲ.ǲ. ȧȊȓȧȍȚșȧ ȈȒȞȐȖȕȍȘȖȔ ǨǶ «ǰǼǬ
«RESMI», ȍȔț ȗȘȐȕȈȌȓȍȎȐȚ 107 775 ȠȚțȒ
ȋȖȓȖșțȦȡȐȝ ȈȒȞȐȑ. ȕȈșȚȖȧȡȍȍ
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ǷȖșȓțȎȕȖȑ șȗȐșȖȒ ȟȓȍȕȖȊ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ
ǷȘȍȌșȍȌȈȚȍȓȤ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ – ǴȈȎȐȉȈȍȊ ǲȈȑȘȈȚ ǲțȈȕȣȠȉȈȍȊȐȟ

ǹ 12 ȖȒȚȧȉȘȧ 2004 ȋȖȌȈ – ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ ǷȘȍȌșȍȌȈȚȍȓȤ șȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ǨǶ
«RG Brands». ǹ 15 ȖȒȚȧȉȘȧ 2004 ȋ. – ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ ǷȘȍȌșȍȌȈȚȍȓȤ șȖȊȍȚȈ
ȌȐȘȍȒȚȖȘȖȊ ǨǶ «ǰǼǬ «RESMI».
c 16 ȔȈȧ 2013 ȋ. ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ – ǷȘȍȌșȍȌȈȚȍȓȤ ǵȈȉȓȦȌȈȚȍȓȤȕȖȋȖ șȖȊȍȚȈ ǺǶǶ
«Resmi» ǷȘȧȔȣȍ ȐȕȊȍșȚȐȞȐȐ». ǹ 20 șȍȕȚȧȉȘȧ 2017 ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ –
ǷȘȍȌșȍȌȈȚȍȓȤ ǵȈȉȓȦȌȈȚȍȓȤȕȖȋȖ ǹȖȊȍȚȈ ǺǶǶ «ǼȐȕȈȕșȖȊȣȑ ǽȖȓȌȐȕȋ ǸȍșȗțȉȓȐȒȈ».

ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ – ǲȖȠȒȐȕȉȈȍȊ
ǭȘȒȐȕ ǮȈȒșȣȉȈȍȊȐȟ, 1970 ȋȖȌȈ ȘȖȎȌȍȕȐȧ. ǹ 1
ȈȗȘȍȓȧ 2014 ȋ. ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ – ǫȍȕȍȘȈȓȤȕȣȑ
ȌȐȘȍȒȚȖȘ/ǰȕȊȍșȚȐȞȐȖȕȕȣȑ ȌȐȘȍȒȚȖȘ ǺǶǶ «RESMI
ǷȘȧȔȣȍ ǰȕȊȍșȚȐȞȐȐ»; ș 1 ȈȗȘȍȓȧ 2014 ȋ. ȗȖ
ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ - ǫȍȕȍȘȈȓȤȕȣȑ ȌȐȘȍȒȚȖȘ ǺǶǶ
«New Reality development». ǹ 22 ȕȖȧȉȘȧ 2018 ȗȖ
ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ – ǫȍȕȍȘȈȓȤȕȣȑ ǬȐȘȍȒȚȖȘ ǺǶǶ
«TEIT». ǹ 28 ȜȍȊȘȈȓȧ 2005 ȋ. ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ –
ȟȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ǨǶ «RG Brands».
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ǿȓȍȕ șȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ – ǲȈȓȚȈȍȊ ǺȐȔțȘ
ǹȍȑȚȒȈȘȣȔȖȊȐȟ, 1977 ȋȖȌȈ ȘȖȎȌȍȕȐȧ. ǹ 2018 ȋ. –
ǷȘȍȌșȍȌȈȚȍȓȤ ȗȘȈȊȓȍȕȐȧ, ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ
ǨǶ «RG Brands». ǹ 2008 ȋ. ȗȖ 2018 ȋ. ǫȓȈȊȕȣȑ
ȖȗȍȘȈȞȐȖȕȕȣȑ țȗȘȈȊȓȧȦȡȐȑ ǺǶǶ «RG Brands
Kazakhstan». ǹ 2000 ȋ. ȗȖ 2008 ȋ. ǪȖȏȋȓȈȊȓȧȓ
ȗȘȖȐȏȊȖȌșȚȊȖ ȟȈȧ Ȑ șȕȍȒȖȊ, ȗȖȌȘȈȏȌȍȓȍȕȐȧ Tealand
Ȑ ASF, ȊȒȓȦȟȈȧ ȗȘȖȐȏȊȖȌșȚȊȖ ȟȈȧ Ȋ ǸȖșșȐȐ ș 2003 ȗȖ
2005 ȋȋ.

ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ – ǬȍȊȈȍȓȤ ǽȈȕș
ǨȓȍȒșȈȕȌȘ (Dewaele Hans Alexander), 1962 ȋȖȌȈ
ȘȖȎȌȍȕȐȧ. ǹ 08 ȌȍȒȈȉȘȧ 2016 ȋȖȌȈ ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ -
ǿȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ǨǶ «RG Brands».

ǿȓȍȕ șȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ șȖ șȚȈȚțșȖȔ
ȕȍȏȈȊȐșȐȔȣȑ ȌȐȘȍȒȚȖȘ – ǼȘȍȕȒ ȅȓȐȈș
ǩȍȕȈȔȦ (Franck Elias Benhamou), 1960 ȋȖȌȈ
ȘȖȎȌȍȕȐȧ. ǹ 01 ȔȈȘȚȈ 2005 ȋ. ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ –
ȕȍȏȈȊȐșȐȔȣȑ ȌȐȘȍȒȚȖȘ - ȟȓȍȕ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ǨǶ
«RG Brands». ǹ ȧȕȊȈȘȧ 2010 ȋ. ȗȖ șȍȕȚȧȉȘȤ 2012 ȋ. –
ǫȍȕȍȘȈȓȤȕȣȑ ȔȍȕȍȌȎȍȘ CISLINK Ltd (ǸȖșșȐȑșȒȈȧ
ǼȍȌȍȘȈȞȐȧ, ȋ. ǴȖșȒȊȈ). ǹ ȧȕȊȈȘȧ 2011 ȋ. ȗȖ
ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ – ǫȍȕȍȘȈȓȤȕȣȑ ȔȍȕȍȌȎȍȘ
Costacalendar SL (ǰșȗȈȕȐȧ, ȋ. ǴȈȓȈȋȈ).
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9.4. ǲȖȓȓȍȋȐȈȓȤȕȣȑ ȐȓȐ ȍȌȐȕȖȓȐȟȕȣȑ ȐșȗȖȓȕȐȚȍȓȤȕȣȑ 
ȖȘȋȈȕ ȖȘȋȈȕȐȏȈȞȐȐ
ǷȘȈȊȓȍȕȐȍ ȧȊȓȧȍȚșȧ ȒȖȓȓȍȋȐȈȓȤȕȣȔ ȐșȗȖȓȕȐȚȍȓȤȕȣȔ ȖȘȋȈȕȖȔ ǲȖȔȗȈȕȐȐ,
ȖȉȍșȗȍȟȐȊȈȦȡȐȔ ȘȈȏȊȐȚȐȍ Ȑ ȌȖșȚȐȎȍȕȐȍ țșȚȖȑȟȐȊȖȋȖ ȘȖșȚȈ ȗȖȒȈȏȈȚȍȓȍȑ
ȌȍȧȚȍȓȤȕȖșȚȐ ǲȖȔȗȈȕȐȐ Ȑ ȐȔȍȦȡȐȔ ȗȘȈȊȖ ȗȘȐȕȐȔȈȚȤ ȘȍȠȍȕȐȧ ȗȖ ȓȦȉȣȔ
ȊȖȗȘȖșȈȔ ȌȍȧȚȍȓȤȕȖșȚȐ, ȕȍ ȖȚȕȍșȍȕȕȣȔ ȏȈȒȖȕȖȔ, ȐȕȣȔȐ ȏȈȒȖȕȖȌȈȚȍȓȤȕȣȔȐ ȈȒȚȈȔȐ
ǸȍșȗțȉȓȐȒȐ ǲȈȏȈȝșȚȈȕ Ȑ ǻșȚȈȊȖȔ ǲȖȔȗȈȕȐȐ Ȓ ȒȖȔȗȍȚȍȕȞȐȐ ǶȉȡȍȋȖ șȖȉȘȈȕȐȧ
ȈȒȞȐȖȕȍȘȖȊ Ȑ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ, ȕȍșȍȚ ȖȚȊȍȚșȚȊȍȕȕȖșȚȤ ȗȍȘȍȌ ȈȒȞȐȖȕȍȘȈȔȐ Ȑ
ǹȖȊȍȚȖȔ ȌȐȘȍȒȚȖȘȖȊ ȏȈ ȊȣȗȖȓȕȍȕȐȍ ȊȖȏȓȖȎȍȕȕȣȝ ȕȈ ȕȍȋȖ ȏȈȌȈȟ.
ǷȘȈȊȈ Ȑ ȖȉȧȏȈȕȕȖșȚȐ ȟȓȍȕȖȊ ǷȘȈȊȓȍȕȐȧ ȖȗȘȍȌȍȓȧȦȚșȧ ȏȈȒȖȕȖȌȈȚȍȓȤșȚȊȖȔ
ǸȍșȗțȉȓȐȒȐ ǲȈȏȈȝșȚȈȕ, ǻșȚȈȊȖȔ, ǷȖȓȖȎȍȕȐȍȔ Ȗ ǷȘȈȊȓȍȕȐȐ ǨǶ «RG Brands» Ȑ
ȚȘțȌȖȊȣȔ ȌȖȋȖȊȖȘȖȔ.

ǿȓȍȕ șȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ șȖ șȚȈȚțșȖȔ
ȕȍȏȈȊȐșȐȔȣȑ ȌȐȘȍȒȚȖȘ - ǴȍȝȔȍȚ ǬȎȈȕ
ǰȓȤȒȐȕ (Mehmet Can Ilkin). ǹ 2015 ȋ - ǹȚȈȘȠȐȑ
șȖȊȍȚȕȐȒ ȜȖȕȌȖȊ TPG Growth Ȑ The Rise Fund Ȋ ȋ.
ǹȚȈȔȉțȓ, ș ȖȚȊȍȚșȚȊȍȕȕȖșȚȤȦ ȏȈ ǺțȘȞȐȦ Ȑ ȘȍȋȐȖȕ
ǩȓȐȎȕȍȋȖ ǪȖșȚȖȒȈ Ȑ ǹȍȊȍȘȕȖȑ ǨȜȘȐȒȐ.
ǵȈȞȐȖȕȈȓȤȕȣȑ ȒȖȖȘȌȐȕȈȚȖȘ Ȑ șȚȈȘȠȐȑ ȉȈȕȒȐȘ Ȋ
ǭȊȘȖȗȍȑșȒȖȔ ǩȈȕȒȍ ǸȍȒȖȕșȚȘțȒȞȐȐ Ȑ ǸȈȏȊȐȚȐȧ Ȋ
ǳȖȕȌȖȕȍ, ǲȈȏȈȝșȚȈȕȍ, Ȑ ǺțȘȞȐȐ. ǹ 13 ȈȗȘȍȓȧ 2018
ȋȖȌȈ – ǿȓȍȕ șȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ǨǶ «RG Brands».
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ǹȖșȚȈȊ ǷȘȈȊȓȍȕȐȧ (ȗȖ șȖșȚȖȧȕȐȦ ȕȈ 31.12.2019 ȋ.)

ǼȈȔȐȓȐȧ, ȐȔȧ, 
ȖȚȟȍșȚȊȖ, ȋȖȌ ȘȖȎȌȍȕȐȧ

ǬȖȓȎȕȖșȚȐ ȏȈȕȐȔȈȍȔȣȍ ȏȈ ȗȖșȓȍȌȕȐȍ 
ȚȘȐ ȋȖȌȈ Ȋ ȝȘȖȕȖȓȖȋȐȟȍșȒȖȔ ȗȖȘȧȌȒȍ

ǲȖȓȐȟȍșȚ
ȊȖ

ȗȘȐȕȈȌȓȍ
ȎȈȡȐȝ 
ȈȒȞȐȑ 

ȅȔȐȚȍȕȚȈ

ǲȈȓȚȈȍȊ ǺȐȔțȘ 
ǹȍȑȚȒȈȘȣȔȖȊȐȟ, 1977 ȋ.Ș.

• ǹ 5 ȕȖȧȉȘȧ 2018 ȋ. ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ –
ǷȘȍȌșȍȌȈȚȍȓȤ ǷȘȈȊȓȍȕȐȧ ǨǶ «RG Brands».

• C «01» ȌȍȒȈȉȘȧ 2010 ȋȖȌȈ – ǫȍȕȍȘȈȓȤȕȣȑ
ȌȐȘȍȒȚȖȘ ǺǶǶ «RG Brands Kazakhstan».

• C «20» ȖȒȚȧȉȘȧ 2004 ȋȖȌȈ – ǿȓȍȕ
ǷȘȈȊȓȍȕȐȧ ǨǶ «RG Brands».

0,96%

ǩȈȧȏȍȘȖȊ ǸțșȓȈȕ 
ǬȈțȓȍȚȒȍȘȐȔȖȊȐȟ, 1976 ȋ.Ș.

• ǹ 1 ȌȍȒȈȉȘȧ 2016 ȋ. ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ –
ǫȓȈȊȕȣȑ ǲȖȔȔȍȘȟȍșȒȐȑ ǻȗȘȈȊȓȧȦȡȐȑ
ǺǶǶ «RG Brands Kazakhstan».

• C «03» ȖȒȚȧȉȘȧ 2011 ȋȖȌȈ ȗȖ 30 ȕȖȧȉȘȧ
2016 ȋȖȌȈ – ǲȖȔȔȍȘȟȍșȒȐȑ ȌȐȘȍȒȚȖȘ ǺǶǶ
«RG Brands Kazakhstan».

• C «19» ȌȍȒȈȉȘȧ 2008 ȋȖȌȈ ȗȖ ȕȈșȚȖȧȡȍȍ
ȊȘȍȔȧ ǰșȗȖȓȕȧȦȡȐȑ ȖȉȧȏȈȕȕȖșȚȐ
ǫȍȕȍȘȈȓȤȕȖȋȖ ȌȐȘȍȒȚȖȘȈ ǺǶǶ «Uni
Commerce Ltd.»

• ǹ «20» ȖȒȚȧȉȘȧ 2004 ȋȖȌȈ ȗȖ ȕȈșȚȖȧȡȍȍ
ȊȘȍȔȧ – ǿȓȍȕ ǷȘȈȊȓȍȕȐȧ ǨǶ «RG Brands».

0,58%

ǨȋȣȉȈȍȊ ǨșȒȈȚ
ǭȘȐȒȎȈȕȖȊȐȟ, 1976 ȋ.Ș.

• ǹ 5 ȕȖȧȉȘȧ 2018 ȋȖȌȈ ȗȖ ȕȈșȚȖȧȡȍȍ ȊȘȍȔȧ –
ǫȍȕȍȘȈȓȤȕȣȑ ȌȐȘȍȒȚȖȘ ǺǶǶ «RG Brands
Kazakhstan».

• C «01» ȈȗȘȍȓȧ 2010 ȋȖȌȈ ȗȖ ȕȈșȚȖȧȡȍȍ
ȊȘȍȔȧ – ǫȓȈȊȕȣȑ țȗȘȈȊȓȧȦȡȐȑ ȗȖ
ȜȐȕȈȕșȖȊȣȔ ȊȖȗȘȖșȈȔ ǨǶ «RG Brands».

• ǹ «20» ȖȒȚȧȉȘȧ 2004 ȋȖȌȈ ȗȖ ȕȈșȚȖȧȡȍȍ
ȊȘȍȔȧ – ǿȓȍȕ ǷȘȈȊȓȍȕȐȧ ǨǶ «RG Brands».

0,60%

ǽȈȓȧȗȐȕ ǨȕȌȘȍȑ 
ǪȈșȐȓȤȍȊȐȟ, 1978 ȋ.Ș.

• ǹ «30» ȐȦȓȧ 2010 ȋȖȌȧ ȗȖ ȕȈșȚȖȧȡȍȍ
ȊȘȍȔȧ – ǿȓȍȕ ǷȘȈȊȓȍȕȐȧ ǨǶ «RG Brands».

• ǹ «01» ȐȦȕȧ 2009 ȋȖȌȈ ȗȖ ȕȈșȚȖȧȡȍȍ
ȊȘȍȔȧ - ǬȐȘȍȒȚȖȘ ȜȐȓȐȈȓȈ «ǨȒșȍȕȋȐȘ»
ǺǶǶ «RG Brands Kazakhstan».

0,01%
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9.5. ǶȘȋȈȕȐȏȈȞȐȖȕȕȈȧ șȚȘțȒȚțȘȈ ȓȐșȚȐȕȋȖȊȖȑ ȒȖȔȗȈȕȐȐ

ǹȗȐșȖȟȕȣȑ șȖșȚȈȊ ȘȈȉȖȚȕȐȒȖȊ ȒȖȔȗȈȕȐȐ Ȋ 2019 ȋ șȖșȚȈȊȓȧȓ 1129 ȟȍȓȖȊȍȒ.

ǰȕȜȖȘȔȈȞȐȧ Ȗ ȘțȒȖȊȖȌȐȚȍȓȧȝ ȒȓȦȟȍȊȣȝ ȗȖȌȘȈȏȌȍȓȍȕȐȑ ȒȖȔȗȈȕȐȐ (ȜțȕȒȞȐȑ),
ȧȊȓȧȦȡȐȝșȧ ȟȓȍȕȈȔȐ ǷȘȈȊȓȍȕȐȧ ȒȖȔȗȈȕȐȐ:
ǺȐȔțȘ ǲȈȓȚȈȍȊ - ǷȘȍȌșȍȌȈȚȍȓȤ ǷȘȈȊȓȍȕȐȧ Ȑ ȟȓȍȕ ǹȖȊȍȚȈ ǬȐȘȍȒȚȖȘȖȊ
ǸțșȓȈȕ ǩȈȧȏȍȘȖȊ - ǲȖȔȔȍȘȟȍșȒȐȑ ȌȐȘȍȒȚȖȘ
ǨșȝȈȚ ǨȋȣȉȈȍȊ - ǫȓȈȊȕȣȑ ǼȐȕȈȕșȖȊȣȑ ǻȗȘȈȊȓȧȦȡȐȑ
ШȖȓȗȈȕ ǶȔȈȘȖȊȈ – ǶȗȍȘȈȞȐȖȕȕȣȑ ȌȐȘȍȒȚȖȘ
ǨȑȕțȘȈ ǩȈȑȔȈȋȈȔȉȍȚȖȊȈ – ǬȐȘȍȒȚȖȘ ȗȖ ȘȈȏȊȐȚȐȦ ȗȖȘȚȜȍȓȧ ȉȘȍȕȌȖȊ Family
Nutrition

ǨȓȐȧ ǩȐȔțȒȈȕȖȊȈ – ǬȐȘȍȒȚȖȘ ȗȖ ȖȗȍȘȈȞȐȖȕȕȖȔț ȔȈȘȒȍȚȐȕȋț
ǴȐȝȈȐȓ ǿȐȘȒȖȊ – ǬȐȘȍȒȚȖȘ ȗȖ ȖȘȋȈȕȐȏȈȞȐȖȕȕȖȔț ȘȈȏȊȐȚȐȦ Ȑ ȟȍȓȖȊȍȟȍșȒȐȔ
ȘȍșțȘșȈȔ

ǷȘȈȊȓȍȕȐȍ

ǬȍȗȈȘȚȈ-
ȔȍȕȚ ȗȘȖȌȈȎ

ǸȈȏȊȐȚȐȍ 
ȉȐȏȕȍșȈ

ǸȍȋȐȖȕ-ȍ 
ȜȐȓȐȈȓȣ 

ǸȈȏȊȐȚȐȍ 
ȒȈȕȈȓȖȊ

ǬȐșȚȘȐȉȤȦ-
ȚȖȘȣ

ǶȗȍȘȈȞȐȖȕ-
ȕȣȑ ȌȍȗȈȘȚȈ-

ȔȍȕȚ

ǸȈȏȘȈȉȖȚȒȈ 
ȗȘȖȌțȒȚȈ

ǯȈȒțȗ

ǳȖȋȐșȚȐȒȈ

ǲȈȟȍșȚȊȖ

ǷȘȖȋȕȖȏȐȘȖȊ
ȈȕȐȍ

ǻȗȘȈȊȓȍȕȐȍ 
ȏȈȗȈșȈȔȐ

ǷȖșȚȈȊȒȐ

ǷȘȖȐȏȊȖȌ-
șȚȊȖ

ǰȕȜȖȘȔȈȞȐȖ
ȕȕȣȍ 

șȐșȚȍȔȣ

ǶȚȌȍȓ 
ȘȈȏȘȈȉȖȚȖȒ 

ǷǶ

ǷȘȖȍȒȚȕȣȑ 
ȖȚȌȍȓ

ǹȍȘȊȐșȕȣȑ 
ȖȚȌȍȓ

ǴȈȘȒȍȚȐȕȋ

ǶȗȍȘȈȞ-ȑ 
ȔȈȘȒȍȚȐȕȋ

ǩȘȍȕȌ 
ȔȈȘȒȍȚȐȕȋ

ǼȐȕȈȕșȖȊȣȑ 
ȌȍȗȈȘȚȈȔȍȕȚ 

ǷȓȈȕȐȘȖȊ-ȍ Ȑ 
ȉȦȌȎȍȚ-ȍ

ǩțȝȋȈȓȚȍȘȐȧ

ǲȈȏȕȈȟȍȑșȚȊȖ

ǪȕțȚȘȍȕȕȐȑ 
ȒȖȕȚȘȖȓȤ Ȑ 
ȒȖȔȗȓȈȍȕș

ǶȘȋȈȕȐȏȈȞȐȖ
ȕȕȖȍ 

ȘȈȏȊȐȚȐȍ Ȑ 
ȟȍȓ-ȍ  

ȘȍșțȘșȣ

ǲȈȌȘȖȊȖȍ 
ȈȌȔȐȕȐșȚȘȐȘ

ȖȊȈȕȐȍ

ǨȌȔȐȕȐșȚȘȈȚ
ȐȊȕȣȑ ȖȚȌȍȓ

ȅȒșȗȓțȚȈȞȐȖȕ
ȕȖ-

ȝȖȏȧȑșȚȊȍȕȕȣ
ȑ ȖȚȌȍȓ

ȆȘȐȌȐȟȍș-
ȒȐȑ 

ȌȍȗȈȘȚȈȔȍȕȚ 

ǹȓțȎȉȈ 
ȥȒȖȕȖȔ-ȑ 

ȉȍȏȖȗȈșȕȖșȚȐ
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9.6. ǰȕȜȖȘȔȈȞȐȧ Ȗ ȊȖȏȕȈȋȘȈȎȌȍȕȐȧȝ
ǪȖȏȕȈȋȘȈȎȌȍȕȐȧ ǿȓȍȕȈȔ ǹȖȊȍȚȈ ǬȐȘȍȒȚȖȘȖȊ Ȑ ǷȘȈȊȓȍȕȐȧ ǲȖȔȗȈȕȐȐ
țșȚȈȕȈȊȓȐȊȈȍȚșȧ ȖȉȡȐȔ șȖȉȘȈȕȐȍȔ ȈȒȞȐȖȕȍȘȖȊ Ȋ șȖȖȚȊȍȚșȚȊȐȐ ș ȒȈȌȘȖȊȖȑ
ȗȖȓȐȚȐȒȖȑ, ȠȚȈȚȕȣȔ ȘȈșȗȐșȈȕȐȍȔ, ȐȕȌȐȊȐȌțȈȓȤȕȣȔ ȚȘțȌȖȊȣȔ ȌȖȋȖȊȖȘȖȔ,
ȘȍȠȍȕȐȧȔȐ ȈȒȞȐȖȕȍȘȖȊ Ȑ ȗȘȐȒȈȏȈȔȐ Ȗ ȗȘȍȔȐȘȖȊȈȕȐȐ.
ǪȖȏȕȈȋȘȈȎȌȍȕȐȧ, ȊȣȗȓȈȟȍȕȕȣȍ ǷȘȈȊȓȍȕȐȦ ǲȖȔȗȈȕȐȐ Ȋ ȚȍȟȍȕȐȍ ȋȖȌȈ,
ȏȈȒȖȕȟȐȊȠȍȋȖșȧ 31 ȌȍȒȈȉȘȧ 2019 ȋȖȌȈ șȖșȚȈȊȐȓȐ 164 839 Țȣș. Țȍȕȋȍ.
ǪȖȏȕȈȋȘȈȎȌȍȕȐȧ, ȊȣȗȓȈȟȍȕȕȣȍ ǿȓȍȕȈȔ ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ǲȖȔȗȈȕȐȐ Ȋ ȚȍȟȍȕȐȍ
ȋȖȌȈ, ȏȈȒȖȕȟȐȊȠȍȋȖșȧ 31 ȌȍȒȈȉȘȧ 2019 ȋȖȌȈ șȖșȚȈȊȐȓȐ 166 851 Țȣș. Țȍȕȋȍ.

9.7. ǨȒȞȐȖȕȍȘȣ (țȟȈșȚȕȐȒȐ) ȓȐșȚȐȕȋȖȊȖȑ ȒȖȔȗȈȕȐȐ

ǯȈȘȍȋȐșȚȘȐȘȖȊȈȕȕȣȑ ȈȒȞȐȖȕȍȘȕȣȑ ȒȈȗȐȚȈȓ ȕȈ 31 ȌȍȒȈȉȘȧ 2019 Ȑ 31 ȌȍȒȈȉȘȧ 2018
ȋȖȌȈ șȖșȚȈȊȓȧȍȚ 2 787 696 Țȣș. Țȍȕȋȍ. ǷȖ șȖșȚȖȧȕȐȦ ȕȈ 31 ȌȍȒȈȉȘȧ 2019 Ȑ 31 ȌȍȒȈȉȘȧ
2018 ȋȖȌȈ ȈȒȞȐȖȕȍȘȕȣȑ ȒȈȗȐȚȈȓ ȉȣȓ ȗȖȓȕȖșȚȤȦ ȖȗȓȈȟȍȕ.

ǷȖ șȖșȚȖȧȕȐȦ ȕȈ 31 ȌȍȒȈȉȘȧ 2019 Ȑ 31 ȌȍȒȈȉȘȧ 2018 ȋȋ. ȈȒȞȐȖȕȍȘȕȣȑ ȒȈȗȐȚȈȓ
șȖșȚȖȧȓ Ȑȏ 1 800 000 ȗȘȖșȚȣȝ ȈȒȞȐȑ ș ȕȖȔȐȕȈȓȤȕȖȑ șȚȖȐȔȖșȚȤȦ 1 000 Țȍȕȋȍ
ȒȈȎȌȈȧ, 1 642 092 ȗȘȖșȚȣȝ ȈȒȞȐȑ ș ȕȖȔȐȕȈȓȤȕȖȑ șȚȖȐȔȖșȚȤȦ 1 Țȍȕȋȍ ȒȈȎȌȈȧ, 10 638
ȗȘȖșȚȣȝ ȈȒȞȐȑ ș ȕȖȔȐȕȈȓȤȕȖȑ șȚȖȐȔȖșȚȤȦ 3 634 Țȍȕȋȍ ȒȈȎȌȈȧ Ȑ 789 500
ȗȘȐȊȐȓȍȋȐȘȖȊȈȕȕȣȝ ȈȒȞȐȑ ș ȕȖȔȐȕȈȓȤȕȖȑ șȚȖȐȔȖșȚȤȦ 1 200 Țȍȕȋȍ ȒȈȎȌȈȧ.

ǷȖ șȖșȚȖȧȕȐȦ ȕȈ 31 ȌȍȒȈȉȘȧ 2019 Ȑ 31 ȌȍȒȈȉȘȧ 2018 ȋȖȌȈ ȈȒȞȐȖȕȍȘȣ ȒȖȔȗȈȕȐȐ
ȗȘȍȌșȚȈȊȓȍȕȣ șȓȍȌțȦȡȐȔ ȖȉȘȈȏȖȔ:

ǷȖ șȖșȚȖȧȕȐȦ ȕȈ 31 ȌȍȒȈȉȘȧ 2019 Ȑ 31 ȌȍȒȈȉȘȧ 2018 ȋȖȌȈ ȊȣȒțȗȓȍȕȕȣȍ ȗȘȖșȚȣȍ
ȈȒȞȐȐ șȖșȚȈȊȐȓȐ 163 364 Țȣș. Țȍȕȋȍ ȐȓȐ 318 114 ȗȘȖșȚȣȝ ȈȒȞȐȑ Ȑ 149 709 Țȣș. Țȍȕȋȍ
ȐȓȐ 304 459 ȗȘȖșȚȣȝ ȈȒȞȐȑ.

ǨȒȞȐȖȕȍȘȣ 31 ȌȍȒȈȉȘȧ 
2019 ȋȖȌȈ (%)

31 ȌȍȒȈȉȘȧ 
2018 ȋȖȌȈ (%)

ǴȈȎȐȉȈȍȊ ǲ.ǲ. 62,04% 61,77%

ǲȖȠȒȐȕȉȈȍȊ ǭ.Ǯ. 35,81% 35,65%

ǲȈȓȚȈȍȊ Ǻ.ǹ. 0,96% 0,95%

ǩȈȧȏȍȘȖȊ Ǹ.Ǭ. 0,58% 0,90%

ǨȋȣȉȈȍȊ Ǩ.ǭ. 0,60% 0,72%

ǽȈȓȧȗȐȕ Ǩ.Ǫ. 0,01% 0,01%
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ǷȘȐȊȐȓȍȋȐȘȖȊȈȕȕȣȍ ȈȒȞȐȐ ȕȍ ȘȈȏȔȍȡȈȓȐșȤ Ȋ 2019 Ȑ 2018 ȋȋ. ǷȖ șȖșȚȖȧȕȐȦ ȕȈ 31
ȌȍȒȈȉȘȧ 2019 ȋȖȌȈ ȗȘȐȊȐȓȍȋȐȘȖȊȈȕȕȣȍ ȈȒȞȐȐ ȉȣȓȐ ȘȈȏȔȍȡȍȕȣ Ȋ ȌȖȟȍȘȕȍȑ
ȒȖȔȗȈȕȐȐ ǺǶǶ «RG Brands Kazakhstan».

9.8. ǰȕȜȖȘȔȈȞȐȧ Ȗ ȌȐȊȐȌȍȕȌȈȝ
Ǫ 2019 ȋ. ȘȍȠȍȕȐȍȔ ǶȉȡȍȋȖ ǹȖȉȘȈȕȐȧ ȈȒȞȐȖȕȍȘȖȊ ǲȖȔȗȈȕȐȐ ȖȉȢȧȊȓȍȕȈ ȊȣȗȓȈȚȈ
ȌȐȊȐȌȍȕȌȖȊ ȗȖ ȘȍȏțȓȤȚȈȚȈȔ ȌȍȧȚȍȓȤȕȖșȚȐ ȏȈ 2018 ȋ. Ȋ ȘȈȏȔȍȘȍ 1 750 025 Țȣș. Țȍȕȋȍ.

ǷȘȐȉȣȓȤ ȕȈ ȈȒȞȐȦ

ǷȘȐȉȣȓȤ ȕȈ ȖȌȕț ȈȒȞȐȦ ȘȈșșȟȐȚȣȊȈȍȚșȧ ȗțȚȍȔ ȌȍȓȍȕȐȧ ȟȐșȚȖȑ ȗȘȐȉȣȓȐ ȏȈ ȋȖȌ,
ȖȚȕȖșȧȡȍȑșȧ Ȓ ȈȒȞȐȖȕȍȘȈȔ, ȕȈ șȘȍȌȕȍȊȏȊȍȠȍȕȕȖȍ ȒȖȓȐȟȍșȚȊȖ ȗȘȖșȚȣȝ ȈȒȞȐȑ,
Ȋȣȗțȡȍȕȕȣȝ Ȑ ȕȈȝȖȌȧȡȐȝșȧ Ȋ ȖȉȘȈȡȍȕȐȐ Ȋ ȚȍȟȍȕȐȍ ȋȖȌȈ.

ǸȈșȟȍȚ ȉȈȓȈȕșȖȊȖȑ șȚȖȐȔȖșȚȐ ȖȌȕȖȑ ȗȘȖșȚȖȑ ȈȒȞȐȐ

ǸȈșȟȍȚ ȉȈȓȈȕșȖȊȖȑ șȚȖȐȔȖșȚȐ ȖȌȕȖȑ ȗȘȐȊȐȓȍȋȐȘȖȊȈȕȕȖȑ ȈȒȞȐȐ

Ǫ Țȣș. Țȍȕȋȍ 2019 ȋȖȌ 2018 ȋȖȌ

ǿȐșȚȣȍ ȈȒȚȐȊȣ ǲȖȔȗȈȕȐȐ, ȕȍ ȊȒȓȦȟȈȧ 
ȕȍȔȈȚȍȘȐȈȓȤȕȣȍ ȈȒȚȐȊȣ ȕȈ 31 ȌȍȒȈȉȘȧ 22 509 869 17 696 984

ǲȖȓȐȟȍșȚȊȖ ȘȈȏȔȍȡȍȕȕȣȝ ȗȘȖșȚȣȝ ȈȒȞȐȑ 3 134 616 3 148 271

ǩȈȓȈȕșȖȊȈȧ șȚȖȐȔȖșȚȤ ȖȌȕȖȑ ȗȘȖșȚȖȑ ȈȒȞȐȐ, Ȋ Țȍȕȋȍ 7 181 5 621

Ǫ Țȣș. Țȍȕȋȍ 2019 ȋȖȌ 2018 ȋȖȌ

ǹȈȓȤȌȖ ȗȘȐȊȐȓȍȋȐȘȖȊȈȕȕȣȝ ȈȒȞȐȑ, țȌȍȘȎȐȊȈȍȔȣȝ 
ȊȕțȚȘȐ  ǲȖȔȗȈȕȐȐ ȕȈ 31 ȌȍȒȈȉȘȧ 947 400 947 400

ǲȖȓȐȟȍșȚȊȖ ȘȈȏȔȍȡȍȕȕȣȝ ȗȘȐȊȐȓȍȋȐȘȖȊȈȕȕȣȝ ȈȒȞȐȑ 789 500 789 500

ǩȈȓȈȕșȖȊȈȧ șȚȖȐȔȖșȚȤ ȖȌȕȖȑ ȗȘȐȊȐȓȍȋȐȘȖȊȈȕȕȖȑ 
ȈȒȞȐȐ, Ȋ Țȍȕȋȍ 1 200 1 200

Ǫ Țȣș. Țȍȕȋȍ 2019 ȋȖȌ 2018 ȋȖȌ

ǷȘȐȉȣȓȤ ȏȈ ȋȖȌ 6 623 107 3 684 083

ǹȘȍȌȕȍȊȏȊȍȠȍȕȕȖȍ ȒȖȓȐȟȍșȚȊȖ ȗȘȖșȚȣȝ ȈȒȞȐȑ 3 135 551 3 148 271

ǩȈȏȖȊȈȧ Ȑ ȘȈȏȊȖȌȕȍȕȕȈȧ ȗȘȐȉȣȓȤ ȕȈ ȈȒȞȐȦ, Ȋ Țȍȕȋȍ 2 112 1 170
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9.9. ǰȕȜȖȘȔȈȞȐȖȕȕȈȧ ȗȖȓȐȚȐȒȈ Ȋ ȖȚȕȖȠȍȕȐȐ șțȡȍșȚȊțȦȡȐȝ
Ȑ ȗȖȚȍȕȞȐȈȓȤȕȣȝ ȐȕȊȍșȚȖȘȖȊ
ǲȖȔȗȈȕȐȧ ȗȘȐȌȍȘȎȐȊȈȍȚșȧ ȈȉșȖȓȦȚȕȖȑ ȗȘȖȏȘȈȟȕȖșȚȐ Ȑ ȚȘȈȕșȗȈȘȍȕȚȕȖșȚȐ
ȐȕȜȖȘȔȈȞȐȦ Ȋ ȖȚȕȖȠȍȕȐȐ șțȡȍșȚȊțȦȡȐȝ Ȑ ȗȖȚȍȕȞȐȈȓȤȕȣȝ ȐȕȊȍșȚȖȘȖȊ ș
ȖȘȐȍȕȚȈȞȐȍȑ ȕȈ ȊȏȈȐȔȖȊȣȋȖȌȕȖȍ Ȑ ȌȖȓȋȖșȘȖȟȕȖȍ șȖȚȘțȌȕȐȟȍșȚȊȖ. ǨǶ «RG Brands»
ȗȘȖȐȏȊȖȌȐȚ ȘȈșȒȘȣȚȐȍ ȐȕȜȖȘȔȈȞȐȐ Ȋ ȖȉȢёȔȍ Ȑ șȗȖșȖȉȈȔȐ, țșȚȈȕȖȊȓȍȕȕȣȔȐ
ȚȘȍȉȖȊȈȕȐȧȔȐ ǩȐȘȎȐ Ȑ ǯȈȒȖȕȖȌȈȚȍȓȤșȚȊȖȔ ǸȍșȗțȉȓȐȒȐ ǲȈȏȈȝșȚȈȕ. ǲȖȔȗȈȕȐȧ
ȖșțȡȍșȚȊȓȧȍȚ ȒȖȔȔțȕȐȒȈȞȐȐ ș ȈȒȞȐȖȕȍȘȈȔȐ Ȋ șȖȖȚȊȍȚșȚȊȐȐ ș ȗȖȘȧȌȒȖȔ,
țșȚȈȕȖȊȓȍȕȕȣȔ ǯȈȒȖȕȖȌȈȚȍȓȤșȚȊȖȔ ǸȍșȗțȉȓȐȒȐ ǲȈȏȈȝșȚȈȕ.

9.10. ǶȚȟȍȚ Ȗ șȖȉȓȦȌȍȕȐȐ ȓȐșȚȐȕȋȖȊȖȑ ȒȖȔȗȈȕȐȍȑ ȗȖȓȖȎȍȕȐȑ
ȒȖȌȍȒșȈ ȒȖȘȗȖȘȈȚȐȊȕȖȋȖ țȗȘȈȊȓȍȕȐȧ
Ǫ ȖȚȟȍȚȕȖȔ ȋȖȌț ȓȐșȚȐȕȋȖȊȈȧ ȒȖȔȗȈȕȐȧ șȖȉȓȦȌȈȓȈ Ȋșȍ ȗȘȐȕȞȐȗȣ ȒȖȌȍȒșȈ
ȒȖȘȗȖȘȈȚȐȊȕȖȋȖ țȗȘȈȊȓȍȕȐȧ.

ǷȘȐȕȞȐȗȣ ȒȖȘȗȖȘȈȚȐȊȕȖȋȖ țȗȘȈȊȓȍȕȐȧ

ǲȖȘȗȖȘȈȚȐȊȕȖȍ țȗȘȈȊȓȍȕȐȍ ǶȉȡȍșȚȊȈ ȖșȕȖȊȈȕȖ, ȗȘȍȎȌȍ ȊșȍȋȖ ȕȈ țȊȈȎȍȕȐȐ ȗȘȈȊ Ȑ
ȏȈȒȖȕȕȣȝ ȐȕȚȍȘȍșȖȊ Ȋșȍȝ ȍȋȖ ȈȒȞȐȖȕȍȘȖȊ Ȑ șȚȈȚțșȈ șȈȔȖȋȖ ǶȉȡȍșȚȊȈ Ȑ ȕȈȗȘȈȊȓȍȕȖ
ȕȈ ȌȖșȚȐȎȍȕȐȍ ȘȖșȚȈ ȥȜȜȍȒȚȐȊȕȖșȚȐ ȌȍȧȚȍȓȤȕȖșȚȐ ǶȉȡȍșȚȊȈ, Ȋ ȚȖȔ ȟȐșȓȍ Ȍȓȧ ȘȖșȚȈ
ȈȒȚȐȊȖȊ ǶȉȡȍșȚȊȈ, șȖȏȌȈȕȐȧ ȘȈȉȖȟȐȝ ȔȍșȚ Ȑ ȗȖȌȌȍȘȎȈȕȐȍ ȜȐȕȈȕșȖȊȖȑ
șȚȈȉȐȓȤȕȖșȚȐ Ȑ ȗȘȐȉȣȓȤȕȖșȚȐ ǶȉȡȍșȚȊȈ.

ǶșȕȖȊȖȗȖȓȈȋȈȦȡȐȔȐ ȗȘȐȕȞȐȗȈȔȐ КȖȌȍȒșȈ ȧȊȓȧȦȚșȧ:

• ǶȉȍșȗȍȟȍȕȐȍ ȈȒȞȐȖȕȍȘȈȔ ȘȍȈȓȤȕȖȑ ȊȖȏȔȖȎȕȖșȚȐ Ȍȓȧ ȘȍȈȓȐȏȈȞȐȐ Ȑȝ ȗȘȈȊȈ ȕȈ
țȟȈșȚȐȍ Ȋ țȗȘȈȊȓȍȕȐȐ ǶȉȡȍșȚȊȖȔ;

• ǹȖȏȌȈȕȐȍ Ȍȓȧ ȈȒȞȐȖȕȍȘȖȊ ǶȉȡȍșȚȊȈ ȘȍȈȓȤȕȖȑ ȊȖȏȔȖȎȕȖșȚȐ țȟȈșȚȊȖȊȈȚȤ Ȋ
ȘȈșȗȘȍȌȍȓȍȕȐȐ ȗȘȐȉȣȓȐ ǶȉȡȍșȚȊȈ;
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• ǶȉȍșȗȍȟȍȕȐȍ șȊȖȍȊȘȍȔȍȕȕȖȋȖ Ȑ ȗȖȓȕȖȋȖ ȗȘȍȌșȚȈȊȓȍȕȐȧ ȈȒȞȐȖȕȍȘȈȔ ǶȉȡȍșȚȊȈ
ȌȖșȚȖȊȍȘȕȖȑ ȐȕȜȖȘȔȈȞȐȐ, ȒȈșȈȦȡȍȑșȧ ȜȐȕȈȕșȖȊȖȋȖ ȗȖȓȖȎȍȕȐȧ ǶȉȡȍșȚȊȈ,
ȥȒȖȕȖȔȐȟȍșȒȐȝ ȗȖȒȈȏȈȚȍȓȍȑ, ȘȍȏțȓȤȚȈȚȖȊ ȌȍȧȚȍȓȤȕȖșȚȐ, șȚȘțȒȚțȘȍ țȗȘȈȊȓȍȕȐȧ
ǶȉȡȍșȚȊȖȔ, Ȋ Ȟȍȓȧȝ ȖȉȍșȗȍȟȍȕȐȧ ȊȖȏȔȖȎȕȖșȚȐ ȗȘȐȕȧȚȐȧ ȖȉȖșȕȖȊȈȕȕȣȝ ȘȍȠȍȕȐȑ
ȈȒȞȐȖȕȍȘȈȔȐ ǶȉȡȍșȚȊȈ Ȑ ȐȕȊȍșȚȖȘȈȔȐ;

• ǶȉȍșȗȍȟȍȕȐȍ ȘȈȊȕȖȋȖ ȖȚȕȖȠȍȕȐȧ ȒȖ ȊșȍȔ ȒȈȚȍȋȖȘȐȧȔ ȈȒȞȐȖȕȍȘȖȊ ǶȉȡȍșȚȊȈ;
• ǶȉȍșȗȍȟȍȕȐȍ ȔȈȒșȐȔȈȓȤȕȖȑ ȗȘȖȏȘȈȟȕȖșȚȐ ȌȍȧȚȍȓȤȕȖșȚȐ ȌȖȓȎȕȖșȚȕȣȝ ȓȐȞ

ǶȉȡȍșȚȊȈ;
• ǶȉȍșȗȍȟȍȕȐȍ ȖșțȡȍșȚȊȓȍȕȐȧ ǹȖȊȍȚȖȔ ȌȐȘȍȒȚȖȘȖȊ ǶȉȡȍșȚȊȈ șȚȘȈȚȍȋȐȟȍșȒȖȋȖ

țȗȘȈȊȓȍȕȐȧ ȌȍȧȚȍȓȤȕȖșȚȤȦ ȖȉȡȍșȚȊȈ Ȑ ȥȜȜȍȒȚȐȊȕȣȑ ȒȖȕȚȘȖȓȤ ș ȍȋȖ șȚȖȘȖȕȣ ȏȈ
ȌȍȧȚȍȓȤȕȖșȚȤȦ ȐșȗȖȓȕȐȚȍȓȤȕȖȋȖ ȖȘȋȈȕȈ ȖȉȡȍșȚȊȈ, Ȉ ȚȈȒȎȍ ȗȖȌȖȚȟȍȚȕȖșȚȤ ȟȓȍȕȖȊ
ǹȖȊȍȚȈ ȌȐȘȍȒȚȖȘȖȊ ȍȋȖ ȈȒȞȐȖȕȍȘȈȔ;

• ǶȉȍșȗȍȟȍȕȐȍ ǷȘȈȊȓȍȕȐȦ ȊȖȏȔȖȎȕȖșȚȐ ȘȈȏțȔȕȖ, ȌȖȉȘȖșȖȊȍșȚȕȖ ȖșțȡȍșȚȊȓȧȚȤ
ȥȜȜȍȒȚȐȊȕȖȍ ȘțȒȖȊȖȌșȚȊȖ ȚȍȒțȡȍȑ ȌȍȧȚȍȓȤȕȖșȚȤȦ ǶȉȡȍșȚȊȈ, Ȉ ȚȈȒȎȍ
țșȚȈȕȖȊȓȍȕȐȍ ȗȖȌȖȚȟȍȚȕȖșȚȐ ǷȘȈȊȓȍȕȐȧ ǶȉȡȍșȚȊȈ ǹȖȊȍȚț ȌȐȘȍȒȚȖȘȖȊ Ȑ ȍȋȖ
ȈȒȞȐȖȕȍȘȈȔ;

• ǶȗȘȍȌȍȓȍȕȐȍ ȥȚȐȟȍșȒȐȝ ȕȖȘȔ Ȍȓȧ ȈȒȞȐȖȕȍȘȖȊ ǶȉȡȍșȚȊȈ;
• ǶȉȍșȗȍȟȍȕȐȍ ȥȜȜȍȒȚȐȊȕȖȋȖ ȒȖȕȚȘȖȓȧ ȏȈ ȜȐȕȈȕșȖȊȖ – ȝȖȏȧȑșȚȊȍȕȕȖȑ

ȌȍȧȚȍȓȤȕȖșȚȤȦ ǶȉȡȍșȚȊȈ.
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IX. ǼǰǵǨǵǹǶǪǨȇ ǶǺǿǭǺǵǶǹǺȄ
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11.2. ǫȓȖșșȈȘȐȑ
• ROA (Return on Assets) – ǸȍȕȚȈȉȍȓȤȕȖșȚȤ ȈȒȚȐȊȖȊ, ȜȐȕȈȕșȖȊȣȑ ȒȖȥȜȜȐȞȐȍȕȚ,

ȝȈȘȈȒȚȍȘȐȏțȦȡȐȑ ȖȚȌȈȟț ȖȚ ȐșȗȖȓȤȏȖȊȈȕȐȧ Ȋșȍȝ ȈȒȚȐȊȖȊ ȖȘȋȈȕȐȏȈȞȐȐ.
ǲȖȥȜȜȐȞȐȍȕȚ ȗȖȒȈȏȣȊȈȍȚ șȗȖșȖȉȕȖșȚȤ ȖȘȋȈȕȐȏȈȞȐȐ ȋȍȕȍȘȐȘȖȊȈȚȤ ȗȘȐȉȣȓȤ ȉȍȏ
țȟȍȚȈ șȚȘțȒȚțȘȣ ȍȋȖ ȒȈȗȐȚȈȓȈ (ȜȐȕȈȕșȖȊȖȋȖ ȓȍȊȍȘȐȌȎȈ), ȒȈȟȍșȚȊȖ țȗȘȈȊȓȍȕȐȧ
ȈȒȚȐȊȈȔȐ.

• ROE (Return on Investment) – ȥȚȖ ȗȖȒȈȏȈȚȍȓȤ ȘȍȕȚȈȉȍȓȤȕȖșȚȐ șȖȉșȚȊȍȕȕȖȋȖ
ȒȈȗȐȚȈȓȈ ȒȖȔȗȈȕȐȐ, ȒȖȚȖȘȣȑ ȌȍȔȖȕșȚȘȐȘțȍȚ ȖȚȕȖȠȍȕȐȍ ȟȐșȚȖȑ ȗȘȐȉȣȓȐ Ȓ
șȖȉșȚȊȍȕȕȖȔț ȒȈȗȐȚȈȓț ȒȖȔȗȈȕȐȐ.

• ǲȖȥȜȜȐȞȐȍȕȚȣ ȓȐȒȊȐȌȕȖșȚȐ – șȗȖșȖȉȕȖșȚȤ ȈȒȚȐȊȖȊ ȉȣȚȤ ȉȣșȚȘȖ
ȗȘȖȌȈȕȕȣȔȐ ȗȖ Ȟȍȕȍ, ȉȓȐȏȒȖȑ Ȓ ȘȣȕȖȟȕȖȑ. ǳȐȒȊȐȌȕȖșȚȤ – șȗȖșȖȉȕȖșȚȤ
ȖȉȘȈȡȈȚȤșȧ Ȋ ȌȍȕȤȋȐ.

• ǲȖȥȜȜȐȞȐȍȕȚ ȚȍȒțȡȍȑ ȓȐȒȊȐȌȕȖșȚȐ – ȗȖȒȈȏȣȊȈȍȚ șȗȖșȖȉȕȖșȚȤ ȒȖȔȗȈȕȐȐ
ȗȖȋȈȠȈȚȤ ȚȍȒțȡȐȍ(ȒȘȈȚȒȖșȘȖȟȕȣȍ) ȖȉȧȏȈȚȍȓȤșȚȊȈ ȏȈ șȟёȚ ȚȖȓȤȒȖ ȖȉȖȘȖȚȕȣȝ
ȈȒȚȐȊȖȊ. ǿȍȔ ȉȖȓȤȠȍ ȏȕȈȟȍȕȐȍ ȒȖȥȜȜȐȞȐȍȕȚȈ, ȚȍȔ ȓțȟȠȍ ȗȓȈȚȍȎȍșȗȖșȖȉȕȖșȚȤ
ȗȘȍȌȗȘȐȧȚȐȧ. ȅȚȖȚ ȗȖȒȈȏȈȚȍȓȤ țȟȐȚȣȊȈȍȚ, ȟȚȖ ȕȍ Ȋșȍ ȈȒȚȐȊȣ ȔȖȎȕȖ ȗȘȖȌȈȚȤ Ȋ
șȘȖȟȕȖȔ ȗȖȘȧȌȒȍ.

• ǲȖȥȜȜȐȞȐȍȕȚ șȘȖȟȕȖȑ ȓȐȒȊȐȌȕȖșȚȐ – ȜȐȕȈȕșȖȊȣȑ ȒȖȥȜȜȐȞȐȍȕȚ, ȘȈȊȕȣȑ
ȖȚȕȖȠȍȕȐȦ ȊȣșȖȒȖȓȐȒȊȐȌȕȣȝ ȚȍȒțȡȐȝ ȈȒȚȐȊȖȊ Ȓ ȒȘȈȚȒȖșȘȖȟȕȣȔ ȖȉȧȏȈȚȍȓȤșȚȊȈȔ
(ȚȍȒțȡȐȔ ȗȈșșȐȊȈȔ).

• ǲȖȥȜȜȐȞȐȍȕȚ ȈȉșȖȓȦȚȕȖȑ ȓȐȒȊȐȌȕȖșȚȐ – ȜȐȕȈȕșȖȊȣȑ ȒȖȥȜȜȐȞȐȍȕȚ,
ȒȖȚȖȘȣȑ ȗȖȓțȟȈȦȚ ȌȍȓȍȕȐȍȔ ȌȍȕȍȎȕȣȝ șȘȍȌșȚȊ Ȑ ȒȘȈȚȒȖșȘȖȟȕȣȝ ȜȐȕȈȕșȖȊȣȝ
ȊȓȖȎȍȕȐȑ ȕȈ ȒȘȈȚȒȖșȘȖȟȕȣȍ ȖȉȧȏȈȚȍȓȤșȚȊȈ.
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11.3. ǲȖȕȚȈȒȚȕȈȧ ȐȕȜȖȘȔȈȞȐȧ 

ǨǶ «RG Brands»

ȋ. ǨȓȔȈȚȣ,  
ȗȘ. ǸȈȑȣȔȉȍȒȈ 212ǩ, 
+7 (727) 331 55 55
www.brands.kz

ǨțȌȐȚȖȘ ȖȘȋȈȕȐȏȈȞȐȐ: 
ǺǶǶ  «Deloitte»
ǸȍșȗțȉȓȐȒȈ ǲȈȏȈȝșȚȈȕ, ȋ. ǨȓȔȈȚȣ
ȗȘ. ǨȓȤ-ǼȈȘȈȉȐ, 36
ǺȍȓȍȜȖȕȣ+7 (727) 258 13 40
ǼȈȒș: +7 (727) 258 13 41
e-mail: almaty@deloitte.kz

ǸȍȋȐșȚȘȈȚȖȘ ȓȐșȚȐȕȋȖȊȖȑ ȒȖȔȗȈȕȐȐ:
ǨǶ "ǾȍȕȚȘȈȓȤȕȣȑ ȌȍȗȖȏȐȚȈȘȐȑ Ȟȍȕȕȣȝ ȉțȔȈȋ"
ǸȍșȗțȉȓȐȒȈ ǲȈȏȈȝșȚȈȕ, ȋ. ǨȓȔȈȚȣ
ȔȒȘ-ȕ "ǹȈȔȈȓ-1", 28 
ǺȍȓȍȜȖȕȣ:    (727) 355 47 61

ǶȚȟёȚ ȗȖȌȋȖȚȖȊȓȍȕ:

ǨǶ «ǰȕȊȍșȚȐȞȐȖȕȕȣȑ ǼȐȕȈȕșȖȊȣȑ ȌȖȔ «RESMI»
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